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Study Description:

Studly title:
Fieldwork dates:

Principal
investigators:

Sample type:

Fieldwork Institute:

Fieldwork methods:

Sample size:

Response rates:

Language:

Weighted:

[Andorra]

World Values Survey

From November 2005 to February 2006

Joan Micé

Representative sample of the Andorran population aged 18 and over

CRES (Centre de Recerca Sociologica)

Personal interview

1003

1097

A - Total issued

B — Not E|Ig|b|e (ill, dead, non-English speaking, not at this address )

1097

C - Total eligible

1003

D - Total questionnaires received

94

E - non-responses (including non-contact; see note above
under “sample type”)

15

F - Refusals (including questionnaires less than half filled in)

76

G - Non-contact (included in “E”)

3

H — Other non-response (included in “£”)

Catalan, Spanish, French and English

Yes

Weighting Procedure: According to sex and nationality

Known Systematic
Properties:

Deviations from WVS-

questionnaire:
Publications:

None

Yes
None

Characteristics of National Population:
(Here, population figures by SEX, AGE and EDUCATION are welcome)

SEX Number (%0)
Female 37575 47,84
Male 40974 52,16
Total population 78549 100

Source: Population Census 2005




AGE Number (%)
0-4 3841 4,89
5-9 4162 5,30
10-14 3829 4,87
15-19 3615 4,60
20-24 4849 6,17
25 -29 6902 8,79
30-34 7873 10,02
35-39 7724 9,83
40 - 44 7385 9,40
45 - 49 6308 8,03
50 - 54 5034 6,41
55 -59 4417 5,62
60 - 64 3334 4,24
65 - 69 2471 3,15
70-74 2171 2,76
75-79 1916 2,44
80 - 84 1364 1,74
85 and over 1354 1,72
Total Population 78549 100
Source: Population Census 2005

NATIONALITY Number (%)
Andorran 28251 35,97
Spanish 28073 35,74
French 5078 6,46
Portuguese 11294 14,38
Others 5853 7,45
Total Population 78549 100

Source: Population Census 2005




Study Description:

Studly title:
Fieldwork dates:
Principal
investigators:

Sample type:

Fieldwork Institute:

Fieldwork methods:

Sample size:

Response rates:

Language:

Weighted:

Weighting Procedure:

Known Systematic
Properties:

Deviations from WVS-

questionnaire:
Publications:

[Argentina]

WORLD VALUES SURVEY 2006

Start date 20/07/06
End date 24/07/06

Marita Carballo

National. Probabilistic Multistage Sample

TNS Gallup Argentina

Face to Face

1002

A - Total issued

B — Not E|Ig|b|e (ill, dead, non-English speaking, not at this address )

C - Total eligible

D - Total questionnaires received

E - non-responses (including non-contact; see note above
under “sample type”)

F - Refusals (including questionnaires less than half filled in)

G - Non-contact (included in “E”)

H — Other non-response (included in “E”)

Spanish

YES

City Size

Characteristics of National Population:
(Here, population figures by SEX, AGE and EDUCATION are welcome)




Men Women Total
18-24 2.237.796 | 2.227.875 | 4.465.671
25-34 2.489.191 | 2.571.053 | 5.060.244
35-49 3.088.882 | 3.249.182 | 6.338.064
50-64 2.210.545 | 2.428.319 | 4.638.864
65y + 1.456.892 | 2.130.728 | 3.587.620
Total 11.483.306 | 12.607.157 | 24.090.463

Source INDEC (Instituto Nacional de Estadistica y Censos) 2001 Census




Study Description:

Study title:

Fieldwork dates:

Principal
investigators:

Sample type:

Fieldwork Institute:
Fieldwork methods:

Sample size:

Response rates:

Australia

World Values Survey 2005

Start: 14 September 2005
Finish: 21 December 2005

Antoine Bilodeau, The Australian National University

Shaun Wilson, Macquarie University

Rachel Gibson, The Australian National University

Gabrielle Meagher, University of Sydney

David Denemark, University of Western Australia

Mark Western, University of Queensland

The sample was stratified by Australian states and territories using
population counts based on Australian Electoral Commission (AEC)
statistics as at 29th July 2005. The selection of individuals within the
stratified sample was random using the Electoral Roll for Australia
produced by the AEC. This frame includes all registered voters who
must be citizens of Australia (or a British subject on a
Commonwealth electoral roll as at 25 January 1984). Since voting in
Australia is compulsory, there is a very high proportion of the adult
Australia population covered by this frame—approximately 92
percent in 2003.

A systematic random sample from each state and territory list was
drawn by taking every nth name starting with a random start point of
size proportional to the population of registered voters. The sampled
units were named individuals.

Australian Social Science Data Archive
Self-completion, paper and pencil, mailed to, mailed back by respondent

1421

3500 | A - Total issued

227 | B — Not E|Ig|b|e (ill, dead, non-English speaking, not at this address )

3273 | C - Total eligible

1421 | D - Total questionnaires received

1852 |E - non-responses (including non-contact; see note above
under “sample type”)

183 | F - Refusals (including questionnaires less than half filled in)

1669 | G - Non-contact (included in “E”)

0| H — Other non-response (included in “E”)




Language:
Weighted:
Weighting Procedure:

Known Systematic
Properties:

Deviations from WVS-
questionnaire:
Publications:

English
No weighting
n/a

Gross sample

Using a sampling frame derived from the AEC Electoral Roll (2005)
excludes permanent and temporary residents of Australia (who are
not citizens) and any other adults in Australia who are non-citizens
except for British subjects on a Commonwealth electoral roll as at 25
January 1984. These exclusions amount to approximately 8 percent of
the adult population.

Net sample

The sample demographics were compared with statistics available
from the Australian Bureau of Statistics (ABS) including the 2001
Census. The major biases are: age (median age is older than the
Census population), education (over-representation of persons with
post-secondary school qualifications), and gender (slight over-
representation of women).

None
Bilodeau, R. et al. World Values Survey - Australia, 2005 [computer

file]. Canberra: Australian Social Science Data Archive, The
Australian National University, 2006. [pending]

Characteristics of National Population:

Source: Publications Unweighted data Weighted data

from the Australian

Bureau of Statistics

(ABS)
Gender
Female 49.1% 55.4% 54.7%
Male 50.9% 44.6% 45.3%
Source Details: Australian Bureau of Statistics

Pub. No. 3105.0.65.001

Australian Historical

Population Statistics: TABLE

19 (Population age and sex,

Australia, year ended 30 June

2001)
Age Groups
18-34 31.0% 19.6% 17.8%
35-49 30.2% 27.7% 27.3%
50-64 21.8% 30.9% 33.0%
65 and over 17.0% 21.8% 21.8%




Source Details:

Australian Bureau of Statistics
Pub. No. 3105.0.65.001
Australian Historical
Population Statistics: TABLE
19 (Population age and sex,
Australia, year ended 30 June
2001)

Years/Schooling
Groups*

Bachelor or higher 14.6% 27.5% 14.6%
Certificate or 38.5% 33.2% 38.5%
diploma

Year 12 or less 46.9% 39.3% 46.9%

Source Details:

Australian Bureau of Statistics
Pub. No. 1301.0-2004 Year
Book Australia: TABLE 10.36
(Level of highest non-school
qualification, by age group,
May 2002)

* for ages 20 — 64 years

* for ages 20 — 64 years

* for ages 20 — 64 years

Other
characteristics
Employment Status

Employed* 63.6% 61.8% 60.3%
Not in labor force 36.4% 35.6% 36.8%
Unemployed** 5.1% 2.7% 2.9%

Source details:

* this is the employment rate for
Australia. Australian Bureau of
Statistics Pub. No.
6202.0.55.001 Labour Force,
Australia, Spreadsheets:
TABLE 01 (Labour force
status by Sex - Trend, June
2001)

** this is the Nov 2005
unemployment rate (included
as a separate figure) Online:
http://lwww.abs.gov.au/AUSST
ATS/abs@.nsf/Lookup/9FF29
97AEOQOF762D2CA2568A9001
3934C




Study Description:  [Brazil]

Study title: World Values Survey

Fieldwork dates:
From November 2006 to December 2006

Principal Henrique Carlos de O. de Castro
investigators: Universidade de Brasilia
Brasilia
Brazil
E-mail: { @henrique@unb.br }
Sample type: 1. 104 interviewers worked in 150 clusters (census sectors of IBGE, the

Brazilian organ responsible by population statistics in our country), 28
rural and 122 urban, in 119 counties.
2. 19 sub-coordinators were responsible by regions around the country.
3. Interviewers followed instructions of “Manual do Entrevistador”
(Interviewer Manual — see annex, in Portuguese).
4. Seven clusters were substituted by similar ones, due to impossibility
of accessing because: 1) in Amazonic region one county was accessible
only by boat and in rare days (one case); 2) access roads with no
conditions for traffic (two cases); 3) rich population in high criminality
locations at big cities forbade interviewer entrance (four cases).
5. The substitutive clusters were randomly selected in the same county,
maintaining the situation, urban or rural.
6. In some regions, mostly rural, a bigger concentration than expected of
female population occurred, due to bigger literacy among women in
Brazil.

Fieldwork Institute:

Universidad de Brasilia

Fieldwork methods: 1. The field supervision was fixed to 20% of each interviewer work.
However, the supervision reached 16% of questionnaires, in average.
Most of it due to difficulties of accessing clusters or interviewed people.
2. One interviewer’s work was rejected because he didn’t observe the
inclusion criterion. It was remade in the same cluster.
3. A specific computer software was developed to enter the data. Four
people were hired to do the data entering. An extensive checking was
made to assure data quality, including logical criticism. In 10% of
questionnaires the data entering was completely checked, and very few
mistakes were found.

Sample size: 1500

Response rates: 1500 | A - Total issued
B — Not eligible (ill, dead, non-English speaking, not at this address )
C - Total eligible

D - Total questionnaires received

E - non-responses (including non-contact; see note above
under “sample type”)

F - Refusals (including questionnaires less than half filled in)

G - Non-contact (included in “E”)




| | H - Other non-response (included in “")

Language:
Brazilian
Weighted: No weighting

Weighting Procedure: n/a

Known Systematic None
Properties:

Deviations from WVS-
questionnaire: Yes
Publications:

Characteristics of National Population:
(Here, population figures by SEX, AGE and EDUCATION are welcome)



Study Description:

Studly title:
Fieldwork dates:

Principal
investigators:

Sample type:

Fieldwork Institute:
Fieldwork methods:

Sample size:

Response rates:

[Country]

World Values Survey 2005

04 May 2007

Andrei Raichev

Kancho Stoychev

Marin Stoychev

Directors

YNS BBSS Gallup

23, James Boucher Street

1164 Sofia

Bulgaria

Internet: http://www.gallup-bbss.com/main.htmi

E-mail: {@a.raichev@gallup-bbss.com}

E-mail: {@k.stoychev@gallup-bbss.com}

E-mail: {@m.stoychev@gallup-bbss.com}
The sample was designed to represent the national population of voting
age by: region, type of residence, gender, age and ethnicity.

Universe was stratified by regions (28 in total);

olists of election precincts in each of the regions was prepared containing
the number of persons aged 18+ in each precinct;
sgiven the targeted size of the final sample (1000), the number of
individuals to be interviewed in each region was determined. This size is
in direct proportion to the relative share of the respective region within
the universe;

Random selection of sampling points to be used in the survey.
The sampling points were chosen to represent regions and type of
settlement.

BBSS Gallup International EOOD

1001

1001 | A - Total issued

138 | B — Not E|Ig|b|e (ill, dead, non-English speaking, not at this address )

863 | C - Total eligible

863 | D - Total questionnaires received

215 E - non-responses (including non-contact; see note above
under “sample type”)

386 | F - Refusals (including questionnaires less than half filled in)

215| G - Non-contact (included in “E”)

0| H — Other non-response (included in “E”)




Language:

Weighted:

Bulgarian

Yes

Weighting Procedure: The data was weighted by following categories - gender, age, region,

Known Systematic
Properties:

Deviations from WVS-

questionnaire:
Publications:

type of settlement, ethnicity.

The random selection of the sampling points was done by means of the
following algorithm:

Calculation of the number of clusters to be achieved in each region
(number is proportional to the size of the region);

Sampling points in each region arranged in a descending order based on
the criterion “number of persons aged 18+ in the cluster”. (NB:
sampling points, that is, election precincts are comparatively uniform in
terms of scale. Each sampling point contains between 400 — 1 000
persons aged 18+.);

A cumulative column was formed by the number of individuals
contained in each cluster;

Based on this cumulative column, the systematic selection was
achieved of the necessary number of sampling points starting by using a
random start-up figure, and then a step was applied for moving down
the cumulative column which step is the quotient of the size of the
regional sub-universe and the number of respondents in each sampling
point.

None

Characteristics of National Population:
(Here, population figures by SEX, AGE and EDUCATION are welcome)



Study Description:

Study title:
Fieldwork dates:
Principal

investigators:

Sample type:

Fieldwork Institute:

Fieldwork methods:

Sample size:

Response rates:

Language:

Weighted:

Weighting Procedure:

Known Systematic
Properties:

Burkina Faso

World Values Survey 2005

Start: 16 March 2007
Finish: 25 March 2007

Simplice Ngampou - the Head of Research RMS Senegal with the
client’s representative, Lori Bramwell-Jones, a Project Manager from
Markinor in attendance. In addition, one field officer, regional
coordinators, field supervisors and interviewers were all present for the
briefing/training sessions.

The survey was based on a representative sample of the population;
both male and female respondents aged 16 years and above, who have
stayed in the selected household for a period of at least six months and
who are residents of Burkina Faso.

The central briefing in Ouagadougou, Bobo Dioulasso center, Dori
center

A face-to-face personal interviewing technique was used in
respondents’ homes via a stratified multi-stage random sampling
technique.

1546

A - Total issued

B — Not ellglble (ill, dead, non-English speaking, not at this address )

C - Total eligible

D - Total questionnaires received

E - non-responses (including non-contact; see note above
under “sample type”)

F - Refusals (including questionnaires less than half filled in)

G - Non-contact (included in “E”)

H — Other non-response (included in “E”)

French

Yes



Deviations from WVS- Yes
guestionnaire:
Publications:



Study Description:

Studly title:
Fieldwork dates:
Principal
investigators:
Sample type:
Fieldwork Institute:

Fieldwork methods:

Sample size:

Response rates:

Language:
Weighted:

Weighting Procedure:
Known Systematic
Properties:
Deviations from WVS-
questionnaire:
Publications:

Canada

World Values Survey

From Feburary 14 to April 8, 2006.

Neil Nevitte

National

representative sample of Canadians 18 years of age and older.

Canadian Facts

Personal

N=2,146

interview.

8192

A - Total issued

496

B — Not eligible (i, dead, non-English speaking, not at this address )

2164

C - Total eligible

2146

D - Total questionnaires received

4121

E - non-responses (including non-contact; see note above
under “sample type”)

1411

F - Refusals (including questionnaires less than half filled in)

3975

G - Non-contact (included in “E”)

146

H — Other non-response (included in “E”)

English and French

Yes

According to age, gender, and region.

None.

Yes




Characteristics of National Population:
(Here, population figures by SEX, AGE and EDUCATION are welcome)

Canadian Population by Sex

Sex Percentage
Female 51.0
Male 49.0

Total Population 31,612,895

Source: 2006 Canadian Census

Canadian Population by Age

Population

Age Group (Thousands) Percentage
0 to 4 years 1690.5 5.3
510 9 years 1809.4 5.7
10 to 14 years 2079.9 6.6
15 to 19 years 2140.5 6.8
20 to 24 years 2080.4 6.6
25 to 29 years 1985.6 6.3
30 to 34 years 2020.2 6.4
35 to 39 years 2208.3 7.0
40 to 44 years 2610.5 8.3
45 to 49 years 2620.6 8.3
50 to 54 years 2357.3 7.5
55 to 59 years 2084.6 6.6
60 to 64 years 1589.9 5.0
65 to 69 years 1234.6 3.9
70 to 74 years 1053.8 3.3
75 to 79 years 879.6 2.8
80 to 84 years 646.7 2.0
85 years and over 520.6 1.6

Total Population 31612.9 100.0

Source: 2006 Canadian Census

Highest Level of Educational Attainment for Population Aged 25 - 64

Percentage
Less than High School 15.4
High School 23.9
Apprenticeship, Trades, Certificate, 12.4
Diploma
College Diploma 20.3
University Certificate/Diploma 27.9
Total Population (25-64) 17,382,115

Source: 2006 Canadian Census



Study Description:

Study title:

Fieldwork dates:

Principal
investigators:

Sample type:

Fieldwork Institute:
Fieldwork methods:

Sample size:

Language:
Weighted:

Weighting
Procedure:

Known Systematic
Properties:
Deviations from

WV S-questionnaire:
Publications:

[Chile]
World Values Survey

June 14th to 24th July of 2006

MORI — Market Opinion Research International

Members of the household from 18 years to 85 years
MORI — Market Opinion Research International

Face to Face interviews

2000

Spanish

Yes
Education, Sex and City according to Census 2002 data.

Yes



Comparison of the Sample with Demographic Information (%)

SEX Censo Sample
2002

Male 48,69 44,9

Female 51,31 55,1

AGE

18-29 27,79 26,4

30-39 23,28 20,1

40-59 19,47 34,3

60y + 29,45 19,2

EDUCATION

No studies 3,03 1,5

Primary and less 32,19 215

Seconday and less 46,63 46,5

Universitary and more 18,14 30,3



Study Description:

Study title:
Fieldwork dates:

Principal
investigators:

Sample type:
Fieldwork Institute:

Fieldwork methods:
Sample size:

Response Rates

Language:

Weighted:

Weighting
Procedure:

Known Systematic
Properties:
Deviations from

WV S-questionnaire:

[China]
World Values Survey

From March 25 to May 10, 2007

Shen Mingming, Ph.D. Political Science

Adults between the ages of 18 and 70

Research Center for Contemporary China
Peking University

face-to-face questionnaire interviews

2,873

2,873 | Target sample size

2,534 | Sample drawn in the field

1,991 | Completed, valid interviews

78.6%

Response rate

Chinese
Yes

Weighting and post stratification were done on three major
demographic variables, age, gender, and level of education, as
following.

First, calculate probability of every eligible adult to be selected
into the sample in each PSU: p1 ; Second, calculate probability of
respondents in each of the PSUs: p2;

Third, calculate the weight of each of the respondents:
pweightl=1/(p1*p2), as well as the weight of the sample:
pweight2=1/p1,;

The final weight (V259 in the dataset) is obtained from the post-
stratification of respondents in terms of age, gender, and level of
education based on the 2000 Census data.



Data will be delivered in SPSS readable format with English
variable names and labels, plus the Chinese text dataset from
the open-ended questions.

Publications: Other documentations produced include: a sampling design
report, a field implementation report, and a codebook with
simple frequencies of all variables.

Characteristics of National Population:

PSUs that should PSUs

Strata Name Population be allocated allocated
Codes P according to the .
. : finally
Size proportion
1 Northeast 104,864,179 3.3756 4
2 North 122,573,586 3.9457 4
3 East 259,451,698 8.3518 9
4 South 156,058,215 5.0236 5
5 Central 250,143,270 8.0522 8
6 Northwest 115,197,897 3.7082 3
7 Southwest 234,323,381 7.5429 7
Total 1,242,612,226 40 40

Source: 5th census, 2000

Comparison of Demographic Variables (Estimates from WVS 5 China
2007 vs. Census 2000 Data)

AGE Number (%)
0-4 3841 4,89
5-9 4162 5,30
10-14 3829 4,87
15-19 3615 4,60
20 - 24 4849 6,17
25-29 6902 8,79
30-34 7873 10,02
35-39 7724 9,83
40 - 44 7385 9,40
45 - 49 6308 8,03
50 -54 5034 6,41
55 - 59 4417 5,62
60 - 64 3334 4,24
65 - 69 2471 3,15




Study Description:  [Colombia]

Study title:
Measures the Social Capital in Colombia, 2005
Fieldwork dates:

Principal investigators: John Sudarsky
Sample type:

Fieldwork Institute: Centro Nacional de Consultoria
Fieldwork methods:

Sample size: 3.025

Response rates: A - Total issued

B — Not eligible (ill, dead, non-English speaking, not at this
address)

C - Total eligible

D - Total questionnaires received

E - non-responses (including non-contact; see note above
under “sample type”)

F - Refusals (including questionnaires less than half filled in)

G - Non-contact (included in “E”)

H — Other non-response (included in “E”)

Language: Spanish

Weighted:
Un weighted
Weighting Procedure:
Known Systematic
Properties:
Deviations from WVS-
questionnaire:
Publications:



Study Description:

Study title:
Fieldwork dates:

Principal
investigators:

Sample type:

Fieldwork Institute:

Fieldwork methods:

Sample size:

Response rate:
Language:

Weighted:

Weighting
Procedure:

Known Systematic
Properties:
Deviations from
WVS-questionnaire:
Publications:

[Cyprus]

World Values Survey
From February to March 2006

Dr. Birol Yesilada

A sample of 600 people aged from 18 to 70+ years old

Intercollege Survey Research Center
KADEM

Face-to-face interviews

1,050

Turkish, Greek, English

Yes, is weighted to reflect the difference in population size

between the two communities.



Study Description:

Studly title:
Fieldwork dates:
Principal

investigators:
Sample type:

Fieldwork Institute:

Fieldwork methods:

Sample size:

Response rates:

Language:

Weighted:

[Country]

World Values Survey

Start date: 15-03-2008
End date: 05-04-2008

1- The sampling frame is the extended roaster of households for the post
enumeration survey of the 2006 Census.

2- This frame covered all governorates (except the five frontiers’
Governorates hosting about 1.8% of the total population), within about 480
segments (average 100 HH).

3- To reduce sampling error, it was only to select 25 HH from each segment
to increase the number of segments selected from each Governorate and
that Number of segments was proportional to its size according to the 2006
population census.

4. Within Governorates, rural/urban parts were represented by selecting
separately the number of segments proportional to its population share
according to the 2006 census. Overall, a total of 122 segments were
selected (out of which 56 from Urban areas and the balance from Rural
areas of each Governorate), thus drawing a self-weighted sample for each
Governorate based on its share of the 2006 population census.

5. Both segments were selected separately from the frame of Urban/Rural
area for each Governorate using systematic random sampling.

5 - Households were also selected within segments (25 households from
each segment) using systematic random sampling.

6 - 6 - Due to rounding, the total number of segments rose to 122 segment,
(and the sample size rose to 3050 individuals)

The Survey unit at IDSC.

Personal interview
3050

3050 | A - Total issued

B — Not eligible (ill, dead, non-English speaking, not at this address )

C - Total eligible

3050 | D - Total questionnaires received

E - non-responses (including non-contact; see note above
under “sample type”)

F - Refusals (including questionnaires less than half filled in)

G - Non-contact (included in “E”)

H — Other non-response (included in “E”)

Arabic
Yes



Weighting Procedure:

Known Systematic
Properties:

Deviations from WVS-
guestionnaire:

Publications:

The sample tended to be biased to females, as they were over represented.
So weights were computed to modify the distribution of males and females,
according to their distribution in the population

- The sample tended to be biased to females, as they were represented by
62% of the total sample. So weights was computed to modify the
distribution of males and females, according to their distribution in the
population.

The original questionnaire (the English version) was translated into Arabic.
A back translation was prepared by an independent expert.

A pretest was conducted to make sure that questions are understood and
are in the proper sequence.

The guestionnaire was slightly modified according to the results of the

pretest.

Characteristics of National Population:
(Here, population figures by SEX, AGE and EDUCATION are welcome)



Study Description:

Studly title:
Fieldwork dates:
Principal

investigators:
Sample type:

Fieldwork Institute:

Fieldwork methods:

Sample size:

Response rates:

Language:

Weighted:

Weighting Procedure:

Known Systematic
Properties:

Deviations from WVS-

questionnaire:
Publications:

[Country]

World Values Survey

From March 2007 to April 2007
Tracy Hammond from Markinor, John Ouba and Tadessi Bayssa

All the male and female residents of Mali, aged 16 years and above in the
selected household were listed by names and ages on the respondent’s

selection grid on the questionnaires.

Markinor and Research and Marketing Services International (RMSI)
Ethiopia.

Personal interview

300
A - Total issued
B — Not eligible (ill, dead, non-English speaking, not at this address )
C - Total eligible
D - Total questionnaires received
E - non-responses (including non-contact; see note above
under “sample type”)
F - Refusals (including questionnaires less than half filled in)
G - Non-contact (included in “E”)
H — Other non-response (included in “E”)
Amharic
No weighting
n/a
None
Yes
None

Characteristics of National Population:
(Here, population figures by SEX, AGE and EDUCATION are welcome)



Source:

Unweighted data Weighted data

Gender
Female % 51.5%
Male % 48.5%
Age Groups
16 — 24 years % 32.3%
25 — 34 years % 42.2%
35 — 49 years % 18.7%
50 + years % 6.8%
% %
% %
% %
% %
% %
Years/Schooling
Groups
No formal education % 11.6%
Incomplete primary/ % 9.7%
JSS school
Complete primary/ % 12.9%
JSS school
Incomplete secondary | % 17.9%
school: technical /
vocational type
Complete secondary |% 23.2%
school: technical /
vocational type
Incomplete secondary: | % 5.9%
university preparatory
type
Complete secondary: |% 6.6%
university preparatory
type
Some university-level | % 5.9%
education, without
degree
University-level, with | % 6.2%
degree
Other % 0.1%
% %
Other characteristics
Please specify
% %
% %
% %
% %




Study Description:  [Finland]

Studly title:

World Values Survey
Fieldwork dates: From August 2005 to October 2005
Principal Juhani Pehkonen

Suomen Gallup Oy

Italahdenkatu 21

00210 Helsink, Finland

phone: 906-9601

fax: (3580) 6960-287

phone: EX 125515 SGALL SF

E-mail: { @juhani.pehkonen@gallup.fi }

Sample type: A representative sample of 18 years and older population in Finland
excluding Aland (Ahvenanmaa).

investigators:

Fieldwork Institute:

Fieldwork methods:

Personal interview
Sample size: 1016

Response rates: 1016 | A - Total issued

B — Not ellglble (ill, dead, non-English speaking, not at this address )

C - Total eligible

D - Total questionnaires received

E - non-responses (including non-contact; see note above
under “sample type”)

F - Refusals (including questionnaires less than half filled in)

G - Non-contact (included in “E”)

H — Other non-response (included in “E”)

Language:
Finnish
Weighted:
Yes
Weighting Procedure: Respondents were chosen by sex and age quotas.



Known Systematic
Properties:

Deviations from WVS-

guestionnaire:
Publications:

The first stage stratification was based on two dimensions:

1. The North-South dimension grouped the municipalities according to
NUTS 2 into three groups: South, Central Finland and Northern Finland
2. Urban-rural dimension was used to form two groups: Urban
municipalities and semi-urban and rural municipalities

By linking these two dimensions six primary level strata were obtained.
The Capital Region (Helsinki, Espoo, Vantaa, Kauniainen) formed an
individual stratum.

The second stage stratification grouped zip code areas within the first
stage strata in such a way, that the second stage strata was as
homogeneous as possible in terms of socio-economic dimensions. In
total there were 16 second stage strata. The mean income in the capital
region and proportion of apartment buildings in other regions were used
as the stratification variables.

At each first stage stratum the number of starting points was distributed
as equally as possible amongst the second stage strata.

Capital region was divided into four second stage strata. Southern
Finland was divided into four second stage strata. Central Finland was
divided into four second stage strata. Northern Finland was divided into
four second stage strata.

The number of sampling points inside each stratum was in a direct
relation to the number of inhabitants in each stratum. Therefore
proportional allocation was used. Inside each stratum,

clusters (zip code areas) was picked using PPS-sampling and inside
each picked cluster the same sample size (8 interviews). Inside each
sampled cluster a starting point was chosen randomly. From randomly
drawn address the interviewers moved towards growing
addressnumbers.

None

None

Characteristics of National Population:
(Here, population figures by SEX, AGE and EDUCATION are welcome)



Study Description:

Study title:
Fieldwork dates:

Principal
investigators:

Sample type:

Fieldwork Institute:

Fieldwork methods:

Sample size:

Language:

Weighted:

Weighting
Procedure:

Known Systematic
Properties:

[France]

World Values Survey 2005/2006

Between January 30 and February 24, 2006.

Quota sample according to: gender, age, profession of respondent,
region, size of town.

GfK CUSTOM RESEARCH France, Rueil-Malmaison Cedex

Face-to-face in-home interviews via CAP| (computer assisted
personal interviews)

1001

French

Yes

During and after data collection, representativeness of the sample
with respect to nationally based criteria has been checked.
Deviations from the population’s distribution on these criteria were
observed.

These deviations have been corrected by a weighting variable built
with the RIM weighting procedure — see the RIM weighting
theoretical basis paper entitled ‘ON A LEAST SQUARES
ADJUSTMENT OF A SAMPLED FREQUENCY TABLE WHEN THE
EXPECTED MARGINAL TOTALS ARE KNOWN’, by W. Edwards
Deming and Frederick F. Stephan, in volume 11, 19400f the Annals
of Mathematical Statistics. It was realised with Quantum software of
SPSS MR company.



Deviations from
WVS-questionnaire:

Quota relevant questions and questions necessary for statistical
reasons had been asked at the beginning of the interview. Here the
actual order:

Statistical questions: Interview number, date of contact, type of contact,
comments, number of quota sheet

Quota relevant questions: Region ZEAT, commune, size of town, v235,
v236, v237, v241, v241_1 (if people are currently not working, they had
been asked, if they had a job in the past), v242,

Then the order of the WVS questions strictly followed the master
questionnaire. No additional questions had been inserted in the
programmed questionnaire.

The wording of v34 to v42 and v198 to v208 had been amended,
because the original version was likely to offend minorities due to the
special situation in France (protests in suburban areas etc.).

After question v256 some additional statistical questions, such as
duration of the interview, name and address of respondent were

Publications:

inserted.
Methodology Report

Distribution of sample and population:

Population Sample
male 47,9% 48,0%
sex female 52,1% 52,0%
total 100,0% 100,0%
18-24 11,4% 11,9%
25-34 16,8% 17,5%
35-49 27,3% 27,9%
age 50-59 17,0% 16,5%
60-69 12,5% 11,8%
70+ 15,0% 14,5%
total 100,0% 100,1%
Agriculteurs 1,5% 1,3%
Artisans, commercants, Cadres
sup., Chefs d'entreprise 11,4% 10,5%
Professions intermédiaires 11,9% 9,9%
profession [Employés 17,2% 15,7%
Ouvries 15,2% 12,6%
Retraités 23,3% 24,1%
Inactifs 19,5% 26,0%
total 100,0% 100,1%




Region of Paris 18,6% 18,6%
Surroundings of Paris east 8,1% 8,1%
Surroundings of Paris west 9,6% 9,4%
North 6,5% 6,8%
. East 8,7% 8,8%
region ZEAT Iy ot 13,4% 13,6%
South west 11,0% 10,9%
South east 12,0% 11,8%
Mediterranean 12,2% 12,1%
total 100,0% 100,1%
Commune rurale 24,6% 24,6%
Unité urb. < 20000 16,8% 16,9%
size of town Unité urb. 20000 é‘ 99999 13,3% 13,2%
Unité urb.100000 a 199999 28,9% 28,8%
Unité urbaine de Paris 16,5% 16,6%
total 100,0% 100,1%
number of
interviews |total 1000 1001




Study Description:

Studly title:
Fieldwork dates:
Principal
investigators:

Sample type:

Fieldwork Institute:

Fieldwork methods:

[Georgia]

World Values Survey

30-Jan-2009 to 10-Feb-2009
Merab Pachulia

Five stage random cluster sampling

GORBI

Personal interview

Sample size: 1500
Response rates: Cases | Reason
2146 | No one at home
343 | Refusal from the family member
243 | Refusal from the respondent
31 Respondents could not communicate (health related
problems, language related problems, etc)
311 | Respondent was not at home
48 Respondent is out of home during duration of the fieldwork
0 Termination of interview
1500 | Completed interview

Language:

Weighted:

Weighting Procedure:

Known Systematic
Properties:

Deviations from WVS-

questionnaire:
Publications:

Georgian-Russian

NO

Characteristics of National Population:
(Here, population figures by SEX, AGE and EDUCATION are welcome)




Study Description:

Study title:
Fieldwork dates:
Principal

investigators:
Sample type:

Fieldwork Institute:

Fieldwork methods:

Sample size:

Response rates:

Language:

Weighted:

Weighting Procedure:

Known Systematic
Properties:

Deviations from WVS-

questionnaire:
Publications:

Germany

Dynamics, Causes and Consequences of Post industrial Value Change:
Germany in Global Comparison

02 May — 21 June 2006

Chris Welzel

Random sample of the overall population in Germany aged 18 and
older, sufficiently able to speak German

Procedure: 400 sampling points; random-route; Kish-Selection Grid
infas Institut fiir angewandte Sozialwissenschaften GmbH

Face-to-face interviews

2.064 (total): 988 in West Germany, 1.076 in East Germany

A - Total issued

B — Not ehglble (ill, dead, non-English speaking, not at this address )

C - Total eligible

D - Total questionnaires received

E - non-responses (including non-contact; see note above
under “sample type”)

F - Refusals (including questionnaires less than half filled in)

G - Non-contact (included in “E”)

H — Other non-response (included in “E”)

German

Yes, two different weights

(1) Corrects for age, sex, federal state and size of municipality

(2) Corrects for age, sex, federal state and size of municipality, plus

East/West distribution for analyzing Germany as a whole

No

Country-specific questions added

Characteristics of National Population:
(Here, population figures by SEX, AGE and EDUCATION are welcome)

See Section 5 of the Methodological Questionnaire.



Study Description: [Ghana]

Study title:
Fieldwork dates:

Principal
investigators:

Sample type:

Fieldwork Institute:

Fieldwork methods:

Sample size:

Language:
Weighted:
Weighting
Procedure:

Known Systematic

Properties:

Deviations from

WV S-questionnaire:

Publications:

World Values Survey

From February 19 th to April 4™ 2007

Tracy Hammond & Mari Harris

Probability sampling, ensuring national representivity
Household’s and respondents selected using the
Kish Grid

Markinor Thinking

Face-to-face quantitative interviewing

1500

Ga, Dagbani, Ewe, Twi and Hausa

Yes


mailto:marih@markinor.co.za

Study Description:
Study title:

Fieldwork dates:

Principal investigators:

Sample type:

Fieldwork Institute:

Fieldwork methods:

Sample size:

Language:

Weighted:

Weighting Procedure:

Known Systematic
Properties:

Deviations from WVS-
questionnaire:

Publications:

[Great Britain]

World Values Survey 2005/2006

Between December 1 and December 18, 2005.

The sample design is essentially a 3-stage design, sampling first
parliamentary constituencies, then enumeration districts within those
selected constituencies and finally respondents within the enumeration
districts (Source: GB mid 2003 population estimates; Office of National
Statistics 2003 (class) and 2003 population estimates; FRS 2003*).

GfK NOP UK, London

Face-to-face in-home interviews via CAPI (computer assisted personal
interviews)

1041

English

Yes

During and after data collection, representativeness of the sample with
respect to nationally based criteria has been checked. Deviations from the
population’s distribution on these criteria were observed.

These deviations have been corrected by a weighting variable built with the
RIM weighting procedure — see the RIM weighting theoretical basis paper
entited ‘ON A LEAST SQUARES ADJUSTMENT OF A SAMPLED
FREQUENCY TABLE WHEN THE EXPECTED MARGINAL TOTALS ARE
KNOWN’, by W. Edwards Deming and Frederick F. Stephan, in volume 11,
19400f the Annals of Mathematical Statistics. It was realised with Quantum
software of SPSS MR company.

For practical reasons, two constituencies (Orkney/Shetland and Western
Isles) are not included in the sampling frame from which constituencies are
selected.

The order of the questions strictly followed the master questionnaire. No
additional questions had been inserted in the programmed questionnaire,
not even quota relevant questions. Quota had been recorded by a separate
quota sheet.

Methodology Report



Distribution of sample and population:

Population Sample
male 48,0% 49,2%
sex female 52,0% 50,8%
total 100,0% 100,0%
15-19 7,0% 5,9%
20-29 15,0% 17,7%
30-39 21,0% 19,3%
age 40-49 17,0% 17,2%
50-59 15,0% 13,6%
60-69 11,0% 13,3%
70+ 14,0% 13,1%
total 100,0% 100,1%
East Anglia 3,4% 4,1%
East Midlands 6,9% 7,7%
Greater London City 11,4% 6,5%
North 5,7% 8,8%
North West 10,9% 6,6%
e Scotland 10,9% 11,2%
South East (rest) 18,3% 19,8%
South West 8,0% 10,8%
Wales 6,3% 5,3%
West Midlands 9,7% 11,0%
Yorks & Humber 8,6% 8,2%
total 100,0% 100,0%
professional working 58,0% 53,4%
not working 42,0% 46,6%
status total 100,0% 100,0%
-20.000 10,0% 13,3%
i f « |7100.000 38,0% 38,1%
ize of town™ 17557060+ 52,0% 48,6%
total 100,0% 100,0%
number of
interviews total 1000 1041

*Only used for weighting of the data




Study Description:

Studly title:
Fieldwork dates:
Principal

investigators:
Sample type:

Fieldwork Institute:

Fieldwork methods:

Sample size:

Response rates:

Language:

Weighted:

Weighting Procedure:

Known Systematic
Properties:

[Country]
Survey on Hong Kong Citizens’ Attitude to Life and Living, part of a

larger study entitled Hong Kong Creativity Index
1 March 2005 — 31 May 2005

Dr Ng Chun Hung, Department of Sociology, University of Hong kong

Representative sampling of the entire adult population of Hong Kong

Policy 21, The University of Hong Kong

Face-to-face interview

2000

2000 | A - Total issued

233 | B — Not eligible in, dead, non-English speaking, not at this address )

1767 | C - Total eligible

1252 | D - Total questionnaires received

233 |E - non-responses (including non-contact; see note above
under “sample type”)

282 | F - Refusals (including questionnaires less than half filled in)

0| G - Non-contact (included in “E”)

0 | H — Other non-response (included in “E”)

Chinese

Weighted by the number of respondents aged 18 or above in the
household.

See above

N.A.

Deviations from WVS- See methodology questionnaire

guestionnaire:
Publications:

N.A.

Characteristics of National Population:
(Here, population figures by SEX, AGE and EDUCATION are welcome)

In mid 2003

Population 6803100.

Sex ratio (males per 1000 females): 9309.




Percentage of population aged 0-14: 16%.
Percentage of population aged 15-64: 73%.
Percentage of population aged 65 and over: 12%.
Median age: 38.

Literacy: age 15 and over has ever attended school
total population: 92.2%

male: 96%
female: 88.2% (1996 est.)



Study Description: [India]

Study title: World Values Survey

Fieldwork dates:

From December 2006 to January 2007

Principal investigators:

Dr Sandeep Shastri

Sample type: Survey was conducted in 18 of the 28 states of India and these
18 states account for 97% of the nation’s population

Fieldwork Institute: Lokniti Network

Fieldwork methods:

Face to face interviews

Sample size: 2000

Language: Assamese, Bengali, Gujarati, Hindi, Kannada, Malayalam,

Marathi, Oriya, Tamil, Telugu

Weighted:

Weighting Procedure:
Known Systematic
Properties:

Deviations from WVS-
questionnaire:

Publications:

Table 5: WVS Sample and Census 2001 — Social Variables

(all figures in percentage)

Census 2001

Male 52
Female 48
Literate 64.8
[lliterate 35.2
Hindus 80.5
Muslims 134
Christians 2.3
Sikhs 1.9
16.2

Scheduled Castes

Scheduled Tribes 8.2

WVS 2006-07
56.8
43.2
69.5
30.5
80.3*
8.6*
3.3*
3.4*

18.5

9.3

* Those who did not mention religion are not included in the analysis



Study Description:

Study title:
Fieldwork dates:
Principal

investigators:
Sample type:

Fieldwork Institute:

Fieldwork methods:

Sample size:

Response rates:

Language:

Weighted:

Indonesian

WVS in Indonesia
June to October, 2006

Muhamad Nadratuzzaman Hosen, Nadjematul Faizah and
Nadirsyah Hosen

Stratified Random Sampling

Respondents are divided into sex and ages. Sex category is a female
and a male (50 % : 50%) who are different ages. The groups of age
are 16-29, 30-49, and 50-more than 50.

Institute of Quranic Studies

Dean, School of Social Sciences
Institute of Quranic Studies

Jakarta, Indonesia
E-mail: { @mhosen@hotmail.com }
Face to face

1000

A - Total issued

B — Not E|Ig|b|e (ill, dead, non-English speaking, not at this address )

C - Total eligible

D - Total questionnaires received

E - non-responses (including non-contact; see note above
under “sample type”)

F - Refusals (including questionnaires less than half filled in)

G - Non-contact (included in “E”)

H — Other non-response (included in “E”)

Indonesia

Number of population in province is divided number of total population

Weighting Procedure: Weighting procedure is conducted when allocate number of sample in

every province

No Province 2006 weight samples
1 Lampung 6,741,439 0.04910 98

2 DKl Jakarta 8,389,443 0.06110 122

3 Jawa Barat 35,729,537  0.26022 520

4 Jawa Tengah 31,228,940 0.22744 455

5 DI Yogyakarta 3,122,268 0.02274 45

6 Jawa Timur 34,783,640 0.25333 507

7 Banten 8,098,780 0.05898 118




8 Nusa Tenggara Barat 4,009,261 0.02920 58
9 Kalimantan Selatan 2,985,240 0.02174 43

10 Sulawesi Tengah 2,218,435 0.01616 32
INDONESIA 137,306,983 1 2,000
Known Systematic In order to pick a sample of people living in cities and villages, the
Properties: stages for sampling selection are:

1. First stage: We begin with selecting a sample of provinces (the
primary sampling units are provinces). Because of different numbers of
population between Java and Out of Java, we use sample fraction,
where 6 provinces for Java and 4 provinces for Out of Java.

2. Second stage: Select a sample of Regencies or Districts within the
provinces selected in the first stage (the second-stage sampling units are
Regencies or Districts).

3. Third stage: Select a sample of municipalities and sub-districts within
the Regencies or Districts selected in the second stage (the third-stage
sampling units are Municipalities or sub-districts).

4. Fourth stage: Select a sample of Village within municipalities and
sub-districts selected in the third-stage (the fourth-stage sampling units
are Village),

5. Fifth stage: Select a sample of blocks within the selected Villages in
the fourth-stage

6. Sixth stage: Select a sample of people within the selected families
(Households).

Deviations from WVS- None, using NON-OECD country
questionnaire:
Publications:



Study Description:

Studly title:
Fieldwork dates:

Principal in-
vestigators:

Sample type:

Fieldwork Institute:

Fieldwork methods:

Sample size:

Response rates:

Language:

Weighted:

lran

World Values Survey 2005

From June 2005 to August 2005

Principal investigator:

Mansoor Moaddel, Professor of Sociology
Eastern Michigan University

Ypsilanti, MI 48197

Research Affiliate, Population Studies Center
Institute for Social Research

The University of Michigan

426 Thompson St.

Ann Arbor, M1 48106-1248

(734) 936-2603

Fax: (734) 615-3557
MMoaddel@umich.edu

Total household population of Iran aged 16 and over

Researchers from the College of Arts and Science at the
University of Tehran, Iran.

Personal face-to-face interview

2667

A - Total issued

B — Not ellglble (ill, dead, non-English speaking, not at this address )

C - Total eligible

D - Total questionnaires received

E - non-responses (including non-contact; see note above
under “sample type”)

F - Refusals (including questionnaires less than half filled in)

G - Non-contact (included in “E”)

H — Other non-response (included in “E”)

Persian

No weighting

Weighting Procedure: n/a

Known Systematic
Properties:

Deviations from WVS-

questionnaire:
Publications:

None

None

None




Study Description:

Study title:
Fieldwork dates:

Principal
investigators:

Sample type:

Fieldwork Institute:

Fieldwork methods:

Sample size:

Response rates:

Irak

World Values Survey
From 22th of March 2006 to 4th of April 2006

Principal Investigator:

Mansoor Moaddel

Department of Sociology

Eastern Michigan University

Ypsilanti, Michigan

USA

Email: Soc_moaddel@online.emich.edu

Co-Principal Investigator:
Ronald Inglehart

Institute for Social Research
University of Michigan
Ann Arbor, MI 48106-1248
USA

T+ 1734 763 1346

F+ 1734 764 3341

Email: rfi@umich.edu

Co-Principal Investigator:

Mark Tessler

Center for Political Studies,

Institute for Social Research University of Michigan
426 Thompson Street

Ann Arbor, Michigan 48106-1248

United States

Phone: 734-615-7384

Email: tessler@umich.edu

18 years and more who lived in lragi urban and rural areas.

Independent Institute for Administration and Civil Society Studies
Personal interview

2701

2880 | A - Total issued

B — Not eligible (i, dead, non-English speaking, not at this address )

C - Total eligible

2701 | D - Total questionnaires received

under “sample type”)

E - non-responses (including non-contact; see note above




F - Refusals (including questionnaires less than half filled in)

G - Non-contact (included in “E”)

H — Other non-response (included in “£”)

Language: Iraqi
Weighted: No weighting
Weighting Procedure: n/a

Known Systematic None
Properties:

Deviations from WVS- None
questionnaire:

Publications: None



Study Description:

Study title:
Fieldwork dates:

Principal
investigators:

Sample type:
Fieldwork Institute:
Fieldwork methods:

Sample size:

Response rates:

Language:

Weighted:

Weighting Procedure:

Known Systematic
Properties:

Deviations from WVS-

guestionnaire:
Publications:

Italy

World Values Survey

Start date: 10-05-2005

End date: 20-11-2005

Prof. Dr. Renzo Gubert
University of Trento

via Verdi 26

38100 Trento

Italy

FAX: 3946-1881-299

E {@rgubert@gelso.unitn.it}

Population aged between 18 and 74.

Centro Ricerche Sociali (C.R.S) Milano (Italy)

Face to face

657

1000 | A - Total issued

65 | B — Not eligible i, dead, non-English speaking, not at this address )

C - Total eligible

657 | D - Total questionnaires received

94 |E - non-responses (including non-contact; see note above
under “sample type”)

153 | F - Refusals (including questionnaires less than half filled in)

125 | G - Non-contact (included in “E”)

H — Other non-response (included in “£”)

Italian

Yes

No stratification by education was possible; therefore after the interview
campaign we realized that the people with lower education were under-
represented and people with higher education were over-represented.

Yes

None



Study Description:

Study title:

Fieldwork dates:

Principal
investigators:

Sample type:

Fieldwork Institute:
Fieldwork methods:

Sample size:

Response rates:

Language:

Weighted:

Weighting Procedure:

Known Systematic
Properties:

Japan

World Values Survey 2005

Start: 07 July 2005
Finish: 05 August 2005

SEIKO YAMAZAKI
Dentsu Inc.
1-8-1, Higashi Shimbashi, Minato-ku,
Tokyo 105-7001
Japan
FAX: 81-3-3575-1748
Cell Phone: 070-6229-6775
Office: 03-6217-6123
Home: 03-5548-4165
E-mail: { @seikosophie@poem.ocn.ne.jp }
Quota sampling. Sampled from the NRC nationwide omnibus survey
panel, the “NOS” panel (private individuals aged 18 to 79 living in
areas throughout Japan) using gender combined with age-group quotas
which are set based on the results of the 2000 national census.

Nippon Research Center, Ltd. (NRC)
Mail survey

1000

2000 | A - Total issued

B — Not eligible (i, dead, non-English speaking, not at this address )

C - Total eligible

1000 | D - Total questionnaires received

E - non-responses (including non-contact; see note above
under “sample type”)

F - Refusals (including questionnaires less than half filled in)

G - Non-contact (included in “E”)

H — Other non-response (included in “£”)

Japanese
No weighting

n/a



Deviations from WVS- Yes
guestionnaire:
Publications:



Study Description:

Studly title:
Fieldwork dates:
Principal
investigators:

Sample type:

Fieldwork Institute:

Fieldwork methods:

Sample size:

Response rates:

Language:

Weighted:

Weighting Procedure:

Known Systematic
Properties:

Deviations from WVS-

questionnaire:
Publications:

[Jordan]

World Values Survey
May — June 2007

Dr. Fares Braizat

Multi-stage probability sample

Center for Strategic Studies — Univesity of Jordan

Face-to-face interviews
1200

1300 | A - Total issued

24 | B — Not eligible i, dead, non-English speaking, not at this address )

1276 | C - Total eligible

1199 | D - Total questionnaires received

77 |E - non-responses (including non-contact; see note above
under “sample type”)

23 | F - Refusals (including questionnaires less than half filled in)

18 | G - Non-contact (included in “E”)

36 | H — Other non-response (included in “E”)

Arabic

Yes
Proportional to the population and social strata

Characteristics of National Population:
(Here, population figures by SEX, AGE and EDUCATION are welcome)



Study Description:  [Malaysia]

Study title:

World Value Survey 2006 in Malaysia
Fieldwork dates:
From September 20" 2006 to November 15" 2006
Principal investigators: Investigators:
1. Eduard J. Bomhoff — eduard.bomhoff@nottingham.edu.my
(University of Nottingham — Malaysia)
2. Cheng Ming Yu - mycheng@mmu.edu.my
(Multimedia University, Malaysia)

Sample type: 1. Age group 18<x<65 (96%) and 65 above (4%)
2. Malays (60%), Chinese (30%), Indian (10%)
Fieldwork Institute: Market |nsights Pte Ltd

Fieldwork methods: PPS (1st stage), Stratified (2nd stage), Cluster (3rd stage), Random
Sampling (4th stage)

Sample size: 1,200
Response rates: A - Total issued
B — Not eligible (ill, dead, non-English speaking, not at this
address)
C - Total eligible
D - Total questionnaires received
E - non-responses (including non-contact; see note above
under “sample type”)
F - Refusals (including questionnaires less than half filled in)
G - Non-contact (included in “E”)
H — Other non-response (included in “E”)
Language:
English, Malay, Mandarin
Weighted:
N/A
Weighting Procedure:  N/A
Known Systematic N/A
Properties:
Deviations from WVS- Deleted V114; V186 (but added V186a); V231-V233
questionnaire:

Publications:


mailto:eduard.bomhoff@nottingham.edu.my
mailto:mycheng@mmu.edu.my

Study Description:

Study title:

Fieldwork dates:

Principal investigators:

Sample type:

Fieldwork Institute:

Fieldwork methods:

Sample size:

Language:

Weighted:

Weighting Procedure:

Known Systematic
Properties:

Deviations from WVS-

questionnaire:

[Mali]

WVS Mali 2007

From 16 to 22 March 2007

The Steadman Group Ltd, Nairobi, Kenya in conjunction with Lori
Bramwell-Jones, Project Manager from Markinor

The survey was based on a representative sample of the population; both
male and female respondents aged 16 years and above who have stayed in
the selected household for a period at least six months and who are
residents in Burkina Faso.

RMS Senegal
face-to-face personal interviewing technique in respondents’ homes

1,538 interviews

French, the official language in Mali.

Stratified Multi-Stage Random Selection Procedure.

The study covered five (05) of the eight (08) regions of Mali. In all, a total of
one thousand five hundred thirty eight (1,538) effective interviews were
conducted across the study locations.

See Fieldwork Report “question-by-question review,,

Table 5. A comparison of WVS data and Mali’s census data

The comparison of sample demographic statistics to the latest available population parameters
for Mali is as shown below:

- Gender distribution

Survey Sample Population
1538 % % Discrepancies
Male 770 50.0 49.0 1.0
Female 768 49.9 51.0 -1.1
- Urban/Rural distribution
Survey Sample Population
TOTAL 1546 % % Discrepancies
Urban
470 30.5 29.0 1.5
Rural 1068 69.5 71.0 -1.5




Study Description:  [Mexico]
Study title: World Values Survey
Fieldwork dates: From November 2005 to December 2005

Principal investigators: . . . . .
P g Alejandro Moreno, Maria Antonia Mancillas, Roberto Gutiérrez

Sample type: Representative sample of the Mexican population aged 18 and over

Fieldwork Institute:
Grupo Reforma

Fieldwork methods: Face to face interview

Sample size: 1560

Response Rate 30%

Cooperation Rate 64%

Total issued (A) 1560
Elegible but not interviewed (B)

Refusals (r) 824
Cancelled interviews (s) 52
Non-contact: person not available 1,084

Other non-response (C)

Refusal at dwelling 667

Dwelling inaccessible 1759

Not elegible (D)

Does not fit in sample 999
Retirement, foreigners 357
Language: Spanish
Weighted:

Yes

Weighting Procedure:
Known Systematic
Properties:

Deviations from WVS-
questionnaire:
Publications:




Study Description:  Moldova

Study title: World Values Survey
Fieldwork dates: Start date: 18-11-2006

End date: 30-11-2006
Principal 1. Prof.Christian W.Haerpfer

2. Prof.Stephen White

3. Professor Claire Wallace, Chair in Sociology at the University of
Aberdeen

4. Dr.Elena Korosteleva

investigators:

Sample type:

Representative by the adult population of the republic.

Fieldwork Institute: Independent Sociological and Information Service “OPINIA”,
129, 31 August street, Chisinau, MD — 2012, Republic of Moldova

Fieldwork methods: Face-to-face

Sample size: 1046

Response rates: 1470 | A - Total issued

28 | B — Not eligible (i, dead, non-English speaking, not at this address )

1442 | C - Total eligible

1046 | D - Total questionnaires received

135|E - non-responses (including non-contact; see note above
under “sample type”)

257 | F - Refusals (including questionnaires less than half filled in)

135 | G - Non-contact (included in “E”)

139 | H — Other non-response (included in “E”)

Language: Romanian and Russian
Weighted: No weighting
Weighting Procedure: n/a

Known Systematic
Properties:

Deviations from WVS- Yes
guestionnaire:

Publications:



Study Description:

Studly title:
Fieldwork dates:

Principal
investigators:

Sample type:

Fieldwork Institute:

Fieldwork methods:

Sample size:

Response rates:

Language:

Weighted:

Weighting Procedure:

Known Systematic
Properties:

[Country]
Morocco 2005 WVS Wave (Inclusion on the 2007 Wave)

Two waves: September 2001, January 2002

Prof. Mansoor Moaddel

Prof. Juan Diez-Nicolas

Complutense University, Madrid, Spain

Co-PI for the Morocco 2007 WVS-survey

Prof Oussama Cherribi

Emory University, Atlanta, USA

Co-PI for the Morocco 2007 WVS-survey

Random sample of population of nine regions in Morocco aged 18 and
older.

National Science Foundation
Meditel

Face to face interviews

1200

1450 | A - Total issued

36| B — Not 6|Ig|b|e (ill, dead, non-English speaking, not at this address )

1414 | C - Total eligible

1200 | D - Total questionnaires received

105 |E - non-responses (including non-contact; see note above
under “sample type”)

109 | F - Refusals (including questionnaires less than half filled in)

105 | G - Non-contact (included in “E”)

0| H — Other non-response (included in “E”)

French

Yes
Households were randomly selected in villages already indicated in the
interviewer’s work sheet. Households were randomly chosen after selecting
the block indicated in the fieldwork record.




Deviations from WVS- Yes
questionnaire:
Publications: None



Study Description:

Study title:
Fieldwork dates:
Principal
investigators:

Sample type:

Fieldwork Institute:

Fieldwork methods:

Sample size:

Language:

Weighted:

Weighting
Procedure:

Known Systematic
Properties:

Deviations from

WVS-questionnaire:

Publications:

[Netherlands]

World Values Survey 2005/2006 Netherlands

Between January 30 and March 10, 2006

Quota sample according to the following criteria: Gender, age, region

INTOMART GfK, Hilversum

Face-to-face in-home interviews via CAPI (computer assisted
personal interviews)
1050

Dutch

Yes

During and after data collection, representativeness of the sample
with respect to nationally based criteria has been checked.
Deviations from the population’s distribution on these criteria were
observed.

These deviations have been corrected by a weighting variable built
with the RIM weighting procedure — see the RIM weighting
theoretical basis paper entitted ‘ON A LEAST SQUARES
ADJUSTMENT OF A SAMPLED FREQUENCY TABLE WHEN THE
EXPECTED MARGINAL TOTALS ARE KNOWN’, by W. Edwards
Deming and Frederick F. Stephan, in volume 11, 19400f the Annals
of Mathematical Statistics. It was realised with Quantum software of
SPSS MR company.

Additional criteria used for weighting of the data: size of town

As in most of the countries involved, quota sampling had been used
to select the respondents, a brief description of the methodology at
the beginning of the methodological report seems to be useful.

The respondent was selected using quota selection. Respondents
were only selected if they matched the quotas given to the
interviewers. Concerning substitution, any respondent fitting an
appropriate quota profile could be interviewed instead of somebody
with the same quotas, but who did not want to participate in the
survey.

Concerning stratification factors, region and size of town were used
to design the sample and select appropriate sampling points.

The order of the questions strictly followed the master questionnaire.
No additional questions had been inserted in the programmed
questionnaire, not even quota relevant questions. Quota had been
recorded by a separate quota sheet.

Field Technical Report



Study Description:  New Zealand

Study title: World Values Survey

Fieldwork dates: Start: 08 November 2004
Finish: 10 February 2005

Principal Paul E. Perry, PhD
investigators: Professor Sally Casswell, PhD
Professor Philippa Howden Chapman, PhD

Sample type: All adults (18+) in New Zealand. We limited ourselves to those
people under 90 years of age.

Fieldwork Institute: The Centre for Social and Health Outcomes
(The SHORE Centre)
The School of Sociology, Social Policy and Social Work
Massey University

Fieldwork methods: Postal Survey

Sample size: 1979

Response rates: 1979 Questionnaires sent
1845 Net sample posting

134 Incorrect address (return to sender, not at this address), person
deceased or overseas.

Language: English
Weighted: No weighting
Weighting Procedure: n/a

Known Systematic
Properties:

Deviations from WVS- None
questionnaire:

Publications:



Study Description:

Study title:

Fieldwork dates:

Principal
investigators:
Sample type:

Fieldwork Institute:
Fieldwork methods:

Sample size:

Response rates:

Language:

Weighted:

Weighting Procedure:

Peru

World Values Survey

Start: 07 December 2006
Finish: 15 December 2006

Prof. David Sulmont Haak

Teresa Vania Martinez Jiménez

The sample is designed to be representative of adults aged 18 and
older, from all socioeconomic status, living permanently in the selected
accommodations for the sample.

The sample method involved a multi-stage clustered design:
stratification by region, by urban and rural areas, and residence zones in
Metropolitan Lima.

Instituto de Opinién Pablica de la PUCP
Face-to-face interviews with trained interviewers.

1500

A - Total issued

B — Not E|Ig|b|e (ill, dead, non-English speaking, not at this address )

C - Total eligible

D - Total questionnaires received

E - non-responses (including non-contact; see note above
under “sample type”)

F - Refusals (including questionnaires less than half filled in)

G - Non-contact (included in “E”)

H — Other non-response (included in “E”)

Spanish

Yes

Weighted by region, urban and rural areas.

This weighting variable was included in the data-set.as the variable
“Peso”, in order to correct for distortions in the representativeness of the
sample according to the information of the 2005 Census.



Known Systematic The margin error for this simple is +-2.5%.

Properties:
Pilot Survey allowed to introduce some modifications to the questions,
since the World Values Survey has a standard format that was
necessary to follow.

Nevertheless, information could be gathered during this stage,
aproximately in 1 hour to 1 hour and 15 minutes, which allowed to plan
organize the fieldwork in terms of number of days and interviewers
required for the different regions.

Deviations from WVS- Yes
questionnaire:
Publications:



Study Description: [Poland]

Study title:
Fieldwork dates:

Principal
investigators:

Sample type:
Fieldwork Institute:

Fieldwork methods:
Sample size:

Response rates:

Language:
Weighted:

Weighting
Procedure:

Known Systematic
Properties:
Deviations from

WV S-questionnaire:
Publications:

World Values Survey

December 2005

Polish residents 18+

CBOS Public Opinion Research Centre

Face-to-face interviewing

1000

A - Total issued

B — Not eligible (ill, dead, non-English speaking, not at
this address )

C - Total eligible

D - Total questionnaires received

E - non-responses (including non-contact; see note
above under “sample type”)

F - Refusals (including questionnaires less than half
filled in)

G - Non-contact (included in “E”)

H — Other non-response (included in “E”)

Polish




Study Description: [Romania]

Study title: World Values Survey
Fieldwork dates: November 2005

Principal

investigators: Malina Voicu, Bogdan Voicu
Sample type:

Fieldwork Institute: ~ Research Institute for Quality of Life (of the Romanian
Academy)

Fieldwork methods: Personal interview

Sample size: 2000

Estimated number of resulting sampling points: about 400.

Response rates:

A - Total issued

B — Not eligible (ill, dead, non-English speaking, not at
this address )

C - Total eligible

D - Total questionnaires received

E - non-responses (including non-contact; see note
above under “sample type”)

F - Refusals (including questionnaires less than half
filled in)

G - Non-contact (included in “E”)

H — Other non-response (included in “E”)

Language: Romanian

Weighted:

Weighting
Procedure:

Known Systematic
Properties:
Deviations from
WVS-questionnaire:
Publications:




Study Description:

[Russia]

itle: .
Study title World Values Survey 2005/2006 Russia
Fieldwork dates: Between February 13 and March 10, 2006
Principal
investigators:

[ : . . .
Sample type Quota sample according to the following criteria: Gender, age, region
Fiel k Institute:

ieldwork Institute GfK RUS, Moscow
Fieldwork methods: Face-to-face in-home interviews via PAPI (paper and pencil
interviews)

Sample size: 2033

Completed interview 10,2%
Refused to contact 22,0%
None opened the door 31,5%
Impossible to enter the house / doorway 36,3%
TOTAL 100,0%
TOTAL interviews 10,2%
TOTAL unsuccessful contacts 89,8%

Language:

Weighted:

Weighting
Procedure:

Known Systematic
Properties:

Russian

Yes

During and after data collection, representativeness of the sample
with respect to nationally based criteria has been checked.
Deviations from the population’s distribution on these criteria were
observed.

These deviations have been corrected by a weighting variable built
with the RIM weighting procedure — see the RIM weighting
theoretical basis paper entitted ‘ON A LEAST SQUARES
ADJUSTMENT OF A SAMPLED FREQUENCY TABLE WHEN THE
EXPECTED MARGINAL TOTALS ARE KNOWN’, by W. Edwards
Deming and Frederick F. Stephan, in volume 11, 19400f the Annals
of Mathematical Statistics. It was realised with Quantum software of
SPSS MR company.

Additional criteria used for weighting of the data: size of town

As in most of the countries involved, quota sampling had been used
to select the respondents, a brief description of the methodology at
the beginning of the methodological report seems to be useful.

The respondent was selected using quota selection. Respondents
were only selected if they matched the quotas given to the
interviewers. Concerning substitution, any respondent fitting an
appropriate quota profile could be interviewed instead of somebody
with the same quotas, but who did not want to participate in the
survey.

Concerning stratification factors, region and size of town were used
to design the sample and select appropriate sampling points.



Deviations from
WVS-questionnaire:

Publications:

Field Technical Report

Distribution of sample and population:

Population Sample
male 45,5% 46,5%
sex female 54,5% 53,5%
total 100,0% 100,0%
16-19 8,4% 10,1%
20-29 19,0% 19,7%
30-39 16,5% 16,7%
age 40-49 20,5% 21,5%
50-64 19,6% 20,5%
65+ 16,0% 11,5%
total 100,0% 100,0%
1 8,1% 8,6%
2 20,2% 23,1%
size of 3 26,1% 31,4%
household* |4 25,1% 25,1%
5+ 20,5% 11,8%
total 100,0% 100,0%
Far East 5,9% 6,0%
Privolzhsky (Volga region) 20,0% 18,3%
North-West 9,6% 10,1%
Sibiria 14,8% 16,0%
region* Ural 8,1% 10,2%
Central 18,5% 16,9%
South 15,6% 13,2%
Moscow 7,4% 9,2%
total 99,9% 99,9%
1min. and more 18,5% 22,1%
500-999,9 Tsd. 9,6% 10,3%
250-499,9 Tsd. 10,4% 10,3%
100-249,9 Tsd. 9,6% 8,8%
size of town* |50-99,9 Tsd. 7,4% 5,8%
Less than 50 Tsd. 11,9% 11,0%
PGT (rural township) 6,7% 6,6%
Rural population 25,9% 25,0%
total 100,0% 99,9%
number of
interviews |total 2000 2033




Study Description: [Rwanda]

1 title:
Study title WVS Rwanda 2005

Fi tes:
ieldwork dates March and April 2007

Principal investigators: Steadman Group team in conjunction with the representative from Markinor
(PTY) Ltd, South Africa (Ms. Tracy Hammond)

Random selection of male and female respondents aged 16 years and above

Sample type: Multi stage sampling technique in which both PPPS (probability of

population proportionate to size) and random stratification sampling were

used at different stages.

The Steadman Group of Companies

Fieldwork Institute: And
Markinor (PTY) Ltd, South Africa

Fieldwork methods: face-to-face interviews

Sample size: 1500 interviews
Total contacts 1558
Successful Interviews 1507
Too busy to participate 4
Refused/unwilling to participate 5
The respondent was illiterate 1
Household selected not accessible 11
Respondent selected on Kish grid not available 12

Respondent was drunk to participate

0
Does not meet age requirement 7
Selected respondent was sick 3

8

Could not get respondent after 3 call backs

NB: The success rate for WVS Rwanda interviews thus stood at 97%

The field questionnaires were translated into Kinyarwanda language for
Language: ease of administration. And all but one i.e. 100% of the interviews were
done in Kinyarwanda.

Weighted:

Weighting Procedure:

Known Systematic Key determinants in the selection process were; residency, age and
Properties: citizenship.

The sampling for the survey drew a representative sample from the total
Rwanda population, which is 8,162,715 people.



Study Description:

Study title:
Fieldwork dates:

Principal
investigators:

Sample type:
Fieldwork Institute:
Fieldwork methods:

Sample size:

Response rates:

Language:
Weighted:

Weighting Procedure:
Known Systematic
Properties:
Deviations from WVS-
questionnaire:
Publications:

Serbia

World Values Survey

Start date: 10-11-2006

End date: 17-11-2006

Marin Stoychev

Directors

YNS BBSS Gallup

23, James Boucher Street

1164 Sofia

Bulgaria

Internet: http://www.gallup-bbss.com/main.html

population aged 18 and over
TNS Medium Gallup

Face to face

1134

1206 | A - Total issued

108 | B — Not eligible i, dead, non-English speaking, not at this address )

1098 | C - Total eligible

1134 | D - Total questionnaires received

2| E - non-responses (including non-contact; see note above
under “sample type”)

111 | F - Refusals (including questionnaires less than half filled in)

2| G - Non-contact (included in “E”)

4 | H — Other non-response (included in “E”)

Serbian
Yes

Data weighted by combining age, education and nationality




Study Description:  [Slovenia]

Studly title: SJM 2005/3

SVETOVNA RAZISKAVA VREDNOT
Fieldwork dates: October — November 2005
Principal Professor Niko Tos, PhD
investigators: Assistant professor Brina Malnar, PhD
Sample type:
Fieldwork Institute: University of Ljubljana

Faculty of Social Sciences
Public Opinion and Mass Communication Research Center
Kardeljeva pl. 5, SI-1000 Ljubljana

Fieldwork methods:

Sample size: 1031

Response rates: 1620 | A - Total issued

205 | B — Not eligible (il dead, non-English speaking, not at this address )

1415 | C - Total eligible

1031 | D - Total questionnaires received

149 | E - non-responses (including non-contact; see note above
under “sample type”)

205 | F - Refusals (including questionnaires less than half filled
in)

149 | G - Non-contact (included in “E”)

30 | H — Other non-response (included in “E”)

Language: Slovenian
Weighted: No

Weighting Procedure:
Known Systematic
Properties:
Deviations from WVS-
questionnaire:
Publications:

Characteristics of National Population:
(Here, population figures by SEX, AGE and EDUCATION are welcome)

| Female 51,4%




Male 48,6%

Age Groups

Till 30 years old 24,4%
31— 45 years old 26,3%
46 — 60 years old 25,3%
61 and more 24,1%

Years/Schooling Groups

Non- primary sch. 5,4%
Primary sch. 23,9%
Technics 50,1%
Gymnasium 6,0%
Facult. 5,0%

University 9,5%




Study Description:

Study title:
Fieldwork dates:

Principal
investigators:

Sample type:

Fieldwork Institute:

Fieldwork methods:

Sample size:

Language:
Weighted:

Weighting
Procedure:

Known Systematic
Properties:
Deviations from

WVS-questionnaire:

Publications:

[South Africa]

2006 South Africa World Values National Survey

From 22 November 2006 to 20 December 2006

Mari Harris and Prof Hennie Kotze

The survey was based on a representative sample of the population;
both male and female respondents aged 16 years and above and
who are residents in South Africa.

Markinor

A face-to-face personal interviewing technique was used in
respondents’ homes using a probability sampling method.
2,988

The questionnaire was translated Afrikaans, Zulu, Xhosa, South
Sotho, Tswana and North Sotho (Pedi).

Yes

Field Technical Report

The comparison of sample demographic statistics to the latest available population
parameters for South Africa is as shown below:

- Gender distribution

Survey Sample | Population

2988 % % Discrepancies
Male 1494 50 50 0.0
Female 1494 50 50 0.0

- Urban/Rural distribution (unweighted)

Survey Sample | Population
TOTAL 2988 % % Discrepancies
Urban (metro, city, large
town and small town) 2404 80 56 +24.0
Rural (village and rural) 584 20 44 -24.0

When weighting the data to the population, the urban/rural split is 56/44.



Study Description:  South Korea

Study title: World Values Survey 2005

Fieldwork dates: Start: 01 December 2005
Finish: 15 December 2005

Principal Soo Young Auh
investigators: Department of Political Science & Diplomacy
Ewha Univ

11-1 Daehyun-dong

Seodaemun-ku, Seoul, Korea

TEL (011822) 362-6151; H: 352-6954
FAX: 011822-364-8019

E-mail: { @syauh@mm.ewha.ac.kr }

Sang-Jin Han

Seoul National University

san 56-1 Sillim-Dong, Kwanak-Gu

Seoul, 151-742

Korea

e-mail: { hansjin@snu.ac.kr }
Sample type: Koreans over 20 years old

Fieldwork Institute: Korean Social Science Data Center(KSDC)
Fieldwork methods:  Face-to-face interview

Sample size: 1200

Response rates: A - Total issued

B — Not eligible (i, dead, non-English speaking, not at this address )

C - Total eligible

D - Total questionnaires received

E - non-responses (including non-contact; see note above
under “sample type”)

F - Refusals (including questionnaires less than half filled in)

G - Non-contact (included in “E”)

H — Other non-response (included in “E”)

Language: Korean
Weighted: Yes

Weighting Procedure: On the basis of age, sex and schooling distributions of target population



(2000 Korean Census data),

the observations were weighted. Age and schooling distribution were
divided into five groups:

Age group 1) 20 — 29 years old

2) 30 — 39 years old

3) 40 — 49 years old

4) 50 — 59 years old

5) 60 years and older

Schooling group 1) primary school, and under

2) middle school

3) high school

4) university-level education without degree

5) university level education with degree and over

Known Systematic
Properties:

Deviations from WVS- Yes
questionnaire:

Publications:



Study Description:
Study title:
Fieldwork dates:
Principal

investigators:
Sample type:

Fieldwork Institute:

Fieldwork methods:

Sample size:

Response rates:

Language:
Weighted:

Weighting
Procedure:

Known Systematic
Properties:
Deviations from

WVS-questionnaire:

Publications:

[SPAIN]

World values survey 2005-2007 wave

July 10 — 24, 2007

Juan Diez-Nicolas

National, multi-stage stratified

Intercampo and asep

Face to face

1,213

1,300

A - Total issued

B — Not eligible (ill, dead, non-English speaking, not at this
address )

1,300

C - Total eligible

1,213

D - Total questionnaires received

190

E - non-responses (including non-contact; see note above
under “sample type”)

81

F - Refusals (including questionnaires less than half filled in)

139

G - Non-contact (included in “E”)

H — Other non-response (included in “E”)

Spanish

Yes
Sex and

None

age

2 questions omitted and one answer category omitted

Several

Characteristics of National Population:
(Here, population figures by SEX, AGE and EDUCATION are welcome)

THEY HAVE ALREADY BEEN INCLUDED ON THE METHODOLOGICAL

QUESTIONNAIRE.




Study Description:

Studly title:
Fieldwork dates:
Principal
investigators:

Sample type:

Fieldwork Institute:

Fieldwork methods:

Sample size:

Response rates:

Language:

Weighted:

Weighting Procedure:

Known Systematic
Properties:

Deviations from WVS-

questionnaire:
Publications:

[Swedish]

Swedish data for the 5™ World Values Survey

231105 -- 170206

Thorleif Pettersson, Bi Puranen

Random sample from the Swedish population register
ARS Research Stockholm

Face to face interviews, non-capi

1003

2230

A - Total issued

o574

B — Not eligible (i, dead, non-English speaking, not at this address )

1656

C - Total eligible

1003

D - Total questionnaires received

95

E - non-responses (including non-contact; see note above
under “sample type”)

558

F - Refusals (including questionnaires less than half filled in)

95

G - Non-contact (included in “E”)

H — Other non-response (included in “E”)

Swedish

In relation to the SES characteristics of Total eligible for interviewing
Slight skewness if ages groups 45 and above

None

Characteristics of National Population:
(Here, population figures by SEX, AGE and EDUCATION are welcome)




Study Description:  Switzerland

Study title: World Values Survey 2005
Fieldwork dates: From April to August 2007
Principal Damian Schnyder v.W.
investigators: Project Director

Dr. Urban Schwegler
Project Manager

Sample type: All residents in german, italian and french Switzerland aged between 18
and 85 years old, who speak and understand one of the three languages
of the country.

Fieldwork Institute: LINK Institut flir Markt und Sozialforschung
on behalf of the University of Zurich

Fieldwork methods: face-to-face personal interviewing in respondents’ homes
Sample size: 1241
Response rates: 4876 | A - Total issued

1119 | B — Not eligible (ill, dead, non-English speaking, not at this address )

3757 | C - Total eligible

1241 | D - Total questionnaires received

632 |E - non-responses (including non-contact; see note above
under “sample type”)

1817 | F - Refusals (including questionnaires less than half filled in)

632 | G - Non-contact (included in “E”)

H — Other non-response (included in “E”)

Language: German, French and Italian
Weighted: No weighting
Weighting Procedure: n/a

Known Systematic

Properties:

Deviations from WVS- None

questionnaire:

Publications: Technischer Bericht



WVS Study Description Form (2006) TAIWAN

Study title:
Fieldwork dates:
Principal
investigators:
Sample type:

Fieldwork institute:

Fieldwork methods
Sample size:

Response rates:

Language:
Weighted:

Weighting procedure:

Known systematic
properties of the
sample:

Deviations from WVS

questionnaire:

Publications:

World Values Survey

06/05/2006~for about two months

Tu, Su-hao

Center for Survey Research RCHSS, Academia Sinica
Three-stage Stratified PPS Sampling

(1) PSU=township, (2) Li (administrative unit under township, (3)
respondent

Center for Survey Research RCHSS, Academia Sinica
Face-to-face interview

2874

2874 | A - Total issued (total sample)

90| B - Ineligible (address vacant, wrong ages,...)

2784|C - (=A-B) Total E|Ig|b|e (in scope sample)

1225 | D - Total WVS questionnaires received

1559 | E - (=c-Db;=F+G +H) Total non-response

429 | F - Refusals (refusing to take part)

1076 | G - Non-contact (never contacted)

54 | H - Other non-response

Manderin, Taiwanese, or Hakka
Yes

The data was weighted using an iterative proportional raking scheme.
For each respondent, sample data was weighted by sex, age, area and
education degree groups. Weights were then generated to match the
population of Taiwan area.

A non-response bias comes from the use of household registration data
in which some household members in fact do not live in the household.

Some variables are not included in the data :

V50-V54, V165-V167, V178, V210-214.

World Values Survey (2006), Center for Survey Research, Academia

Sinica.




Study Description:

Study title:
Fieldwork dates:

Principal investigators:

Sample type:
Fieldwork Institute:
Fieldwork methods:

Sample size:

Response rates:

[Thailand]

World Values Survey

June - July 2007

- Dr. Thawilwadee Bureekul:
- Field Work Team Leaders

1. Mrs. Thapanat Prom-in

2. Miss Saifon Noiheed

3. Mrs. Rugkada Meteepokapong

4. Mr.Tossapon Sompong

5. Mr. Pruksapakorn Pratyarmeteetham

Eligible voters

King Prajadhipok’s Institue

Face to face interview
1500 cases

1534

A - Total issued

B — Not E|Ig|b|e (ill, dead, non-English speaking, not at this address )

1534

C - Total eligible

1534

D - Total questionnaires received

E - non-responses (including non-contact; see note above

under “sample type”)

F - Refusals (including questionnaires less than half filled in)

G - Non-contact (included in “E”)

H — Other non-response (included in “E”)




Language: Thai, Malay

Weighted: -

Weighting Procedure: -

Known Systematic Cluster and Systematic Sampling from vote list
Properties:

Deviations from WVS-

questionnaire:

Publications:

Characteristics of National Population:
(Here, population figures by SEX, AGE and EDUCATION are welcome) 2008 from
National Statistics Office

Population figures Number of populations
Total populations 62,418,054
Male 30,818,629
SEX
Female 31,599,425
0-19 yrs 17,853,226
20-39 yrs 21,259,041
AGE
40-59 yrs 15,542,881
60 and above 6,335,988
Kindergarten 1,824,650
Primary school 5,966,215
Education | Junior high school 2,672,082
Senior high school 1,735,182
Higher education 2,242,560




Study Description: [Trinidad and Tobago]

Study title:
Fieldwork dates:
Principal
investigators:
Sample type:
Fieldwork Institute:

Fieldwork methods:

Sample size:

Response rates:

Language:
Weighted:

Weighting
Procedure:

Known Systematic
Properties:
Deviations from

WV S-questionnaire:

Publications:

World Values Survey 2006

MORI Caribbean

1,002 adults (aged 18+) living in Trinidad and Tobago

HHB Associates

Face to face personal interviewing

1,002

1205

A - Total issued

12

B — Not eligible (ill, dead, non-English speaking, not at
this address )

1193

C - Total eligible

1002

D - Total questionnaires received

191

E - non-responses (including non-contact; see note
above under “sample type”)

144

F - Refusals (including questionnaires less than half
filled in)

a7

G — Non-contact (included in “E”)

H — Other non-response (included in “E”)

English

Yes

Rim weighting of overall results to reflect known population profile

TBC

(derived from latest census and labour force surveys) to target
variables: age, gender, work status, ethnicity and location

See separate document




Study Description:

Studly title:
Fieldwork dates:
Principal
investigators:
Sample type:
Fieldwork Institute:

Fieldwork methods:

Sample size:

Response rates:

Language:

Weighted:

Weighting Procedure:

Known Systematic
Properties:

Deviations from WVS-

guestionnaire:
Publications:

Turkey

World Values Survey, Turkey

28 Jan-5 Mar 2007
Yilmaz Esmer

Probability
SAM, Levent, Istanbul

Face to face

1346

1815

A - Total issued (before substitution)

B — Not eligible (i, dead, non-English speaking, not at this address )

C - Total eligible

1346

D - Total questionnaires received

E - non-responses (including non-contact; see note above
under “sample type”)

F - Refusals (including questionnaires less than half filled in)

G - Non-contact (included in “E”)

H — Other non-response (included in “E”)

Turkish

yes

To equalize sample and population proportions for each stratum

none

Characteristics of National Population:
(Here, population figures by SEX, AGE and EDUCATION are welcome)
Sampling details and populations characteristics are included in the methodological

questionnaire.




Study Description:  Ukraine

Study title: World Values Survey 2005

Fieldwork dates: Start: 15 November 2006
Finish: 25 November 2006

Principal Marin Stoychev
investigators: Directors
YNS BBSS Gallup
23, James Boucher Street
1164 Sofia
Bulgaria
Internet: http://www.gallup-bbss.com/main.html

Sample type: Multi-staged, stratified, using the random route selection method at the
final stage.

Fieldwork Institute: ~ ROMIR Monitoring
Fieldwork methods: ~ Face to face

Sample size: 1000

Response rates: A - Total issued

172 | B — Not eligible (ill, dead, non-English speaking, not at this address )

C - Total eligible

1000 | D - Total questionnaires received

767 |E - non-responses (including non-contact; see note above
under “sample type”)

868 | F - Refusals (including questionnaires less than half filled in)

767 | G - Non-contact (included in “E”)

380 | H — Other non-response (included in “E”)

Language: Ukranian and Russian

Weighted:
Yes

Weighting Procedure:  The data was weighted according to universe by:
- age
- region

- SEX



Known Systematic
Properties:

Deviations from WVS-
questionnaire:
Publications:

1. First stage:

- Division into regions - in accordance with similarities and differences
of social, economic, historical and geographic activities all territory of
Ukraine was divided into 4 regions —- SOUTHERN, WESTERN,
EASTERN, CENTRAL

- Definition of a settlement size - according to the size and type of
living population all population units are divided into following 5
sizes:1) village; 2) up to 50 thousand; 3) 50-99 thousand.; 4) 100-499
thousand.; 5) 500+ thousand

2. Second stage:

- Settlement selection (cities selection — from National Representative
survey “Product Brand”, representative sample — 2800; loading per
each city — proportionally for each strata (region and settlement size)
according to universe, no less then 10 interviews per city)

3. Third stage:

- Selection of sample units inside the settlement.

None



Study Description:

Study title:
Fieldwork dates:

Principal
investigators:

Sample type:
Fieldwork Institute:

Fieldwork methods:
Sample size:

Response rates:

Language:
Weighted:

Weighting
Procedure:

Known Systematic
Properties:
Deviations from

WV S-questionnaire:
Publications:

[USA]

World Values Survey

Between September 19" and September 29" 2006
Prof. Ron Inglehart
Adults 18 years old and over

Knowledge Networks
Personal interview

1710

1710 | Sample for main survey

1249 | Responded to invitation and Began Survey

1201 | Completed Survey

70.2% | Survey Completion Rate

English

Yes

1. Calculation of a base design weight for all sampled cases
2. Calculation of post stratification weights

3. Calculation of final weights




Study Description:

Studly title:
Fieldwork dates:
Principal
investigators:

Sample type:

Fieldwork Institute:

Fieldwork methods:

Sample size:

Response rates:

Language:

Weighted:

Weighting Procedure:

Known Systematic
Properties:

Deviations from WVS-

questionnaire:
Publications:

[Vietham]

2006 WVS survey in Vietnam

01 Oct. 2006 to 30 Nov. 2006

Pham Thanh Nghi

Stage sampling

Istitute of Human Studies, Vietnam Academy of Social Sciences,
Vietnam

Face-to face interviewing
1584

1584 | A - Total issued
(100%)

0 B — Not eligible (ill, dead, non-English speaking, not at this address )

1495 | C - Total eligible
(94%)

1584 | D - Total questionnaires received

89 |E - non-responses (including non-contact; see note above
(6%) | under “sample type”)

30 F - Refusals (including questionnaires less than half filled in)
(2%)

59 G - Non-contact (included in “E”)
(4%)

0 H — Other non-response (included in “E”)

Vietnamese

Projrction factor = Population/no of interview

Characteristics of National Population:
(Here, population figures by SEX, AGE and EDUCATION are welcome)



Study Description:

Study title:

Fieldwork dates:

Principal investigators:

Sample type:

Fieldwork Institute:

Fieldwork methods:

Sample size:

Total contacts

[Zambia]

WVS Zambia 2005

March and April 2007

The Steadman Group Ltd, Nairobi, Kenya in conjunction with the
representative from Markinor (PTY) Ltd, South Africa (Ms. Tracy

Hammond

Random selection of male and female respondents aged 16 years and above.
Multi stage sampling technique in which both PPPS (probability of
population proportionate to size) and random stratification sampling were

used at different stages.

The Steadman Group of Companies
And
Markinor (PTY) Ltd, South Africa

face-to-face interviews

1563 interviews

Successful Interviews

Too busy to participate

Refused/unwilling to participate

The respondent was illiterate

Household selected not accessible

Respondent selected on Kish grid not available

Respondent was drunk to participate

Does not meet age requirement

Selected respondent was sick

Could not get respondent after 3 call backs

Success rate for the WVS interviews in Zambia was at 95%

Language:

Weighted:

Weighting Procedure:
Known Systematic
Properties:

English 44%
Bemba 25%
Tonga 9%
Lozi 6%
Kaonde 2%
Nyanja 14%

1563
1500

representative sample of the Zambia population, which is at 9,885,591



Deviations from WVS-  See Fieldwork Report “Field work feed back - Observations and issues,,
questionnaire:
Publications:

Table 5. A comparison of WVS data and Zambias’s census data

Gender distribution

Survey Sample Population
1500 % % Discrepancies
Male 760 50.7 50.0 +0.7
Female 740 49.3 50.0 -0.7

Urban/Rural distribution
NB: The rural urban split was pre determined during sampling to ensure the distribution
matches that of the census data.



V1: WAVE NUMBER

V1. Survey wave number (write in constant):

1'1981-83'

2'1989-91'

3'1995-97'

4'1999-2001"

5'2005-2007"

V1 N g,
Andorra 1003 103%%2
Argentina 1002 103%?,/%
Australia 1421 108’%%/:}’
Brazil 1500 103',50?)2
Bulgaria 1001 lO(JJ-%(‘))/:tL)
Burkina Faso 1534 10350%/40
Canada 2164 105%%2
Chile 1000 10,096
China 2015 105%%2
Colombia 3025 108%202
Cyprus 1050 103%%2
Egypt 3051 108%50/%)
Ethiopia 1500 103%%2
Finland 1014 103%%2
France 1001 108’%?,/:}’
Georgia 1500 103%%2
Germany 2064 105%%/40
Ghana 1534 10350%/40
Guatemala 1000 103%%2
Hong Kong 1252 103,%50/?)
india 2001 355000
Indonesia 2015 105%]‘.’2
Iran 2667 105%%/1
Iraq 2701 105,7&
Italy 1012 103%%/%
Japan 1096 103%%2
Jordan 1200 103%?,2
Malaysia 1201 108120?,/:([’

Mali 1534 1534



Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway

Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan
Thailand
Trinidad and Tobago
Turkey
Ukraine
United Kingdom
Uruguay
USA
Vietnam

Zambia

Sum

1560

1046

1200

1050

954

1025

1500

1000

1776

2033

1507

1220

1037

2988

1200

1200

1003

1241

1227

1534

1002

1346

1000

1041

1000

1249

1495

1500

82992

100,0%

1560
100,0%

1046
100,0%

1200
100,0%

1050
100,0%

954
100,0%

1025
100,0%

1500
100,0%

1000
100,0%

1776
100,0%

2033
100,0%

1507
100,0%

1220
100,0%

1037
100,0%

2988
100,0%

1200
100,0%

1200
100,0%

1003
100,0%

1241
100,0%

1227
100,0%

1534
100,0%

1002
100,0%

1346
100,0%

1000
100,0%

1041
100,0%

1000
100,0%

1249
100,0%

1495
100,0%

1500
100,0%

82992



V1A: SPLIT OECD

V1a. Split OECD/Non-OECD (code country!):

1 ‘oecd’

2 'non-oecd’

V1A (N) L}A) g/o
Andorra 1003 10(1)%?’/?3
Argentina 1002 i 103%?)/%
Australia 1421 103%%/}, )
Brazil 1500 ) 103%%2
Bulgaria 1001 i 103%?)/]‘;
Burkina Faso 1534 i 10350302
Canada 2164 } 10510?32
Chile 1000 ! 103%%/?:
China 2015 ) 10(2)%10/50
Colombia 3025 ) 108%%/50
Cyprus 1050 ) 10(1),%50/00
Egypt 3051 ] 10(3)%?)/10
Ethiopia 1500 ) 10(1)50(‘)’/00
Finland 1014 ) 103%%2
France 1001 103%?,/}’ )
Georgia 1500 ) 103%22
Germany 2064 105%2/40 i
Ghana 1534 ) 10(1)%302
Guatemala 1000 } 10(1)%?’/00
Hong Kong 1252 ) 103,20502
India 2001 | 100.0%
Indonesia 2015 i 10(2)%%/50
Iran 2667 ) 10(2)%?’/70
Iraq 2701 ) 10(2)70(‘)’/](;
Italy 1012 ) 10(1)%%/20
Japan 1096 103%%2 -
Jordan 1200 i 10320?)/?)
Malaysia 1201 i 103202/10
Mall 1534 ! 103%%2
Mexico 1560 | 1080

100,0%



Moldova

1046

1046

100,0%
Morocco 1200 i 10320?,/?)
Netherlands 1050 103%502 )
New Zealand 954 ) 100%502
Norway 1025 103%%2 -
Peru 1500 ) 10(1),So?>/oo
Poland 1000 ) 10(1)%?’/00
Romania 1776 i 10(1)7070/?)
Russia 2033 i 10(2)%%/?)
Rwanda 1507 i 103’50?)/70
Serbia 1220 ) 103,20202
Slovenia 1037 ) 103%%/70
South Africa 2988 i 10(2,%%/80
South Korea 1200 i 10(1,'20?,/?,
Spain 1200 103,%)%/00 -
Sweden 1003 103%?)2 )
Switzerland 1241 103’%‘:’,}) )
Taiwan 1227 i 103’2020/70
Thailand 1534 i 103%?,2
Trinidad and Tobago 1002 i 10(1)%?)/20
Turkey 1346 103%}32 -
Ukraine 1000 i 103%%2
United Kingdom 1041 103%‘})/}, )
Uruguay 1000 ) 103%?)2
USA 1249 ) 10(1),20‘:;/90
Vietnam 1495 s 10(1,1,?,/50
Zambia 1500 i 10350?,/?)
Sum 82992| 13488, 69504




V1B: SPLIT BALLOT

V1b. Ballot A/B (only for OECD-countries):

-3 'not applic’
1 'ballot a'
2 'ballot b’
V1B
Andorra
Argentina
Australia
Brazil
Bulgaria
Burkina Faso
Canada
Chile

China
Colombia
Cyprus
Egypt
Ethiopia
Finland
France
Georgia
Germany
Ghana
Guatemala
Hong Kong
India
Indonesia
Iran

Iraq

Italy

Japan
Jordan
Malaysia

Mali

Mexico

(N)

1003

1002

1421

1500

1001

1534

2164

1000

2015

3025

1050

3051

1500

1014

1001

1500

2064

1534

1000

1252

2001

2015

2667

2701

1012

1096

1200

1201

1534
1560

1002M

1500M

1001M

1534M

2164M

1000M

2015M

3025M

1050M

3051M

1500M

1500M

1534M

1000M

1252M

2001M

2015M

2667M

2701M

1012M

1200M

1201M

1534M
1560M

287
28,6%

702
49,4%

515
50,8%

507
50,6%

1026
49,7%

%

716
71,4%

719
50,6%

499
49,2%

494
49,4%

1038
50,3%

1096
100,0%



Moldova 1046| 1046M

Morocco 1200 1200M ) )
Netherlands 1050 48,5?9’/?1 51’57‘!,/20
New Zealand 954| 954M ) )
Norway 1025 51,5220/50 48,58?’2
Peru 1500 5100 48000
Poland 1000 1000M i )
Romania 1776 1776M ) )
Russia 2033| 2033M i )
Rwanda 1507 1507M ) )
Serbia 1220 1220M ) )
Slovenia 1037, 1037M ) )
South Africa 2988| 2988M ) )
South Korea 1200 1200M ) )
Spain 1200 | 1000m
Sweden 1003 49'47%/?) 50’53?,/40
Switzerland 1241 1241M ) )
Taiwan 1227 1227M ) )
Thailand 1534 1534M ) )
Trinidad and Tobago 1002/ 1002M = =
Turkey 1346 | 100,00
Ukraine 1000, 1000M ) )
United Kingdom 1041 103‘%‘})/]'; )
Uruguay 1000 1000M ) )
USA 1249 1249M ) )
Vietnam 1495 1495M ) )
Zambia 1500 1500M i )
Sum 82992| 67228 6387 9377




V2: COUNTRY/REGION

V2 n %

1. France 1001| 1,2
2. Britain 1041 1,3
4. ltaly 1012| 1,2
5. Netherlands 1050| 1,3
8. Spain 1200, 1,4
11. USA 1249| 1,5
12. Canada 2164, 2,6
13. Japan 1096, 1,3
14. Mexico 1560| 1,9
15. S Africa 2988, 3,6
17. Australia 1421| 1,7
18. Norway 1025| 1,2
19. Sweden 1003 1,2
22. Argentina 1002 1,2
23. Finland 1014| 1,2
24. S Korea 1200, 1.4
25. Poland 1000| 1,2
26. Switzerland 1241| 1,5
28. Brazil 1500, 1,8
30. Chile 1000, 1,2
32. India 2001 2,4
35. Slovenia 1037| 1,2
36. Bulgaria 1001| 1,2
37. Romania 1776| 2,1
39. China 2015, 24
40. Taiwan 1227| 1,5
44. Turkey 1346| 1,6
49. Ukraine 1000| 1,2
50. Russia 2033| 2,4
51. Peru 1500/ 1,8
54. Uruguay 1000, 1,2
56. Ghana 1534, 1,8
61. Moldova 1046, 1,3
62. Georgia 1500| 1,8
65. Thailand 1534| 1,8
70. Indonesia 2015, 2,4
71. Vietnam 1495/ 1,8
73. Colombia 3025, 3,6
81. Serbia 1220/ 1,5
88. New Zealand 954| 1,1
89. Egypt 3051 3,7
90. Morocco 1200| 14
91. Iran 2667, 3,2
92. Jordan 1200 1,4
95. Cyprus 1050, 1,3
97. Iraq 2701 3,3
98. Guatemala 1000| 1,2
104. Hong Kong 1252, 15
105. Trinidad and Tobago| 1002| 1,2
108. Andorra 1003, 1,2
109. Malaysia 1201| 14
110. Burkina Faso 1534| 1,8
111. Ethiopia 1500| 1,8
112. Mali 1534| 1,8
113. Rwanda 1507, 1,8
114. Zambia 1500, 1,8
276. Germany 2064 2,5

(N) 82992 100%



V2A: COUNTRY/REGION WITH GERMANY SPLITTED

V2A n |%

1. France 1001| 1,2
2. Britain 1041 1,3
4. ltaly 1012| 1,2
5. Netherlands 1050| 1,3
8. Spain 1200, 1,4
11. USA 1249| 1,5
12. Canada 2164, 2,6
13. Japan 1096, 1,3
14. Mexico 1560| 1,9
15. S Africa 2988, 3,6
17. Australia 1421| 1,7
18. Norway 1025| 1,2
19. Sweden 1003 1,2
22. Argentina 1002 1,2
23. Finland 1014| 1,2
24. S Korea 1200, 1.4
25. Poland 1000| 1,2
26. Switzerland 1241| 1,5
28. Brazil 1500, 1,8
30. Chile 1000, 1,2
32. India 2001 2,4
35. Slovenia 1037| 1,2
36. Bulgaria 1001| 1,2
37. Romania 1776| 2,1
39. China 2015, 24
40. Taiwan 1227| 1,5
44. Turkey 1346| 1,6
49. Ukraine 1000| 1,2
50. Russia 2033| 2,4
51. Peru 1500/ 1,8
54. Uruguay 1000, 1,2
56. Ghana 1534, 1,8
61. Moldova 1046, 1,3
62. Georgia 1500| 1,8
65. Thailand 1534| 1,8
70. Indonesia 2015, 2,4
71. Vietnam 1495/ 1,8
73. Colombia 3025, 3,6
81. Serbia 1220/ 1,5
88. New Zealand 954| 1,1
89. Egypt 3051 3,7
90. Morocco 1200| 14
91. Iran 2667, 3,2
92. Jordan 1200 1,4
95. Cyprus 1050, 1,3
97. Iraq 2701 3,3
98. Guatemala 1000| 1,2
104. Hong Kong 1252, 15
105. Trinidad and Tobago| 1002| 1,2
108. Andorra 1003, 1,2
109. Malaysia 1201| 14
110. Burkina Faso 1534| 1,8
111. Ethiopia 1500| 1,8
112. Mali 1534| 1,8
113. Rwanda 1507, 1,8
114. Zambia 1500, 1,8
276. Germany 2064 2,5

(N) 82992 100%



V4: FAMILY IMPORTANT

V4. For each of the following, indicate how important it is in your life. Would you say it is (read out and code
one answer for each): Family

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer"

-1 'Don’t know'

1 'Very important'

2 'Rather important’

3 'Not very important'

4 'Not at all important’

va A T

Andorra 1003 86,87(32 12,1820/90 0,30/30 0,20/%
Argentina 1002 M M 91’%%/?) 7,570/50 0,70/?) 0,20/?)
Australia 1421 ™ 91:5230/?) 4,7?3/60 1,010/50 0,10/33
Brazil 1500 833.24?’/?) 13,11%/60 0,2‘V3o 0,30/?3
Bulgaria 1001 3M 89%%Z 9,1%/00 1,0%2 0,30/3
Burkina Faso 1534 2M 1M 93{‘;502 4'4%/80 0,60/90 0,10/:([)
Canada 2164 5M 3M 9508(‘))2 617“1’/40 0,510/10 0,10/?)
Chile 1000 2M 9028/% 8,8%/70 0,602 0,30/?)
China 2015 2M 25M 7é55?)2 19%?3/?) 1,830/60 0,10/33
Colombia 3025 3025M ) ) ) )
Cyprus 1050 M 93,%32 5,8?1/10 0,50/50 0,30/?)
Egypt 3051 9?%%2 2,1%/40 0,20/70 )
Ethiopia 1500 9;37?)2 5,5%/30 1,210/80 0,60/?)
Finland 1014 oM 37?5702 11,101/00 1,3%/?3 0,20/?»
France 1001 1M M 86&1%?) 11,1310/30 1,910/?) 0,402
Georgia 1500 M 2M gé%%/:}) 0,9%2 0,1;; 0,1°/:<L>
Germany 2064 4am 4am 8%?38;) 15,?1%/90 2,7?7/?1 0,4"/?)
Ghana 1534 M gi,‘l-fﬁi 3,850/80 1,420/20 0,3‘2
Guatemala 1000 9823/40 1,410/40 0,10/10 0,10/%)
Hong Kong 1252 M 55,63?)/?, 41,58%’/90 2,320/?) 0,20/?)
India 2001 1M 10M 93%(‘)’/?) 81570/00 0,810/?) 0,10/?)
Indonesia 2015 ™ 6M gésﬁz 1,83;/60 0.1‘V3o -
Iran 2667 3M 95,‘;%2 5,12%/?) 0,820/00 0,30/1
raq 2701 aM 3M 2590 97 4 4

96,1% 3,6% 0,1% 0,1%
Italy 1012 3M 941 63 4 1



933% 62% 04%| 0,1%
Japan 1096 16M 9;,07%/}, 6,3?’/80 0,9%2 0,102
Jordan 1200 géls?yi 2,630/20 0,4‘;) 0,2°/§
Malaysia 1201 9%,1222 3,8‘!’/60 ) )
Mali 1534 M| 20M M 9%,‘:3%/?) 6,0%/10 1,1%2 0,10/%
Mexico 1560 oM M géﬁ/i 4,122 0,40/1 0,30/5(:
Moldova 1046 M 33?2?72 15,16?’2 1,0%2 0,30/?)
Morocco 1200 9:6L1050/% 3,4?’/%3 0,60/1 )
Netherlands 1050 11M M iMm 81%‘1’/00 14’11?)/2 3'7302 1,2%/?,
New Zealand 954 2M 93%%2 5’550/20 1, 1%2 -
Norway 1025 M 90?5)/?) 9,1%/30 O,8°/E; )
Peru 1500 M gii%/i 16,2853/10 1,7%2 0,10/?)
Poland 1000 M 93%3;2 5,4?12 0,402 0,30/?)
Romania 1776 22M 9M 8&%%2 12,26%2 0,7%/?) 0,30/?)
Russia 2033 2M 3M 14M 8388%/00 81970/90 1,120/%; 0,20/50
Rwanda 1507 M M 632150/5 35,50%/60 1,520/3 )
Serbia 1220 ™ 9%173;/1 5,870/00 0,30/40 0,20/%
Slovenia 1037 3M M 89%.20/00 8,9?’/20 1,3%/3 0,80/?)
South Africa 2988 95%5;) 3,15?1/?3 0,5%2 0,3%2
South Korea 1200 9;13?7/1 7,5%2 0,20/?) ]
I ARy B B
Sweden 1003 M 92?2%/40 6,860/80 o,7<y?> 0,30/?>
Switzerland 1241 M 8205?’/}) 12,175:’/70 1,720/](; O,l"/}>
Taiwan 1227 gi-,17%2 7,5%/20 0,60/1 0,2"/?)
Thailand 1534 4am 8;,32]52 13,2122 0,60/2 0,10/%
Trinidad and Tobago 1002 2M 95%502 3,2?:1/% 0,70/1 o,3<)/?)
Turkey 1346 M g%?sﬁg 2,120/?, o,wi 0,102
Ukraine 1000 3M 8M 87?7?’2 10,18?’/2 1,4%/40 0,1"2)
United Kingdom 1041 2M 1M 93%702 5,05‘)’/20 1,0]‘;2 0,40/40
Uruguay 1000 M 89,%1?’/?) 10,]6(3’2 O,3°/?> 0,30/?)
USA 1249 sM 941,,1612 5,()%/20 0.50/3 _
Vietnam 1495 M 3123%2 18,2470/?3 0,30/?) )
Zambia 1500 oM 2M 91,3522 7,10(1)12 1,3%/2 0,202
Sum 82992 3025 31 115 148| 71976 6874 670 154




V4CO: FAMILY IMPORTANT

V4. For each of the following, indicate how important it is in your life. Would you say it is (read out and code
one answer for each): Family

[Colombia specific because they used 3 categories instead of 4]

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer"

-1 'Don’t know'

1 'Very important'

2 'Important’

3 'Not at all important'

-4 -1 1 2 3
% % % % %

2598 417 8
85,9%| 13,8% 0,3%

VACO (N)

Colombia 3025 2M



V5: FRIENDS IMPORTANT

V5. For each of the following, indicate how important it is in your life. Would you say it is (read out and code
one answer for each): Friends

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer"

-1 'Don’t know'

1 'Very important'

2 'Rather important’

3 'Not very important'

4 'Not at all important’

4 3 2 1 1 2 3 4
Vs N) % % % % % % %
490 435 69 7
Andorra 1003 1M M 48.9%| 43.4% 6.9% 0.7%
. 596 260 118 23
Argentina 1002 3M 2M 50.8% 261% 11.8% 2.3%
- 819 514 67 2
Australia 1421 19M 58.4%| 36.7% 4.8% 0.1%
. 556 757 156 27
Brazil 1500 am M 372060 50.6% 10.4% 1,8%
. 422 425 135 6
Bulgaria 1001 M 4070 430% 13.7%  0,6%
. 847 543 118 18
Burkina Faso 1534 iM 5M 2M 55500 35.6% 7.7% 1.2%
1365 704 94 1
Canada 2164 1M -M 63.1% 32.5% 4.3% %
. 236 358 294 104
Chile 1000 4 SMI" 23.8%  361% 29,7% 10.4%
. 561] 1045 303 16
China 2015 11M 79M 29.1%| 54.3% 15.7% 0.8%
Colombia 3025, 3025M ) ) ) )
647 320 68 7
Cyprus 1050 M 62,1%| 30,7%| 6,6%| 0,6%
1317 1423 253 56
Egypt 3051 oM 432% 46,7% 83% 1,8%
. 1183 273 33 10
Ethiopia 1500 MU 78006 1820 220  0.7%
. 631 362 20 -
Finland 1014 1M 62.3% 35.8% 1,9%
588 333 69 11
France 1001 M 58,8% 33.3% 69%  1,1%
. 1171 300 22 3
Georgia 1500 M 78:3% 201%  15%  0,.2%
1082 859 108 6
Germany 2064 3M 5M 2M 52.6% 41,8% 5.2% 0.3%
657 492 208 72
Ghana 1534 10M 4M M g33osl 32496 196%  479%
428 413 138 21
Guatemala 1000 42,8%| 41,3% 13,.8%| 2,1%
415 784 49 1
Hong Kong 1252 SMI" 33206 62,8% 39%  0.1%
. 846 823 230 57
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V5CO: FRIENDS IMPORTANT

V5. For each of the following, indicate how important it is in your life. Would you say it is (read out and code
one answer for each): Friends

[Colombia specific because they used 3 categories instead of 4]

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer"

-1 'Don’t know'

1 'Very important'

2 'Important’

3 'Not at all important'

-4 -1 1 2 3
% % % % %

620 2134 260
20,6%| 70,8% 8,6%

V5CO (N)

Colombia 3025 11M



V6: LEISURE TIME

V6. For each of the following, indicate how important it is in your life. Would you say it is (read out and code
one answer for each): Leisure Time

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer"

-1 'Don’t know'

1 'Very important'

2 'Rather important’

3 'Not very important'

4 'Not at all important’
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V6CO: LEISURE TIME

V6. For each of the following, indicate how important it is in your life. Would you say it is (read out and code
one answer for each): Leisure time

[Colombia specific because they used 3 categories instead of 4]

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer"

-1 'Don’t know'

1 'Very important'

2 'Important’

3 'Not at all important'

-4 -1 1 2 3
% % % % %

861 1934 212
28,6%| 64,3% 7,1%

V6CO (N)

Colombia 3025 18M



V7: POLITICS IMPORTANT

V7. For each of the following, indicate how important it is in your life. Would you say it is (read out and code
one answer for each): Politics

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer"

-1 'Don’t know'

1 'Very important'

2 'Rather important’

3 'Not very important'

4 'Not at all important’

4 3 2 1 1 2 3 4
V7 N) o % % % % % % %
63 257 428 251
Andorra 1003 2M 3M 6.3% 257% 42.8% 251%
. 84 219 328 362
Argentina 1002 3M ™ 8.5% 22.0% 33.0% 365%
. 136 541 577 136
Australia 1421 31M 9.8%| 39.0% 415% 9.8%
. 218 600 391 277
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. 70 153 399 361
Bulgaria 1001 M1 7106 15.6% 40,6% 36,8%
. 266 430 435 302
Burkina Faso 1534 21M 35M 45M 18,6% 30.0% 30.4% 21.1%
253 807 789 307
Canada 2164 3™ SMI 11,7% 37.4% 36.6% 14.2%
. 56 145 323 458
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. 239 642 577 128
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. 554 552 270 115
Ethiopia 1500 2M 7™ arow| 37ov| 18.1%| 7.7%
. 26 260 497 229
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119 356 296 230
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. 285 658 373 176
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195 675 827 355
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188 213 290 297
Guatemala 1000 12M 19.0% 216% 29.4%  30,1%
46 296 788 100
Hong Kong 1252 22MI 3706 241%  641%  8.1%
. 289 456 624 505
India 2001 12IM1 1520 243%  333%  26,9%
. 215 578 829 340
Indonesia 2015 iM 21M 31M 11,0% 295% 42.3% 17.3%
534 786 780 549
Iran 2667 11M ™ 20206 20.7%  294% 20.7%
959 747 483 400
Iraq 2701 1M1 98M 50061 28.0%  18.7%| 15.4%
Italy 1012 13M 4M 94 280 368 253

9,4%| 28,1% 37,0%| 25,4%
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South Korea 1200 M 17.7%  365% 343% 11.4%
. 92 256 517 331
Spain 1200 oM M 77%| 21.4% 433%| 27,7%
155 472 294 81
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. 154 546 424 110
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V/CO: POLITICS IMPORTANT

V7. For each of the following, indicate how important it is in your life. Would you say it is (read out and code
one answer for each): Politics

[Colombia specific because they used 3 categories instead of 4]

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable'

-2 'No answer'
-1'Don’t know'

1 'Very important'

2 'Important’

3 'Not at all important'

-4 -1 1 2 3
% % % % %

201 1099 1693
6,7% 36,7%| 56,6%

V7CO (N)

Colombia 3025 32M



V8: WORK IMPORTANT

V8. For each of the following, indicate how important it is in your life. Would you say it is (read out and code
one answer for each): Work

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer"

-1 'Don’t know'

1 'Very important'

2 'Rather important’

3 'Not very important'

4 'Not at all important’

4 3 2 1 1 2 3 4

ve N) o % % % % % % %
462 467 59 5
Andorra 1003 10M 46,5%  47.0% 6.0% 0.5%
. 706 258 22 12
Argentina 1002 3M 2M 70.7%  25.9% 2.3% 1,.2%
. 490 645 120 96
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. 1358 500 79 30
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. 1719 216 49 6
Indonesia 2015 4M 12M 9M 86.4% 10,9% 2.5% 0.3%
2039 449 126 41
Iran 2667 1M 76,8%| 16,9%| 4,7%| 1,5%
2219 311 76 49
Iraq 2701 16M/ 30M| g3 606l 11,70  2.9%  1.8%
Italy 1012 15M 2M 616 343 27 9

61,9%| 34,5% 2,7% 0,9%
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V8CO: WORK IMPORTANT

V8. For each of the following, indicate how important it is in your life. Would you say it is (read out and code
one answer for each): Work

[Colombia specific because they used 3 categories instead of 4]

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer"

-1 'Don’t know'

1 'Very important'

2 'Important’

3 'Not at all important'

-4 -1 1 2 3
% % % % %

2045 951 26
67,7%| 31,5% 0,9%

V8CO (N)

Colombia 3025 3M



V9: RELIGION IMPORTANT

V9. For each of the following, indicate how important it is in your life. Would you say it is (read out and code
one answer for each): Religion

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer"

-1 'Don’t know'

1 'Very important'

2 'Rather important’

3 'Not very important'

4 'Not at all important’
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VICO: RELIGION IMPORTANT

V9. For each of the following, indicate how important it is in your life. Would you say it is (read out and code
one answer for each): Religion

[Colombia specific because they used 3 categories instead of 4]

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer"

-1 'Don’t know'

1 'Very important'

2 'Important’

3 'Not at all important'

-4 -1 1 2 3
% % % % %

1264 1535 220
41,9%, 50,8% 7,3%

V9CO (N)

Colombia 3025 6M



V10: FEELING OF HAPPINESS

V10. Taking all things together, would you say you are (read out and code one answer):

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable'

-2 'No answer'

-1 'Don’t know'

1 'Very happy’

2 'Quite happy"

3 'Not very happy'

4 'Not at all happy'
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V11: STATE OF HEALTH (SUBJECTIVE)

V11. All in all, how would you describe your state of health these days? Would you say it is (read out):

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable'

-2 'No answer'

-1 'Don’t know'

1 'Very good'

2 'Good'

3 'Fair’

4 'Poor’

5 'Very poor (cs)'

-3 2 1 1 2 3 4 5
Vil N o % % % % % % %

346] 503 132 21 -
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. 674 1517| 760 72 ]

Colombia 3025 M 223% 502% 251%  2,4%
440 370, 185 53 -

Cyprus 1050 M 41,9%  353%| 17,7%| 5.1%
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Egypt 3051 15,5% 51,0% 254%  8,1%
- 386| 582 390 139 -

Ethiopia 1500 2M M o580 380% 261%  9.3%
. 239 439 277 59 -

Finland 1014 23,6%  433% 27.3%  5.8%
294] 430 204 52 -

France 1001 294%| 43,0% 22,4%  52%
. 189]  439] 574 296 ]

Georgia 1500 M MY 1o6% 203% 383% 19.8%
542  926|  476) 106 -

Germany 2064 8M 6M' 26406 4520 2320  5.2%
571) 661 208 93 -

Ghana 1534 M 37.2% 431%| 13,6% 6,1%
217)  424| 334 19 6
Guatemala 1000 21,7%| 42,4%| 33,4%  1,9%  0,6%
68| 723 407 48 -

Hong Kong 1252 6M 5506 5800 327% @ 3.9%
. 438|934 489 136 :

India 2001 WM 219%| 46.8% 245%  6.8%
, 386 1144 408 63 -

Indonesia 2015 M M 8M! 103% 5720 204%  31%
499| 1204 680 156 -

Iran 2667 3™ MY 10.0% 492% 259%  5.9%
476| 1285, 592| 317 -

Iraq 2701 M| 12ME 478060 48.1% 22.2%  11,9%
aly 1012 188]  562| 228 34 -

18,6%, 55,5%| 22,5% 3,4%



Jopan 109 M| iy 04w arew| 8.7 ]
ordan 1200 W 3t sz 106%  22% )
Malaysia 1201 27%?; 61,753;2 10,14202 0,402 )
el 1054 MM gt saee aL0% 6% _
RN
Moldova 1046 25M| 1okoh| 434%| 347| 11.58% )
ol S o] S
New Zealand 954 2M M|, 6,37‘}72 45,%%/1 16’1250/40 2'1202 B
Norway 1025 iton| 37O 161%| 450 )
Per 1500 7| 40406 ason| 2.0m _
TS
M e ol
Russia 2033 M aM 6M 6'12%2 332?)/40 45%%/10 14'24?)2 -
o w0 G S
Serbia 1220 oM o0 b sz 1210 )
o
South Korea 1200 13’1153;) 66;%2 19’2120/5(9) 1'3%2 i
Span 1200 M M 20,20302 59,77%2 16,13%/50 4,0?2 )
S
Switzerland 1241 33";]6/](-, 51%%2 13‘3;22 2.6?’/§ =
Taman et 22| caom| omn| 4o _
EERECERE
Trinidad and Tobago 1002 M -M 35%5(‘)2 37,37702 22’2720/2 4'24:.)/?) R
Turkey 1346 M (70| S1a%| 2300| 7.7%| 0.5%
T
United Kingdom 1041 M 34’3;1502 39,‘:3]8/40 17;%/60 7'95(;)/% i
ey 100 M| ome| sz 18.8% 3%  0.4%
USA 1249 1M 29%%2 52?2%2 14’16%2 3;}2 N
R
cambie 1900 M| 1M ot spe 105% 8% ]
Sum 82992 2| 204] 139] 19405 37157| 20372| 5647 66




V12: CHILD QUALITIES: INDEPENDENCE

V12. Here is a list of qualities that children can be encouraged to learn at home. Which, if any, do you consider
to be especially important? Please choose up to five! (Code five mentions at the maximum): Independence

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'mentioned’

2 'Not mentioned'

V12 (N) L}A) g/o

Andorra 1003 48,‘}5%2 51%10/70
Argentina 1002 44,%*1)/%) 56%?’/%)
Australia 1421 63%?’/40 3(‘,;\31,10/70
Brazil 1500 28,45%/?» 7%%1/20
Bulgaria 1001 46,41?’/:}) 53‘594111/00
Burkina Faso 1534 312702 6;%50/60
Canada 2164 5&21%/1 41%?’/70
Chile 1000 40505 50,706
China 2015 6%?;170/2 31%%/60
Colombia 3025 3?%05%/?, 6205%’/20
Cyprus 1050 45,4722 53,53?1/90
Egypt 3051 26,86%’/% 752430/90
Ethiopia 1500 7312%2 20?;310/20
Finland 1014 69,733/?) 30%%2
France 1001 37’32702 62,6820/?)
Georgia 1500 53,87%2 46,63%/?;
Germany 2064 7%%%/?) 22i3/3o
Ghana 1534 37,5270/%) 6223?’/30
Guatemala 1000 27%;2 7271213/10
Hong Kong 1252 23,29%3) 76%50/?3
India 2001 6%%3;2 33,61?’/?)
Indonesia 2015 8%%50/?» 18,%?’/30
Iran 2667 eéi%/i 36,%802
Irag 2701 28,7980/?) 7%9120/10
Italy 1012 58%%/% 41%20/00
Japan 1096 877 219

80,0%| 20,0%
Jordan 1200 513 687



Malaysia
Mali

Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway

Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan
Thailand
Trinidad and Tobago
Turkey
Ukraine
United Kingdom
Uruguay
USA
Vietnam

Zambia

Sum

1201

1534

1560

1046

1200

1050

954

1025

1500

1000

1776

2033

1507

1220

1037

2988

1200

1200

1003

1241

1227

1534

1002

1346

1000

1041

1000

1249

1495

1500

82992

42,8%

945
78,7%

650
42,4%

637
40,8%

470
44,9%

658
54,8%

699
66,6%

508
53,2%

922
90,0%

412
27,5%

411
41,1%

517
29,1%

839
41,3%

386
25,6%

780
63,9%

863
83,2%

1758
58,8%

812
67,6%

377
31,4%

776
77,4%
964
77,7%

985
80,3%

739
48,2%

549
54,8%

528
39,2%

281
28,1%

611
58,7%

492
49,2%

672
53,8%

887
59,3%

821
54,7%

42756

57,2%

256
21,3%

884
57,6%

923
59,2%

576
55,1%

542
45,2%

351
33,4%

446
46,8%

103
10,0%

1088
72,5%

589
58,9%

1259
70,9%

1194
58,7%
1121
74,4%
440
36,1%

174
16,8%

1230
41,2%

388
32,4%

823
68,6%

227
22,6%

277
22,3%

242
19,7%

795
51,8%

453
45,2%

818
60,8%

719
71,9%

430
41,3%

508
50,8%

577
46,2%

608
40,7%

679
45,3%

40236



V13: CHILD QUALITIES: HARD WORK

V13. Here is a list of qualities that children can be encouraged to learn at home. Which, if any, do you consider
to be especially important? Please choose up to five! (Code five mentions at the maximum): Hard Work

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'mentioned’

2 'Not mentioned'

V13 (N) L}A) g/o

Andorra 1003 60,61?)/% 39,%?’/10
Argentina 1002 57’57702 4251320/?,
Australia 1421 48%?)/(; 51’741,3;/10
Brazil 1500 61?&’/1 38,5980/30
Bulgaria 1001 87%7"/:}) 13,]630/00
Burkina Faso 1534 8324%2 19,36(‘)’/]&
Canada 2164 511170/% 45%?:/20
Chile 1000 7500 72,09
China 2015 é%‘«‘»f, 18?,2?’/60
Colombia 3025 19’501/40 8:%%?’/](;
Cyprus 1050 45%7«2 54.5470/20
Egypt 3051 5%70%2 4%.%102
Ethiopia 1500 54,85%)/1 45%%/30
Finland 1014 14’17‘}32 85?3?’/?)
France 1001 62’6220/?) 37?870/?3
Georgia 1500 ség/i 10,15%/80
Germany 2064 26,50%/?) 71?)20/80
Ghana 1534 7513,21%/40 20%20/00
Guatemala 1000 28,28%2 717211)/20
Hong Kong 1252 18,26%/?) 8%%2
India 2001 si%%z 18,3770/?3
Indonesia 2015 53:;%/1 40%%/80
Iran 2667 633.,88%/?) 31,82%/10
Iraq 2701 6;,74%’2 36%%/80
Italy 1012 39%%2 60,67102
Japan 1096 355 741

32,4%| 67,6%
Jordan 1200 511 689



Malaysia
Mali

Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway

Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan
Thailand
Trinidad and Tobago
Turkey
Ukraine
United Kingdom
Uruguay
USA
Vietnam

Zambia

Sum

1201

1534

1560

1046

1200

1050

954

1025

1500

1000

1776

2033

1507

1220

1037

2988

1200

1200

1003

1241

1227

1534

1002

1346

1000

1041

1000

1249

1495

1500

82992

42,6%

590
49,1%

1114
72,6%

379
24,3%

831
79,4%

612
51,0%

308
29,3%
392
41,1%
130
12,7%

813
54,2%

213
21,3%

1480
83,3%

1801
88,6%

1252
83,1%

824
67,5%

350
33,8%

2113
70,7%

869
72,4%

752
62,6%

106
10,6%

251
20,3%

671
54,7%

351
22,9%

641
63,9%

1061
78,8%

768
76,8%

453
43,5%

223
22,3%

771
61,7%

1329
88,9%

1217
81,1%

46277

57,4%
611
50,9%
420
27,4%
1181
75,7%
215
20,6%
588
49,0%
742
70,7%
562
58,9%
895
87,3%
687
45,8%
787
78,7%
296
16,7%
232
11,4%
255
16,9%
396
32,5%
687
66,2%
875
29,3%
331
27,6%
448
37,4%
897
89,4%
990
79,7%
556
45,3%
1183
77,1%
361
36,1%
285
21,2%
232
23,2%
588
56,5%
77
77,7%
478
38,3%
166
11,1%
283
18,9%
36715



V14: CHILD QUALITIES: FEELING OF RESPONSIBILITY

V14. Here is a list of qualities that children can be encouraged to learn at home. Which, if any, do you consider
to be especially important? Please choose up to five! (Code five mentions at the maximum): Feeling of
responsibility

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable'

-2 'No answer’

-1 'Don’t know'

1 'mentioned’

2 'Not mentioned'

V14 (N) r}A, EA)

Andorra 1003 9031?’/1 9’6?:/60
Argentina 1002 72’71%/% 27‘29%/00
Australia 1421 7;%20/1 27?7?)2
Brazil 1500 7%19(32 22,31?;/10
Bulgaria 1001 73’753;2 26,25?’/?)
Burkina Faso 1534 38%2 61,931’/00
Canada 2164 7%58%2 28,62%’/10
Chile 1000 82%%2 17,1270/20
China 2015 631-21?)/% 357920/30
Colombia 3025 8559(‘))2 17ilt)/70
Cyprus 1050 77%%/1 22,22?;/?3
Egypt 3051 75%22 2223/%
Ethiopia 1500 47,72%2 52,78%/20
Finland 1014 goijé/i 915(1)1/10
France 1001 78,7;’/?) 21‘2;;/]‘;
Georgia 1500 8%21%2 18,%3%2
Germany 2064 sé,71502 14%%2
Ghana 1534 44%%2 55%%2
Guatemala 1000 64’62?)/% 35%?1/80
Hong Kong 1252 26:3;1%/:}) 73,%20/]&
India 2001 eé,%%i 32,%‘}1/00
Indonesia 2015 8?%%90/%) 16?1202
Iran 2667 8511(3/40 18%00/30
Iraq 2701 85,293;/?) 17,41?’/?)
Italy 1012 87,8:3% 12,19%/10
Japan 1006 993 103

90,6% 9,4%



Jordan
Malaysia
Mali

Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway

Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan
Thailand
Trinidad and Tobago
Turkey
Ukraine
United Kingdom
Uruguay
USA
Vietham

Zambia

Sum

1200

1201

1534

1560

1046

1200

1050

954

1025

1500

1000

1776

2033

1507

1220

1037

2988

1200

1200

1003

1241

1227

1534

1002

1346

1000

1041

1000

1249

1495

1500
82992

717
59,8%

944
78,6%

690
45,0%

1213
77,8%

728
69,6%

828
69,0%

944
89,9%

601
63,0%

913
89,1%

1099
73,3%

810
81,0%

1221
68,8%

1630
80,2%

817
54,2%

814
66,7%

766
73,9%

1638
54,8%

1083
90,2%

836
69,7%

917
91,4%

1124
90,5%

1129
92,0%

929
60,6%

582
58,1%

1008
74,9%

655
65,5%

628
60,3%

795
79,5%

901
72,2%

1126
75,3%

787
52,5%

59758

483
40,2%

257
21,4%

844
55,0%

347
22,2%

318
30,4%

372
31,0%

106
10,1%

353
37,0%

112
10,9%

401
26,7%

190
19,0%
555
31,2%

403
19,8%

690
45,8%

406
33,3%

271
26,1%

1350
45,2%

117
9,8%

364
30,3%

86
8,6%

117
9,5%

98
8,0%

605
39,4%

420
41,9%

338
25,1%

345
34,5%

413
39,7%

205
20,5%

348
27,8%

369
24,7%

713
47,5%

23234



V15: CHILD QUALITIES: IMAGINATION

V15. Here is a list of qualities that children can be encouraged to learn at home. Which, if any, do you consider
to be especially important? Please choose up to five! (Code five mentions at the maximum): Imagination

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'mentioned’

2 'Not mentioned'

V15 (N) L}A) g/o

Andorra 1003 422302 57i713/30
Argentina 1002 25,22%/?) 74,7‘;/2
Australia 1421 43’61%/% 56%?’/90
Brazil 1500 26,47?’2 7%,13?12
Bulgaria 1001 17%;2 82‘8720/80
Burkina Faso 1534 19?2?)/40 8328“1’/00
Canada 2164 33,77%2 eééi/so
Chile 1000 25,27?)/1 74,7;/?)
China 2015 211%/?, 7;5990/00
Colombia 3025 17,58?’2 854280/70
Cyprus 1050 17,16%2 823?’/50
Egypt 3051 10,35%2 85,7530/00
Ethiopia 1500 39,51%/1 60%10/30
Finland 1014 37%%2 62,61?3/?:
France 1001 25’2;)2 751)%2
Georgia 1500 9,174}2 93%?12
Germany 2064 39,86]‘;/?) 6(1),241/80
Ghana 1534 17,21%/?) 8:2L,297°/](;
Guatemala 1000 11%%2 88,%32
Hong Kong 1252 2,4302 9%2620/?:
India 2001 25,131%2 71%90/%
Indonesia 2015 18:32%/1 8;%%11/80
Iran 2667 172%2 82121?’/80
Iraq 2701 9,21%/?) 9(2)2502
Italy 1012 14,16‘})2 85,%32
Japan 1096 338 758

30,8%| 69,2%
Jordan 1200 214 986



Malaysia
Mali

Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway

Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan
Thailand
Trinidad and Tobago
Turkey
Ukraine
United Kingdom
Uruguay
USA
Vietnam

Zambia

Sum

1201

1534

1560

1046

1200

1050

954

1025

1500

1000

1776

2033

1507

1220

1037

2988

1200

1200

1003

1241

1227

1534

1002

1346

1000

1041

1000

1249

1495

1500

82992

17,8%

259
21,6%

362
23,6%

384
24,6%

218
20,8%

314
26,2%

289
27,5%

335
35,1%

560
54,6%

192
12,8%

202
20,2%

322
18,1%

288
14,2%
272
18,0%

264
21,6%

169
16,3%

467
15,6%

494
41,1%

244
20,4%

573
57,1%

597
48,1%

215
17,5%

437
28,5%

63
6,3%

301
22,3%

280
28,0%

389
37,4%

322
32,2%

396
31,7%

245
16,4%

305
20,3%

19260

82,2%
942
78,4%
1172
76,4%
1176
75,4%
828
79,2%
886
73,8%
761
72,5%
619
64,9%
465
45,4%
1308
87,2%
798
79,8%
1454
81,9%
1745
85,8%
1235
82,0%
956
78,4%
868
83,7%
2521
84,4%
706
58,9%
956
79,6%
430
42,9%
644
51,9%
1012
82,5%
1097
71,5%
939
93,7%
1045
77,7%
720
72,0%
652
62,6%
678
67,8%
853
68,3%
1250
83,6%
1195
79,7%
63732



V16: CHILD QUALITIES: TOLERANCE AND RESPECT
FOR OTHER PEOPLE

V16. Here is a list of qualities that children can be encouraged to learn at home. Which, if any, do you consider
to be especially important? Please choose up to five! (Code five mentions at the maximum): Tolerance and
respect for other people

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'mentioned’

2 'Not mentioned'

V16 (N) r}A, EA)

Andorra 1003 8821%/1 11,1610/60
Argentina 1002 71’75];2 28’2580/60
Australia 1421 921L37(‘)’/§ 8];/90
Brazil 1500 64,94?)/?) 35%%2
Bulgaria 1001 53%%/:}) 47,A(f)7°/00
Burkina Faso 1534 691321?’2 30270/?,
Canada 2164 8;,76%; 17%/70
Chile 1000 79,75%2 20,25%/50
China 2015 6%,20%2 391)%/50
Colombia 3025 8551%2 15%%/00
Cyprus 1050 70,74‘})2 29,36%/00
Egypt 3051 20 o
Ethiopia 1500 36%/% 63%?’/?3
Finland 1014 86,87702 13,13%/50
France 1001 86,88%2 13‘123;/20
Georgia 1500 7%2%2 27%10/90
Germany 2064 7156“1’2 25,54202
Ghana 1534 7307%2 29222
Guatemala 1000 59%902 41%10/?,
Hong Kong 1252 14’1270/?, 8:5L%7°2
India 2001 5218%2 44,%80/50
Indonesia 2015 5;1%2 40‘8920/50
Iran 2667 61,75%2 35?5%/80
raq 2701 2300 401

85,2%| 14,8%
Italy 1012 748 264



Japan
Jordan
Malaysia
Mali

Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway
Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan
Thailand
Trinidad and Tobago
Turkey
Ukraine
United Kingdom
Uruguay
USA
Vietham

Zambia

Sum

1096

1200

1201

1534

1560

1046

1200

1050

954

1025

1500

1000

1776

2033

1507

1220

1037

2988

1200

1200

1003

1241

1227

1534

1002

1346

1000

1041

1000

1249

1495

1500

82992

73,9%

817
74,5%

895
74,6%

885
73,7%

919
59,9%

1218
78,1%

696
66,5%

703
58,6%

901
85,8%

787
82,5%

937
91,4%

993
66,2%

849
84,9%

1041
58,6%

1394
68,6%

961
63,8%

779
63,9%

778
75,0%

2329
77,9%

682
56,9%

860
71,7%

939
93,6%

1138
91,7%

979
79,8%

889
58,0%

824
82,2%

944
70,1%

561
56,1%

886
85,1%

817
81,7%

978
78,3%

753
50,4%

868
57,9%

58563

26,1%

279
25,5%

305
25,4%

316
26,3%

615
40,1%

342
21,9%

350
33,5%
497
41,4%
149
14,2%

167
17,5%

88
8,6%

507
33,8%

151
15,1%
735
41,4%
639
31,4%

546
36,2%

441
36,1%

259
25,0%

659
22,1%
518
43,1%

340
28,3%

64
6,4%

103
8,3%

248
20,2%

645
42,0%

178
17,8%

402
29,9%

439
43,9%

155
14,9%

183
18,3%

271
21,7%

742
49,6%

632
42,1%

24429



V17: CHILD QUALITIES: THRIFT SAVING MONEY AND
THINGS

V17. Here is a list of qualities that children can be encouraged to learn at home. Which, if any, do you consider
to be especially important? Please choose up to five! (Code five mentions at the maximum): Thrift, saving
money and things

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'mentioned’

2 'Not mentioned'

V17 (N) L}A) g/o

Andorra 1003 23,2630/?) 76,74?’/60
Argentina 1002 15,14%2 84,8611’/?)
Australia 1421 351?)}?, 64%20/20
Brazil 1500 282%/(()3 7%%2
Bulgaria 1001 42’41%/:}) 57%%/2
Burkina Faso 1534 47;202 52%?)/50
Canada 2164 26,57702 7%53%/60
Chile 1000 39,3;?)2 eoi?)/%
China 2015 6;,27%2 37,7350/%
Colombia 3025 4é42502 5158?1/60
Cyprus 1050 39,&2 6033;/](;
Egypt 3051 27?2%2 732820/10
Ethiopia 1500 52,75%/1 47,7510/30
Finland 1014 26,21?’/?) 73,79;‘1’/?)
France 1001 422%2 57%2
Georgia 1500 291%2 73%?1/30
Germany 2064 48,92%2 5%%%/80
Ghana 1534 19,3;3%2 8(1),24302
Guatemala 1000 38,?25%2 61,621102
Hong Kong 1252 1,820/?) 922220/2
India 2001 5;;%2 44%%/%
Indonesia 2015 47%50/40 5:2LO7?1/](;
Iran 2667 3;,0;2 63%20/](;
Irag 2701 31%5‘;) Gé%/so
aly 1012 399 613

39,4%| 60,6%



Japan
Jordan
Malaysia
Mali

Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway
Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan
Thailand
Trinidad and Tobago
Turkey
Ukraine
United Kingdom
Uruguay
USA
Vietham

Zambia

Sum

1096

1200

1201

1534

1560

1046

1200

1050

954

1025

1500

1000

1776

2033

1507

1220

1037

2988

1200

1200

1003

1241

1227

1534

1002

1346

1000

1041

1000

1249

1495

1500

82992

573
52,3%

303
25,3%

609
50,7%

676
44,1%

614
39,4%

556
53,2%

540
45,0%

431
41,0%

318
33,3%

143
14,0%

169
11,2%
535
53,5%

941
53,0%

1067
52,5%

363
24,1%

427
35,0%

419
40,4%

1102
36,9%

870
72,5%

227
18,9%

384
38,3%

289
23,3%

835
68,1%

885
57,7%

324
32,3%

524
38,9%

408
40,8%

264
25,4%

230
23,0%

373
29,9%

895
59,9%

352
23,5%

32051

523
47, 7%

897
74,7%

592
49,3%

858
55,9%

946
60,6%

490
46,8%

660
55,0%

619
59,0%

636
66,7%

882
86,0%

1331
88,8%

465
46,5%

835
47,0%

966
47,5%

1144
75,9%

793
65,0%

618
59,6%

1886
63,1%

330
27,5%

973
81,1%

619
61,7%

952
76,7%

392
31,9%

649
42,3%

678
67,7%

822
61,1%

592
59,2%

77
74,6%

770
77,0%

876
70,1%

600
40,1%

1148
76,5%

50941



V18: CHILD QUALITIES: DETERMINATION
PERSEVERANCE

V18. Here is a list of qualities that children can be encouraged to learn at home. Which, if any, do you consider
to be especially important? Please choose up to five! (Code five mentions at the maximum): Determination,
perseverance

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'mentioned’

2 'Not mentioned'

vi8 (N) 34, gA)

Andorra 1003 35%%2 64,651’/70
Argentina 1002 23’25%2 76’75?,/60
Australia 1421 49’73?)/:}) 50‘7720/00
Brazil 1500 31%/% 6;%20/80
Bulgaria 1001 56,51(3/:}) 43%4‘1’/00
Burkina Faso 1534 271%2 7%%102
Canada 2164 41:3L,075<;/40 5113%/00
Chile 1000 44%2 55,54552
China 2015 24,%%/% 7&51%/30
Colombia 3025 20’61%2 754:)%/60
Cyprus 1050 442(32 55,56%2
Egypt 3051 22%1/?) 75%12
Ethiopia 1500 301?)/1 G:QL%L“’/?)
Finland 1014 64%50/§ 35,37?1/20
France 1001 55%50/:}) 45?10?1/00
Georgia 1500 26,35?’/?) 7;15(1)1/30
Germany 2064 613220/?) 35,78?;/90
Ghana 1534 43%(?)2 56,877"/?:
Guatemala 1000 23%3;2 771)1/?,
Hong Kong 1252 5,970/40 91,111/80
India 2001 40,87%2 5;,13%/60
Indonesia 2015 41’85%/1 55:3L1570/80
Iran 2667 30%%/1 63,87?’/00
raq 2701 562 2139

20,8%| 79,2%
Italy 1012 447 565



Japan
Jordan
Malaysia
Mali

Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway
Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan
Thailand
Trinidad and Tobago
Turkey
Ukraine
United Kingdom
Uruguay
USA
Vietham

Zambia

Sum

1096

1200

1201

1534

1560

1046

1200

1050

954

1025

1500

1000

1776

2033

1507

1220

1037

2988

1200

1200

1003

1241

1227

1534

1002

1346

1000

1041

1000

1249

1495

1500

82992

44.2%

737
67,2%

369
30,8%

400
33,3%

375
24,4%

567
36,3%

264
25,2%

327
27,3%

396
37,7%

465
48,7%

433
42,2%

262
17,5%

252
25,2%

539
30,3%

1057
52,0%

883
58,6%

602
49,3%

655
63,2%

984
32,9%

539
44,9%

355
29,6%

489
48,7%

898
72,4%

412
33,6%

708
46,2%

261
26,1%

493
36,7%

485
48,5%

415
39,8%

390
39,0%

502
40,2%

935
62,5%

576
38,4%

31333

55,8%
359
32,8%
831
69,2%
801
66,7%
1159
75,6%
993
63,7%
782
74,8%
873
72,8%
654
62,3%
489
51,3%
592
57,8%
1238
82,5%
748
74,8%
1237
69,7%
976
48,0%
624
41,4%
618
50,7%
382
36,8%
2004
67,1%
661
55,1%
845
70,4%
514
51,3%
343
27,6%
815
66,4%
826
53,8%
741
73,9%
853
63,3%
515
51,5%
626
60,2%
610
61,0%
747
59,8%
560
37,5%
924
61,6%
51659



V19: CHILD QUALITIES: RELIGIOUS FAITH

V19. Here is a list of qualities that children can be encouraged to learn at home. Which, if any, do you consider
to be especially important? Please choose up to five! (Code five mentions at the maximum): Religious faith

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'mentioned’

2 'Not mentioned'

V19 (N) L}A) g/o

Andorra 1003 6,9?)/2 93?1?;2
Argentina 1002 25,26%/1 74,7411’/?)
Australia 1421 21’20?)2 7310%/30
Brazil 1500 55,87?32 44,63?1/?;
Bulgaria 1001 18}2%/% 81%%/90
Burkina Faso 1534 6&01“1)/40 31,49?3/00
Canada 2164 30232 6;5600/60
Chile 1000 59706 60,306
China 2015 2,24‘17/40 9%,%1/10
Colombia 3025 4%47?)/?, 5:2L5380/20
Cyprus 1050 42,42%/?) 57%%/70
Egypt 3051 852),78%2 10,3210/20
Ethiopia 1500 41%%2 58%%/00
Finland 1014 12%20/% 88%?’/%
France 1001 8,7%/?) 91%%2
Georgia 1500 6%%9’2 32?17%/](;
Germany 2064 9,13%/?) 9(1),8770/10
Ghana 1534 7%,16%/40 27,‘1;120/00
Guatemala 1000 58,57%/?) 41%310/30
Hong Kong 1252 1,2%2 92,28?;/2
India 2001 41?3»202 521770/?)
Indonesia 2015 9886%2 9];180/90
Iran 2667 7%31%2 28,76?’/20
Iraq 2701 83’4;202 10,2170/20
Italy 1012 3431%2 65,66?’2
Japan 1096 61 1035

56%| 94,4%
Jordan 1200 1008 192



Malaysia
Mali

Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway

Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan
Thailand
Trinidad and Tobago
Turkey
Ukraine
United Kingdom
Uruguay
USA
Vietnam

Zambia

Sum

1201

1534

1560

1046

1200

1050

954

1025

1500

1000

1776

2033

1507

1220

1037

2988

1200

1200

1003

1241

1227

1534

1002

1346

1000

1041

1000

1249

1495

1500

82992

84,0%

716
59,6%

914
59,6%

606
38,8%

435
41,6%

818
68,2%

102
9,7%

139
14,6%

88
8,6%

676
45,0%

467
46,7%

1115
62,8%

223
11,0%

567
37,6%

306
25,1%

169
16,3%

1678
56,2%

258
21,5%

135
11,2%
61
6,1%

156
12,6%

110
8,9%

452
29,5%

691
68,9%

567
42,2%

156
15,6%

196
18,8%

182
18,2%

632
50,6%

91
6,1%

914
60,9%

34178

16,0%

485
40,4%

620
40,4%

954
61,2%

611
58,4%

382
31,8%

948
90,3%

815
85,4%

937
91,4%

824
55,0%

533
53,3%

661
37,2%

1810
89,0%
940
62,4%

914
74,9%

868
83,7%

1310
43,8%

942
78,5%

1065
88,8%

942
93,9%

1085
87,4%

1117
91,1%

1082
70,5%

311
31,1%

779
57,8%

844
84,4%

845
81,2%

818
81,8%

617
49,4%

1404
93,9%

586
39,1%

48814



V20: CHILD QUALITIES: UNSELFISHNESS

V20. Here is a list of qualities that children can be encouraged to learn at home. Which, if any, do you consider
to be especially important? Please choose up to five! (Code five mentions at the maximum): Unselfishness

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'mentioned’

2 'Not mentioned'

V20 (N) L}A) g/o

Andorra 1003 18,17%2 81%10/50
Argentina 1002 8,7%/?) 91%%/?,
Australia 1421 53 76?)/% 46&1?’/90
Brazil 1500 40,61% 59%%/80
Bulgaria 1001 49’46%/1 50‘54(1)12
Burkina Faso 1534 3931?)/40 60,%30/00
Canada 2164 4%%%2 5%10411)/60
Chile 1000 31,%%2 68,62%/%
China 2015 31,67%2 6&:3[,3370/70
Colombia 3025 591'3]8/?, 4;%%/00
Cyprus 1050 43,‘;2/1 56,55?’/30
Egypt 3051 5%52%/%) 4%,‘:3%/00
Ethiopia 1500 36%/?) 63?350/70
Finland 1014 30’31%/?) 69,7900/?)
France 1001 55’51?)2 442?)2
Georgia 1500 16,2950/40 8%,21?1/60
Germany 2064 6,:%3‘}’2 9;92202
Ghana 1534 43 51(‘)>/Z 6(:5L,092°/70
Guatemala 1000 41%/?) 58,53%/30
Hong Kong 1252 1,820/?) 92,2230/?)
India 2001 34,62%2 eéélo/z
Indonesia 2015 32%5()2 6%3:1?’/90
Iran 2667 32’85%/?, 6:7L85(‘)’/00
Iraq 2701 9,2450/40 9(2)%“1’/70
Italy 1012 43,‘;‘})/40 56,51?’/80
Japan 1096 551 545

50,3%| 49,7%
Jordan 1200 672 528



Malaysia
Mali

Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway

Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan
Thailand
Trinidad and Tobago
Turkey
Ukraine
United Kingdom
Uruguay
USA
Vietnam

Zambia

Sum

1201

1534

1560

1046

1200

1050

954

1025

1500

1000

1776

2033

1507

1220

1037

2988

1200

1200

1003

1241

1227

1534

1002

1346

1000

1041

1000

1249

1495

1500

82992

56,0%

362
30,1%

520
33,9%

742
47,6%

338
32,3%

439
36,6%

262
25,0%

367
38,5%

203
19,8%

897
59,8%

181
18,1%

412
23,2%

398
19,6%

755
50,1%

399
32,7%

394
38,0%

915
30,6%

139
11,6%

402
33,5%

350
34,9%

177
14,3%

370
30,1%

476
31,0%

238
23,7%

421
31,3%

132
13,2%

571
54,9%

612
61,2%

470
37,6%

499
33,4%

566
37, 7%

28221

44,0%

839
69,9%

1014
66,1%

818
52,4%

708
67,7%

761
63,4%

788
75,0%

587
61,5%

822
80,2%

603
40,2%

819
81,9%

1364
76,8%

1635
80,4%

752
49,9%

821
67,3%

643
62,0%

2073
69,4%

1061
88,4%

798
66,5%

653
65,1%

1064
85,7%

857
69,9%

1058
69,0%

764
76,3%

925
68,7%

868
86,8%

470
45,1%

388
38,8%

779
62,4%

996
66,6%

934
62,3%

54771



V21: CHILD QUALITIES: OBEDIENCE

V21. Here is a list of qualities that children can be encouraged to learn at home. Which, if any, do you consider
to be especially important? Please choose up to five! (Code five mentions at the maximum): Obedience

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'mentioned’

2 'Not mentioned'

v21 (N) L}A) g/o

Andorra 1003 38%%/?) 61,6710/80
Argentina 1002 44,%*1)/1 55,52150/?)
Australia 1421 38’58?)/}, 61,8270/00
Brazil 1500 56,86£‘1’/§ 43,31%/20
Bulgaria 1001 24’27%/1 75,73502
Burkina Faso 1534 73%%/:}) 29%50/30
Canada 2164 29%%2 7(1)5110/80
Chile 1000 51,%%2 48,41%2
China 2015 14,26%/40 8%,7420/10
Colombia 3025 5372?)/% 43283;/30
Cyprus 1050 49%2«2 50.5220/70
Egypt 3051 6?%?’2 3223/80
Ethiopia 1500 38,59%/40 61?110/60
Finland 1014 32,3733/?) 67?3%/?)
France 1001 41’42%2 58%%/?)
Georgia 1500 21%%2 72111/20
Germany 2064 15,3;3%2 821[,723;/80
Ghana 1534 8%275"2 18.23%/](;
Guatemala 1000 46,?)/?) 532?;/50
Hong Kong 1252 2,2202 9%,28202
India 2001 5;;%2 44%2
Indonesia 2015 5;'%70/40 46?71’/]&
Iran 2667 32’84%/40 6%%?’/30
Iraq 2701 7%93%2 26.7720/00
Italy 1012 26,21?)/40 73,79“1’/80
Japan 1096 56 1040

51%| 94,9%
Jordan 1200 778 422



Malaysia
Mali

Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway

Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan
Thailand
Trinidad and Tobago
Turkey
Ukraine
United Kingdom
Uruguay
USA
Vietnam

Zambia

Sum

1201

1534

1560

1046

1200

1050

954

1025

1500

1000

1776

2033

1507

1220

1037

2988

1200

1200

1003

1241

1227

1534

1002

1346

1000

1041

1000

1249

1495

1500

82992

64,9%

311
25,9%

802
52,3%

909
58,3%

176
16,8%

611
50,9%

418
39,8%
233
24,4%
294
28,7%

808
53,9%

488
48,8%

310
17,5%

771
37,9%

1188
78,8%

538
44,1%

325
31,3%

1398
46,8%

162
13,5%

442
36,9%

157
15,6%

228
18,4%

202
16,5%

825
53,8%

725
72,3%

617
45,8%

499
49,9%

480
46,1%

385
38,5%

353
28,3%

478
32,0%

1017
67,8%

35409

35,1%

890
74,1%

732
47,7%

651
41,7%

870
83,2%

589
49,1%

632
60,2%

721
75,6%

731
71,3%

692
46,1%

512
51,2%

1466
82,5%

1262
62,1%
319
21,2%
682
55,9%

712
68,7%

1590
53,2%

1038
86,5%

758
63,1%

846
84,4%

1013
81,6%

1025
83,5%

709
46,2%

277
27,7%

729
54,2%

501
50,1%

561
53,9%

615
61,5%

896
71,7%

1017
68,0%

483
32,2%

47583



V22: HOW SATISFIED ARE YOU WITH YOUR LIFE

V22. All things considered, how satisfied are you with your life as a whole these days? Using this card on
which 1 means you are “completely dissatisfied” and 10 means you are “completely satisfied” where would you
put your satisfaction with your life as a whole? (Code one number):

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable'

-2 'No answer'

-1 'Don’t know"'

1 'Dissatisfied’

2'2
3'3
4'4
5'5
6'6'
7 l7l
8'8'
9'9’
10 'Satisfied'

-3 -2 -1 1
V22 N) % % % %
Andorra 1003
Argentina 1002 2M 5M
Australia 1421 10M
Brazil 1500 5M
Bulgaria 1001 4M 39M
Burkina Faso 1534 2M 15M 18M
Canada 2164 9M M
Chile 1000 6M 2M
China 2015 5M 51M
Colombia 3025 ™
Cyprus 1050
Egypt 3051 M
Ethiopia 1500 8M 2M
Finland 1014
France 1001 1M
Georgia 1500 6M 18M
Germany 2064 10M 6M
Ghana 1534 5M M
Guatemala 1000 M
Hong Kong 1252 8M

India 2001 2M 45M

5
0,5%

12
1,2%

18
1,2%
28
1,9%

58
6,1%

55
3,7%

12
0,5%

10
1,0%

72
3,7%

44
1,5%

25
2,4%

314
10,3%

50
3,4%

8
0,8%

13
1,3%

128
8,7%
15
0,7%

97
6,3%

9
0,9%

23
1,8%

71

%

4
0,4%

0,7%

19
1,3%

14
0,9%

66
6,9%

71
4,7%

16
0,7%

0,3%

72
3,7%

20
0,7%

0,7%

125
4,1%

108
7,2%

17
1,7%

0,9%
92
6,2%
22
1,1%
84
5,5%
12
1,2%

22
1,8%

%

13
1,3%

20
2,0%
30
2,1%
20
1,4%
114
11,9%
103
6,9%
22
1,0%
28
2,8%
86
4,4%
20
0,7%
18
1,7%
235
7,7%
249
16,7%
17
1,7%
39
3,9%
154
10,4%
66
3,2%
117
7,7%
26
2,6%
49
3,9%
308

%

25
2,5%

14
1,4%
40
2,8%
32
2,2%
116
12,1%
186
12,4%
40
1,8%
61
6,2%
85
4,3%
40
1,3%
36
3,4%
256
8,4%
200
13,4%
24
2,3%
41
4,1%
204
13,8%
90
4,4%
157
10,3%
21
2,1%

7
6,2%

5
%

125
12,5%

73
7,3%
114
8,1%
163
10,9%
187
19,5%
399
26,6%
128
5,9%
126
12,7%
222
11,3%
172
57%
79
7,5%
508
16,7%
255
17,1%
38
3,8%
132
13,2%
377
25,5%
228
11,1%
114
7,5%
69
6,9%
191
15,4%
821

6
%

133
13,3%

54
5,4%
121
8,6%
129
8,6%
110
11,5%
233
15,5%
168
7,8%
128
12,9%
278
14,2%
157
5,2%
101
9,6%
314
10,3%
281
18,9%
33
3,3%
106
10,6%
160
10,8%
199
9,7%
181
11,8%
82
8,2%

272
21,9%

7
%

232
23,1%

189
19,0%

308
21,9%

186
12,4%
149
15,5%

171
11,4%

350
16,2%

158
15,9%

244
12,5%

332
11,0%

200
19,1%

428
14,0%

197
13,2%

132
13,0%

219
21,9%

161
10,9%

387
18,9%

221
14,5%

122
12,2%

236
19,0%

437

8
%

298
29,7%

266
26,8%
457
32,4%
356
23,8%
80
8,4%
126
8,4%
737
34,2%
199
20,1%
427
21,8%
601
19,9%
290
27,6%
372
12,2%
86
5,8%
352
34,7%
266
26,6%
111
7,5%
577
28,2%
273
17,9%
176
17,6%

222
17,8%

9
%

99
9,9%

135
13,5%
189
13,4%
201
13,5%
48
5,1%
48
3,2%
371
17,2%
128
12,9%
198
10,1%
485
16,1%
158
15,0%
164
5,4%
41
2,8%
295
29,1%
108
10,8%
25
1,7%
323
15,8%
120
7.9%
171
17,1%

85
6,8%

10
%



Indonesia
Iran

Irag

Italy

Japan
Jordan
Malaysia
Mali

Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway
Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan

Thailand

Trinidad and Tobago

Turkey

Ukraine

United Kingdom
Uruguay

USA

Vietnam

Zambia

2015

2667

2701

1012

1096

1200

1201

1534

1560

1046

1200

1050

954

1025

1500

1000

1776

2033

1507

1220

1037

2988

1200

1200

1003

1241

1227

1534

1002

1346

1000

1041

1000

1249

1495

1500

22M 47M

5M

4aM

M

M 95M

29M

3M

27M

2M

2M

109M

M

1M

5M

M

2M

3M

5M

2M

2M

2M

1M

4M

M 8M

™

40M

26M

2M

16M

4M

8M

19M

5M

1M

11M

IM

9M

18M

3M

40M

3M

14M

2M

M

3M

2M

™

4aM

4aM

30M

3,6%

58
3,0%

101
3,8%

465
17,4%

12
1,2%

10
0,9%

114
9,5%

17
1,4%

113
7,9%

39
2,6%

46
4,4%

27
2,3%

0,1%

0,8%

0,7%

29
2,0%

14
1,5%

93
5,6%

121
6,0%

91
6,1%

30
2,6%

10
1,0%

103
3,5%

27
2,2%

0,3%

0,5%

0,5%

34
2,8%

12
0,8%

31
3,1%

39
2,9%

51
51%

0,8%

19
1,9%

0,5%
0,4%

107
7,3%

0,1%
22
1,2%
103
3,9%
221
8,3%
10
1,0%
12
1,1%
22
1,8%
9
0,8%
31
2,2%
10
0,7%
69
6,6%
31
2,6%
3
0,3%
8
0,9%
3
0,3%
24
1,6%
15
1,5%
82
4,9%
80
4,0%
146
9,7%
53
4,5%
6
0,6%
7
2,6%
16
1,3%
2
0,2%
5
0,5%
6
0,5%
19
1,5%
11
0,7%
7
0,7%
17
1,3%
56
5,7%
2
0,2%
2
0,2%
11
0,9%
10
0,7%

52
3,6%

15,8%
47
2,5%
117
4,4%
232
8,7%
16
1,6%
41
3,8%
20
1,7%
28
2,3%
79
5,5%
15
1,0%
99
9,5%
115
9,6%
4
0,4%
16
1,7%
7
0,7%
57
3,8%
35
3,5%
163
9,8%
105
5,2%
136
9,0%
84
7,1%
19
1,8%
105
3,5%
57
4,8%
16
1,4%
16
1,6%
12
0,9%
41
3,4%
36
2,3%
10
1,0%
48
3,6%
115
11,6%
10
1,0%
12
1,2%
25
2,0%
41
2,8%

89
6,1%

64
3,4%

180
6,7%
318
11,9%
47
4,7%
38
3,5%
34
2,8%
41
3,4%
95
6,6%
18
1,2%
150
14,4%
195
16,3%
14
1,3%
20
2,2%
12
1,2%
72
4,8%
36
3,6%
143
8,6%
160
7,9%
166
11,0%
97
8,3%
25
2,4%
158
5,3%
100
8,3%
24
2,0%
21
2,1%
15
1,2%
52
4,2%
53
3,5%
27

2, 7%
38
2,8%
79
7,9%
17
1,7%
19
1,9%
48
3,9%
61
4,1%

114
7,8%

42,0%
296
15,5%
453
17,0%
616
23,1%
93
9,2%
92
8,5%
145
12,1%
145
12,1%
328
22,9%
86
57%
172
16,5%
373
31,2%
34
3,3%
50
5,4%
47
4,6%
192
12,9%
146
14,8%
283
17,1%
369
18,3%
365
24,3%
177
15,1%
167
16,2%
302
10,2%
170
14,2%
84
7,0%
44
4,4%
56
4,6%
212
17,3%
137
8,9%
114
11,4%
72
5,4%
146
14,7%
68
6,6%
76
7,7%
91
7,3%
163
11,0%

204
13,9%

256
13,4%

364
13,6%
310
11,6%
182
18,1%
171
15,8%
83
6,9%
230
19,2%
154
10,8%
60
4,0%
151
14,5%
206
17,2%
83
7,9%
67
7,2%
51
5,0%
165
11,1%
119
12,0%
179
10,8%
213
10,6%
299
19,9%
170
14,5%
122
11,8%
334
11,2%
197
16,4%
165
13,8%
61
6,1%
68
5,5%
206
16,8%
217
14,2%
124
12,4%
133
9,9%
146
14,7%
98
9,4%
125
12,6%
120
9,7%
287
19,4%

189
12,9%

22,4%
358
18,8%
385
14,4%
207
7,8%
280
27,8%
219
20,3%
123
10,3%
287
23,9%
184
12,9%
117
7,7%
131
12,6%
130
10,9%
237
22,6%
149
16,1%
142
13,9%
278
18,7%
150
15,2%
247
14,9%
312
15,5%
122
8,1%
262
22,3%
173
16,7%
423
14,2%
275
22,9%
322
27,0%
189
18,8%
162
13,1%
218
17,7%
307
20,0%
181
18,1%
233
17,3%
154
15,5%
214
20,6%
218
22,0%
286
23,1%
278
18,8%

249
17,0%

372
19,5%
396
14,8%
149
5,6%
216
21,5%
301
27,9%
183
15,3%
265
22,1%
148
10,3%
380
25,1%
127
12,2%
58
4,8%
422
40,3%
224
24,2%
387
37,8%
278
18,7%
236
23,8%
285
17,2%
344
17,1%
96
6,4%
210
17,9%
240
23,2%
541
18,2%
226
18,9%
338
28,3%
364
36,3%
451
36,5%
263
21,4%
429
28,0%
207
20,7%
286
21,2%
140
14,1%
346
33,3%
245
24, 7%
351
28,3%
292
19,7%

229
15,7%

159
8,3%
229
8,6%
63
2,4%
84
8,3%
146
13,5%
106
8,9%
92
7,7%
96
6,7%
256
16,9%
66
6,3%
22
1,8%
150
14,3%
182
19,6%
245
23,9%
112
7,5%
113
11,4%
107
6,5%
136
6,7%
53
3,5%
54
4,6%
104
10,1%
409
13,8%
86
7,2%
170
14,2%
180
17,9%
247
20,0%
70
5,7%
172
11,2%
81
8,2%
203
15,1%
65
6,5%
161
15,5%
115
11,6%
219
17,6%
138
9,3%

99
6,8%



Sum 82992 26 458 487 2931 2044 3803 4496, 11091 9346, 13260, 16298 8383 1




V23: MOST PEOPLE CAN BE TRUSTED

V23. Generally speaking, would you say that most people can be trusted or that you need to be very careful in
dealing with people? (Code one answer):

-5 'Missing; Unknown'

-4 'Not asked'

-3 'Not applicable’

-2 'No answer"

-1 'Don’t know'

1 'Most people can be trusted'
2 'Need to be very careful’

V23 (N) 0/30 0/20 0/}) ;} 02/0

Andorra 1003 5M 3Mm 20?1?,2 792?]/50
Argentina 1002 2M 11M 17’%12 823110/?)
Australia 1421 17M 46%2 53;50/60
Brazil 1500 23M 9’1430/2 93,323%/90
Bulgaria 1001 3M|  114M 22’12%/60 77%%/2
Burkina Faso 1534 6M 51M 34M 14,27%/3, 8;2330/](;
Canada 2164 M 48M L T
ww | w
China 2015 IR VI o
Colombia 3025 M| 4’453(2 85%%2
Cyprus 1050 19M 9;2/%) 90?1202
Egypt 3051 2M 4M 18’55%/40 Sff’éff)/}]
Ethiopia 1500 oM 7am| 1um| L 00 S
Finland 1014 15M 58%%2 4&%2
|
Georgia 1500 SM| - 40M 18,21602 si,ls;%/lo
Germany 2064 34M| 136M 36%%/70 6;'12%2
Ghana 1534 M 6M 8’1530/00 9%%%/2
Guatemala 1000 5M 15,1750/60 842?;/90
inda 2001 229M| 5306|7679
Indonesia 2015  89M|  89M|  62M 42;i2 5%%%/00
ren 2067 20M 15506 soot
Iraq 2701 36M|  110M 43%‘})/30 5;52%/%
Italy 1012 28M|  31M 29?21/80 70%70/50
Japan 1096 70M 401 625

39,1%| 60,9%
Jordan 1200 8M 368 824



30,9%| 69,1%
Malaysia 1201 818(!))/60 9102%2
Mal 1534 M 1o7m| 2em %P OB
o
Moldova 1046 16M ot goa
Morocco 1200 23M 13‘10532 8%%20/40
Netherlands 1050 1M 23M 3M et (S0
New Zealand 954 49M 5 14222 48,48%/?)
Peru 1500 21M 6| 9300
w8
Romania 1776 37M|  54M 20‘33‘:',/20 7;’3‘7‘}2
Russia 2033)  3M  12M|  112M 26,52?,2 7;;?)2
Serbia 1220 13M|  121M 15’13?)2 o 4%%2
Slovenia 1037 8M|  30M 18’11?,/10 o 1%%2
South Africa 2988 22M 18%?,2 8542%2
South Korea 1200 10M ) 8‘32?;2 71%502
|
Sweden 1003 41M 68%5"2 32%?)2
Switzerland 1241 17M|  46M 532302 46'51‘:;2
Thailand 1534 oM 41%30/30 58%%/%
Trinidad and Tobago 1002 1M M 3,83;/80 96,92?’/];)
Ukraine 1000 83M  28M 27%‘},2 72%‘:;/‘;
United Kingdom 1041 2M 15M 30,3511;, 69,75]‘-’/:1;
UsA 1249 MM eoe
Vietnam 1495 VIR VA A R o
Zambia 1500 M 32M 64M 11‘15‘2/20 881’%‘})/%
Sum 82002) 111  983] 2096 20844 58957




V24: MEMBERSHIP OF CHURCH OR RELIGIOUS
ORGANIZATION

V24. Now | am going to read off a list of voluntary organizations. For each one, could you tell me whether you
are an active member, an inactive member or not a member of that type of organization? (Read out and code
one answer for each organization): Church or religious organization

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

0 'Not a member’

1 'Inactive member’

2 'Active member'

4 3 -2 -1 0 1 2

V24 (N) % % % % % % %
650|  235| 118
Andorra 1003 183,9%/| 66,5%| 33,5%
. 606] 225/ 170
Argentina 1002 153,3%| 56,9%| 43,1%
_ 750] 386 221
Australia 1421 64M 123,6%  63,7% 36,3%
: 362| 378 757
Brazil 1500 M 31,9%  33,3% 66,7%
: 956 24 19
Bulgaria 1001 M 2199,9%| 56,1%| 43,9%
: 768]  364| 365
Burkina Faso 1534 20M|  10M ™' 1053% 49.9% 50,1%
1068]  487| 603
Canada 2164 3™ M1 98.0% 447% 553%
. 563 207|230
Chile 1000 128,9% 47,3%| 52,7%
_ 1796 145 49
China 2015 22M M| 925806 74.7% 25,3%
. 1545 739|741
Colombia 3025 104,4%| 49,9%| 50,1%
834 104 88
Cyprus 1050 24M 434,0%  543%| 457%
3004 20 26
Egypt 3051 6450,8%| 43,9% 56,1%
— 314| 738|447
Ethiopia 1500 MU o650 623% 37,7%
. 211] 22| 177
Finland 1014 M 26,4%  77,8% 22,2%
896 56 44
France 1001 SM 896,8%| 56,5%| 43,5%
. 1382 65 47
Georgia 1500 M 2M| 193399 58,0% 42,0%
1302 479] 265
Germany 2064 18M M 175,2%| 64,4%| 35,6%
18] 309 1105
Ghana 1534 M MU 306 21,9%| 78.1%
Guatemala 1000, 1000M ) ) )
Hong Kong 1252 1252M ) ) )
. 637|  926] 438
India 2001 46,7% 67,9% 32,1%
. 656 573] 758
Indonesia 2015 2M| IOM 16ME g 304 43,1%| 56,9%
. 2667 L v 1619 500 532

156,9%| 48,4%| 51,6%

Iraq 2701| 2701M



o 1012 om 247.0%| 58.9%| 411%
Japan 1096 3™ 727?3%/10 63,3%2 36,7‘!’/70
Jordan 1200 2474 | 1000%
Malaysia 1201 M 198,75?’/80 53,25%/3 46,1'-580/70
el 1% M| BMI oM oo ar7e saaw
Mexico 1560 16M M| 40 a0 60.40%
Netherlands 1050 41M 6M M 225,62%/40 53,12?’/40 46,%‘!’/40
New Zealand 954 80M 13 0“;%/50 59?1%2 40 195;/50
Norway 1025 164,62%/1 78,31?7/?) 21,9%/?3
Per 1500 13M 163312"/% 33,1;22 67,3:)702
W |l u
Russia 2083 M SM|ITM] apter e 230%
end oo MM oG sae 61
e - 12M) 1M 4600 a0t 199%
[
South Africa 2988 21,5420/2 37%302 . ;51202
South Korea 1200 4M 129’67702 59%%/% 40’21?)2
Sweden 100 oM oo a7 120
Switzerland 1241 3M 85,53702 59%%/40 41‘20702
Tawan 1227 420%%2 63,10%2 37,0?1/2
Thailand 1534 14M 173%‘3)2 46,25502 53’25?)/2
Trinidad and Tobago 1002 32’22‘(1)2 43,?:1202 56220/90
United Kingdom 1041 M sM| 2Mm 17225;/10 47,17?)2 52‘13%/80
Vruguay 1000 M 263,792"2 46,17202 53,1312
UsA 1249 M| M| o azer 7%
Vietnam 1495 75s1>,322°/%) 48,9%/50 51,1%/?,
zambia 1500 20M M| 40 aaa| 6573
Sum 82992 4953 77| 537]  116] 45973 15508| 15828




V25: MEMBERSHIP OF SPORT OR RECREATION

V25. Now | am going to read off a list of voluntary organizations. For each one, could you tell me whether you
are an active member, an inactive member or not a member of that type of organization? (Read out and code
one answer for each organization):Sport or recreational organization

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable'

-2 'No answer’

-1 'Don’t know'

0 'Not a member’

1 'Inactive member’

2 'Active member'

V25 (N) (';; 05; o/i 0/}) 8/0 (}A] EA;

Andorra 1003 109,5820/50 3311350/90 66,3710/90
Argentina 1002 437?[1(]2 56,16?1/2 4314%2
Bulgaria 1oo M 3457?170/% 55,310/2 44,7%/?1
Burkina Faso 1534 63v  20M  27M| o, 118%/50 . 8;%2 52;%/90
canace e M SM| 1310 sorve 67,3%
o S e o
Colombia 3025 585’582/20 43’13%/20 56’2752/10
Cyprus 1050 20M 320,73%2 46,11%/30 53,19%/?,
Fovt 3051 1802%%/](; 66,];1?’/?3 33,6502
Ethiopia 1500 M| 1eM|  1oM| 42{)/60 5723(]/50 42?;12(]/10
France 1001 M M 226,6690/?) 25,770/?, 74,2320/1
Ceoraia 1500 M| M| 1340090 G606 3645%
w0
o w82
Guatemala 1000/ 1000M N i N
Hong Kong 1252 1252M § . =
M o
Indonesia 2015 v 1em o 2em| 18 AR e
o o ] o
Irag 2701, 2701M § i .
Italy 1012 14M 710 115 173

246,5% 39,9%| 60,1%



sopan 106 4am 266.6% 93,10%| 66.9%
Jordan 1200 267]1:,];1502 y 100'0‘(1)/?)
Vaiysia 1201 291,09 54,00| 46,00
Mali 1534 23M|  162M  22M 109%%/40 52’3;33;/40 47’22%/“(’)
Mextco 1560 1M 17M| oo7a00| 30,00 61,05
Moldova 1046 602%?’/?: 55,0%/% 45,02/1
Meroeco 1200 27m 6a7,0% 28,906 7L1%
Netherlands 1050 17M 5M 127?212 15'0?)2 85%%/‘[‘)
New Zealand 954 94M 77%702 33'12%/](; 66,3820/40
Norway 1025 137,53%2 35,1650/40 64,24702
Pere 1500 ™ sa.0%| 14.60| 95.4%
Poland 1000 M 617%?’/(3 70,0?)/1 30,0%/%
Romania 1776 M 496%,77302 48,6%/?7 51,4%2
Russia 2033 MM 1M el s asese
Ruanda 1507 oM M 26M ool oo
Serbia 1220 M| 10M 461,9280/1 61?-2%/];) 38,8802
Stovenia 1037 234,506 30.0% 610%
South Africa 2088 18 1%202 59%%2 4Oi%2
South Korea 1200 oM 188,7680/?; 60,22?12 39,18?1/?)
Spain 1200 MM oorzor s10%| 69.0%
Sweden 1003 M 127,%%2 32,12‘}>/§ 67,28?72
Switzerland 1241 4M 99’67%2 27%1/3(-) 72’4‘:})2
Taiwan 1227 426%%/40 52,16%2 47,14%2
Trinidad and Tobago 1002 186%502 46'16%2 53'14%/1
Turkey 1346 M 285%,24?’2 45,320/%) 54,7%2
Viraine 1000 M| 2M 864%%% 59,3%2 40,7‘};
United Kingdom 1041 3M M ™ 41%%/1 27;%2 72’3%%2
vruguay 1000 M 661,81?’2 40,550/3 59,5702
o e
Zambia 1500 mo2om M BRI e
Sum 82002| 4953|  121|  672] 196 56375 9414 11261




V26: MEMBERSHIP OF ART, MUSIC, EDUCATIONAL

V26. Now | am going to read off a list of voluntary organizations. For each one, could you tell me whether you
are an active member, an inactive member or not a member of that type of organization? (Read out and code
one answer for each organization):Art, music or educational organization

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable'

-2 'No answer’

-1 'Don’t know'

0 'Not a member’

1 'Inactive member’

2 'Active member'

V26 (N) (';; 05; o/i 0/}) 8/0 (}A] EA;

Australia 1421 115M 04 4%20/70 43’18?1/60 56’2210/30
et 1900 23M 592,26?’/50 30,1%2 695‘1’/80
Bulgara 1001 M 3566%70/% 56,810/50 43,210/%
Burkina Faso 1534 69M  29M|  39M 77;%30/80 6. _ 4&4‘(3]/90
canada 2104 MM 9o s52% 6aom
] i
oo o o i
I
Cyprus 1050 24M 568,8270/?: 48,970/50 51,170/2
Fovmt 3051 638:13%%2 46,020/% 54,020/50
Ethiopia 1500 M 1M 1M, 421()/60 . 0%%2 40%?]/30
Georgia 1500 M M 7003,‘;/20 47,610/00 52,410/10
o o b
Ghana 1534 M| 18M 2M 151%10/% 42,22?3/?1 57?8‘}3/2
Guatemala 1000/ 1000M N i N
Hong Kong 1252| 1252M § . =
o ]
Indonesia 2015 M o2Maam 03 2
T
Iraq 2701 2701M § i g
Italy 1012 19M 825 69 99

491,1%| 41,1%, 58,9%



sopan 106 4m 530,406 95,5%| 64.2%
Jordan 1200 111731-}5%2 y 100'0%/3[-)
Malaysia 1201 s6a.7%| s40%| 455%
Mali 1534 28V 140M  27M| o 4%%2 . 6,28%2 43’2220;
Mexico 1560 1M 1M 1ol aoom| 570w
Moldova 1046 553%%2 48,170/?7 51,9%/?)
Moroceo 1200 33M 125%%%/%» 5o,o£<1>/?) 5o,o£<1>/?)
Netherlands 1050 24M 8M M 276'72‘(‘)/1 22’8?)/% 77'22?)/9(’)
New Zealand 954 111M 155'5;%/?) 34'18%2 65'22%2
Norway 1025 392,?3%; 38,070/3 62,10%2
Perd 1500 M 58%,2870/(3 16,8%/1 83,12%2
Poland 1000 M 701%70/43 63,0702 37,0‘})2
Romania 1776 M 5443,762» 37,5%/% 62,5202
Russia 2033 MM 10M oot sgene| anave
Rwanda 1507 M SM| - 49M 52%,23%2 67,11%2 32,912
serba 1220 12M M 116:2L,]El.?’/4o 68,4%2 31,6%2
Slovenia 1037 502%%2 44,870/1 55,2%2
South Africa 2088 26519702 602%/?3 3953720/%)
South Korea 1200 2u 20,0 67,0 32.7%
Spain 1200 M 97é,()1?>2 38,5£<1>/?) 61,5?’/?7
Sweden 1003 M 300,70502 48,1820/?) 51,12202
Switzerland 1241 5M 222%502 31’15%/](-) 68,25?)/§
Tawan 1221 88:5L,]‘:)?’/?> 62,170/1 37,9‘:;/1
|l e
Trinidad and Tobago 1002 221?7%2 44'143(;2 55'1670/?)
Turkey 1346 3361?21?’/1 47,4%2 52,6202
heeine 1000 M| SM| 11706 agev 5140
United Kingdom 1041 M| 5M| 2w 228'72%/1 %, o 71i%2
vruguay 1000 aMm 648,89%2 37,6502 62,4802
oA 1249 BM| 1M 0| azou 561%
Zambia 1500 M| 2oM  1sM] 42i%2 48'26%/% 51i%2
sum 82002| 4953]  136| 781 249 61600 7554| 7718




V27: MEMBERSHIP OF LABOUR UNIONS

V27. Now | am going to read off a list of voluntary organizations. For each one, could you tell me whether you
are an active member, an inactive member or not a member of that type of organization? (Read out and code
one answer for each organization):Labor Union

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable'

-2 'No answer’

-1 'Don’t know'

0 'Not a member’

1 'Inactive member’

2 'Active member'

V27 (N) (';; 05; o/i 0/}) 8/0 (}A] EA;

Andorra 1003 876?700/00 77,070/90 23,0202
Argentna 1002 1196%20/?) 83,4?’2 16,610/?)
pustralia 1421 108M 408,0%) 5B6%| 414%
Brect 1500 oM 42.7%| sare| 46.%
Bulgaria 1oo M 1323?720/2 54,130/% 45,9%/%
Burkina Faso 1534 125M] - 36M) 47M 923,%)%/60 62,3%/10 37,7?1/90
Canada 2164 M| M ogroue asov 520%
cnte 1000 ag01% 788% 212%
china 2015 18M M| orotorl gl 3,20
Colombia 3025 3112?1%/10 53,2?1/00 46,8?’/1
Cyprus 1050 14M 388,83202 65,15%30/?3 34,7702
Fovt 3051 797:13,06%/?1 62,6202 37,4102
Finland 1014 M M o zi%/i 77%‘32 23%)%2
w |
Georga 1500 M| aM 3013,4231/50 75,0%/60 25,0%/20
Germany 2064 21M aM 72;78%/?; 72,1170/?1 27,9%/?1
Ghana 1534 oM 2 1Ml ol 6o asn
Guatemala 1000/ 1000M B i N
Hong Kong 1252| 1252M § . .
Indonesia 2015 | 2m M T o
o o
Irag 2701, 2701M i i g
Italy 1012 M 861 109 33

606,3% 76,8%| 23,2%



Jorden 1209 20100.1% | 100,0%
o | il o nd
Mali 1534 30M|  160M|  35M| g 4%‘}2 . 3’23%/% 36’17%/“(’)
Moroeco 1200 39M 113%,01%/1 63,8?’2 36,230/40
Netherlands 1050 M Mo TR o
New zealand 954 119M 428,65702 60,8?’2 39,2%%
Norway 1025 M 103,52%2 72,3;1%2 27,163;2
Per 1500 M 148:7L,‘t)?’/§ 30,6202 69,4?’2
relend 1009 MM 655%?’2 66,9%2 33,1%/43
Romania 1776 M 141%&32 42,7%2 57,3%/1
Rwanda 1507 aM| 14M|  40M 32%14%2 45'1450/”(') 54'16%2
Serbia 1220 16M| &M 58%&20/:1; 85?5].‘}’2 14,9%2
Stoventa 1037 401%%2 55,16%2 44,4?)/%
South Africa 2088 40542?)/%) 76,42%/1 ”s 184:,)2
a il d wd
Spam 1200 M 1233,13%2 63,9?’2 36,130/?7
Sweden 1008 M 0 s 17.5%
Switzerland 1241 3M -M 60::-3L,07%i 67,]EL][)/E; 32’9502
Taivan 1221 99;,18%2 69,870/% 30,2%/40
o |
Trinidad and Tobago 1002 393’70%2 65'143(;2 34'6702
Turkey 1346 M) M 348%%?’/?) 61,520/?7 38,5%/40
Vkraine 1000 aM M 422,81%2 77,1241% 22,8‘5)
United Kingdom 1041 22M|  3M|  4Mm 413%%/40 s, o 51’17?)/3)
vruguay 1000 M 132131%2 51,4%2 48,6%/40
Zambia 1500 19M  31M|  32M 32;%%2 73'26‘(‘)/?) 26’4%/1
Sum 82092] 4953]  245| 823]  342| 63956] 8405 4270




V28: MEMBERSHIP OF POLITICAL PARTY

V28. Now | am going to read off a list of voluntary organizations. For each one, could you tell me whether you
are an active member, an inactive member or not a member of that type of organization? (Read out and code
one answer for each organization):Political party

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable'

-2 'No answer’

-1 'Don’t know'

0 'Not a member’

1 'Inactive member’

2 'Active member'

Andorra 1003 9532300/80 69,6?’/60 30,420/90
Australia 1421 105M 861’1270/90 81’1010/10 19’020/60
Brazt 1500 15M 86:7L,3233°/]c; 48,970/50 51,11/80
Bulgaria 1001 M 1831%“1’/?3 59,8?’/](; 40,220/%
Burkina Faso 1534 o6M  3aM|  27M| o 117?)/50 . 3110%/00 3710?]2
T
oW G o o
Cyprus 1050 14M 378,8810/2 60,12?)2 39,880/?:
Fovt 3051 2205%10/2 54,870/% 45,2%2
oo | oo R 2
S et e
|
Georga 1500 M oM 924%21/90 75,0%/20 25,0(2
cemany 2004 22M M 185%%%/2 56,0?’/?3 44,0?1/?1
| B
Guatemala 1000/ 1000M N i N
Hong Kong 1252| 1252M § . =
e 200t M So00 73.5% 265%
Indonesia 2015 v 2om 2em| S0 TS o
o ot e
Irag 2701, 2701M § i g
Italy 1012 11M 897 70 34

862,5%| 67,3%| 32,7%



Japan 1096 52M 1391%2 68,6“172 31,420/?)
Jordan 1200 1904:8%%/4[') y 100'00/‘[5)
Valaysia 1201 M 325.5% 80.1% 10.9%
Mali 1534 20M| 156M|  39M| 45131; . 1’241/40 48’2650/“(’)
exico 1560 1M 1M yi5or ag7o6 S0.0%
Moldova 1046 1012%%2 70,2%2 29,8202
Moroeco 1200 39M 341%,12%2 69,720/?7 30,3%2
Netheriands 1050 2Mp ™ M 1170%3!;; 47,3302 52,71/%
New zealand 954 125M aooa% 8750 12.0%
Norway 1025 485,87502 74,193;/% 25,1‘:;/40
Per 1500 M 126:2L,338°/§ 36,0‘}’2 64,0702
Poland 1000 M M 1251%%/43 84,5?’2 15,5%/%)
Romania 177 M 250%,7422 33,820/?7 66,2?’/?7
Rwanda 1507 22M  25M 1ieM| L, 00 (2L N8
Serbia 1220 M) ™ 7181&502 77,16%/40 22,43;2
Stoventa 1037 1340%%2 69,4502 30,620/3
South Africa 2088 18 193%; 79%%/1 20%/40
South Korea 1200 M 123%,14%2 86,370/77 13,7%/?7
Spam 1200 M 204%,%12 77'24(1)/?) 22,8%/?7
Sweden 1008 M| guig06 7339 26.7%
Taivan 1221 160%,16502 72,9?)2 27,1202
Thailand 1534 18M 49;’22?)2 61}3501 3&7?)2
Trinidad and Tobago 1002 474%202 77'173(;2 22,3%2
Turkey 1346 177;,2970/40 55,8?’2 44,230/?)
Hhraine 1000 M| M| aaeag| 67,006 3299%
United Kingdom 1041 oM A aM e S e oot
Fruguay 1000 M 1143?3%/?) 63,750/];) 36,220/?)
o ]
fome - T T Y
Sum 82092] 4953]  167| 828]  320| 64743] 7968] 4013




V29: MEMBERSHIP OF ENVIRONMENTAL
ORGANIZATION

V29. Now | am going to read off a list of voluntary organizations. For each one, could you tell me whether you
are an active member, an inactive member or not a member of that type of organization? (Read out and code
one answer for each organization):Environmental organization

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

0 'Not a member’

1 'Inactive member’

2 'Active member'

V29 (N) ;i 02 0/% O/}) &) 01/0 5/0
Andora 1003 598,86?’/90 61,580/80 38,5?3/50
Argentina 1002 10502110/50 80,570/2 19,5%/1
Bulgara 1001 M 7022%%2 73,2%/?) 26,802
o W
chie 1000 639%%/?: 88,12%/?3 11,8%/2
ol
Wl 0wl
R
Finland 1014 oM M 973?810/45 83,170/?3 16,9%/?;
France 1001 M 578350/% 57,4%/50 42,6?’/?3
Georgia 1500 M M 2125%%/80 85,70/60 14,30/10
Germany 2004 21M 2M 188%%?;2 70,170/% 29,9302
Ghana 1934 aMm| - 27M) - 14M 27;%%/2 62,2550/?) 37,1550/?)
Guatemala 1000, 1000M B B N
Hong Kong 1252 1252M i i a
2 3
Indonesia 2015 oM|  19Mm|  38M 1712330/50 45%30/00 54:"32%/10
Iran 2667 M oM 2383] 203 58

913,0% 77,8%| 22,2%

Irag 2701 2701M



el 1012 1M 1183%%2 82,1?7/40 17,9%/?)
Japan 1096 49M 2036%%2 49,0%2 51,0%2
Jordan 1200 2532;-’17%2 y 1000 0/?;
Malaysia 1201 M 87%%7;; 65,9%/% 34,1?)2
Mali 1534 18M| 178M|  53M 129’7120/”; 39’20%2 61%‘})2
Mexico 1560 OM|  20M| ooiToe a6 463%
Moldova 1046 1294%1/%) 73,332 26,7202
Moroceo 1200 42M 4931,1812 73,9%/1 26,10/?)
Netherlands 1050 21M 6M 534%%/% 74;%2 25'7‘})/][-)
New zealand 954 124M 385,64502 65,15%/3 34,5532
Norway 1025 1285?315"/:'& 82,4%/% 17,6%/3
Pere 1500 an 13207%| 20.9%| 78,1%
Poland 1000 M M 123431%/?) 78,4?’2 21,6%/?)
Romania 1776 M 1467%,7022 75,00/3 25,00/3
Russia 2033 M sM] 1M 206:8L,962°/?> 91,1%2 8,9°/E;
Rwanda 1507 8M|  72M 403,13); 65,10%/3 35,0?)2
Serbia 1220 10M ™ 354%,15702 60,620/2 39,4%/3
Slovenia 1037 1360,96?’2 60,6%/:2 39,4202
South Africa 2988 402222 80%/40 19'16})2
South Korea 1200 M 122%,14%/1 78,870/%) 21,2%2
Spain 1200 M 2041,15;/?) 77,112 22,9%/3
Sweden 1003 M 834,87%2 90,8%/1 9,2%2
Switzerland 1241 11M a1 6%3;2 78’233;/% 21’7%/40
Thailand 1534 18M 403,23%/?) 49'15502 50'1550/?)
Trinidad and Tobago 1002 504’82302 66,19%/%) 33'1532
Viraine 1000 3™ M 2367%502 74,13;2 25,9%2
United Kingdom 1041 oM 3M  5M 42%2 . 213?)2 37’2%/%
vruguay 1000 M 1503,92%/% 72,6%/50 27,4%/1
VSA 1249 M M 52%%1/%) 61,19%/% 38,170/?)
vietarm 1495 saa45a| 26,2%| T3.6%
Zambia 1500 SM| - 29M| 44M 35:5L,18:‘L’2 69,22:‘[’2 30,8%2
sum 82992 4953|  111] 851  381] 66896 6400 3400




V30: MEMBERSHIP OF PROFESSIONAL
ORGANIZATION

V30. Now | am going to read off a list of voluntary organizations. For each one, could you tell me whether you
are an active member, an inactive member or not a member of that type of organization? (Read out and code
one answer for each organization):Professional association

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

0 'Not a member’

1 'Inactive member’

2 'Active member'

V30 (N) O/A; 0/30 O/i 0/%) 8/0 t}A; EA)

Andora 1003 M 497&1302 42,970/20 57,1%/60
Argentina 1002 1185%202 67,450/30 32,620/50
Australia 1421 115M 263%‘}]/1 48}712 51;%2
o ol o
Bulgaria 100t M 3477%1/20 55,8%/60 44,2%/20
Burkina Faso 1534 111M|  35M|  50M 70%,1270/%; 3. 3%2 46'7702
canada e1et M 1M a5 a0 G5.0%
a1l
cyprus 1050 23M 590%1/80 55,1%/20 44,9?1/70
Eovw! 3051 813,7210/2 75,20?3/?; 25,0%/30
w8
oWl e i
Georgia 1500 M M 14853%%2 70,00/1 30,00/?)
Germany 2064 27M| - 4M 101%%?1/10 57,192/50 42,11/70
Ghana 1534 10M 44M  11M 40;'1170/2 5913702 40'1110/2
Guatemala 1000, 1000M B B N
Hong Kong 1252 1252M y y =
Indonesia 2015 MM aaM 08 B A
Iran 2667 21M aM 2365 175 103

850,7%| 62,9%| 37,1%

Iraq 2701, 2701M



Jordan 1200 40450% | 10000
Malaysia 1201 2M 993%%2 67,370/40 32,73;2
Mal 1534 17| 185M|  45M 167%?)2 58%%2 41?5)?)2
e
Moldova 1046 698,%%/?: 44,3%2 55,770/?)
Netherlands 1050 M| MM o o s 4%
New Zealand 954 127M L 95’54‘})/1 47’113;2 52’19‘:;2
Norway 1025 M 296,71?’2 70,12%/%» 29,370/1
Per 1500 &M 1161%70/40 19,820/:2 80,2?’2
Poland 1000 M M 10002)2/1 71,4%2 28,620/?7
Romania 1776 M 581(1),70?72 26,702 73,320/%
Russia 2033 M| 14M) - 16M 127%,82%2 77,17%2 22,33;/?)
Rwanda 1507 M M| 58M 28%%702 41,19532 58,2]}’2
serbia 1220 16M M 182%,];1?’/?) 62,9%2 37,120/3
Slovenia 1037 703%%2 48,8?’/:3 51,2?)2
South Africa 2988 4632,"2?)2 77'42})2 22'1820/%)
South Korea 1200 M 106]1.%%2 81,880/40 18,2%/3
Spain 1200 M M 140%,17%2 49,43;2 50,6“1’2
Sweden 1003 ™| 5619|0106 30,90
Switzerland 1241 5M 3Mm 235%%2 47’1112 52’19%/40
Tawan 1227 533,79 79,0%| 210%
Thaiand 1534 16M 230,0%| 51.9%| 48,7%
Trinidad and Tobago 1002 456,8720/% 56,10?1/%) 44'0702
Turkey 1346 3483,?:1?’2) 47,1%2 52,9%2
Viraine 1000 M M 1605%%2 63,5?’;) 36,520/];)
United Kingdom 1041 11M 3M 7™ 323'7112 %, 4%/% 61’16‘:;/“(’)
Vruguay 1000 M 2826%?’/11; 50,0%/1 50,0%/1
UsA 1249 BM| 1OM| 300706 060 49.45%
vietarm 1495 533.0%| 29,106 70.9%
zambia 1500 25M  3M| M| oot er | anree
sum 82002| 4953]  227| 910| 404 64550 6810] 5129




V31l: MEMBERSHIP OF CHARITABLE/HUMANITARIAN
ORGANIZATION

V31. Now | am going to read off a list of voluntary organizations. For each one, could you tell me whether you
are an active member, an inactive member or not a member of that type of organization? (Read out and code
one answer for each organization):Humanitarian or charitable organization

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

0 'Not a member’

1 'Inactive member’

2 'Active member'

Andorra 1003 347,7270/90 43,2%/70 56,1820/70
Argentina 1002 672,8170/20 58,270/60 41,8502
Australia 1421 87M 237%3;2 . 6}7%2 53?3%2
Bulgara 1001 M 4799?71/90 65,6%/30 34,4fy70
Burkdna Faso 1534 [ e 120;27%/2 65,7?’/?: 34,330/2
o B
chile 1000 363,72%2 64,1030/80 36,070/80
cyprus 1050 2TM 617,8380/00 56,980/](; 43,1?1/10
FovPt 3051 3855?[702 39,1%2 60,9?’/2
Ethiopia 1500 M asM o 2sM L 08 R e
e
o | e A O
Georgia 1500 M M 2125%3%2 71,40/2 28,602
Germany 2064 21M M seii%/go 54,1810/60 45,2%/60
Ghana 1534 M 36M 21M 36(1)'18?)/% 60'12%2 39'1820/2
Guatemala 1000, 1000M B B i
Hong Kong 1252 1252M § g .
Indonesia 2015 M 29M|  37M 193?7%2 47322 ; 2%‘}]2
Iran 2667 oM oM 2018] 325/ 303

321,3%| 51,8%| 48,2%

Iraq 2701, 2701M



o 1012 13m s7a.5| S5.0| 4410
Japan 1096 S4M 1984%?’% 64,0?’/§ 36,0%2
Jordan 1200 325%,10?)/40 ) 100,0332
Malaysia 1201 2M 603%%2 67?-5%/40 32,5%/?,
Mali 1534 24M| 191M  58M 15177?)2 51?7?)2 4&‘};
Mexico 1560 1M 16M| goag0| 30.756| 60.3%
Moldova 1046 1207%%2 67,5?’/40 32,5%2
Moroceo 1200 3™ 187]1.,12(‘)’/40 61,0302 39,020/3
Netherlands 1050 23M 6M M 383%’) 67'12‘})/3) 32'8‘?72
New Zealand 954 112M n 25320/% 40’12%/“(’) 59’18%2
Norway 1025 M 216,70?)2 61,11%2 38,19202
Perd 1500 M 701,37?)2 22,3%/%) 77,17%/43
Poland 1000 M M 870,88?’/?) 70,270/?) 29,830/%)
Russia 2033 M 6M| 1M 16361;,82%2 80,6%/40 19,420/3
| o g LR
Serbia 1220 1M M| sug006 714% 28,6%
Slovenia 1037 476%50/1 55,16%2 44,4%2
South Africa 2988 42;‘;}; 73";202 26'111)2
|
W | e el
Switzerland 1241 7™ 196,82%/% 66,27702 33’35%2
Thailand 1534 17M 4212)%2 54;5()2 45'173(;2
Trinidad and Tobago 1002 305’71?)2 44'14%2 55,1630/7)
Viraine 1000 M M 1958?3’/?) 61,2332 38,8]‘.’/3
United Kingdom 1041 5sM|  2M|  4am 225'75%/40 . 1’19?)/% 68’21%2
Hruguay 1000 6M 1280%%/?) 44,4%2 55,6‘}’2
Zambia 1500 5M|  35M|  42M 27%?’1‘})/3) 67'28502 32'1220/%)
sum 82092| 4953]  143| 880 360 63049] 7466 6141




V32: MEMBERSHIP CONSUMER ORGANISATION

V32. Now | am going to read off a list of voluntary organizations. For each one, could you tell me whether you
are an active member, an inactive member or not a member of that type of organization? (Read out and code
one answer for each organization):Consumer organization

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable'

-2 'No answer’

-1 'Don’t know'

0 'Not a member’

1 'Inactive member’

2 'Active member'

V32 (N) ;2 o}? O/i 0/}, «?/0 t}A, ;:

Andorra 1003 1235?720/80 54,2‘}1/10 45,8?‘;2
Argentina 1002 1718%?1/1 90,2?’/?) 9,80/?)
Australia 1421 129M 111%.10%/60 65,2?1/90 34,830/70
Brazil 1500 25M M 243%,1310/50 47,7%/80 52,3%/00
Bulgaria 1001 M 8490%%/?1 73,20/?1 26,80/?3
Burkina Faso 1534 69M 80M 37™M 1313?950/30 64,26‘3’/]& 35,8?;;
Canada 2164 SMi - 2IM 741?3%/50 62,14?1/80 37,6?7/50
Chile 1000 696%702 94,1410/?: 5,60/73
China 2015 23M 3M 81%,7470/10 78,1970/20 21,1?1/60
Colombia 3025 422%,%1?1/50 47,1%/30 52,9%/70
Cyprus 1050 31M 1529%?12 73,2?1/2 26,8%/2
Egypt 3051 9523%%/?3 61,720/2 38.3%’/%
Ethiopia 1500 oM 12M|  32M 23;%20/10 . 4?1%/10 25;%/20
Finland 1014 M 1201?7202 83,5?’2 16,510/?)
France 1001 M M M 1430?53;/%: 58,33;/?, 41,720/1
Georgia 1500 3V oM 29803,%%2 1oo,o<y50 -
Germany 2064 25M M 527(2)%?)/% 87,430/?3 12,60/50
Ghana 1534 oM|  8IM|  30M 551,16%/?1 68.15“1’/?1 31,5%/?1
Guatemala 1000 1000M ) ) )
Hong Kong 1252 1252M ) ) )
India 2001 M 73?37%/%, 80%?’/2 19,21102
Indonesia 2015 M| 30M|  60M 80%,7310/10 66,12?’/]& 33,870/20
Iran 2667 1M oM 1132,‘2%/20 73,14%/70 26,6?1/70
Iraq 2701, 2701M ) ) )
ay 1ot oM 930 49 18

1388,1%| 73,1%| 26,9%



Japan 1096 55M 2791,07%/?, 80,6202 19,40/1
Jordan 1200 2789]%,18%2 ) 100,00/40
Malaysia 1201 M GSE:SL%‘}’/];) 63,13%2 36,7502
Mali 1534 41M|  285M|  53M 173,773;/3 55,253;/40 44,15%2
Mexico 1560 18M 28M 55;,26%/?3 43}1?)2 56}9%/?3
Moldova 1046 1276,93702 71,150/40 28,920/?)
Morocco 1200 46M 1432%,10?; 100,0;3; )
Netherlands 1050 27M ™ M 684§18°/?> 67,2%/1 32,8?7/%
New Zealand 954| 954M ) ) )
Norway 1025 3M 416,82%/40 87,];11/% 12,62"2
Peru 1500 am 661:2L,‘t')7°2 21,702 78,3%/1
Poland 1000 M M 1518,90%2 92,150/1 7,90/?)
Romania 1776 3M 1960(%,70?’/40 77,8‘;) 22,2;)
Russia 2033 IM[ 10M]  13M 2433%%2 88,5702 11,50/3
Rwanda 1507 2™ 6M|  75M 631,2()?’2 55,17%2 44,3%2
Serbia 1220 15M &M 655(:;,](-)702 38,90/1 61,1%/](;
Slovenia 1037 2429%?)/(3 73,2%/2 26,8:‘L’/J$
South Africa 2988 47?7?)2 79,425%/3 20,14?’2
South Korea 1200 3™ 1513%,17%2 80,3?’2 19,7%2
Spain 1200 3™ 2651,16?’/40 75,830/?) 24,2%/%)
Sweden 1003 1M 182%“1’2 91,?6%2 9,03;/%)
Switzerland 1241 M M 7281.(()322 83,1620/40 16,420/40
Taiwan 1227 390%%3%2 77,82°/4o 22,2°/Z>
Thailand 1534 18M 43:1L,29%/]$ 48,18%/90 51,12%/2
Trinidad and Tobago 1002 667%70/%7 76,19(‘)12 23,1%2
Turkey 1346 1598%,?21?"’2 64,8‘;7 35,2;)
Ukraine 1000 3M ™ 296231502 86,2202 13,80/40
United Kingdom 1041 10m 3™ 11M 1068%%2 62,150/40 37,9%2
Uruguay 1000 SM 7007,91%/%, 78,6%/](; 21,4*’/3
USA 1249 6M]  49M 801%?)2 60,2%2 39,850/:3
Vietnam 1495 283:{,421‘:;/40 54,9%2 45,120/?)
Zambia 1500 6M|  48M| 118M 523,14%2 74,19%2 25,1%/?)
Sum 82992| 5907| 168 1035| 577 67885 5313 2107




V33: MEMBERSHIP OF ANY OTHER ORGANIZATION

V33. Now | am going to read off a list of voluntary organizations. For each one, could you tell me whether you
are an active member, an inactive member or not a member of that type of organization? (Read out and code
one answer for each organization): Any other (write in):

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable'

-2 'No answer’

-1 'Don’t know'

0 'Not a member’

1 'Inactive member’

2 'Active member'

V33 (N) ;2 0/30 O/i 0/}, «?/0 t}A) EA)
Andorra 1003 7441?7%/00 7,00/10 93,010/20
Argentina 1002 596M 2392?’790/?, 46,90/?) 53,10/?)
Australia 1421 598M 1546,7170/30 28,5102 71,53;/60
Brazil 1500 1453M 2m ) 25’310/10 74,7%/30
Bulgaria 1001 997M ) ! >
21,6% 78,4%
Burkina Faso 1534 2M| 1481M ™ 917320/](; 26710/60 7379%1/70
Canada 2164 ™ oM 75;%%/60 59,104111/80 41,10(‘)’/30
Chile 1000 5343?3%/% ) 100,010/%
China 2015 666M M 6313?6%/70 81,010/70 19.0‘2
Colombia 3025 540(2)%1/00 29,110/60 70,9%/90
Cyprus 1050 266M|  519M 994,21?1/%; 52,9%/30 47,110/%
Egypt 3051 3051M ) ) )
Ethiopia 1500 1406M M am 74,5%/80 72,5%/70 27,5102
Finland 1014 101M|  184M  216M 1822;%/1 47;,2 52,5102
France 1001 4333?5702 14,00/?) 86,010/?)
Georgia 1500 74903%3/80 ) 100,00/20
Germany 2064 388M|  1IM| 2IM 1351,51%/% 26,130/?3 73,9%2
Ghana 1534 1534M ) ) )
Guatemala 1000 1000M ) ) )
Hong Kong 1252 1252M ) ) )
India 2001 M 143,17?1/2 82%?’/2 18,1&2
Indonesia 2015 SM( 223M(  164M 84%2?1/10 55,2%/50 44,870/70
Iran 2667 2667M ) ) )
Iraq 2701 2701M ) ) )
y 1012 aam 244 8 26

717,6%| 23,5%| 76,5%



Japan 1096 3™ 485?[702 35,4%2 64,16%/1
Jordan 1200 1189M ) ) 1oo,o%/%>
Malaysia 1201 1193M 33,30/3 50,00/3 50,00/3
Mali 1534 2M| 1523M M 1 1 6
143% 14,3%  85,7%

Mexico 1560 M M 3603,50%/?) 42,9%2 57,12;;
Moldova 1046 5133%%2 50,0%2 50,0%2
Morocco 1200 1002M 1423,11%2 84,6%/%) 15,4;)
Netherlands 1050 517?1,,08?;2 ) 100,0%2
New Zealand 954 130M 190'51‘})2 ) 100'20%/4[;
Norway 1025 M 276,75502 52,19?)/40 47,11%2
Peru 1500 M 366%,42502 11,50/?) 88,5%2
Poland 1000 M 1047’93][)/?J 61,650/4; 38’4:?)/:?J
Romania 1776 3™ 2206;,75?’/?) 37,5‘V?) 62,5‘;)
Russia 2033 2038 ) )
Rwanda 1507 1507M ) ) )
Serbia 1220 1207M 18,20/3 18,20/3 81,80/2
Slovenia 1037 1719%%2 31,6%/3 68,4%2
South Africa 2088 2931M sem| 0.0 2019
South Korea 1200 284M 2113%70/?, 64,020/?) 36,0%’/?)
Spain 1200 1037M M 1639,1150/?: 23,8‘;) 76,2‘;)
Sweden 1003 101M 151'52‘},/?) 45'];2/?, 54}7%2
Switzerland 1241 1205M i 6 30
17,7% 82,3%

Taiwan 1227 1190M i 23’30/2 76’7%2
Thailand 1534 256M 83;,17%/% 37,550/%» 62,5%2
Trinidad and Tobago 1002 M 1384,95%/?: 79'5?)/40 20,5%/40
Turkey 1346 589;%20/40 76,5%/7) 23,55)
Ukraine 1000 1000M ) ) )
United Kingdom 1041 11063).%%; 15.7°/]t-> 84.3°/E;
Uruguay 1000 2IM 3058?3’/?) 29,00/2 71,020/?)
USA 1249 6M| 1156M 10,302 48,2%2 51,8%/11;
Vietnam 1495 242%?)/40 33'];)2 66,21%/?)
Zambia 1500 1500M ) ) )
sum 82992 14678 7003| 17370) 1710| 38136 1957 2138




V34: NEIGHBOURS: DRUG ADDICTS

V34. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group):Drug addicts

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Mentioned'

2 'Not mentioned'

V34 (N) ;/40 0/?) O/i 0/10 &/0 oZA)

Andorra 1003 7™ 57‘5?;/%) 42‘4720/50
Argentina 1002 55’5150/?) 44";50/00
Australia 1421 75M 9%10/30 2’43;/%
a8
Bulgaria 1001 79,78%2 20?2%/3)
Burkina Faso 1534 8%13-37?’/%) 11'1370/30
China 2015 24M|  22M giiifo 5;102
Colombia 3025 aM 78233;380/50 21%%2
Egypt 3051, 3051M ) )
Ethiopia 1500 812912 15'2120/70
Finland 1014 M 5M 83%2 16’16?)/70
o] o
W S
s
Guatemala 1000 55%%/00 45%502
o
Indonesia 2015 M 20M  10M 78’47%/%) 29’53?)2
Iraq 2701, 2701M i g
Italy 1012 3IM| 26M 65%%/%) 35%%2
Japan 1096| 1096M ) )

Jordan 1200 1158 42



96,5% 3,5%

. 1048 152
Malaysia 1201 M 87,3% 12,7%
. 1171 363
Mali 1534 76,3%| 23,7%
. 1207 353
Mexico 1560 77,4% 22,6%
914 125

Moldova 1046 ™| 88006 12,0%
1041 157

Morocco 1200 2M 86,9%| 13,1%
911 139

Netherlands 1050 86,7%| 13,3%
773 181

New Zealand 954 81,0%| 19,0%
638 381

Norway 1025 3M M 62.6% 37,4%
1205 295

Peru 1500 80,3% | 19,7%
773 225

Poland 1000 M| 77.4%  22,6%
] 1313 404
Romania 1776 59M 76,5%| 23,5%
. 1911 122
Russia 2033 94,0% 6,0%
937 570

Rwanda 1507 62,2%| 37,8%
. 1096 91
Serbia 1220 1M 20M1 g5 305 7,79
. 706 331
Slovenia 1037 68,1%| 31,9%
. 2674 253

South Africa 2988 61M 91,3% 8,7%
1180 17

South Korea 1200 M 98,6%| 1,4%
. 771 429
Spain 1200 64,3%| 35,7%
775 228

Sweden 1003 77,2% 22,8%
] 804 411
Switzerland 1241 12Mm 14M 66,20 33.8%
. 1185 42
Taiwan 1227 96,6% 3,4%
. 1378 153
Thailand 1534 3m 90,0%| 10,0%
- 922 80
Trinidad and Tobago 1002 92,0% 8,0%
1289 57

Turkey 1346 95,8% 4,2%
] 897 95
Ukraine 1000 M ™' 904%  9,6%
. . 878 163
United Kingdom 1041 84,3% 15,7%
501 496

Uruguay 1000 3M| 50,306 49,7%
1126 116

USA 1249 ™ 90,7%|  9,3%
. 639 856
Vietnam 1495 42,7%| 57,3%
. 1243 257
Zambia 1500 82,9%| 17,1%
Sum 82992 6848 5 440 180 59305, 16215




V35: NEIGHBOURS: PEOPLE OF ADIFFERENT RACE

V35. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group):People of a different race

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Mentioned'

2 'Not mentioned'

V35 (N) ;/40 0/?) O/i 0/10 &/0 oZA)

Andorra 1003 7™M 2,6%/60 97%2
Argentina 1002 2’320/30 97’9770/90
Australia 1421 75M 4’8?;0 9;?2%2
T
Bulgaria 1001 20’21%/5}) 79%%/00
Burkina Faso 1534 10%50/30 93%%/10
] 2
Colombia 3025 aM 4%%/00 9587%/%)
Egypt 3051, 3051M ) )
Ethiopia 1500 16,2(5Al;/?) 8%2450/10
Finland 1014 3Mm 7™ 11’1510/60 88%%/80
A
Germany 2064 74M 37M 7’16‘3,2 Q;i?;o
K
Guatemala 1000 4,61/60 9521%/40
Indonesia 2015 7™M 32M 34M 31’%102 Géi%/f
Iraq 2701| 2701M i g
Italy 1012 49M 32M 12,10%/% 88,%%/90
Japan 1096| 1096M ) )

Jordan 1200 618 582



51,5% 48,5%
Malaysia 1201 1M 20,264‘;/1 79’94502
5
Mexico 1560 8,1320/90 91473:’/3‘;
Moldova 1046 M 23%”(;/80 76,71?’2
Morocco 1200 oM 23’2170/70 76%20/10
Netherlands 1050 7’7%/10 92’936(3)2
New Zealand 954 4,112/90 95%102
oo 2
W |
Romania 1776 59M 18%/60 8%22/10
2
Slovenia 1037 14’1552/00 85%%/70
South Africa 2988 61M 8’213;/70 gfg%/oo
South Korea 1200 oM 36,‘::3%/50 63,755;/60
A
Switzerland 1241 38M 4M 5’6‘2/2 91’1430/%
2
Thailand 1534 15M 27’45%/70 75152/20
Trinidad and Tobago 1002 2’5%/50 97?570/70
Ukraine 1000 10M|  18M 12,12%/80 87%5(,2
United Kingdom 1041 4’85(3)2 952%2
CER
Vietnam 1495 35i%/40 64%70/];
Zambia 1500 29":;1)/% 730553/80
Sum 82992 6848 8 620 265, 12902, 62350




V36: NEIGHBOURS: PEOPLE WHO HAVE AAIDS

V36. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group):People who have AIDS

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Mentioned'

2 'Not mentioned'

V36 (N) ;/40 0/?) O/i 0/10 &/0 024

Andorra 1003 7™M 6,8?7/80 93'9220/80
Argentina 1002 7’2702 92?820/90
Australia 1421 75M 17’21?;/00 8;;2
SR
Bulgaria 1001 51’50][-’/00 49":)90/10
Burkina Faso 1534 29“250/5([) 7306%/30
Canada 2164 12%?)/00 85%90%/40
Colombia 3025 aM 32%2 63%/%
Egypt 3051, 3051M ) )
Ethiopia 1500 13,29%2 8221%/10
Finland 1014 5M oM g 12?,2 o 0?8})/00
France 1001 31%10/1 683?;0
Guatemala 1000 25‘255:)/50 74'754(1)/50
Indonesia 2015 am - sam zem G000 %08
] 2
Iraq 2701| 2701M i .
Japan 1096| 1096M ) )

Jordan 1200 1139 61



94,9% 5,1%

. 838 362
Malaysia 1201 M 69,8%  30,2%
. 638 896
Mali 1534 41,6%| 58,4%
. 321 1239
Mexico 1560 20,6% 79,4%
723 320

Moldova 1046 SM' 69.3%  30,7%
799 397

Morocco 1200 aMm 66,8%| 33,2%
105 945

Netherlands 1050 10,0%| 90,0%
192 762

New Zealand 954 20,1%| 79,9%
66 953

Norway 1025 3M M1 5% 93,5%
376 1124

Peru 1500 25,1%| 74,9%
380 616

Poland 1000 M M| 38906 61,8%
. 662 1055
Romania 1776 59M 38,6%/| 61,4%
] 1189 844
Russia 2033 58,5% 41,5%
579 928

Rwanda 1507 38,4%| 61,6%
] 706 446
Serbia 1220 3IM 3IMI 69 306 38,7%
. 321 716
Slovenia 1037 31,0%| 69,0%
. 213 2715

South Africa 2988 61M 7.3%| 92,7%
1120 78

South Korea 1200 M 935%| 6,5%
. 194 1006
Spain 1200 16,2%| 83,8%
50 953

Sweden 1003 5,0%| 95,0%
. 109 1092
Switzerland 1241 30M 9M 91% 90,9%
. 894 330
Taiwan 1227 -M SMI 73106 26,9%
_ 878 647
Thailand 1534 M 57,6%| 42,4%
- 204 798
Trinidad and Tobago 1002 20,4%| 79,6%
1052 292

Turkey 1346 2M 78,3%| 21,7%
. 505 468
Ukraine 1000 7™ 21M 51,9%| 48,1%
. . 126 915
United Kingdom 1041 12,1%| 87,9%
113 881

Uruguay 1000 6M' 1149% 886%
191 1051

USA 1249 ™ 15,4%, 84,6%
. 680 815
Vietnam 1495 455%| 54,5%
. 265 1235
Zambia 1500 17,7%| 82,3%
Sum 82992 6848 32 590 251, 28985 46287




V37: NEIGHBOURS: IMMIGRANTS/FOREIGN WORKERS

V37. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group):Immigrants/foreign workers

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Mentioned'

2 'Not mentioned'

V37 (N) ;/40 0/?) O/i 0/10 &/0 oZA)

Andorra 1003 7™ 2‘5%;40 97?51/20
Argentina 1002 2,820/80 97’9270;40
Australia 1421 75M ‘. 9%/00 91?1%2
Brazil 1500 13M 2M 6’1& 9;?5%/?)
Bulgaria 1001 17%70/60 82§12(J/50
Burkina Faso 1534 11270/60 8;3550/80
Colombia 3025, 3025M b i
Cyprus 1050 24M 21’2210;) 78%%/90
Egypt 3051| 3051M i g
Ethiopia 1500 14‘2720/%) 8;_)2370/90
R
=
Guatemala 1000 4‘24;/?) 95%%2
Indonesia 2015 10M  34M|  29M 35%%/00 61250/%
o o
Iraq 2701| 2701M i g
Italy 1012 46M|  26M 15‘1(;;/}) 851)%/90
Japan 1096| 1096M ) )

Jordan 1200 795 405



66,3%| 33,7%

. 680 518
Malaysia 1201 M M 56,8% 43,2%
. 376/ 1158
Mali 1534 24,5%| 75,5%
. 152| 1408
Mexico 1560 9,7%| 90,3%
197 844

Moldova 1046 M1 18190 81.1%
291 905

Morocco 1200 am 24,3%| 75,7%
93 957

Netherlands 1050 8,9% 91,1%
70 884

New Zealand 954 7,3%| 92,7%
55 964

Norway 1025 3M SMI 5406 94,6%
89| 1411

Peru 1500 6,0%| 94,0%
137 860

Poland 1000 M M| 13706 86,3%
. 289 1428
Romania 1776 59M 16,8%| 83,2%
. 648 1385
Russia 2033 31,9%| 68,1%
542 965

Rwanda 1507 36,0%/| 64,0%
. 208 839
Serbia 1220 4aM1 3IME o600 73,8%
. 182 855
Slovenia 1037 17,6% 82,4%
. 728 2199

South Africa 2988 61M 24.9%| 75.1%
460 728

South Korea 1200 1M 38,7%| 61,3%
) 78| 1122
Spain 1200 6,5% 93,5%
18 985

Sweden 1003 1,8% 98,2%
) 86| 1106
Switzerland 1241 38M 11M 7.2% 92.8%
. 296 931
Taiwan 1227 24,1%| 75,9%
. 661 860
Thailand 1534 13M 435%| 56,5%
- 48 954
Trinidad and Tobago 1002 4,8% 95,2%
412 934

Turkey 1346 30,6%  69,4%
_ 186 794
Ukraine 1000 SMI 1M 19006 81,0%
_ _ 147 894
United Kingdom 1041 14,2%| 85,8%
52 943

Uruguay 1000 M 5206 94,8%
158, 1083

USA 1249 ™ 12,7%| 87,3%
: 553 942
Vietnam 1495 37,0% 63,0%
) 413| 1087
Zambia 1500 27,5% 72,5%
sum 82092 9873 11 618 279| 16472| 55739




V38: NEIGHBOURS: HOMOSEXUALS

V38. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group):Homosexuals

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Mentioned'

2 'Not mentioned'

V38 (N) ;/40 0/?) O/i 0/10 &/0 024

Andorra 1003 7™M 5,650/60 94%2
Argentina 1002 16’14?);40 83%3;/80
Australia 1421 75M 22’3;%/1 7%%‘})2
TR
Bulgaria 1001 49’47%/80 50%%2
Burkina Faso 1534 8(])-2;’/50 19?59()/90
Canada 2164 14‘?6%/?) 82%?’/20
Colombia 3025 aM 4;2%/80 51%%2
Egypt 3051, 3051M ) )
Ethiopia 1500 8;223;; 17,282/70
Finland 1014 M 6M 22’21202 77;%/20
Georgia 1500 9M 9;-%%/2 714%/%)
Guatemala 1000 15,18?’/80 84,82‘(13/20
Indonesia 2015 6M 24M 16M 6:7L3:120/Z 32%4‘13/20
Iraq 2701, 2701M i g
Japan 1096| 1096M ) )

Jordan 1200 1141 59



951%  4,9%
Malaysia 1201 1M 70%4(;/1 29,3:150/?;
e
Moldova 1046 1M o o0l e
Morocco 1200/ 1200M ) )
Netherlands 1050 4,5‘(1)/70 9;05(1))2
New Zealand 954 17,1360/50 82,77?’/3
orvay 1025 MM s g
Pers 1500 a19%| 58,1%
Romania 1776 59M 6%%/2 382‘2/80
Rwanda 1507 62’96%/30 37’5:(3)2
Slovenia 1037 35,3;%/40 64270/30
South Africa 2988 61M 451)%”(;/40 51’51%/30
South Korea 1200 &M 8%%%/% 121175(:,/20
2] a2
o]
Switzerland 1241 29M 6M 11’1130/‘:; 8;%70/%
Taiwan 1227 1M 55%/2 44%111)/2
Thailand 1534 13M 33%/30 6;%2/80
Trinidad and Tobago 1002 65,6750/80 34‘334:’2
Ukraine 1000 MM 17M 59,521/90 40’38%2
United Kingdom 1041 16’1812 83%22
C
Vietnam 1495 291?3/50 73%22
2
Sum 82992 8048 7 568 238] 35237| 38894




V39: NEIGHBOURS: PEOPLE OF ADIFFERENT
RELIGION

V39. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group):People of a different religion

-5 'Missing; Unknown'

-4 'Not asked'

-3 'Not applicable’
-2 'No answer’

-1 'Don’t know'

1 '"Mentioned'

2 'Not mentioned'

V39 (N) (‘)2 O/i ‘_7/11; (i)l/o OZA;

Andorra 1003 ™ 2‘3%/30 97%7()/30
Argentina 1002 1‘41;0 98,96%/80
Australia 1421 75M 3 o 9%%2/50
w8
Bulgaria 1001 15%50/00 85,8050/](;
Burkina Faso 1534 12%%;40 8&%50/00
Colombia 3025 AM 8’21‘(1)/60 95270/50
Egypt 3051/ 3051M ) )
Ethiopia 1500 15’24302 81’26%/90
Finland 1014 M M 9‘8%2 90?2})/10
France 1001 25,265"’/7) 74;4!)/40
Georgia 1500 36M 36,5;2 63,91202
Guatemala 1000| 1000M ) )
Hong Kong 1252 1252M ) )
w5
Indonesia 2015 vl sam M 90 A%
e
Iraq 2701 433M|  20M 36%22 Giﬁz
taly 101z SaM| - 3IM 10,19%2 89,5?[2"/60
Japan 1096, 1096M - -



Malaysia 1201 M 22i§2 77%?;/%
5
Moldova 1046 5M 25%%/60 74;1/50
Morocco 1200 30M 36,‘1;3%/10 63,7230/3
Netherlands 1050 2,820/90 9%0220/%3
New Zealand 954/ 954M ) )
Pers 1500 7| oz7ot
Poland 1000 1M 10%%/50 89,8522
Romania 1776 59M 15i§/50 81,%?’/?3
S
Slovenia 1037 13’](-)30/50 87%?’/20
South Africa 2988 61M 4230/10 95;%/50
South Korea 1200 13M 5 6%2 73%702
2] 2
Switzerland 1241 VI (VI R o
G
Thailand 1534 13M 27’42%2 7;;2/70
Trinidad and Tobago 1002 2’1%2 97%80/3;
Tukey 1346 M 235%| 665%
Ukraine 1000 7™ 20M 13’12202 86%‘},2
United Kingdom 1041 1,8%/?) 9;0220/%
Uruguay 1000 aM 6’02/00 94%?:’/20
USA 1249 ™ 25%| o7 o
Vietnam 1495 34’53%2 65%%/20
Zambia 1500 26,:1%/10 7?1’1(:;(())2
Sum 82992 7353 4| 1067 247/ 12910 61410




V40: NEIGHBOURS: HEAVY DRINKERS

V40. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group):Heavy drinkers

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Mentioned'

2 'Not mentioned'

4 -3 -2 -1 1 2
V40 N) o % % % % %
536 460
Andorra 1003 ™ 53,8% 46,2%
. 365 637
Argentina 1002 36,5%| 63,5%
. 1056 290
Australia 1421 75M 785%| 21.5%
. 750 735
Brazil 1500 13 M| 50,50 49,5%
. 651 350
Bulgaria 1001 65,0%| 35,0%
. 1018 516
Burkina Faso 1534 66,4%| 33,6%
1351 813
Canada 2164 62,4% 37,6%
. 586 394
Chile 1000 19M 59,8% 40,2%
_ 1484 485
China 2015 24M| - 22M 1 5 406 24.6%
. 1550, 1471
Colombia 3025 am 51,3% 48,7%
586 440
Cyprus 1050 24M 57,1%| 42,9%
Egypt 3051, 3051M ) )
o 864 636
Ethiopia 1500 57,6%| 42,4%
. 696 311
Finland 1014 3 3M| 69,106 30,9%
721 280
France 1001 72,0%| 28,0%
. 1250 245
Georgia 1500 sM 83,6% 16,4%
1365 641
Germany 2064 26M| 32M| 68196 31,0%
1081 453
Ghana 1534 70,5% 29,5%
446 554
Guatemala 1000 44,6%| 55,4%
200/ 1037
Hong Kong 1252 15M 16,2%| 83,8%
. 969| 1025
India 2001 ™' 486% 51,4%
. 1364 615
Indonesia 2015 3M 23M 10M 68,9% 31.1%
2424 230
Iran 2667 11M M 9130 8,7%
Iraq 2701, 2701M ) )
512 435
Italy 1012 3aM| - 3IMI 54 106 45,9%
Japan 1096 1096M ) )

Jordan 1200 1137 63



94,8%| 52%
Malaysia 1201 1M 72’871/% 27%%2
o
B s
Moldova 1046 1M 81’814(;/70 18,%3%/80
Morocco 1200 oM 81,9670/70 18,24%/10
Netherlands 1050 74,77%/40 25’236(3)2
New Zealand 954 63%%/90 36,32?’2
ol
Romania 1776 59M 681’18%/10 31‘52352
Russia 2033 881%%/10 11,2430/?)
Rwanda 1507 55?31%/10 44%702
Slovenia 1037 63%%/80 36’3;)70/90
South Africa 2988 61M coove| 31156
South Korea 1200 10M 76%%/90 23‘26%/10
Spai 1200 38,43?’/00 61,77‘:"2
Switzerland 1241 IV (VI 4’93%2 25’37{,2
s
Thailand 1534 3M 6%05]5/80 33’5510/30
Trinidad and Tobago 1002 62,67%/90 37?’3702
EC
Ukraine 1000 M BM g0
United Kingdom 1041 60230/2 39%102
o Sl
Vietnam 1495 33’42%/70 66%%/80
Zambia 1500 64".3)7702 35‘5320/90
Sum 82992 6848 4] 455 160| 48977 26547




V41: NEIGHBOURS: UNMARRIED COUPLES LIVING
TOGETHER

V41. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group):Unmarried couples living together

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable'

-2 'No answer’

-1 'Don’t know'

1 'Mentioned'

2 'Not mentioned'

4 -3 -2 -1 1 2

V4l (N) % % % % % %
17 979
Andorra 1003 ™ 1,7%/| 98,3%
. 8 994
Argentina 1002 0,8%| 99,2%
. 33| 1313
Australia 1421 75M 2,4%| 97,6%
. 88| 1397
Brazil 1500 13M 2M 59%| 94,1%
. 108 893
Bulgaria 1001 10,8% | 89,2%
. 266/ 1268
Burkina Faso 1534 17,3%| 82,7%
59 2105
Canada 2164 2,7% 97,3%
. 67 908
Chile 1000 25M 6,9%| 93,1%
. 704| 1265
China 2015 2aM1 22M1 a5 806 64,206
. 62| 2959
Colombia 3025 4M 2.1%| 97,9%
159 865
Cyprus 1050 26M 15,5%| 84,5%
Egypt 3051 3051M ) )
. 261 1239
Ethiopia 1500 17,4% 82,6%
. 89 917
Finland 1014 3M SMI g8 91,2%
113 888
France 1001 11,3% 88,7%
. 346 1116
Georgia 1500 38M 23,7% 76,3%
46| 1904
Germany 2064 9IMI 23MI 5 406l 97.6%
601 933
Ghana 1534 39,2%| 60,8%
Guatemala 1000, 1000M ) )
Hong Kong 1252| 1252M ) )
_ 854 1114
India 2001 M 32ML 43 406 56.6%
. 1362 621
Indonesia 2015 5M 20M ™ 68,7%| 31,3%
2151 510
Iran 2667 6M 80,8%| 19,2%
Iraq 2701 2701M ) )
Italy 1012 52M| 22M 39 899

4,2%| 95,8%
Japan 1096 1096M - -



1019 181

Jordan 1200 84,9%| 151%
. 599 601
Malaysia 1201 1M 49,9%| 50,1%
. 736 798
Mali 1534 48,0% 52,0%
‘ 144 1416
Mexico 1560 9,2% 90,8%
173 868

Moldova 1046 SMI 16,60 834%
937 258

Morocco 1200 SM 78,4%| 21,6%
5 1045

Netherlands 1050 0,5%| 99,5%
New Zealand 954,  954M ) )
7 1012

Norway 1025 M Ml 079  99,3%
78 1422

Peru 1500 52%| 94,8%
90 908

Poland 1000 M M 900 91,0%
. 267 1450
Romania 1776 59M 15,6%| 84,4%
. 86 1947
Russia 2033 43%| 957%
540 967

Rwanda 1507 35,8%| 64,2%
. 96 1065
Serbia 1220 46M| - I3M g a0, 91,7%
. 87 950
Slovenia 1037 8,4%| 91,6%
. 291 2636

South Africa 2988 61M 9,9% 90,1%
573 627

South Korea 1200 47,7%| 52,3%
. 42 1158
Spain 1200 3,5% 96,5%
4 999

Sweden 1003 0,4%| 99,6%
. 37 1165
Switzerland 1241 35M aM 31% 96.9%
. 207 1019
Taiwan 1227 M 16,9% | 83,1%
. 389 1132
Thailand 1534 13M 25,6%| 74,4%
- 61 941
Trinidad and Tobago 1002 6,1% 93,9%
876 470

Turkey 1346 65,1%| 34,9%
] 90 887
Ukraine 1000 SMI 18MI 950 90,8%
. . 21 1020
United Kingdom 1041 2,1%| 97,9%
35 960

Uruguay 1000 SM 3,5%| 96,5%
101 1140

USA 1249 ™ 8,1% 91,9%
i 445 1050
Vietnam 1495 29,8% 70,2%
. 623 877
Zambia 1500 41,5%| 58,5%
Sum 82992| 10054 6 583 200, 16092, 56057




V42: NEIGHBOURS: PEOPLE WHO SPEAK ADIFFERENT
LANGUAGE

V42. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group):People who speak a different language

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 '"Mentioned'

2 'Not mentioned'

-4 3 -2 -1 1 2

V42 (N) % % % % % %
17 979
Andorra 1003 ™ 1,7%| 98,3%
. 26 976
Argentina 1002 2,6%| 97,4%
. 124 1221
Australia 1421 75M 9.2%| 90,8%
. 113 1372
Brazil 1500 13M M 7 6%| 92,4%
. 126 875
Bulgaria 1001 12,5%| 87,5%
. 156 1378
Burkina Faso 1534 10,2%  89,8%
71 2093
Canada 2164 3,3%| 96,7%
. 62 909
Chile 1000 28M 6,4% 93,6%
. 275 1694
China 2015 24M| - 22M 140%  86,0%
Colombia 3025/ 3025M ) )
102 924
Cyprus 1050 24M 10,0%/| 90,0%
Egypt 3051/ 3051M ) )
L 198 1302
Ethiopia 1500 13,2%| 86,8%
. 88 920
Finland 1014 2M 4M 8,7%, 91,3%
234 767
France 1001 23,4%| 76,6%
. 207 1263
Georgia 1500 30M 14,1%/| 85,9%
180 1774
Germany 2064 82M 29M 9.2% 90,8%
381 1153
Ghana 1534 24.8% 75,2%
Guatemala 1000| 1000M ) )
Hong Kong 1252 1252M ) )
. 796 1191
India 2001 M M 401%  59.9%
) 644 1300
Indonesia 2015 9IM 34M 28M 331% 66.9%
Iran 2667 2667M ) )
Iraq 2701| 2701M ) )
Italy 1012 54M 29M 65 864

7,0%| 93,0%
Japan 1096, 1096M - -



Malaysia 1201 M M 19’2530/‘(‘) 80%@2
2
Moldova 1046 am 16’10%70 84%70/50
Morocco 1200 &M 26,:?)%/10 74%%2
Netherlands 1050 917(3)/20 90’934})2
New Zealand 954/ 954M ) )
w0
G
Romania 1776 59M 11@%/50 8;’5110/?)
Russia 2033 1a7% 86.9%
o2 o
Slovenia 1037 9’1%/40 90%‘!’/30
South Africa 2988 61M 7’2930/10 92,6122
South Korea 1200 31,?;35(3)/10 68’82102
2] o
Switzerland 1241 MM, oren
w2
Thailand 1534 17M 20’33%/80 7;‘272/9:
Trinidad and Tobago 1002 5,6?3/60 9421‘}’/60
| A
Ukraine 1000 10M|  16M 12’1620/% 87%/%
United Kingdom 1041 5,650/?) 94’5232
Cr
Vietnam 1495 34’57%/9: 65?3702
Sum 82992 15746 10| 592 220|  9944| 56480




V43: NEIGHBOURS: MILITANT MINORITY

V43. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group):(optional: minority relevant to given country, write in):Militant
minority

-5 'Missing; Unknown'
-4 'Not asked'
-3 'Not applicable'

-2 'No answer'
-1 'Don’t know'
1 'Mentioned'

2 'Not mentioned'

-4 -3 -2 -1 1 2

V43 N) g % % % % %
4 999
Andorra 1003 0,4% 99,6%
] 45 1924
China 2015 24M| - 22M1 5 206 97,7%
319 707
Cyprus 1050 24M 31,1%| 68,9%
. 21 1479
Georgia 1500 1,4%| 98,6%
. 781 1189
India 2001 IMI 30M1 39606 60,4%
) 632 995
Indonesia 2015 19M 194M 175M 38.8% 61.2%
403 797
Jordan 1200 33,6% 66,4%
] 2 7
Malaysia 1201 1192M 22,2%  77,8%
. 266 1294
Mexico 1560 17,1%| 82,9%
93 176
Morocco 1200 931M 34,6% 65,4%
147 872
Norway 1025 3M SM 1440 85,6%
1060 139
South Korea 1200 M 88,4%| 11,6%
. 248 940
Switzerland 1241 34M 20M 20,9% 79.1%
- 23 979
Trinidad and Tobago 1002 2,3% 97,7%
177 1064
USA 1249 ™ 14,3% 85,7%
. 603 892
Vietnam 1495 40,3%| 59,7%



V43A: NEIGHBOURS: PEOPLE WITH A CRIMINAL
RECORD

V43. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group):People with a criminal record

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 '"Mentioned'

2 'Not mentioned'

V43A (N) ;40 0/?, 0/}) L}A) E/o

Guatemala 1000 82,?320/80 1721/20
Hong Kong 1252 28M 43330/10 56%%/30
e 2701 M 1M g 17mg
New Zealand 954 53’52?)2 46,1;/60
Peru 1500 708 792

47,2%| 52,8%



V43AH: NEIGHBOURS: BLACK PEOPLE

V43. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group):Black people

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'mentioned’

2 'not mention'

-4 2 -1 1 2

V43AH N 2 L L 2
i 71 1414
rez 1500 13M oM 4,8%| 95,2%
South Africa 2988 61M 25 2902

0,9%| 99,1%



V43Al: NEIGHBOURS: WHITE PEOPLE

V43. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group):White people

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'mentioned’

2 'not mention'

-4 -2 1 2
% % % %

275 2652
9,4%| 90,6%

V43Al (N)

South Africa 2988 61M



V43AJ: NEIGHBOURS: COLOURED PEOPLE

V43. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group):Coloured people

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'mentioned’

2 'not mention'

-4 -2 1 2
% % % %

270 2657
9,2%| 90,8%

V43AJ (N)

South Africa 2988 61M



V43AK: NEIGHBOURS: INDIANS

V43. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group):Indians

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'mentioned’

2 'not mention'

-4 -2 1 2
% % % %
395 2532

13,5%| 86,5%

VA43AK (N)

South Africa 2988 61M



V43AL: NEIGHBOURS: KURDS, ESIDS

V43. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group):Kurds, Esids

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'mentioned’

2 'not mention'

-4 -2 -1 1 2
% % % % %

394 2255
149%, 85,1%

V43AL (N)

Iraq 2701 35M 17M



V43AR: NEIGHBOURS: INDIGENES; ABORIGENES

V43. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group):Indigenes; Aborigenes

1 'Mentioned'
2 'Not mentioned'

-4 -2 -1 1 2
V43AR (N) % % % % %
. 303 1042
Australia 1421 75M 225%  77.5%
) 156 2865
Colombia 3025 aM 520 94.8%
Taiwan 1227 M 88 1138

72%| 92,8%



V43AS: NEIGHBOURS: MAORI

V43. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group):Maori

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'mentioned’

2 'not mention'

-4 1 2
% % %

75 879
79%| 92,1%

V43AS (N)

New Zealand 954



V43AT: NEIGHBOURS: PACIFIC ISLANDERS

V43. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group):Pacific Islanders

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'mentioned’

2 'not mention'

-4 1 2
% % %

82 872
8,6% | 91,4%

VA43AT (N)

New Zealand 954



V43AU: NEIGHBOURS: EUROPEANS/PAKEHA

V43. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group):Europeans/Pakeha

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable'

-2 'No answer’

-1 'Don’t know'

1 'mentioned’

2 'not mention’

-4 1 2
% % %

28 926
2,9%| 97,1%

V43AU (N)

New Zealand 954



V43AV: NEIGHBOURS: GIPSIES, ROMANI, TZIGANES

V43. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group):Gipsies, Romani, Tziganes

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'mentioned’

2 'not mention'

V43AV (N) ;/40 0/20 0/}) ;} 02/0

Italy 1012 28M|  21Mm 77;‘},/70 ) 2,24%/60
Moldova 1046 59%10/70 41%202
Romania 1776 59M . 9%‘}2 50'8770/10
Slovenia 1037 38%?3/20 61,623;/50
Spain 1200 431 769

35,9%| 64,1%



V43AW: NEIGHBOURS: AMERICANS

V43. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group):Americans

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Mentioned'

2 'Not mentioned'

-4 -2 -1 1 2
% % % % %

2319 263
89,8%| 10,2%

VA3AW (N)

Iraq 2701 98M 21M



V43AX: NEIGHBOURS: CHALDEAN

V43. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group):Chaldean

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Mentioned'

2 'Not mentioned'

-4 -2 -1 1 2
% % % % %

1029 1373
42,8%| 57,2%

VA3AX (N)

Iraq 2701 262M 37M



V43AY: NEIGHBOURS: MAPUCHES

V43. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group):Mapuches

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Mentioned'

2 'Not mentioned'

-4 -2 1 2
% % % %

56 915
58%| 94,2%

VA43AY (N)

Chile 1000 29M



V43AZ: NEIGHBOURS: RUSSIANS

V43. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group):Russians

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Mentioned'

2 'Not mentioned'

-4 -2 -1 1 2
% % % % %

227 780
22,5%| 77,5%

V43AZ (N)

Finland 1014 2M 6M



V43B: NEIGHBOURS: EMOTIONALLY UNSTABLE
PEOPLE

V43. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group):Emotionally unstable people

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 '"Mentioned'

2 'Not mentioned'

4 -2 1 2
V43B N) gy % % %
231 769
Guatemala 1000 23,1%| 76,9%
225 1012
Hong Kong 1252 15M 18,2% | 81,8%
New Zealand 954 487 o

51,0%| 49,0%



V43C: NEIGHBOURS: MUSLIMS

V43. On this list are various groups of people. Could you please mention any that you would not like to have as

neighbors? (Code an answer for each group):Muslims

-5 'Missing; Unknown'

-4 'Not asked'

-3 'Not applicable’
-2 'No answer’

-1 'Don’t know'

1 'Mentioned'

2 'Not mentioned'

V43C
Bulgaria
Canada
Germany
Guatemala

Sweden

(N)
1001
2164
2064
1000

1003

%

% % %
199
19,9%
240
11,1%
513
26,7%
60
6,0%

81
8,1%

76M 69M

%

802
80,1%

1924
88,9%
1407
73,3%
940
94,0%

922
91,9%



V43E: NEIGHBOURS: JEWS

V43. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group):Jews

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Mentioned'

2 'Not mentioned'

-4 -2 -1 1 2
V43E (N) % % % % %
1985 672
Iran 2667 M M 74.7%| 253%
2488 111
Iraq 2701 86M 16M 95.7% 4.3%
Uruguay 1000 ™ 52 941

52%| 94,8%



V43F: NEIGHBOURS: EVANGELISTS

V43. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group):Evangelists

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Mentioned'

2 'Not mentioned'

-4 1 2
% % %

35 965
3,5%| 96,5%

VA3F (N)

Guatemala 1000



V43l: NEIGHBOURS: PEOPLE NOT FROM COUNTRY OF
ORIGIN

V43. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group):People not from country of origin

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 '"Mentioned'

2 'Not mentioned'

-4 -2 1 2
% % % %
121 1178
9,3%| 90,7%

V43| (N)

Thailand 1534 235M



V43J: NEIGHBOURS: POLITICAL EXTREMISTS

V43. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group):Political Extremists

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Mentioned'

2 'Not mentioned'

-4 1 2
% % %

462 492
48,4%| 51,6%

V43J (N)

New Zealand 954



V43P: NEIGHBOURS: CHRISTIANS

V43. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group): Christians

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable'

-2 'No answer’

-1 'Don’t know'

1 'Mentioned'

2 'Not mentioned'

-4 -2 -1 1 2
V43P (N) % % % % %
935 1724
Iran 2667 ™ M 35.2%| 64,8%
Iraq 2701 75M 17M 800 1809

30,7%| 69,3%



V43R: NEIGHBOURS: SUNNIS

V43. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group): Sunnis

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Mentioned'

2 'Not mentioned'

-4 -2 -1 1 2
% % % % %

341 2307
129%, 87,1%

V43R (N)

Iraq 2701 37M 16M



V43S: NEIGHBOURS: SHIA

V43. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group): Shia

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Mentioned'

2 'Not mentioned'

-4 -2 -1 1 2
% % % % %

249 2402
9,4%| 90,6%

V43S (N)

Iraq 2701 38M 12M



V43T: NEIGHBOURS: FRENCH

V43. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group): French

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Mentioned'

2 'Not mentioned'

-4 -2 -1 1 2
% % % % %

2290 268
89,5%| 10,5%

V43T (N)

Iraq 2701 126M 17M



V43U: NEIGHBOURS: BRITISH

V43. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group): British

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Mentioned'

2 'Not mentioned'

-4 -2 -1 1 2
% % % % %

2309 251
90,2% 9,8%

V43U (N)

Iraq 2701 123M 18M



V43V: NEIGHBOURS: IRANIAN

V43. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group): Iranian

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Mentioned'

2 'Not mentioned'

-4 -2 -1 1 2
% % % % %

1566 993
61,2%| 38,8%

V43V (N)

Iraq 2701 115M 27M



V43W: NEIGHBOURS: KUWAITI

V43. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group): Kuwaiti

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Mentioned'

2 'Not mentioned'

-4 -2 -1 1 2
% % % % %

1484 1052
58,5%| 41,5%

V43W (N)

Iraq 2701 135M 30M



V43X: NEIGHBOURS: TURKISH

V43. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group): Turkish

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Mentioned'

2 'Not mentioned'

-4 -2 -1 1 2
% % % % %

1767 729
70,8%| 29,2%

V43X (N)

Iraq 2701 170M 35M



V43Y: NEIGHBOURS: JORDANIAN

V43. On this list are various groups of people. Could you please mention any that you would not like to have as
neighbors? (Code an answer for each group): Jordanian

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Mentioned'

2 'Not mentioned'

-4 -2 -1 1 2
% % % % %

1526 996
60,5%| 39,5%

V43Y (N)

Iraq 2701 146M 33M



V44: WHEN JOBS ARE SCARE MEN SHOULD HAVE
MORE RIGHT TOAJOB THA

V44. Do you agree, disagree or neither agree nor disagree with the following statements? (Read out and code
one answer for each statement):

When jobs are scarce, men should have more right to a job than women.

-5 'Missing; Unknown'

-4 'Not asked'
-3 'Not applicable’
-2 'No answer’
-1'Don’t know'
1'Agree’
2 'Neither’
3 'Disagree’
3 2
V44 N) % %
44 57/ 900
Andorra 1003 M M 44%  57% 89,9%
. 270, 120 586
Argentina 1002 M 1BME 50 206 123% 60,0%
. 195 302 o911
Australia 1421 13M 13,9%| 21,4%| 64,7%
) 333 203 959
Brazil 1500 aM M 50306 13,6% 64.1%
) 232| 222] 504
Bulgaria 1001 IMP42ME Ha o0 23,2060 52,6%
: 775] 101|515
Burkina Faso 1534 17M 36M 52,3%| 12,9%| 34,8%
306] 168 1671
Canada 2164 M 18ME 14306 7.8% 77.9%
. 300, 234 461
Chile 1000 M M 30206 235% 46,3%
. 747 443 577
China 2015 SMIT 243M1 45 306 251% 32,7%
Colombia 3025/ 3025M ) i )
383 179 487
Cyprus 1050 M 36,5% 17,1%| 46,4%
2715|  202] 131
Egypt 3051 M 8919 6,6%  43%
. 88| 124 1258
Ethiopia 1500 Ml 2aM Ml 60%  84% 856%
. 97 g9 821
Finland 1014 M M 96 88% 815%
181 81| 737
France 1001 1M 1M M 18.1% 8,1% | 73,8%
. 773 315 384
Georgia 1500 IMP 2IME 5o 5060 21.4% | 26,1%
350 310 1344
Germany 2064 M 4AML 2806 15.4%  66,8%
818] 136 571
Ghana 1534 aM MU 53606  8.9% 37.4%
190 85| 719
Guatemala 1000 6MI 19106  86% 72,3%
264 420 541
Hong Kong 1252 27M 21,6%| 34,3% 44,2%
. 1011] 553 403
India 2001 IMP 331 59 406 28.1% 205%
: 1092] 165 714
Indonesia 2015 AMP 1ME 2TME 5 06| 8.4% | 36,2%
1841] 373 438
Iran 2667 13M M 69.4% 141% 16,5%
Iraq 2701 16M| 54M| 2208 423



83,9% 16,1%
o 1012 1M 1M o, g 5020
sapan 1096 5M| 57100| 55.0%| 17.9%
Jordan 1200 aMm 881,02502 3,9‘% 7,9%/40
Malaysia 1201 s00%| 3579| 15%
Vel 1534 2M 1M o0 | 2200
Mexico 1560 13M 25?3%2 7})22 6%%%/60
Motdova 1046 BM| 3700 2200 39,00
Morocco 1200 oM so.@%| 16.0%| 3329
Netherlands 1050 5M 5M|  1IM 12;%2 6,2?32 81’*130/30
New Zealand 954 22m 1M g 070/40 L 9,14702 . 2%‘3/90
Norway 1025 M M 6,5?»2 5,0?)/}) 88,96?’2
Pert 1500 32u 117  osw| 72.8%
Poland 1000 4M| 3050|189 510%
Romania 1776 15M|  66M 35?2?,2 23,‘;%2 402?)/‘(‘)
Russia 2033 2M | eom 6,76%/?) L 9?7?)2 . 3§§Z
Rwanda 1507 M 6M  29M 25?’370/3) 10,15?,2 64’92”(;/40
sere 120 ™M g 2ame 63
Slovenia 1037 M 15M 13’16302 13})3;2 73;‘})/80
South Africa 2988 24M 3%11?)/%) L 3322 4;""5%60
South Korea 1200 3M 36,45%2 37,414(1)/40 26%/?)
Sweden 1003 &M 2,120/%) 3,8302 94,9130/60
Switzerland 1241 aM 8M 22’2170/](') 15,10%2 62,791/%
e
Thailand 1534 6M 322?)2 27;%2 40%20/00
Trinidad and Tobago 1002 M 25;?)2 8’9%2 65,6750/2
ey 146 1M 18M g 1o 29,9
Ukraine 1000 M 39M 32'35%/3) 22%%2 44’47%/80
United Kingdom 1041 sviem|  aem o TS
o
Vietnam 1495 e R S e
zembia 1990 BM|3M| gy 150 510
Sum 82002 3025 25|  337] 1163 28369 12313 37760




V45: EMPLOYERS SHOULD GIVE PRIORITY TO
(NATION) PEOPLE THAN IMMIG

V45. Do you agree, disagree or neither agree nor disagree with the following statements? (Read out and code
one answer for each statement):

When jobs are scarce, employers should give priority to [British]* people over immigrants.
Substitute your own nationality for “British”!]

-5 'Missing; Unknown'

-4 'Not asked'

-3 'Not applicable’

-2 'No answer"

-1'Don’t know'

1 'agree'

2 'neither’

3 'disagree’

V45 (N) 0/30 0/20

Andorra 1003 3M 29%%/80 17})702 532%2
Argentina 1002 ™| 18M| Gl 10706 1740
Australia 1421 28M 41%%2 21’3;%2 36,54?’/2
ezl 1500 MM g% onse 980
Bulgaria 1001 M2 oforl s 147t
Burkina Faso 1534 oM 21M| 26M 7%%?)/50 9’15‘})/}) 18’28702
Canada 2164 4M| o006 13,106 46,106
cnie 1000 M| om0 12706 7.5%
china 2015 M| IEIM| oon a0 1370
Colombia 3025, 3025M B T a
Cyprus 1050 3u AN
Fovw! 3051 M M 93%%/30 1,9?)/1 0,2(%
Finiopia 1500 MMM %0 oo 2090
Finland 1014 am oM 54%?]/00 14%‘})2 30%%/80
France 1001 MM 00 11806 4o
Georga 1500 WM g g 45w
Germany 2064 2 aM| o5Toll o 2790
Ghana 1534 MM oiTer 6o 86
Guatemala 1000 5M 79,76%/% 10;?)/% 10’12%/5})
Hong Kong 1252 25M 72?3%/70 232?)2 3‘8‘;
India 2001 Y 26M 722%/50 18,37(?)2 6,1120/00
Indonesia 2015 M| 22M|  5am 8%3%2 711?;/1 5’15?,/60
ren 2667 1M M| gg0n  sewl 5%



Iraq 2701 2701M

oy 1012 oM 22M| ol 1700 1910
sapan 109 M| goroe| a1ome| 6%
Jordan 1200 M| ogme o796 08%
Maiaysia 1201 861%6| 11606 2.1%
Mali 1534 | 32M| 12M 83%'28‘:;2 9,1130/50 7’11?)2
Mexico 1560 M| age| se| 106%
Moldova 1046 M| oo 1506 85%
Moroeco 1200 39M Bow|  95%|  56%
Netherlands 1050 M 17M| 24aM 40’41?)2 10,12?)/% 49%%2
New Zealand 954 M 25M 1;%/1 L 8;%2 29’23%/30
Norway 1025 Ml aM 34,37?)2 8,0%/% 57,53%/40
TR
Romania 1776 oM oo (00 e i
Russia 2033 M M| 61M sii?)/% 9,16?)2 9’1070/60
w0
serbia 1220 M| 12M S0 e 286%
Slovenia 1037 M 11M 7377?,/40 11’13%2 15’10%2
South Africa 2988 38M 75?‘3},2 L 0?7%/40 11%202
South Korea 1200 M 78%“172 18,27%/40 2’4%/80
Sweden 1003 12M 11,18%; 8,380/% 79;%/10
Switzerland 1241 oM 1M o5 s
w e
Thailand 1534 12M 61?230/%) 22?1%2 16%%2
Trinidad and Tobago 1002 4M 2M 84%%2 5,350/% 10;%;
Ukraine 1000 6M|  37M 692702 13,1;2 16’12?)2
United Kingdom 1041 oM 23| 33Mm 52%20/%) 102%2 36’3450/80
oS 1249 BM| M %ol saeo 20,05
Vietnam 1495 am v oasm i%%/% L 4,29%2 o ,1850/80
Zambia 1500 3M ™ 37M 7%%2 11,16?)2 11,14%/60
Sum 82992 5726 25| 483] 1412 52876 9202 13268




V46: HOW MUCH FREEDOM YOU FEEL

V46. Some people feel they have completely free choice and control over their lives, while other people feel
that what they do has no real effect on what happens to them. Please use this scale where 1 means "no choice at

all" and 10 means "a great deal of choice™ to indicate how much freedom of choice and control you feel you

have over the way your life turns out (code one number):

-5 'Missing; Unknown'

-4 'Not asked'

-3 'Not applicable’

-2 'No answer’
-1 'Don’t know'
1 'Not at all'
2'2

3'3

44

5'5

6'6'

7 I7I

8'8'

9'9

10 'A great deal’
V46

Andorra
Argentina
Australia

Brazil

Bulgaria
Burkina Faso
Canada

Chile

China

Colombia
Cyprus

Egypt

Ethiopia

Finland

France

Georgia
Germany
Ghana

Guatemala

Hong Kong

(N)

1003

1002

1421

1500

1001

1534

2164

1000

2015

3025

1050

3051

1500

1014

1001

1500

2064

1534

1000

1252

-2
%

M

8M

16M

4aM

M

15M 37M

1M

4M

3M

5M

M

6M

9M

3M

-1 1
% %

47M

6M

14M

88M

19M

31M

164M

23M

5M

M

87M

18M

13M

5M

15M

3
0,3%

16
1,7%

18
1,3%

26
1,8%

38
3,8%

139
10,0%

15
0,7%

1,0%

50
2,7%

73
2,4%

18
1,7%

257
8,4%

34
2,3%

0,6%
18
1,8%
71
5,0%
28
1,4%
66
4,3%
33
3,3%

33
2,7%

%

4
0,4%

0,2%

0,6%

0,6%

51
5,2%

66
4,7%

13
0,6%

16
1,7%

41
2,2%

35
1,2%

0,7%

82
2,7%

46
3,1%

0,8%

13
1,3%

34
2,4%

33
1,6%

45
3,0%

0,7%

19
1,5%

%

6
0,6%
9
0,9%
20
1,4%
28
1,9%
73
7,4%
69
4,9%
18
0,8%
22
2,3%
64
3,5%
56
1,9%
25
2,4%
168
5,5%
100
6,7%
21
2,0%
31
3,1%
62
4,4%
89
4,4%
48
3,2%
20
2,0%

48
3,9%

4
%

29
2,9%

20
2,2%
37
2,6%
43
2,9%
106
10,7%
95
6,8%
39
1,8%
75
7,8%
74
4,0%
81
2,7%
41
3,9%
240
7,9%
92
6,2%
28
2,8%
51
5,1%
103
7,3%
122
6,0%
75
4,9%
28
2,8%

86
7,0%

%

82
8,2%

88
9,3%
124
8,8%
170
11,4%
182
18,5%
362
26,0%
214
10,0%
110
11,4%
189
10,2%
163
5,4%
102
9,7%
539
17,7%
248
16,6%
74
7,3%
200
20,0%
286
20,3%
279
13,7%
100
6,6%
62
6,2%

212
17,1%

6
%

110
11,0%

80
8,5%
110
7,9%
118
7,9%
134
13,6%
156
11,2%
219
10,2%
129
13,4%
206
11,1%
155
5,2%
94
9,0%
358
11,8%
293
19,6%
95
9,4%
126
12,6%
150
10,7%
275
13,5%
190
12,5%
97
9,7%

270
21,8%

7
%

175
17,5%

137
14,5%
255
18,1%
202
13,6%
147
15,0%
125
9,0%
336
15,7%
141
14,6%
215
11,6%
306
10,2%
171
16,2%
471
15,5%
301
20,1%
202
19,9%
191
19,1%
192
13,6%
398
19,6%
192
12,6%
146
14,7%

217
17,5%

8
%

260
25,9%

191
20,1%
356
25,3%
262
17,6%
140
14,2%
128
9,2%
598
27,9%
162
16,8%
400
21,6%
575
19,2%
226
21,5%
340
11,2%
201
13,4%
299
29,4%
180
18,0%
212
15,1%
373
18,3%
312
20,6%
269
27,0%

186
15,0%

9
%

126
12,6%

96
10,1%
186
13,2%
162
10,8%
59
6,0%
91
6,5%
330
15,4%
85
8,9%
226
12,2%
554
18,5%
146
13,9%
164
5,4%
85
5,7%
189
18,7%
90
9,0%
71
5,0%
219
10,7%
210
13,8%
172
17,3%

91
7,4%

10
%



India
Indonesia
Iran

Iraq

Italy

Japan
Jordan
Malaysia
Mali

Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway
Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan
Thailand
Trinidad and Tobago
Turkey
Ukraine
United Kingdom
Uruguay
USA

Vietham

Zambia

2001

2015

2667

2701

1012

1096

1200

1201

1534

1560

1046

1200

1050

954

1025

1500

1000

1776

2033

1507

1220

1037

2988

1200

1200

1003

1241

1227

1534

1002

1346

1000

1041

1000

1249

1495
1500

2M

13M 62M

9M

14M

12M

™ 55M

28M

15M

M

28M

3M

28M

11M

3M

2M 2M

18M

4aM

22M

M

8M

3M

2M

M 6M

10M

aM 11M
3M 10M

265M

79M

72M

14M

65M

17M

39M

28M

8M

™

23M

3M

39M

89M

56M

14M

IM

13M

50M

30M

am

2M

1M

3M

22M

17M

10M

27M

14M

42M
45M

74
4,3%

64
3,4%
36
1,4%
322
12,3%
19
1,9%
25
2,4%
59
5,0%
16
1,3%
148
10,3%
42
2,8%
25
2,4%
112
9,5%
12
1,1%
7
0,8%
3
0,3%
24
1,7%
41
4,2%
22
1,3%
87
4,4%
20
1,3%
25
2,1%
19
1,9%
50
1,7%
22
1,9%
3
0,2%
5
0,5%
1

%

36
2,9%
40
2,6%
21
2,1%
31
2,4%
33
3,4%
13
1,3%
18
1,8%
10
0,8%
12
0,8%
62

6
0,3%

47
1,8%

145
5,5%

34
3,4%

20
1,9%

16
1,4%

0,3%

31
2,2%

0,5%

26
2,5%

52
4,4%

15
1,5%

0,2%

0,2%

18
1,2%

23
2,4%

26
1,6%

35
1,8%

45
3,0%

19
1,6%

11
1,1%

52
1,8%

26
2,1%

0,6%

0,3%

0,3%

0,7%

18
1,2%

0,5%

29
2,2%

66
6,7%

10
1,0%

0,5%

%

19
1,3%

26

484
27,9%

26
1,4%
70
2,6%
204
7,8%
49
5,0%
59
5,7%
14
1,2%
11
0,9%
41
2,9%
14
0,9%
38
3,7%
100
8,4%
28
2,6%
13
1,4%
11
1,1%
49
3,3%
36
3,8%
64
3,8%
87
4,4%
38
2,6%
71
6,0%
22
2,2%
73
2,5%
46
3,8%
36
3,1%
14
1,4%
21
1,7%
33

2, 7%
38
2,5%
19
1,9%
62
4,7%
61
6,2%
20
2,0%

12
1,2%

0,7%

48
3,3%

39

46
2,5%

101
3,8%

250
9,6%

68
6,9%

78
7,6%

47
3,9%

18
1,5%

75
5,2%

16
1,1%

53
5,1%

153
12,9%

45
4,3%

20
2,2%

11
1,1%

73
4,9%

44
4,5%
47
2,8%

88
4,5%

75
5,0%

76
6,4%

28
2, 7%

104
3,5%

93
7,8%

34
3,0%

12
1,2%

16
1,3%

35
2,9%

40
2,6%

16
1,6%

46
3,5%

83
8,4%

25
2,5%

16
1,6%

29
2,4%

85
5,9%

43

271
14,6%

397
14,9%
470
18,0%
135
13,7%
166
16,1%
110
9,3%
99
8,2%
350
24,4%
81
5,4%
110
10,6%
241
20,3%
163
15,7%
63
7,.0%
81
7.9%
203
13,8%
165
17,2%
157
9,4%
296
15,0%
269
18,1%
174
14,6%
124
12,2%
246
8,4%
147
12,3%
161
14,1%
55
5,5%
128
10,3%
144
11,7%
158
10,4%
84
8,4%
75
5,7%
162
16,5%
103
10,1%
70
7.2%
114
9,3%
161
11,2%
132

700
40,4%

190
10,2%

364
13,7%

304
11,6%

183
18,6%

245
23,8%

95
8,0%

182
15,2%

157
11,0%

52
3,5%

131
12,6%
144
12,2%
140
13,4%

68
7,5%

78
7,7%

186
12,7%

113
11,8%

126
7,5%

171
8,7%

304
20,4%

196
16,4%

103
10,1%

279
9,5%

136
11,4%
198
17,3%

86
8,6%

131
10,6%

131
10,7%

231
15,1%

84
8,4%

162
12,2%

131
13,3%

130
12,7%

94
9,7%

132
10,8%

235
16,3%

191

280
15,0%

421
15,8%

255
9,8%

203
20,6%

195
18,9%

116
9,8%

302
25,1%

171
11,9%

115
7,6%

185
17,8%

154
13,0%

290
27,8%

132
14,6%

194
19,0%

236
16,1%

153
15,9%
208
12,4%
228
11,6%

267
17,9%

238
19,9%

139
13,6%

391
13,3%

237
19,8%

308
26,8%

185
18,5%

253
20,4%

160
13,0%

318
20,8%

132
13,2%

178
13,5%

152
15,5%

213
20,8%

162
16,6%

226
18,4%

230
16,0%

232

315
16,9%

490
18,4%

260
9,9%

166
16,8%

169
16,4%

169
14,3%

309
25,7%

138
9,6%

301
20,0%

204
19,7%

110
9,3%

223
21,4%

225
24,9%

333
32,7%

240
16,3%

201
20,9%

318
19,0%

310
15,7%

221
14,8%

221
18,5%

195
19,1%

518
17,6%

288
24,0%

228
19,9%

294
29,4%

328
26,5%

285
23,2%

438
28,7%

163
16,3%

219
16,6%

140
14,3%

233
22,7%

228
23,4%

296
24,2%

264
18,4%

226

198
10,6%

325
12,2%

161
6,2%

71
7,2%
47
4,6%

135
11,4%

123
10,2%

72
5,0%

244
16,2%

153
14,7%
68
5,7%

79
7,6%

163
18,1%

183
18,0%

129
8,7%

97
10,1%

275
16,4%

191
9,7%

124
8,3%

91
7,6%

142
13,9%

455
15,5%

119
9,9%

69
6,0%

184
18,5%

134
10,8%

168
13,7%

143
9,4%

119
11,9%

203
15,4%

88
9,0%

132
12,9%

96
9,9%

203
16,6%

156
10,8%

168



4,3%

1,8%

2,7%

3,0%

9,2%

13,2%

16,1%

15,7%

11,7%

Sum

82992

45

465

1640

2510

1403

3035

3555

9848

9950

12380

14935

8861




V47: DO YOU THINK MOST PEOPLE TRY TO TAKE

ADVANTAGE OF YOU

V47. Do you think most people would try to take advantage of you if they got a chance, or would they try to be
fair? Please show your response on this card, where 1 means that “people would try to take advantage of you,”
and 10 means that “people would try to be fair” (code one number):

-5 'Missing; Unknown'
-4 'Not asked"'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Would take advantage'

2'2'
3'3
44
5'5'
6'6'

7 l7l
8'8'
9'9'
10 'Try to be fair'
va7
Andorra
Argentina
Australia
Brazil
Bulgaria
Burkina Faso
Canada
Chile
China
Colombia
Cyprus
Egypt
Ethiopia
Finland
France
Georgia
Germany

Ghana

Guatemala

Hong Kong

-4

N

1003

1002

1421

1500

1001

1534

2164

1000

2015

3025

1050

3051

1500

1014

1001

1500

2064

1534

1000; 1000M
1252 1252M

-2
%

M

6M

15M

6M

M

10M 39M

M

4aM

3M

™

6M

M

M

2M

4aM

™

-1
%

1M

53M

5M

29M

115M

31M

30M

277TM

95M

28M

12M

3M

M

110M

38M

18M

%

49
4,8%

213
22,6%
74
5,3%
243
16,3%
90
9,3%
185
13,5%
84
4,0%
117
12,1%
31
1,8%
532
18,2%
171
16,3%
339
11,3%
218
14,7%
10
1,0%
30
3,0%
36
2,6%
102
51%

351
23,3%

%

%

101
10,1%

79
8,4%
78
5,5%
139
9,3%
128
13,2%
139
10,1%
123
5,8%
128
13,2%
52
3,0%
260
8,9%
151
14,4%
302
10,0%
116
7,8%
53
5,2%
52
5,2%
81
5,8%
206
10,2%

147
9,7%

%

87
8,7%

84
9,0%
85
6,1%
139
9,3%
148
15,2%
137
10,0%
129
6,1%
136
14,1%
55
3,2%
242
8,3%
127
12,1%
261
8,7%
229
15,5%
72
7,2%
77
7,7%
109
7,9%
224
11,1%

189
12,5%

5
%

243
24,3%

151
16,1%
214
15,2%
247
16,6%
222
22,9%
384
28,0%
287
13,5%
155
16,1%
184
10,6%
431
14,7%
183
17,4%
629
20,9%
350
23,6%
135
13,4%
248
24,9%
231
16,6%
357
17,6%

74
4,9%

6
%

170
17,0%

74
7,8%
182
13,0%
137
9,2%
106
10,9%
113
8,2%
299
14,0%
99
10,2%
215
12,4%
222
7,6%
116
11,0%
279
9,2%
167
11,3%
117
11,6%
109
10,9%
118
8,5%
255
12,6%

110
7,3%

7
%

103
10,3%

72
7,6%
248
17,7%
133
9,0%
89
9,2%
90
6,6%
417
19,5%
85
8,8%
177
10,2%
236
8,1%
94
9,0%
365
12,1%
174
11,7%
201
19,9%
156
15,7%
164
11,8%
335
16,6%

103
6,8%

%

140
14,0%

88
9,4%
266
19,0%
134
9,0%
49
5,0%
83
6,1%
448
21,0%
68
7,1%
354
20,4%
277
9,5%
i
7,4%
248
8,2%
72
4,9%
249
24, 7%
190
19,0%
219
15,8%
288
14,2%

138
9,1%

%



India
Indonesia
Iran

Iraq

Italy

Japan
Jordan
Malaysia
Mali

Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway
Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan
Thailand
Trinidad and Tobago
Turkey
Ukraine
United Kingdom
Uruguay
USA

Vietham

2001

2015

2667

2701

1012

1096

1200

1201

1534

1560

1046

1200

1050

954

1025

1500

1000

1776

2033

1507

1220

1037

2988

1200

1200

1003

1241

1227

1534

1002

1346

1000

1041

1000

1249

1495

M

17M 54M

10M

2701M

8M

2M 59M

28M

28M

954M

2M

66M

17M

5M 14M

M 2M

20M

4aM

2M

aM

3M

3M

M M

10M

M oM

296M

94M

™

16M

7™M

25M

29M

29M

34M

21M

2M

107M

125M

220M

8M

20M

22M

76M

51M

M

10M

M

™

27M

57M

13M

38M

8M

32M

1114
65,4%
127
6,9%
410
15,5%

44
4,5%
41
4,0%
213
18,1%
50
4,2%
166
11,5%
198
13,2%
70
6,9%
241
20,6%
5
0,5%

13
1,3%
140
9,8%
148
16,6%
243
14,9%
219
12,2%
4
0,3%
172
14,6%
81
8,0%
225
7,7%
13
1,1%
44
3,8%
17
1,7%
27
2,2%
17
1,4%
20
5,9%
263
26,5%
172
13,1%
48
5,1%
56
5,5%
92
9,6%
77
6,2%

14
1,0%

35
1,9%

287
10,8%

38
3,8%

38
3,7%
41
3,5%
24
2,0%
64
4,4%
41
2,7%
51
5,0%
209
17,8%

10
1,0%

14
1,4%

89
6,2%

62
7,0%

143
8,8%

88
4,9%

16
1,1%

122
10,3%

51
5,0%

223
7,6%

17
1,4%

70
6,1%

0,7%
12
1,0%
16
1,3%
37
2,4%
71
7,1%
123
9,4%
67
7,1%
35
3,4%
36

3, 7%
37
3,0%

12
0,8%

59
3,2%

310
11,7%

102
10,3%
110
10,8%
41
3,5%
62
5,2%
41
2,8%
66
4,4%
80
7,9%
121
10,3%

43
4,2%

30
2,9%
109
7,6%
89
9,9%
185
11,3%
199
11,1%
24
1,6%
170
14,4%
96
9,5%
198
6,8%
90
7,5%
122
10,6%
33
3,3%
35
2,9%
36
2,9%
91
5,9%
57
5,7%
201
15,2%
122
12,9%
55
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180
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V48: FIRST CHOICE, IF LOOKING FOR A JOB

V48. Now | would like to ask you something about the things which would seem to you, personally, most
important if you were looking for a job. Here are some of the things many people take into account in relation
to their work. Regardless of whether you're actually looking for a job, which one would you, personally, place
first if you were looking for a job (read out and code one answer):

-5 'Missing; Unknown'

-4 'Not asked'

-3 'Not applicable’
-2 'No answer’

-1 'Don’t know'
1'A good income'

2 'A safe job with no risk’
3 'Working with people you like'

4 'Doing an important work’
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Italy

Japan
Jordan
Malaysia
Mali

Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway
Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan
Thailand
Trinidad and Tobago
Turkey
Ukraine
United Kingdom
Uruguay
USA
Vietnam

Zambia

Sum
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41,9%
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37,4%
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41,1%
191
18,8%
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39,6%

319
26,6%

346
29,0%

111
11,3%

120
9,8%

209
17,1%
715
46,8%

299
29,9%

416
31,5%

584
60,5%

348
34,9%

366
37,9%

465
37,5%

393
27,2%

703
47,8%

26458
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38,4%
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282
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300
25,5%

337
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39,0%
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19,7%

214
18,0%
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126
15,6%

262
25,7%
552
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10,4%
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9,9%
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12,6%

14613



V49: SECOND CHOICE IF LOOKING FOR AJOB

V49. And what would be your second choice (code one answer):

-5 'Missing; Unknown'

-4 'Not asked'

-3 'Not applicable'

-2 'No answer'

-1 'Don’t know'

1'A good income’

2 'A safe job with no risk'

3 'Working with people you like'
4 'Doing an important work’
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V50: TO DEVELOP TALENTS YOU NEED TO HAVE A JOB

V50. Please specify for each of the following statements how strongly you agree or disagree with it! Do you
strongly agree, agree, neither agree nor disagree, disagree or strongly disagree? (Read out and code one answer

for each statement):

To fully develop your talents, you need to have a job.

-5 'Missing; Unknown'

-4 'Not asked'

-3 'Not applicable'
-2 'No answer'
-1'Don’t know'

1 'Strongly agree'

2 'Agree’

3 'Neither'

4 'Disagree’

5 'Strongly disagree’
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V51: IT°"S HUMILIATING TO RECEIVE MONEY
WITHOUT HAVING TO WORK FOR

V51. Please specify for each of the following statements how strongly you agree or disagree with it! Do you
strongly agree, agree, neither agree nor disagree, disagree or strongly disagree? (Read out and code one answer
for each statement):

It is humiliating to receive money without working for it.

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer"

-1 'Don’t know'

1 'Strongly agree’

2 'Agree’

3 'Neither'

4 'Disagree’

5 'Strongly disagree’
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V52: PEOPLE WHO DON'T WORK TURN LAZY

V52. Please specify for each of the following statements how strongly you agree or disagree with it! Do you
strongly agree, agree, neither agree nor disagree, disagree or strongly disagree? (Read out and code one answer

for each statement):

People who don’t work become lazy.

-5 'Missing; Unknown'

-4 'Not asked'

-3 'Not applicable'
-2 'No answer'
-1'Don’t know'

1 'Strongly agree'

2 'Agree’

3 'Neither'

4 'Disagree’

5 'Strongly disagree’

3 2
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352 807 277 592 102
Canada 2164 SMi 28MI 15506 37,0% 13.0% 27.8%  4.8%
. 358 368 122 68 37
Chile 1000 SMI 42MI 306060 38,7%  12.8%| 7.1%  3.9%
. 495| 1028 127 194 21
China 2015 10M| - 140M1 o6 506 5510%  6.8% 10.4%  1,1%
Colombia 3025 3025M ) ) ) ) )
372 380 171 92 26
Cyprus 1050 M 35,7%| 36,5%| 16,4%| 8,9%| 2,5%
1904 819 144 167 17
Egypt 3051 MY 6240% 268%  47%  55%  05%
. 671 608 171 36 11
Ethiopia 1500 2M MY aa8% 406% 11.4%  2.4%  07%
. 191 417 185 191 27
Finland 1014 M M 18.9%  41,3% 18.3% 18.9%  2,7%
France 1001| 1001M ) ) ) ) )
. 633 505 160 126 37
Georgia 1500 M 3MI sl 34.6%  11.0%  8.6%  25%
341 637 445 419 148
Germany 2064 16M| - 58M 17906 32,006 224% 211%  7.4%
779 445 100 159 43
Ghana 1534 M M 5100 202%  6.6% 104% = 2.8%
448 371 44 97 33
Guatemala 1000 ™' 4519 37.4%  44%  98%  3.3%
Hong Kong 1252 1252M ) ) ) ) )
. 822 699 287 106 50
India 2001 IMI 0 36MI 41906| 356% 14.6%  54%  2,5%
. 611] 1034 107 182 30
Indonesia 2015 4M 28M 19M 31.1%| 52.6% 5.4% 9.3% 1,5%
Iran 2667| 2667M _ _ _ . _



Iraq 2701 2701M
e 1otz M 1M e soar 137 1200 10%
Malaysia 1201 34,‘;%/90 38,4322 18,23202 7,1%/5.: 1,4%/70
el o34 WM I g a0 saw sl 0%
e 180 M M e souvk  ame 1520 27%
W uZ o o
Moracco 1200 22M s00%| 345%| o706 1079 53%
Netherlands 1050/ 1050M B B i o N
New Zealand 954 954M B B B o i
Norway 1025 M| M| 55| anoe| 106%| 159%)| 108%
Poland 1090 2M| 34706 avevs 108%| 11.0%  20%
Russia 2033 2033M ) } i ) .
Ruande 1007 M| M| gl aios 3% 19%| 0%
Stovena 1087 BV I8M u0tne aigws 11a% s Lo%
South Area 2968 M| 50| ago%| 182%| 153%|  61%
Span 1200 M 28M| o agon 7% 108%  51%
RO
Switzerland 1241 13V 18M 20‘26";/90 32‘3;%/80 17’20?)2 22?712 6’8%/20
Taiwan 1227, 1227M B B i il N
Thatand 1534 ™ 250% 5L 130% 8%  L6%
Trinidad and Tobago 1002 M. oM B e et 1200 2.0t
ey 1346 MM T a00% 6% 200  02%
S
United Kingdom 1041, 1041M . . - = .
B 100 oM 1500 57,0 | v asw
o - M aM 0T s 2aow 170%  40%
wo e BB ok
cambia 1600 M| SOM 5%l gmew 150%  150%  59%
Sum 82092 16951 8 303 861 22051 25610 7794 7418 1906




V53: WORK ISADUTY TOWARDS SOCIETY

V53. Please specify for each of the following statements how strongly you agree or disagree with it! Do you
strongly agree, agree, neither agree nor disagree, disagree or strongly disagree? (Read out and code one answer
for each statement):

Work is a duty toward society.

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable'

-2 'No answer'

-1 'Don’t know'

1 'Strongly agree'

2 'Agree’

3 'Neither'

4 'Disagree’

5 'Strongly disagree’

vs3 ™ G le e e % |
praentne 10z M IOM oo siov s 7 12%
fustal Hz oM Lo0%| 40%| 238% 161% 3%
rect 1500 oM M s som 0% 129 L%
Pioana . MM o0 e 25.0%  12.0%  44%
puridna Faso o34 M| 2M M ot o sl s 02%
o o 2 .
ee 1000 MM ot apw 156 42 L7
chne 2010 1M 3I8M o0 o 140% 5% 0%
Colombia 3025, 3025M ) } i . .
Cyprus 1050 aMm 30,32](-’/60 41,23:’/30 16}270/(1)) 10,12?’/?) 2,020/](;
Fop! 3051 MM oot geam s Low 0%
Eihiopia 1500 UM B Tl ar o5k 14% 08%
Finland 1014 M M 2M 17})1/10 48";%/40 16;%2 16’11‘32 117%/2
France 1001, 1001M B B B i N
Georg 1500 oM SSM sgt smew 1mo%  o.0%  27%
Germany 2064 M| 36M 24?2?2 41,88%;40 21?17?1/?1 8,14702 3,7702
riong Keng 12o7 M oo Gso% 185% 47 0.3%
w o o o o2 o o
Indonesia 2015 v aom| asv| 343 873 180 453 78

17,8%, 45,3% 9,3%| 23,5% 4,0%
Iran 2667, 2667M = = = = =



Irag 2701 2701M

ey 1ot 1M M| g0 agaw| 17.0% 12.9%  10%
ordan 1200 M| o000 3043  11% 04% 0%
Malaysia 1201 29%22 42,55}’/10 23,21702 4,6?)/5; 0,20/30
TR
Moldova 1046 1M yo0n anew 262% 1930 53
| A
Netherlands 1050/ 1050M B B i o N
New Zealand 954 954M B B B o i
oy 1025 MM g ais s o s
e 1000 M 188% 650% 7% 7%  03%
Poland 1090 2M| o0 aoev 182%| 120%| 2%
romana Hre M| BOM 0% aime 106 70% 20
Russia 2033 2033M ) } i i :
Ruanda 107 WM oM g et 2aw Lo '
serb 1220 M 3ol same 1% 146%  46%
slovenia 1087 OM 1M 30t aamve 142 80w 27%
South Area 2968 M s asov| 150%| 833 1%
-
Sweden 1008 M lpaz a0z 204% 157  2.3%
Suizeriand . M| 1M T ases 1w 1430 40%
Taiwan 1227, 1227M B B i il N
Thatand 1034 M sne%| 53796 156%| 16%| 0%
Trinidad and Tobago 1002 MM LR L s el 0o
Turkey 1346 M| 10M 36,4180/00 52,79?’/40 7,3%/1 3,2‘})/% 0,60/?1
Uiaaine 1000 M| SM e 0706 24do 166%  6.0%
United Kingdom 1041, 1041M . . - = .
B 100 MM o7 5079 IR
o 14 1M AM o aosw s01%  109% 37
Vietnam 1495 sMo1sm o 3eM 000 TR cael Lo oo
zambia 1900 WIOM|BIML ool aom 1agw  oo%  35%
Sum 82992| 15699 25 586 1286, 20535 29040 8898 5677 1245




V54: WORK SHOULD ALWAYS COME FIRST EVEN IF IT
MEANS LESS SPARE TI

V54, Please specify for each of the following statements how strongly you agree or disagree with it! Do you
strongly agree, agree, neither agree nor disagree, disagree or strongly disagree? (Read out and code one answer
for each statement):

Work should always come first, even if it means less free time.

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer"

-1 'Don’t know'

1 'Strongly agree’

2 'Agree’
3 'Neither'
4 'Disagree’
5 'Strongly disagree’
-4 3 2 1 1 2 3 4 5
Vo4 N) o % % % % % % % %
47 185 134 505 132
Andorra 1003 47%| 18,4%| 13.4% 50,4%  13,1%
. 308 509 110 51 6
Argentina 1002 1M M 31306 51.8% 112%  52%  0,6%
. 97 285 271 546 195
Australia 1421 2 7.0%  20,5%  19,4% 39.2%  14.0%
. 313 671 153 316 39
Brazi 1500 ™ IME o100 44.9% 103% 21.2%  2.6%
. 270 394 191 88 26
Bulgaria 1001 M BIME 57806 40,7% | 19.7%  9.1%|  2,7%
. 528 524 172 207 28
Burkina Faso 1534 iM 18M 56M 36.2% 35.9%  11.8% 14.2% 1,9%
177 601 279 900 192
Canada 2164 M M| 500 28,00 13.0%  41.9% 8.9%
. 215 355 204 150 39
Chile 1000 MP B0ME 5o 3060 36,0%  21.2%  15.6%  4.0%
. 306 817 317 205 23
China 2015 1M 336M1 15306 49,00 19.0% 12,3% 1,4%
Colombia 3025, 3025M . . - = -
230 375 205 199 38
Cyprus 1050 M 220% 358% 19.6% 19.0%  3.6%
1973 890 126 51 4
Egypt 3051 oM MU 68 29206  41%  1,7%  0,1%
o 795 512 147 30 14
Ethiopia 1500 M\ 53106 3420  9.8%  2,0%  0,9%
. 75 301 173 388 73
Finland 1014 M MU 2 A% 208% 17.2% 38.4%  7.3%
France 1001, 1001M ) ) ) ) )
. 631 508 228 69 15
Georgia 1500 MEA2ML sl 35.0%  15.7%|  4.8%  1.0%
417 832 479 224 72
Germany 2064 M| 25M1 o6 606 41,1%| 23.6% 11.1%  3.6%
740 547 94 118 26
Ghana 1534 M 48,5%| 359%| 6.2%| 7.7%| 1,7%
382 393 73 125 23
Guatemala 1000 M 3849 395%  7.3% 12.6%  2,3%
Hong Kong 1252 1252M ) ) ) ) )
. 705 690 307 162 56
India 2001 IMP 80MI 35706 359% 16,0%  84%  2,9%
Indonesia 2015 iM 30M 36M 552 1089 75 214 18



283%| 559%| 39%| 11,0% 09%
Iran 2667 2667M ; - - - :
Iraq 2701| 2701M : g = = -
o 11z ™Moo aaam os z2en 35w
o |l o o T o
ST
S o2 o8 o
Ml 1034 oM M| 1M g6l s 7o 529 09%
Mexico 1560 uM 13 Sl 6w 27w 6%
otdove - M lgow o 27.0% 18.0% 46w
Moroeco 1200 M s06%| 0% 135% 400  07%
Netherlands 1050, 1050M B B N . i
New Zealand 954 954M B B B . i
a G o o
Pere 1600 49M LT Sem%| 9% 144%  13%
Poland 1090 W2M 50 e 15.0% 206% 35
Romania L7 M| AM s s 1699  61%  L9%
Russia 2033| 2033M ) ) . & S
Ruanda 1907 1M M| uoier] asew| aow| a4 5%
slovenia 1087 OM M| ome s20% 20%| 208%  76%
South Africa 2988 WM o i 1abe g 210
South Korea 1200 ™ 10| 28.5%| 205% 27.5%| 9.5%
Span 1200 BV 2M oo amevs 1% 2% 4%
Sweden 1003 S| Gow| 20408 100%| 34708 9400
Sitzeriand teat MM il aoew 168% 205% 6%
Taiwan 1227| 1227M ) ) ) i )
Thatand 1534 ™ 260% So% 138%  27% 0%
Trinidad and Tobago 1002 2M 4M 28,28%/70 4 4%:’;/80 5, 6502 19'1:3/}) 2'5202
Turkey 1340 oM 18M pp7oh anevn 1309 13.9%  L0%
Viaaine 1000 1M 3| 7o ool 60w 229%| 9.0
United Kingdom 1041, 1041M ; . - - .
B 100 e | arew  ain
Vietnam 1495 oM oM aom LS B A i e
zambia 1500 WM M 5 ot 1aaw 17w 47k
sum 82992 16951 16| 416] 1104| 17967 24302] 9320 10497 2420







V55: MARITAL STATUS

V55. Are you currently (read out and code one answer only):

-5 'Missing; Unknown'

-4 'Not asked'

-3 'Not applicable'

-2 'No answer'

-1 'Don’t know'

1 'Married'

2 'Living together as married'

3 'Divorced’

4 'Separated’

5 'Widowed'

6 'Single/Never married'

7 'Divorced, Separated or Widow (cs)'
8 'Living apart but steady relation (married,cohabitation)(cs)'

V55 N 2 o L 2 3 4
Andorra 1003 40"22/50 19’1:3/%) 5’250/%
Argentina 1002 41%]6/:}, 15’3;[50/3) 2,820/80
Australia 1421 15M 60‘82‘; 7;2/90 6'6%/30
s | o a8
Bulgaria 1001 aMm 64,61?:’2 5’450;40 4’7‘(1)/70
Burkina Faso 1534 53’8520/00 11})%/2 0’7%/%)
a0
chite 1000 M 48%%/60 8,780/70 1,2%/20
R -
Colombia 3025 AM 27%%2 31‘9550/10 »
o
2
Finland 1014 47’43%2 14’13%/50 11’1820/00
Georgia 1500 M 6%,01%/50 0,50/70 2,1%/20
CERECEEY
Guatemala 1000 2M 44";‘})/80 15’1750/1 1,2%/20
Fong Kong 1252 1om 62,7570/60 0,60/80 2,3%/?)
Indonesia 2015 19‘31%/50 40220/40 1'020/3(;
Iran 2667 oM 1608 70 12

60,5% 2,6% 0,5%

65
6,4%

54
5,4%
45
3,2%
83
5,6%
9
0,9%
16
1,0%
81
3,8%
63
6,4%
7
0,4%
149
4,9%
6
0,6%
15
0,5%
32
2,1%
10
1,0%
27

2, 7%
16
1,1%
36
1,7%
33
2,2%
24
2,4%
4
0,3%
7
0,4%
8
0,4%

11
0,4%

%

29
2,8%

93
9,3%
926
6,8%
87
5,8%
116
11,6%
67
4,4%
139
6,4%
88
8,8%
78
3,9%
111
3,7%
38
3,6%
298
9,8%
35
2,3%
77
7,6%
82
8,2%
150
10,0%
108
5,3%
55
3,6%
24
2,4%
70
5,6%
84
4,2%
98
4,9%

42
1,6%

%

261
26,0%

265
26,4%
216
15,4%
402
26,9%
133
13,3%
451
29,4%
449
20,8%
261
26,2%
176
8,8%
976
32,3%
296
28,2%
354
11,6%
749
49,9%
182
17,9%
180
18,0%
288
19,2%
357
17,3%
627
40,9%
333
33,4%
356
28,7%
215
10,8%
679
33,7%

915
34,4%



Iraq

Italy

Japan
Jordan
Malaysia
Mali

Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway
Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan
Thailand
Trinidad and Tobago
Turkey
Ukraine
United Kingdom
Uruguay
USA
Vietnam

Zambia

Sum

2701

1012

1096

1200

1201

1534

1560

1046

1200

1050

954

1025

1500

1000

1776

2033

1507

1220

1037

2988

1200

1200

1003

1241

1227

1534

1002

1346

1000

1041

1000

1249

1495

1500

82992

13M

2M

3M

18

aM

6M

2M

™

M

M

30M

aM

22M

32M

2M

M

5M

5M

3M

oM

M

199

M

2M

3M

2M

5M

M

34

1947
72,1%

574
56,9%

794
72,8%

849
70,8%

599
50,0%

1082
70,9%

853
54,7%

659
63,0%

648
54,0%

502
48,5%

560
60,6%

511
49,9%

538
35,8%

581
58,1%

1200
67,7%

1114
55,5%

791
52,5%
727
61,4%

526
50,9%

1050
35,1%

807
67,3%

699
58,5%

466
46,7%

672
54,4%

774
63,1%

1064
69,5%

397
39,6%

894
66,4%

559
56,4%

505
48,7%

417
41,7%

669
53,6%

1081
72,3%

459
30,6%

45810

46
4,6%

19
1,7%

1
0,1%

26
2,2%
10
0,7%

163
10,4%

27
2,6%

1
0,1%

145
14,0%

94
10,2%

167
16,3%

369
24,6%

26
2,6%

50
2,8%

123
6,1%

57
3,8%
50
4,2%
140
13,6%

317
10,6%

5
0,4%

54
4,5%

175
17,6%

35
2,9%

4
0,3%

99
6,5%

114
11,4%

1
0,1%

39
3,9%

90
8,6%

154
15,4%

15
1,0%

119
7,9%

6737

25
0,9%

17
1,7%
33
3,0%
;
0,6%
13
1,1%
21
1,4%
30
1,9%
40
3,8%
44
3,7%
54
5,2%
42
4,5%
70
6,8%
10
0,7%
40
4,0%
54
3,0%
138
6,9%
17
1,1%
54
4,6%
23
2,2%
61
2,0%
19
1,6%
18
1,5%
88
8,9%
181
14,6%
42
3,4%
=
0,5%
23
2,2%
19
1,4%
65
6,6%
72
7,0%
73
7,3%
160
12,8%
;
0,5%
71
4,7%
2636

0,3%

37
3,7%

0,6%

0,2%

0,8%

0,6%

70
4,5%

12
1,1%

0,6%

16
1,5%

36
3,9%

13
1,3%

50
3,3%

0,8%

0,3%

17
0,9%

26
1,7%

0,8%

35
3,4%

32
1,1%

0,5%

24
2,0%

47
4,7%

0,5%

19
1.2%

54
5,4%

0,2%

15
1,5%

28
2,7%

22
2,2%

35
2,8%

10
0,7%

65
4,3%

1544

147
5,4%

51
5,1%
51
4,7%
42
3,5%
17
1,4%
62
4,1%
83
5,3%
120
11,5%
53
4,4%
67
6,5%
51
5,5%
39
3,8%
54
3,6%
88
8,8%
223
12,6%
228
11,4%
144
9,6%
78
6,6%
89
8,6%
186
6,2%
62
5,2%
92
7,7%
37
3,7%
111
9,0%
62
5,1%
61
4,0%
67
6,7%
31
2,3%
134
13,5%
91
8,7%
106
10,6%
71
5,7%
72
4,8%
20
6,0%
5025

573
21,2%

283
28,1%

187
17,2%

298
24,9%

535
44,6%

343
22,5%

361
23,1%

188
18,0%

446
37,2%

251
24,2%

141
15,3%

225
22,0%

479
31,9%

257
25,7%

239
13,5%

386
19,2%

472
31,3%

267
22,5%

220
21,3%

1342
44,9%

300
25,0%

309
25,8%

185
18,5%

236
19,1%

339
27,7%

281
18,4%

348
34,7%

399
29,6%

180
18,1%

251
24,2%

228
22,8%

314
25,1%

310
20,7%

696
46,4%

20988



V56: HOW MANY CHILDREN

V56. Have you had any children? (Code 0 if no, and respective number if yes):

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable'

-2 'No answer’

-1 'Don’t know'

0 'No child'

1'1 child'

2 '2 children’

3 '3 children'

4 '4 children'

5'5 children'

6 '6 children’

7 '7 children’

8 '8 or more children’

V56
Andorra
Argentina
Australia
Brazil
Bulgaria
Burkina Faso
Canada
Chile
China
Colombia
Cyprus
Egypt
Ethiopia
Finland
France
Georgia
Germany
Ghana
Guatemala
Hong Kong
India

Indonesia

Iran

(N)

1003

1002

1421

1500

1001

1534

2164

1000

2015

3025

1050

3051

1500

1014

1001

1500

2064

1534

1000

1252

2001

2015
2667

-3 -2
% %

3M

8M

™

1M

3M

2M

21M

3025M

2M 2M

10M

4aM

M

46M

5M

42M

90M

14M

%

439
77,8%

285
39,9%

318
29,0%

431
40,3%

175
21,3%

452
41,8%

587
37,3%

228
29,6%

243
13,9%

345
49,0%

552
22,1%

866
136,6%

299
42,3%

276
38,0%

355
31,0%

546
36,2%

619
67,7%

313
45,8%

480
65,8%

242
14,5%

749
59,8%

1096

210
37,3%

164
23,0%

160
14,6%

258
24,1%

230
28,0%

208
19,2%

321
20,4%

155
20,1%

574
32,8%

107
15,2%

295
11,8%

191
30,1%

174
24,7%

153
21,1%

262
22,9%

448
29,7%

208
22,7%

136
19,9%

215
29,5%

230
13,8%

280
22,4%

378

250
44,3%

223
31,2%

442
40,4%

336
31,4%

505
61,6%

218
20,2%

636
40,4%

225
29,3%

668
38,1%

284
40,3%

546
21,9%

209
33,0%

278
39,4%

270
37,2%

599
52,3%

660
43,8%

188
20,5%

174
25,5%

340
46,6%

513
30,8%

331
26,4%

436

69
12,3%

157
22,0%

285
26,0%

241
22,5%

67
8,2%

159
14,7%
345
21,9%

172
22,3%

273
15,6%

202
28,7%

619
24,8%

94
14,8%

149
21,1%

181
24,9%

216
18,9%

291
19,3%

159
17,4%

164
24,0%

107
14,7%

406
24,3%

296
23,6%

273

24
4,3%

84
11,7%

137
12,5%

105
9,8%

11
1,4%

149
13,8%

135
8,6%

94
12,3%

146
8,3%

71
10,0%

433
17,3%

64
10,1%

70
9,9%

63
8,7%

50
4,4%

72
4,7%

118
12,9%

94
13,8%
31
4,2%
276
16,5%

142
11,3%

181

6
1,0%

34
4,7%

43
3,9%

36
3,4%

0,3%

103
9,5%

66
4,2%
53
6,9%

50
2,9%

27
3,9%

279
11,2%

44
6,9%

19
2,7%

35
4,8%

13
1,1%

18
1,2%

93
10,2%

40
5,9%

18
2,5%

163
9,8%

84
6,7%

104

4
0,6%

21
2,9%

13
1,2%

27
2,6%

0,2%

83
7,7%
41
2,6%

32
4,1%

30
1,7%

1,3%

173
6,9%

18
2,8%

1,1%

13
1,8%

0,3%

11
0,7%

67
7,3%

32
4,7%

1,2%

44
2,6%

60
4,8%

76

1
0,2%

12
1,7%

12
1,1%

26
2,5%

0,1%

55
5,1%

0,6%

12
1,6%

0,3%

0,6%

83
3,3%

1,3%

0,4%

0,4%

0,1%

0,2%

34
3,7%

19
2,8%

0,8%

24
1,4%

30
2,4%

42



Iraq

Italy

Japan
Jordan
Malaysia
Mali

Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway
Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan
Thailand
Trinidad and Tobago
Turkey
Ukraine
United Kingdom
Uruguay
USA
Vietnam

Zambia

Sum

2701

1012

1096

1200

1201

1534

1560

1046

1200

1050

954

1025

1500

1000

1776

2033

1507

1220

1037

2988

1200

1200

1003

1241

1227

1534

1002

1346

1000

1041

1000

1249

1495

1500

82992

M

4aM

28M

298M

3M

19M

198M

38M 3M

29M

8M

3M

19M

5M 8M

24M

3M

3M

10M

M

4aM

™ 3M

4M

1249M

4274 52 782

2M

1M

2M

3M

1M

3M

M

1M

165

71,9%

730
37,1%

371
58,2%

241
29,1%

89
10,9%

581
94,2%

357
30,8%

374
31,6%

264
33,8%

309
44,6%

351
53,5%

201
27,8%

270
35,8%

445
42,6%

296
42,2%

360
25,8%

526
35,3%

479
46,6%

349
41,3%

297
40,1%

951
46,7%

333
38,4%

407
51,6%

291
41,0%

380
44,3%

385
45,7%

340
28,7%

319
46,8%

483
56,0%

256
34,5%

306
42,3%

237
31,2%

333
28,7%

552
58,2%

22358

24,8%

255
13,0%

192
30,1%

166
20,1%

78
9,6%

102
16,5%

147
12,7%
182
15,4%

191
24,4%

107
15,4%

150
22,9%

108
14,9%

116
15,4%

241
23,0%

150
21,4%

483
34,6%

587
39,4%

154
15,0%

261
30,9%

187
25,3%

529
26,0%

160
18,4%

197
24,9%

144
20,3%

164
19,1%

139
16,5%

227
19,2%

163
23,9%

183
21,2%

328
44,3%

160
22,1%

174
22,9%

212
18,2%

286
30,2%

12279

28,6%
365
18,5%
312
49,0%
422
51,0%
107
13,1%
143
23,2%
198
17,1%
321
27,1%
387
49,5%
165
23,8%
284
43,3%
262
36,2%
360
47, 7%
299
28,6%
319
45,5%
540
38,7%
711
47, 7%
218
21,2%
466
55,1%
410
55,4%
625
30,7%
436
50,3%
361
45,7%
350
49,4%
429
49,9%
283
33,6%
428
36,1%
205
30,1%
266
30,8%
338
45,6%
323
447%
266
35,0%

438
37, 7%

217
22,9%

19584

17,9%

340
17,3%

108
17,0%

204
24,7%

138
17,0%

138
22,4%

194
16,8%
289
24,4%
130
16,6%

161
23,2%

161
24.,6%

207
28,6%

200
26,5%
180
17,2%
136
19,4%

200
14,3%

142
9,5%

209
20,3%

96
11,3%

107
14,5%

410
20,1%

167
19,3%

146
18,5%

162
22,9%

177
20,6%

266
31,5%

257
21,7%

129
18,9%

191
22,1%

53
7,2%

142
19,7%

152
20,0%

221
19,0%

142
15,0%

10879

11,9%

302
15,3%

20
3,1%

27
3,3%

129
15,8%

110
17,8%

164
14,2%

132
11,1%
44
5,6%

111
16,0%

37
57%

90
12,4%

59
7,8%
123
11,7%
57
8,1%

94
6,7%

23
1,5%

162
15,8%

18
2,1%
25
3,4%

213
10,4%

56
6,5%

41
51%

39
5,5%

59
6,8%

97
11,5%

120
10,1%

67
9,8%

i
9,0%

17
2,3%

63
8,7%

73
9,6%

122
10,5%

92
9,7%

5411

6,8%

268
13,6%

4
0,6%

3
0,4%

115
14,1%

64
10,4%

132
11,4%
78
6,6%

10
1,3%

e
11,1%

14
2,1%

34
4,7%

14
1,9%

67
6,4%

24
3,4%

46
3,3%

17
1,1%

110
10,7%

3
0,4%

9
1,2%
131
6,4%

36
4,1%

27
3,5%

10
1,4%

24
2,8%

35
4,2%
62
5,2%

47
6,9%

49
57%

2
0,3%

20
2,8%

43
57%

66
5,7%

87
9,2%

3059

5,0%
164
8,3%
1
0,2%
4
0,5%
86
10,5%
26
4,2%
96
8,3%
54
4,6%
15
1,9%
41
5,9%
7
1,0%
14
1,9%
4
0,5%
48
4,6%
5
0,7%
17
1,2%
6
0,4%
85
8,3%
2
0,2%
1
0,1%
60
2,9%
5
0,6%
8
1,0%
4
0,6%
5
0,6%
17
2,1%
32
2,7%
27
4,0%
31
3,6%
1
0,1%
4
0,5%
25
3,3%

40
3,4%

64
6,8%

1774

2,8%

112
5,7%

0,1%

65
8,0%

20
3,2%

71
6,1%

41
3,5%

0,3%

24
3,5%

0,3%

0,7%

0,3%

32
3,0%

0,7%

0,6%

0,1%

42
4,1%

0,1%

33
1,6%

0,8%

0,7%

0,2%

0,3%

20
1,7%

20
2,9%

21
2,5%

0,2%

0,2%

10
1,3%

26
2,2%

29
3,1%

1008



V57: CHILD NEEDS AHOME WITH FATHER AND

MOTHER

V57. If someone says a child needs a home with both a father and a mother to grow up happily, would you tend

to agree or disagree? (Code one answer):

-5 'Missing; Unknown'

-4 'Not asked'
-3 'Not applicable’
-2 'No answer’
-1'Don’t know'
1 'agree’

2 'disagree’
V57

Andorra
Argentina
Australia

Brazil

Bulgaria

Burkina Faso
Canada

Chile

China

Colombia

Cyprus

Egypt

Ethiopia

Finland

France

Georgia

Germany

Ghana
Guatemala

Hong Kong

India

Indonesia

Iran

Iraq

Italy

Japan

(N)

1003

1002

1421

1500

1001

1534

2164

1000

2015

3025

1050

3051

1500

1014

1001

1500

2064

1534

1000

1252

2001

2015

2667

2701

1012
1096

-3 -2
% %

3M

5M

11M

8M

14M

2M

4M

™

3025M

16M

16M

2M

1001M

15M

2M

2M
20M 13M
16M
2701M

6M

-1
%

aM

26M

2M

25M

18M

48M

16M

41IM

M

41M

14M

M

52M

3M

22M

87M

29M

15M
105M

1
%

625
62,7%

857
88,3%

993
70,5%

1223
82,0%

928
95,1%

1293
86,1%

1372
64,9%

749
76,4%

1905
96,8%

959
91,3%

2994
98,7%

1318
91,3%

542
54,3%

1480
99,3%

1750
87, 7%

1449
94,6%

930
93,3%

1111
90,3%

1717
89,8%

1580
80,9%

2572
97,0%

923
93,1%

882

2
%

372
37,3%
114
11,7%
416
29,5%

268
18,0%

48
4,9%

209
13,9%

743
35,1%

231
23,6%

62
3,2%

91
8,7%

40
1,3%

125
8,7%

456
45,7%

11
0,7%

247
12,3%

83
5,4%

67
6,7%

119
9,7%

195
10,2%

373
19,1%

79
3,0%

68
6,9%

109



89,0%  11,0%
Malaysia 1201 9%117%/}) 8’13?)2
Mali 1534 M 46M  16M 8;%%/80 L 1’112/30
o o T
Moldova 1046 12M 89%%2 10‘1522
Morocco 1200 13M 8 4%90/70 16,10?’2
Netherlands 1050, 1050M B B
New Zealand 954 SEIV R V] N A R
o
Romania 1776 6M|  17M 9615%%/30 . 4?)2
Russia 2033| 2033M B B
w2
Slovenia 1037 6M|  23M 86%/30 13’143;/50
South Africa 2988 36M 9(2)2%2 9,212/70
South Korea 1200 9%17%/00 813?’/(1)3
Spain 1200 M| 2iM 77%%/3 22,23502
Switzerland 1241 M 1IM 79%2 20,2450/?,
W
Thailand 1534 oM 9%’42%/90 2‘8‘}’2
Trinidad and Tobago 1002 M am T S
Ukraine 1000 6M  16M 92%%2 7’5702
United Kingdom 1041, 1041M i B
o o o
Vietnam 1495 M M 5M 981’41?)2 . 9%/80
Zambia 1500 sMi o 2em sem 000
Sum 82092 10851 25|  338] 996 61124 9658




V58: MARRIAGE IS AN OUT-DATED INSTITUTION

V58. Do you agree or disagree with the following statement (read out): “Marriage is an out-dated institution.”

(Code one answer):

-5 'Missing; Unknown'

-4 'Not asked'
-3 'Not applicable’
-2 'No answer’
-1'Don’t know'
1 'agree’

2 'disagree’
V58

Andorra
Argentina
Australia

Brazil

Bulgaria

Burkina Faso
Canada

Chile

China

Colombia

Cyprus

Egypt

Ethiopia

Finland

France

Georgia

Germany

Ghana
Guatemala

Hong Kong

India

Indonesia

Iran

Iraq

Italy

Japan

Jordan

(N)

1003

1002

1421

1500

1001

1534

2164

1000

2015

3025

1050

3051

1500

1014

1001

1500

2064

1534

1000

1252

2001

2015

2667

2701

1012

1096
1200

-3 -2
% %

™

M

19M

5M

2M

2M

18M

1M

8M

am

3025M

3M

3051M

M

46M

4M

1001M

4aM

19M

2M

2M
5M 12M
11M
2701M

16M

-1
%

6M

44M

aM

83M

36M

89M

28M

371M

85M

35M

39M

136M

3M

4aM

39M

253M

16M

M

42M

300M
14M

1
%

380
38,4%

290
30,3%

246
17,5%

317
21,3%

262
28,6%

156
10,6%
465
22,4%
270
28,0%

203
12,4%

206
19,7%

139
10,2%

182
18,6%

59
4,0%

421
22,0%

180
11,8%

178
17,9%

269
22,2%

352
20,2%

76
3,8%

465
17,5%

183
19,2%

45
57%

132

2
%

609
61,6%

667
69,7%

1156
82,5%

1174
78,7%

653
71,4%

1322
89,4%

1609
77,6%

693
72,0%

1437
87,6%

841
80,3%

1221
89,8%

794
81,4%

1398
96,0%

1489
78,0%

1349
88,2%

818
82,1%

944
77,8%

1394
79,8%

1906
96,2%

2190
82,5%

771
80,8%

751
94,3%

1054



11,1%| 88,9%

. 170| 1031
Malaysia 1201 14,2%| 85,8%
_ 206 1125
Mali 1534 1M 52M| 50M| ‘ol ogo0
. 435 1087
Mexico 1560 18M| - 20M1 o5 606 71,4%
168 858

Moldova 1046 20M1 1640 83,6%
96| 1096

Morocco 1200 &M 8,1%| 91,9%
Netherlands 1050| 1050M ) )
121 699

New Zealand 954 78M 56M 14,8% 85,2%
176 839

Norway 1025 10M 17,3%| 82,7%
206 1154

Peru 1500 49M 20,4%| 79,6%
85 867

Poland 1000 49M 8,9%| 91,1%
_ 240 1441
Romania 1776 1aM 8IMI 430 85,.7%
Russia 2033 2033M ) )
183 1290

Rwanda 1507 SMI 29M1 1540 87.6%
. 190 939
Serbia 1220 LMl 7AME 16806 83,2%
. 211 710
Slovenia 1037 6MI - 1IOMI 55 9061 77,1%
. 645 2122

South Africa 2988 221M 23.3%  76.7%
159 1040

South Korea 1200 M 13,3% 86,7%
. 379 772
Spain 1200 12M| 38MI 55 906 67,1%
209 762

Sweden 1003 32M 21,5% 78,5%
_ 316 876
Switzerland 1241 8M 40M 26,5% 73.5%
. 130] 1092
Taiwan 1227 MU 106% 89.4%
_ 384 1146
Thailand 1534 aM 251% 74,9%
i 116 871
Trinidad and Tobago 1002 aM 10M 11.8%  88.2%
63 1272

Turkey 1346 M 9M 4,7%| 95,3%
_ 208 734
Ukraine 1000 11M 48M 22,0% 78,0%
United Kingdom 1041, 1041M i i
235 717

Uruguay 1000 4BM 54 7%  75,3%
157| 1081

USA 1249 10M M 15706 87,3%
. 119| 1315
Vietnam 1495 2M 8MI - 5IMI gl 91,7%
. 185 1212
Zambia 1500 M 3IME - BBMI 1500 86,8%
Sum 82992 13902 33 523|  2699| 11449| 54387




V59: WOMAN AS ASINGLE PARENT

V59. If a woman wants to have a child as a single parent but she doesn't want to have a stable relationship with
a man, do you approve or disapprove? (Code one answer):

-5 'Missing; Unknown'

-4 'Not asked'

-3 'Not applicable'

-2 'No answer’

-1'Don’t know'

1 'approve’

2 'disapprove’

3 'depends’

V59 (N) ;/40 05; 0/% 0/%) (}/o EA) (f;)
Andorra 1003 M aM 82%%2 9,2%/% 8,2%/%)
prgentina 1002 M| 3OM| ouoe sgsne 7.0
Australia 1421 38M 39’58?1/00 602332 3
Brect 1500 ™| M| otue a0 147%
Bulgaria 1001 M| o006 3200 29.0%
Burkina Faso 1534 3M|  15M|  27M 7;%/70 8;?7702 6‘4%/60
Canada 2164 M| S| il a0 12,00
cne 1000 M| 1M o0 a0 5%
china 2015 M| 200M 6,10?’/90 8&,51?)2 8,:;?32
Colombia 3025 6?%‘})2 28’85%2 4’1020/%)
Cyprus 1050 20354 S1.00| 27.8%
Egypt 3051 13M 3aMm 178‘32 9;92%/%) .
Ethiopia 1500 M| 21M|  110M 39i?;2 50232 10’12‘(‘)2
Fintand 014 M 1M coTor aneon 124
France 1001 MMM o5 e 119
Georoi 1500 SM| 11TM| 55 he cosue 1660
Germany 2064 1M S5M | aotor 6o 27.0%
Ghana 1534 WM 1M ool g 17
Guatemala 1000 3M 61,6810/?) 36%%2 2’220/?)
Fong Kong 1252 M| o0 s30% 340%
inda 2001 M| 36| T oo 8o
Indonesia 2015 3M| 15M|  12M 2'8%/50 9§i5°/?> 3’970/2
ran 2667 13M seo| orew| 5o
Iraq 2701 2701M i i =
Japan 1096 52M 225 372 447

21,6%| 35,6% 42,8%



24 1171 1
Jordan 1200 aMm 2,0%| 97,9% 0,1%
_ 200| 754 236
Malaysia 1201 2™ 17,4%| 62,9% 19,7%
. 166) 1173] 110
Mali 1534 OMI - 45M - BIMI 41500 81,00  7.6%
. 042|513 94
Mexico 1560 11M 60,8%| 33,1%| 6,1%
379] 460 190
Moldova 1046 TIMI 3680 44,7% 185%
20/ 1130 12
Morocco 1200 38M 1,7%| 97.2% 1,0%
502| 205 211
Netherlands 1050 M 1IME 28MI 5g 700 20.4% 21,0%
181] 358/ 376
New Zealand 954 17M 22M 19,8%| 39,1% 41,1%
344] 203 378
Norway 1025 10M 33,9% 28,9%| 37,2%
500  749] 137
Peru 1500 23M 40,0% 50,7% 9,3%
301| 254 385
Poland 1000 61M 32,0%| 27,1%| 40,9%
_ 806| 639 227
Romania 1776 1M1 88M | 45206 38,20  13,6%
. 850| 621 449
Russia 2033 ™ AMI103MI g 306 32,30 23,4%
454] 1005 26
Rwanda 1507 M 6MI 1M1 506060 67,7%  1.8%
_ 570 388 208
Serbia 1220 ISM - 3M1 48906 333% 17,8%
_ 462| 325|207
Slovenia 1037 SMI AOMI 45 506 32,7%  20,8%
. 863 1643] 482
South Africa 2988 MY 280% 550% 16.1%
42| 781 a7
South Korea 1200 M 35% 61,8% 34,7%
. 929| 139 98
Spain 1200 ™ 2IM1 29706 11.9%  8.4%
473 357 133
Sweden 1003 M 4910 37,1% 13.8%
. 463  573] 182
Switzerland 1241 9M 13M 38,0% 47,0%| 15,0%
‘ 245/ 886 91
Taiwan 1227 2M 4aM 20,1%| 72,5% 7,4%
: 399] 741 393
Thailand 1534 M 26,0% 48,3%  25,6%
N 258|649 83
Trinidad and Tobago 1002 6M 6M 26,0% 655%| 8,4%
113] 1182 29
Turkey 1346 2Mi I9MD g 89206 2.2%
: 306] 271 374
Ukraine 1000 11M 38M 32,2%| 285%| 39,3%
— 325/ 336 309
United Kingdom 1041 M 2iMp BIME aanel 347060 31.8%
653  178] 120
Uruguay 1000 49M 68,7% | 18,7%| 12,6%
637 583 .

USA 1249 10M 1M 55506 47.8%
: 218 868 392
Vietnam 1495 2M aMELIME 14 70| 58,7% 26,5%
. 334] 945 175
Zambia 1500 IMP22ME 23M oa 0060 65,006 12,0%
Sum 82992 2701 48] 479] 1921| 24983 42067| 10793




V60: BEING A HOUSEWIFE FULFILLING

V60. For each of the following statements I read out, can you tell me how strongly you agree or disagree with
each. Do you strongly agree, agree, disagree, or strongly disagree? (Read out and code one answer for each
statement):

Being a housewife is just as fulfilling as working for pay.

-5 'Missing; Unknown'

-4 'Not asked'

-3 'Not applicable'
-2 'No answer'

-1 'Don’t know'

1 'Agree strongly'

2 'Agree’

3 'Disagree’

4 'Strongly disagree’

4 3 2 1 1 2 3 4

VEo N) % % % % % % % %
75 384 426 91
Andorra 1003 3M 23M 77% 39.3% 43.6% 9.3%
. 233 344 228 72
Argentina 1002 oM 117M 26.6% 39.2%| 26.0% 8.2%
. 311 724 326 32
Australia 1421 29M 223%| 520% 23.4% 2.3%
. 166 589 599 115
Brazil 1500 2IM| 1M a0 a0n06 408% 78%
. 234 360 281 82
Bulgaria 1001 ABMI o44%| 37.6% 294%  8,6%
. 204 285 808 179
Burkina Faso 1534 M 9M 48M 13.8%  19.3% 54.7% 12.1%
584 1059 380 50
Canada 2164 ME9IME og00 51,1%| 183%  2.4%
. 305 304 233 121
Chile 1000 2MI ML 51506 31.6% 24206 12.6%
. 196 1005 437 35
China 2015 BM|  33UM| 1ol o010 2610 2.1%
. 623 1083] 1087 232
Colombia 3025 20,6% 358% 359%  7,7%
179 360 422 84
Cyprus 1050 M 171% 34.4% 40,3%  81%
2011 765 186 80
Egypt 3051 8M! 6619 251% 6.1%  2,6%
. 92 153 653 567
Ethiopia 1500 9M 26M 6.3% 10.4%| 44.6% 38.7%
. 310 521 144 8
Finland 1014 3M iM 27M 31.6% 53.0%| 14.6% 0.8%
198 303 281 167
France 1001 13M|  12M|  2IM| Lo sigw 29.6%  17.6%
. 387 445 338 88
Georgia 1500 5M 237M 30.8% 354%| 26.9% 7.0%
229 544 701 425
Germany 2064 4AM 160M 12.1% 28.7%| 36.9% 22.4%
140 233 795 346
Ghana 1534 6M 1AM 900, 154% 52,50 22,9%
309 389 205 57
Guatemala 1000 40M 32.2%  405%| 21.4% 5.9%
114 992 110 3
Hong Kong 1252 33M 9.4% 81.4% 9.0% 0.2%
_ 440 565 434 165
India 2001 2M1 B95MI 57 406l 35206 27,1%  10.3%
. 503 1187 270 16
Indonesia 2015 1M 15M 23M 255% 601% 13.7% 0.8%
Iran 2667 2667M ) ) ) )



wopan 10%6 18TV o 7L 7% 04%
etayera . WM M 6T o asen  50%
R
S| ol e
Netherlands 1050 1IM 12M|  69M 18‘11702 37%%2 32?’5%2 11’16%/10
Mo zealand ™ 30M| 105M| oo sioe 2079 2,706
W B
Russia 2033 M| 120M 5, TR sl soooe 009
e . M| 105M| ol a1 cos 1019
serie 1220 10M|62M 1 g 37.ave 17,00
South Africa 2988 260M B0 o 77 210
South Korea 1200 46,5550/80 40'42%/?) 12,1750/% 0,60/1
>pan 1200 1M TOM o5 aness 250% 22.1%
ST
W T o
Trinidad and Tobago 1002 M 20M 26,26?3/](; 41'45?)2 26,22502 5'7502
w2 T o
United Kingdom 1041 26M|  12M|  89M 22,2222 45;%2 26?8‘})2 52‘})/80
ooy 1000 M| s sosvh 2% 2.3
e
Ssum 82992 376 2667 68| 513 3809 17132 29189 22220 7018




V6l: MEN MAKE BETTER POLITICAL LEADERS

V61. For each of the following statements | read out, can you tell me how strongly you agree or disagree with
each. Do you strongly agree, agree, disagree, or strongly disagree? (Read out and code one answer for each

statement):

On the whole, men make better political leaders than women do.

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable'

-2 'No answer'

-1 'Don’t know'

1 'Agree strongly'

2 'Agree’

3 'Disagree’

4 'Strongly disagree’

V1 N o 2
Andorra 1003 ™ 15M
Argentina 1002 6M 93M
Australia 1421 22M

Brazil 1500 ™ 8M
Bulgaria 1001 70M
Burkina Faso 1534 8M| 17M 96M
Canada 2164 93M
Chile 1000 4M 51M
China 2015 5M| 314M
Colombia 3025 3M

Cyprus 1050 3M

Egypt 3051 aM
Ethiopia 1500 9M 20M
Finland 1014 M 3M 14M
France 1001 M 18M
Georgia 1500 3M 86M
Germany 2064 10M| 101M
Ghana 1534 M| 17M 26M
Guatemala 1000 31M
Hong Kong 1252 39M
India 2001 1IM| 314M
Indonesia 2015 7M| 25M| 35M
Iran 2667 M 12M

%
10
1,0%
49
5,5%
52
3,7%
87
5,9%
129
13,9%
341
24,1%
64
3,1%
166
17,6%
168
9,9%
192
6,4%
107
10,2%
2225
73,0%
111
7,5%
39
3,9%
37
3,8%
444
31,5%
72
3, 7%
546
36,6%
112
11,6%
39
3,2%
357
21,2%
334
17,1%

632
23,9%

%
89
9,1%
241
26,7%
292
20,9%
384
25,8%
317
34,0%
543
38,4%
314
15,2%
299
31,7%
743
43,8%
691
22,9%
257
24,6%
593
19,5%
223
15,2%
150
15,1%
170
17,4%
516
36,6%
295
15,1%
620
41,6%
201
20,7%
410
33,8%
705
41,8%
854
43,8%

1449
54,8%

3
%

649
66,1%
443
49,1%
806
57,6%
796
53,6%
370
39,7%
438
31,0%
1195
57, 7%
325
34,4%
734
43,3%
1792
59,3%
498
47,6%
187
6,1%
607
41,3%
545
54,8%
328
33,7%
346
24,5%
839
43,0%
251
16,8%
366
37,8%
694
57,2%
501
29,7%
688
35,3%

439
16,6%

4
%

234
23,8%
169
18,7%
248
17,7%
218
14,7%
116
12,5%
91
6,4%
497
24,0%
154
16,3%
51
3,0%
347
11,5%
185
17,6%
43
1,4%
530
36,0%
262
26,3%
440
45,1%
105
7,4%
747
38,2%
73
4,9%
290
29,9%
70
5,8%
123
7,3%
72
3,7%

126
4,8%

1,79769313486232E+308



IR Y
Japan 1096 346M| ¢ e a7.5%| 49506| 6,79
orden 1200 M| cu00 26| 12.9% 6%
Malaysia 1201, 1M 3M| 1M 23’2‘3/00 . 4230/1 28,31%2 3,6%/?»
Mali 1534 11M| 27M| 40M 432302 35,55{); 17%%2 3'7?)/40
Moldova 1046 2M| 16 306 36.0% 29.8% 7.9%
Netherlands 1050 2M| 18M| S6M| 3. 4,123;2 49%7()2 33'3"1202
New zealand 954 24M] oM 4,8“1’/(4)) 11,4?72 63,53%2 20,15702
|| w30 820
Romania Lo 18M | 164M ol aoione| 26,29 18.8%
Russia 2033 1M| 2m| 111Mm 24’42?)2 27 32,62%2 6'12%/9(’)
Rwanda 1507, 2M  6M| 80M 13,13%2 382ﬁ2 41%%2 6,8?’/1
Serbia 1220 13M  45M 13,122/30 27%%2 4027(72 18?1})2
South Africa 2988 167M 15":530/?) 35%%; 333‘(‘)/40 161)%2
South Korea 1200 11,];130/?) 46,58?)2 31,35702 10;20/‘:)
Spam 1200 SM| SIM| 4 coe 1560  29.0%) 5030
Sweden 1003 1M 1 ge| 6.00| 51.3%| 40.0%
Switzerland 1241 aM| 26M 3,5”[;2 12111‘},/1 46%%2 37;?)2
I B P
N I B P o B
Turkey 1346 5M|  50M 16’%10/80 . 4?512 28?5?)2 10'11%2
Jheaine 1000 1M T 1o 50kl soe) ar.ov 8.3
United Kingdom 1041 3M| 21M| 80M 4’3”(;2 15114‘},2 632%/1 16%%2
Hruguay 1000 9M 2,42“/% 18,102/?» 62,50502 17,15502
USA 1249 M 1M, 4?]/30 20,23?2 57%?)2 18%%/40
viewnam 1495 M S2M oo aasw saek 9.5%
Zambia 1500 1M 16M| 34M 17’275;/1 322)?)2 37%%2 13%%/?)
Sum 82992) 38| 529| 3474] 13520 22901] 30685| 11844




V62: UNIVERSITY IS MORE IMPORTANT FOR ABOY

V62. For each of the following statements I read out, can you tell me how strongly you agree or disagree with
each. Do you strongly agree, agree, disagree, or strongly disagree? (Read out and code one answer for each
statement):

A university education is more important for a boy than for a girl

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable'

-2 'No answer'

-1 'Don’t know'

1 'Agree strongly'

2 'Agree’

3 'Disagree’

4 'Strongly disagree’

V62 (N) 02 0/% (ylo 3@ 5@ g}o 04@

Andorra 1003 M M 0,70/1 1,110/10 62%%2 35,32350/60
Argentina 1002 M| 42M 3,0%/80 1200 51,41%/?) 33,3;,20/50
Australia 1421 20M 1‘3]6/80 6,2%/60 55,76%2 36,59]‘;/1
el 100 MM o 00w 60w 27.%
Bulgara 1001 M| el 06| s04%| 3%
Burkina Faso 1534 ™ 22M 4eM| 4’2710;40 X 0’21?1/30 48’71?;) 17’212/00
Canada 2164 M M 0,510/% 4,4%/60 5411,1712 40%22
chie 1000 WM o o 260
TR r
Colombia 3025 M 2 ot 72320/10 65%%/1 23‘72%;
R
w8
Fthiopia 1500 SM) - 17M 2,8?3/:(& 5,31/90 50,74?)2 41,6510/30
Fintand toi4) M M 3 16 5,2?1/20 55,5;3%2 37,35%/%,
France 1001 M aM 1,8]5/80 5,04111/90 20,22%/?) 73,7120/80
Georaa 1500 M| 4| gl 1706 3506 3740
s e L
ehane 1034 M 1M oo 17 400 38.0%
Guatemala 1000 oM 10,02/80 10,172/50 39,%%/?) 40%%/50
riong Kong 1252 20M| 50l o000 Gee| 111%
e 200 W3 6T a0 seav 15
Indonesia 2015]  6M| 21M|  35M 4‘2%/30 15?6%/50 53;%2 20‘47%;40
Iran 2667 1o 352 1126] 811 366

13,3%| 42,4%| 30,5%, 13,8%



Iraq

Italy

Japan
Jordan
Malaysia
Mali

Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway
Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan
Thailand
Trinidad and Tobago
Turkey
Ukraine
United Kingdom
Uruguay
USA
Vietnam

Zambia

Sum

2701

1012

1096

1200

1201

1534

1560

1046

1200

1050

954

1025

1500

1000

1776

2033

1507

1220

1037

2988

1200

1200

1003

1241

1227

1534

1002

1346

1000

1041

1000

1249

1495

1500

82992

17M

4aM

1M 2M

™ 33M

34M

54M

2M 3M

22M

1M

34M

2M

25M

1M 1M

4aM

6M

5M

3M

1M

oM

1M

2M

™

™ 11M

14M

2M

21M
34 437

100M

23M

253M

21M

M

28M

16M

11M

15M

36M

4aM

72M

174M

82M

68M

35M

25M

73M

46M

™

14M

M

2M

20M

60M

11M

46M

4aM

20M

27M
2252

640
24.,8%

23
2,3%

39
4,6%

261
22,1%

155
12,9%

410
28,0%

55
3,6%

44
4,3%

105
9,2%

11
1,0%

12
1,3%
7
0,7%

29
2,0%

36
3,8%

77
4,9%

218
11,2%

116
8,1%
50
4,2%
35
3,5%

172
5,9%

83
6,9%

52
4,5%

19
1,5%

32
2,6%

68
4,5%

13
1,3%

87
6,6%

116
12,4%

19
1,9%

12
1,3%

13
1,1%

49
3,3%

138
9,5%

5875

628
24,3%

56
5,7%

162
19,2%

174
14,8%

398
33,2%

317
21,6%

322
21,3%

131
12,7%

235
20,5%

45
4,4%

34
3,8%

31
3,0%

157
10,7%

107
11,6%

227
14,4%

351
18,0%

306
21,3%

111
9,4%

i
7,6%

425
14,6%

269
22,4%

100
8,7%

11
1,1%

96
7,8%

158
12,9%

353
23,1%

68
6,8%

175
13,2%

209
22,4%

49
4,9%

51
5,3%

84
6,8%

255
17,3%

215
14,8%

11517

615
23,8%

630
64,0%

531
63,0%

196
16,6%

540
45,1%

612
41,7%

878
58,1%

587
56,7%

465
40,6%

463
44,9%

500
55,8%

100
9,8%

1059
72,3%

559
60,3%

484
30,7%

1002
51,4%

805
56,1%

590
50,0%

500
49,7%

1042
35,7%

541
45,0%

332
28,8%

435
43,6%

454
37,0%

838
68,4%

861
56,5%

457
45, 7%

416
31,4%

423
45,4%

623
61,6%

654
68,6%

719
58,4%

802
54,4%

572
39,4%

37655

701
27,1%

276
28,0%

111
13,2%

548
46,4%

104
8,7%

127
8,7%

255
16,9%

273
26,4%

341
29,8%

511
49,7%

350
39,1%

882
86,5%

221
15,1%

225
24,2%

789
50,0%

379
19,5%

208
14,5%

428
36,3%

395
39,2%

1276
43,8%

307
25,6%

668
58,0%

551
55,3%

657
53,6%

198
16,1%

243
15,9%

462
46,2%

646
48,8%

185
19,8%

320
31,6%

237
24.,8%

415
33,7%

367
24,9%

527
36,3%

25222



V63: MEN MAKE BETTER BUSINESS EXECUTIVES
THAN WOMEN DO

V63. For each of the following statements | read out, can you tell me how strongly you agree or disagree with
each. Do you strongly agree, agree, disagree, or strongly disagree? (Read out and code one answer for each
statement):

On the whole, men make better business
executives than women do.

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer"

-1 'Don’t know'

1 'Agree strongly'

2 'Agree’

3 'Disagree'

4 'Strongly disagree’

ves O A A A
Andorra 1003 WM oo g Gados 30.3%
Argentina 1002 M M| il o1 4sdon 2680
pusteala 1421 22M 26% 160% 546% 26.0%
Bzl 1500 ™M ol asav suew 18.9%
Bulgaria 100t 59M 6,7%/?) 17,17%/70 48?/60 27,21%2
Burkina Faso 1534 10M[ 17M] 100M 29%/40 41,5680/60 23,3220/2 5,7%2
Canada 2104 OM 1k 00w 574% 3L3%
cnte 1000 MM e aasw| a0 2309
china 2015 BMI 4O opil i sev 6%
Cotombia 3025 M s 174% GLo% 1670
oyprus 1050 M 6% 18.0% 48.% 25.7%
W LS
Ethiopia 1500 ZIV B V) R 21 12’17%/70 40222 38%%2
o w0 3
w2
Geora 1000 W BIM gt ar 2amw o0
Germany 2004 1M BM| g onel 15730 amae| 4400
s o M 2M| gu sson 23 96%
Guatemala 1000/ 1000M ; N a =
Hong Kong 1252| 1252M i i . =
India 2001 1M 466M 26%%2 362%/50 29745?]/30 7}7})2
Indonesia 2015 8M| 33v| 3om| 185  634] 983 142



9,5%| 32,6% 50,6%| 7,3%
e 2067 BM|  8M| 0706 s7ooe| 16.% 5.9%
Iraq 2701 2701M & . = -
T
ordn 1209 M g0t sazw 178%  79%
Malaysia 1201 MM M 16;%2 38’43502 3725(’;; 716%2
Mat 1o34 1M 1ML 3BML T e amses 3706
T
Hioldova 1040 M| g 025 4as 114%
Netherlands 1050 M oaM sIM L, 20 SR e ss.om
New Zealand 954 954M : B B N
TR
Romania LT M| 16TM 1400 a0 27o%  23.5%
Russa 2058 WM ISM 0t og ares 111%
ST
serb 1220 M 4™ 10500 oaiv 4o 240
S
South Africa 2988 174M 11?2%2 . 2?3?)2 33'97‘(‘)/1 22’68‘})/%
South Korea 1200 11,15302 38’4250/80 34i?)2 16,12?’/40
w o
Sweden 1003 UM goor| 70| aadn| 481%
SR
Mo D
Thatand 1034 LM 7| 203%| 431%  0.0%
Trinidad and Tobago 1002 3M 24M 3, 6%2 1 6](.)50/60 4 9,48%2 30%%2
o ] T o
heaine 1000 M| BTM| oo 312 7ok 116%
United Kingdom 1041 M| &M 61M 219202 L 4’10302 61??)2 21?5?)2
ORI
T
EERRT R
sum 82992 5907 39 457 3403 9887 18818 29971 14510







V64: ONE OF MAIN GOALS IN LIFE HAS BEEN TO
MAKE MY PARENTS PROUD

V64. People pursue different goals in life. For each of the following goals, can you tell me if you strongly
agree, agree, disagree or strongly disagree with it? (Read out and code one answer for each statement):

One of my main goals in life has been to make my parents proud.

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer"

-1 'Don’t know'

1 'Agree strongly'

2 'Agree’

3 'Disagree'

4 'Strongly disagree'

vos ™ G e e e lw lw %
Andorra 1003 M| M 16,14%/?) 52,5620/40 27,2670/50 3,3%/?)
e
| o ol o8
o S o
Puigena 100t S o s2o% 17.0%  35%
Burkina Faso 1534 M am . éle,%/z 19%%2 2,430/2 0’3‘2
Conada 2104 MM o seev 2116 170
TR
china 2010 1M 407M| 5o o100 263 113
Colombia 3025, 3025M ) } § 3
B e R o
SICE
Ethiopia 1500 v aam ] (B0 0B o Lo
w2 G
France 1ot MMM gt s 167 9%
Geord 1900 M| IOM e ase e L0%
sermany 20t 1M Ty a0t a0s 1750
Guatemala 1000 1M 84%‘})/% 14’%;/90 0,50/50 0’302
e 20t M OOM| ysae aate s Lew
Indonesia 2015 o aem 1M SO SR e 0an
Iran 2667 ol oy 961 1551 126 25

36,1%| 58,2% 4,7% 0,9%



o 2701 1M 6B goune 1a0w  24%  12%
taly 1012 1M 29M 12,16%2 61,52%/00 23,22%/?) 3,0%2
Japan 106 M| oo o 260% 379
Jordan 1200 132M) g o 28,?;3(‘)’/80 3,7%2 0.6
Malaysia 1201 47,5770/?) 47,522/73 4,7?’/1 0,302
Mali 1534 oM|  22M|  15M 81,22})/40 16’23‘:;2 1'520/?) 1’1})2
Mexico 1560 IV R EV A RSB | R
Netherlands 1050 ™ oam2am S8 A e ot
ew zeaians - SM| 3M| 1l i avies 5%
Norway 1025 M| M ool e o600 2529
e 1000 >oM 205 632% 7%  02%
TIRCE P P
Romania LT %M 1M oo spgv 174% 110%
Rwanda 1507 13M 5M M| 4?3502 32’43702 32‘:;; 03 0;;
slovens 1037 M| M| 0G0 sisn 220%  49%
South Africa 2988 34M 5;%?)/3’ 4(1)’15%2 4'1320/1 1’3‘})/00
South Korea 1200 22,24?’2 50’612/10 25'35?)2 2,1%2
Spar 1200 ™ 2M et gsm 1200 30
Sweden 1003 1M 50 31,%%2 54,55?»/?) 9,4%2
Switzerland 1241 oM a7 B0 ot e 10500
Tawan L2t 6| 1939 comve| 146%| 0.5%
Thatand 1034 8 sa0% a0 20% 0%
Trinidad and Tobago 1002 51%%/2 40":32/70 6,8?7/% 0,70/1
ey 1396 M8 oo souv 14 0%
Jhraine 1000 1M TOM| 5,700 som| 217  5.9%
ey 1099 M| oaoh ase 156%  19%
oo 128 1M I0M| a0 samme 226 3%
Vietnam 1495 37M| eM| 30M 40%§Z 5271‘},/10 6. o 1,3})2
EEECECEr
Sum 82002] 3025|  151| 646 2373) 20491 34354 10555 2396




V65: | SEEK TO BE MYSELF RATHER THAN TO
FOLLOW OTHERS

V65. People pursue different goals in life. For each of the following goals, can you tell me if you strongly
agree, agree, disagree or strongly disagree with it? (Read out and code one answer for each statement):

| seek to be myself rather than to follow others.

-5 'Missing; Unknown'

-4 'Not asked'

-3 'Not applicable’
-2 'No answer"

-1 'Don’t know'

1 'Agree strongly'

2 'Agree’

3 'Disagree’

4 'Strongly disagree’

-3 -2

V65 (N) % %
353 630 17 1
Andorra 1003 oM 353% 62,9% 17%  01%
. 343 599 34 3
Argentina 1002 1M 22M 35.0%| 61,2% 3.4% 0,3%
. 381 877 133 7
Australia 1421 23M 27.3%| 62.7% 9.5% 0.5%
. 626 815 43 8
Brazil 1500 ™ M 41,9%| 54.7% 2.9% 0.5%
) 410 507 41 8
Bulgaria 1001 35M 424%  52.4% 4.3% 0.8%
. 793 583 89 23
Burkina Faso 1534 13M 33M 53.3% 39.2% 6.0% 1,5%
919 1153 75 2
Canada 2164 2M 14M 42.8% 53.7% 3.5% 0.1%
. 583 352 37 1
Chile 1000 2M 25M 500% 3620  3.8%  0.2%
. 217 1106 214 19
China 2015 13M|  446M 13.9% 711% 13.8% 1.2%
Colombia 3025/ 3025M ) ) ) )
622 391 28 2
Cyprus 1050 ™ 59,7%| 37.5%| 2,7%| 0,2%
1929 990 96 24
Egypt 3051 M 10ME ean0s| 326% 3206 0,8%
o 738 647 68 32
Ethiopia 1500 ™ 8M 49.7%  43,6% 4.6% 2.2%
. 490 502 16 3
Finland 1014 M 2M 48.4% 496% 16%|  03%
728 251 16 5
France 1001 727% 251%  1.6%  05%
. 643 669 87 4
Georgia 1500 19M 78M 458%  47.7% 6.2% 0.3%
1013 896 80 21
Germany 2064 19M 35M 50.4%  44,5% 4.0% 1,1%
906 549 58 16
Ghana 1534 M M| 59306 3500 3.8%  1,0%
Guatemala 1000/ 1000M ) ) ) )
Hong Kong 1252 1252M ) ) ) )
. 749 894 269 36
India 2001 IMI 52M1 a8 406 45.9% 13.8%|  1,8%
: 899 980 72 5
Indonesia 2015 5M 25M 29M 46,0%| 50.1% 3.7% 0.3%
Iran 2667, 2667M ) ) ) )



Iraq 2701 2701M
ordn 1209 26M cpc a2ew 30w 11%
el 1034 W 20M 1M gonl aonh 7e Lo
o W T 8 o
Moldova 1040 1M 41000 a0 8% 09%
Netherlands 1050 m o S e s osoe
New Zealand 954 954M ) N B '
Norway 1025 2M M 76,79%2 20,281"2 1,7%/1 0,602
Pert 1500 3™ 27,48%; 67?7?’/%: 4,2%/% 0,30/40
Poland 1000 2M| syt s 3% 11%
Russia 2033 10M oM|  58M 47%%2 48%?;2 4'4%2 0,6%/%
Ruanda oo MM T saa o 0o
o
Stovenia 1037 8M|  18M 40,42%2 55,5250/?, 4,2@% 0,50/50
South Afica 2988 1M 5o asow 7% Lew
South Korea 1200 202 8% 1lo%  09%
Spai 1200 M| 1M 33,3;1%2 62,7033/10 3,9‘}2 0,702
Sweden 1003 M 38%80/00 59,55%/50 2,0202 05%
Swizeriand 1241 Moo asa 179 0.6%
Taiwan 122t M 25,3522 68&1?:’/80 6,1702 0,202
Thailand 1534 10M 5 4’5& . Gi?)/?) 8'14202 0’30/50
Trinidad and Tobago 1002 2M M 53%%2 43’41:’;/00 3'1%/](; 0,20/%
Turkey 1346 2M| 58M 48%]‘;2 51,%%2 0,60/1 0,10/})
heaine 1000 OM  4SM| soteil saam| 7o L%
United Kingdom 1041 am oM 40%2 . 4,5822 4,1%/% 0160/1
Hruguay 1000 15M 29%%2 6121?)/?, 8,3%2 0,90/3
oo 128 1M ML sgl serwe a2 0
vieman 149 BM| 1M ML a0 som 1sao 0%
zambia 1900 o B P P
Sum 82092 11599 33| 405| 1420 30578] 34315 4019 614




V66: LIVE UP TO WHAT MY FRIENDS EXPECT

V66. People pursue different goals in life. For each of the following goals, can you tell me if you strongly
agree, agree, disagree or strongly disagree with it? (Read out and code one answer for each statement):

I make a lot of effort to live up to what my friends expect.

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer"

-1 'Don’t know'

1 'Agree strongly'

2 'Agree'

3 'Disagree

4 'Strongly disagree’

veo O
Brazil 1500 oM am| Y e s At
o S o
Burkina Faso 1534 oM 3am o5 41%1(,/30 162‘(‘]/90 43?)2
canada 21od M2 s sarn 106%
ce 1000 OM| 30M| i saeeh 3670 15.9%
e 2010 M| 48MI g cag 2ase L%
Colombia 3025 3025M B ) i N
cyprs 1050 M 17.0%| 30.0% 36,006 7.20%
Egypt 3051 12M 4231702 3;%10/90 17'50102 4’1;/%
e w8
o e
R
cermany 2004 M| SM ol a1 siew 18.2%
w o ] 1
nde 200t M 8TM o movk 25.6%  8.6%
me | o 2 R
Iran 2667 8 oM 379 1498 618 162

14,3%, 56,4%| 23,3% 6,1%

Iraq 2701, 2701M



el 1012 1M 29 0 10f sz st s
Japan 1096 320M 1,8%/40 52,‘:3?’/80 42,323%/?) 2,8%2
Jordan 1200 M eon a3 S2%  11%
Malaysia 120t Loa| 47%| 33108 A7
Mali 1534 oM 24M  13M 522%2 . 4?8202 9}2%2 314502
exico 1560 1ML I s aa0m 39
otdova 1046 M| o0 1a7 61 1969
Moroceo 1200 dan B0 1% 234% 536
Netherlands 1050 M| oM 1M gl ool seome 33.0%
New zealand o 43| 2| oot s7en seyes 149
Norway 1025 2M M 4,7‘}72 21,20102 34,34’1%/% 40,‘})%2
Per 1500 oM 07% 475% 378 50
Poland 100 M 1300 aoow% 39.8% 106%
Romania L SM| 142M Gl 1513 35 40
Russia 2033 oM 1o 13om ot AT U0 e
ande o WMyl asw 210% 27%
S
South Africa 2988 M s arsn 28em
South Korea 1200 14’16702 59’7710/2 24'22%2 1’5%2
Spain 1200 1M 2M et e saoml 12900
Switzerland 1241 M 5M 8,12?)/}) 29‘3;2 48222 13,18702
M
Thedend o34 oM 15| 279% 510%  4.9%
Trinidad and Tobago 1002 oM 2’9202 11’14102 53%%2 32,3720/1
ey 1346 MM % e 1200 L%
W T
United Kingdom 1041 M| 7M. 20M 5,7502 25‘265;2 58'50%; 10,17?)2
i 1000 M 7o aaave 3809 104%
Viemanm 149 MM SOML il gitor e 4
cambia 1900 MMM el s a7 1080
sum 82992 5726] 41|  670| 2507| 11567 26111 27890 8481




V67: | DECIDE MY GOALS IN LIFE BY MYSELF

V67. People pursue different goals in life. For each of the following goals, can you tell me if you strongly
agree, agree, disagree or strongly disagree with it? (Read out and code one answer for each statement):

| decide my goals in life by myself.

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer"

-1 'Don’t know'

1 'Agree strongly'

2 'Agree’
3 'Disagree
4 'Strongly disagree’
-4 -3 2 -1 1 2 3 4
ver N) % % % % % % % %
320 643 32 3
Andorra 1003 2M 2M 32.1%| 64.4% 3.20 0.3%
. 342 609 29 2
Argentina 1002 iM 19M 34.9%  62,0% 2.9% 0.2%
. 380 816 195 8
Australia 1421 22M 27.2%| 58.3% 13.9% 0.6%
. 523 842 125 6
Brazil 1500 4M iM 34.9% 56,3% 8.3% 0.4%
. 343 525 90 9
Bulgaria 1001 34M 355% 54.3% 9.4% 0.9%
. 638 526 242 74
Burkina Faso 1534 28M 26M 431%  355%  16.4% 5.0%
742| 1127 253 22
Canada 2164 2M 17M 34.6% 52.6%  11.8% 1.0%
. 564 371 31 4
Chile 1000 6M 24M| 5glo0| 3820  3.2%  0.4%
. 461 1111 104 15
China 2015 14M 310M 27.3%| 65.7% 6.2% 0.9%
Colombia 3025, 3025M ) ) ) )
569 408 55 8
Cyprus 1050 10M 54,7%| 39,2%| 53%| 0,8%
1995 827 178 37
Egypt 3051 4M 1IOMI 65706 27,20  5.09%  1.2%
o 869 490 70 38
Ethiopia 1500 13M 18M M| 5o006 33.4%|  4.8%| 2.6%
. 434 527 44 6
Finland 1014 M 43.0%  521% 43%  06%
451 323 173 51
France 1001 M M1 45206 32.4% 17.3%  5.1%
. 691 665 89 2
Georgia 1500 8M 45M 47.8%  46,0% 6.2% 0.1%
854/ 1003 129 9
Germany 2064 34M 35M 42.8% 50,3% 6.5% 0.4%
967 475 66 19
Ghana 1534 6M M 63306 31,1%  43%  1.2%
Guatemala 1000, 1000M ) ' ) )
Hong Kong 1252 1252M ) ) ) )
. 859 731 273 67
India 2001 M 7OMY 44506 37.9% 14.1%|  3,5%
. 775 961 200 21
Indonesia 2015 ™ 24M 27M 30.6%| 49.1% 10,2% 1.1%
Iran 2667, 2667M ) ) ) )

Iraq 2701, 2701M



ta 1012 1M M ol s 100% 0%
torden 1200 M| som soom 3% 36%
ZEER
Ml 1534 M| 29 1M ot 0 1a6v 4%
Mexco 1060 ™IM gt seav a0
Moldova 1040 ™ aoon arew S5 09%
Morocee 1200 s3u so7%| 27.0% 107 1%
Netherlands 1050 M 8M 46,‘;,%2 48,59(3’/90 4'2‘})/40 0,602
New Zealand 954 954M : B B N
Norway 1025 2M M 73,7850/?) 22,2730/?3 3,2%/3 0,20/%
Per 1500 47 200% G81%  27%  0.2%
Poland 100 IM s asin| sz 09%
Russa 2033 WM oM e e Lo
Ruanda oo MM 1Ml ol aew 2
Serbia 1220 1M M| s a7 66 20%
Stovenia 1087 ™| 13M| i sodoe 400 0%
South Africa 2988 22M 41,3(’)%2 491)"2702 5'10‘(‘)2 1’4‘})2
South Korea 1200 M 32,37?)/% 56,%70/50 10'17202 0’40/50
Switzerland 1241 MM e el 090
ramwan w2 M v 62  82% 0%
Thedend o34 tom s ST 4s% 0%
Trinidad and Tobago 1002 M 34,38?)2 47’45702 16,10%2 1,7%/1
I
United Kingdom 1041 Moamam 8 e e oo
o . 1M 1M o seew 172 L%
Yemam 1499 M| oM 1M g0 o s oS
zembie 1990 MM 2M a0 s 111 3%
sum 82992 11599 35 484 1314 290611 33520 5507| 923




V68: SATISFACTION WITH THE FINANCIAL SITUATION
OF HOUSEHOLD

V68. How satisfied are you with the financial situation of your household? Please use this card again to help
with your answer (code one number):

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Dissatisfied’

2'2'

3'3

4'4

0 ~J o Ul

0 N O O1

9'9

10 'Satisfied'
V68
Andorra
Argentina
Australia
Brazil
Bulgaria
Burkina Faso
Canada
Chile
China
Colombia
Cyprus
Egypt
Ethiopia
Finland
France
Georgia
Germany
Ghana
Guatemala

Hong Kong

(N)

1003

1002

1421

1500

1001

1534

2164

1000

2015

3025

1050

3051

1500

1014

1001

1500

2064

1534

1000

1252

-3 -2 -1
% % %

M

20M

2M

™ 37M

3M

3M

6M

3025M

3M

21M

M

3M

22M

2M M

3M

15M

34M

15M

3M

50M

M

3M

12M

12M

M

5M

6M

%

30
2,9%

68
6,9%
75
5,3%
131
8,7%
168
17,1%
124
8,5%
44
2,0%
33
3,3%

143
7,3%

29
2,7%

439
14,4%
121
8,2%
28
2,8%
38
3,8%
280
18,9%
67
3,3%
197
12,9%
41
4,1%

39
3,1%

%

11
1,1%
20
2,0%
41
2,9%
54
3,6%
129
13,1%
113
7,8%
46
2,1%
43
4,4%

98
5,0%

29
2,8%

269
8,8%
72
4,9%
17
1,7%
31
3,1%
164
11,0%
60
3,0%
146
9,6%
33
3,3%

27
2,2%

%

51
5,1%
44
4,4%
83
5,9%
95
6,4%
174
17,6%
182
12,5%
74
3,4%
111
11,2%

171
8,7%

53
5,0%

323
10,6%
114
7,7%
37
3,7%
65
6,5%
274
18,5%
140
6,9%
164
10,8%
78
7,8%

65
5,2%

%

73
7,3%

37
3,8%
87
6,2%
140
9,3%
122
12,4%
251
17,2%
118
5,5%
154
15,5%

148
7,6%

47
4,5%

284
9,3%
276
18,7%
64
6,3%
73
7,3%
216
14,5%
183
9,0%
154
10,1%
78
7,8%

84
6,7%

%

171
17,1%
113
11,4%
195
13,9%
252
16,8%
140
14,2%
340
23,4%
191
8,9%
170
17,1%
217
11,1%

146
13,9%

567
18,6%
347
23,5%
7
7,6%
164
16,5%
270
18,2%
342
16,8%
112
7,4%
141
14,2%

223
17,9%

%

168
16,7%

143
14,5%
179
12,7%
175
11,7%
91
9,2%
161
11,1%
261
12,2%
110
11,1%

280
14,3%

156
14,9%

307
10,1%
274
18,5%
90
8,9%
126
12,6%
117
7,9%
267
13,2%
169
11,1%
163
16,4%

275
22,1%

%

204
20,4%

186
18,8%
233
16,6%
168
11,2%
73
7,4%
123
8,4%
367
17,1%
130
13,1%

259
13,2%

205
19,6%

339
11,1%
179
12,1%
187
18,4%
208
20,8%
97
6,5%
355
17,5%
209
13,7%
146
14,7%

211
16,9%

8
%

185
18,5%

211
21,3%
256
18,3%
227
15,1%
50
51%
75
5,2%
502
23,4%
112
11,3%

337
17,2%

191
18,3%

273
8,9%
67
4,5%
272
26,8%
187
18,8%
42
2,8%
401
19,8%
192
12,6%
185
18,6%

188
15,1%

%



India
Indonesia
Iran

Iraq

Italy

Japan
Jordan
Malaysia
Mali

Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway
Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan

Thailand

Trinidad and Tobago

Turkey

Ukraine

United Kingdom
Uruguay

USA

Vietham

Zambia

2001

2015

2667

2701

1012

1096

1200

1201

1534

1560

1046

1200

1050

954

1025

1500

1000

1776

2033

1507

1220

1037

2988

1200

1200

1003

1241

1227

1534

1002

1346

1000

1041

1000

1249

1495
1500

M

10M 53M

4aM

3M

™

2M

3M 68M

26M

M

M

2M 3M

29M

3M

11M

6M

M 11M

6M

22M

3M

2M

5M

M

5M

M

8M

4aM 2M

16M

2M 3M
2M 17M

41IM

57M

22M

2M

92M

18M

18M

9M

M

6M

5M

2M

12M

M

14M

11M

M

2M

30M

3M

3M

M

M

1M

5M

™

4aM

6M

3M

3M
15M

98
5,0%

107
5,6%

153
5,7%

300
11,2%

24
2,4%
40
4,0%

118
10,0%

16
1,3%

130
9,0%

118
7,7%

74
7,1%

26
2,2%
22
2,2%

33
3,6%

14
1,4%

127
8,5%

109
11,1%
219
12,4%
343
17,1%

148
9,9%

98
8,2%

28
2,7%

336
11,3%

45
3,7%

21
1,8%

26
2,6%

18
1,4%

67
5,4%

41
2,7%

79
7,9%

54
4,0%

103
10,4%

30
2,9%

a7
4,7%

74
6,0%

18
1,2%

198

35
1,8%

107
4,0%

185
6,9%

17
1,7%
25
2,5%

33
2,8%

13
1,1%

62
4,3%

21
1,4%

114
10,9%
93
7,8%

19
1,8%

25
2,7%

13
1,3%

61
4,1%

48
4,8%

187
10,6%

132
6,6%

205
13,8%

104
8,7%

30
2,9%

257
8,7%

47
3,9%

35
2,9%

15
1,5%

9
0,8%

20
1,6%

42
2,7%

35
3,5%

46
3,5%

93
9,5%

29
2,9%

16
1,6%

60
4,8%

27
1,8%

76

463
23,6%

73
3,9%

161
6,0%

274
10,2%

27
2, 7%
59
5,9%

54
4,5%

34
2,8%

95
6,6%

50
3,3%

127
12,2%
159
13,3%

39
3,8%

40
4,3%

19
1,9%

98
6,6%

87
8,8%

226
12,8%

225
11,2%

199
13,4%

164
13,7%

64
6,2%

212
7,2%

114
9,5%

53
4,5%

59
5,9%

26
2,1%

78
6,3%

71
4,6%

46
4,6%

71
5,3%

145
14,7%

42
4,1%

54
5,4%

74
6,0%

75
5,0%

109

96
5,1%

217
8,1%

368
13,8%

50
5,0%

59
5,9%

63
5,3%

67
5,6%

100
6,9%

53
3,5%

190
18,2%
146
12,2%
51
4,9%

62
6,7%

44
4,3%

139
9,3%

111
11,2%
181
10,3%

220
10,9%

156
10,5%

163
13,6%

67
6,5%

179
6,0%

151
12,6%

126
10,6%

51
5,1%

39
3,2%

74
6,1%

91
6,0%

53
5,3%

89
6,6%

130
13,2%

49
4,7%

70
7,0%

115
9,4%

101
6,8%

131

792
40,4%

358
18,9%

460
17,3%

693
25,9%

119
11,9%

146
14,5%

214
18,1%

191
15,9%

328
22,7%

126
8,3%

178
17,0%

369
30,8%

88
8,4%

117
12,7%

87
8,5%

271
18,2%

205
20,8%

257
14,6%

362
18,1%

279
18,7%

202
16,9%

195
18,9%

307
10,4%

189
15,8%

234
19,6%

97
9,7%

75
6,1%

225
18,4%

186
12,2%

183
18,3%

224
16,7%

173
17,5%

132
12,8%

173
17,4%

180
14,6%

239
16,1%

169

312
16,5%

412
15,5%

323
12,1%

217
21,6%

211
21,0%

100
8,5%

240
20,0%

159
11,0%

111
7,3%

90
8,6%

180
15,0%

143
13,8%

93
10,1%

67
6,6%

220
14,8%

132
13,4%

174
9,9%

206
10,3%

263
17,7%

170
14,2%

139
13,5%

311
10,5%

205
17,1%
240
20,2%

81
8,1%

99
8,0%

220
18,0%

210
13,7%

127
12,8%

276
20,6%

129
13,1%

142
13,8%

190
19,1%

170
13,8%

336
22,6%

199

352
18,0%

399
21,1%

405
15,2%

247
9,2%

245
24,4%
175
17,4%

103
8,7%

303
25,3%

154
10,7%

174
11,4%

105
10,1%

108
9,0%

262
25,2%

137
14,9%

187
18,3%

226
15,2%

119
12,0%

205
11,6%

193
9,6%

127
8,5%

182
15,2%

173
16,8%

423
14,3%

238
19,9%

278
23,3%

148
14,8%

171
13,8%

207
16,9%

287
18,8%

156
15,6%

277
20,7%

111
11,3%

180
17,5%

166
16,7%

229
18,7%

312
21,0%

227

271
14,3%

332
12,5%

145
5,4%

195
19,4%

179
17,8%

162
13,7%

235
19,6%

160
11,1%

353
23,1%

95
9,1%
65
5,4%

260
25,0%

163
17,7%

309
30,3%

157
10,6%

116
11,7%
199
11,3%

192
9,5%

65
4,4%

74
6,2%

181
17,5%

460
15,6%

163
13,6%

144
12,1%

235
23,5%

298
24,1%

193
15,7%

377
24,7%

139
13,9%

176
13,1%

61
6,2%

198
19,3%

137
13,8%

202
16,4%

195
13,1%

171



13,5%

5,2%

7,4%

8,9%

11,5%

13,6%

15,5%

11,7%

Sum

82992

3025

33

460

562

5594

3742

6264

6640

13000

10411

11871

11011




V69: AIMS OF COUNTRY: FIRST CHOICE

V69. People sometimes talk about what the aims of this country should be for the next ten years. On this card
are listed some of the goals which different people would give top priority. Would you please say which one of
these you, yourself, consider the most important? (Code one answer only under “first choice”):

-5 'Missing; Unknown'

-4 'Not asked'

-3 'Not applicable'

-2 'No answer'

-1 'Don’t know'

1 'A high level of economic growth’

2 'A strong defence forces'

3 'People have more say about how things'
4 'Trying to make our cities more beautiful’

-4 -3 -2 -1 1 2 3 4

V69 N) o % % % % % % %
266 7 598 124
Andorra 1003 5M 3M 26.8% 07% 601% 12.5%
. 581 77 243 50
Argentina 1002 6M 44M 61.0% 8.1% 256% 5.3%
. 747 177 419 44
Australia 1421 34M 53.9%| 12.8% 30,.2% 3.2%
. 861 136 373 89
Brazil 1500 37M M| so00|  03%| 256%| 6.1%
. 758 42 102 45
Bulgaria 1001 M 53M 80,0% 4.4% 10.8% 4.8%
. 990 213 175 115
Burkina Faso 1534 3M 16M 22M 66.3%| 14.3% 11.7% 77%
1056 123 838 136
Canada 2164 1M 49,0%| 57% 389%  6,3%
. 548 87 275 64
Chile 1000 10M 16M| soloel 899 2800 6.6%
. 707 354 127 374
China 2015 12M| 44IM| oot o0l giioe| 2300
Colombia 3025 3025M ) ) ) )
603 219 159 52
Cyprus 1050 1M 58,4% 21.2%  154%  51%
2265 443 250 90
Egypt 3051 M 743% 145%  82%  2.9%
o 1099 168 144 67
Ethiopia 1500 2M 18M 2M 74.4% 11.4% 9.7% 4.5%
. 204 85 641 62
Finland 1014 M aM M| oo'sve|  so%| 6aem|  6.3%
399 69 399 121
France 1001 2M 6M 5M 40,4% 7.0%  404%| 12.2%
. 1012 334 102 34
Georgia 1500 18M| 68306 2250 69%  2.3%
1254 44 617 81
Germany 2064 15M 53M 62.8% 22%  30,9% 4.1%
1076 208 175 72
Ghana 1534 M M1 703%  13.6% 11.4%  47%
610 67 236 82
Guatemala 1000 5M 61.3% 6.7% 23.7% 8.2%
Hong Kong 1252 1252M ) ) ) )
. 799 230 223 362
India 2001 IMI 386M| 49506 14,3% 13.8% 22.4%
. 1569 114 150 70
Indonesia 2015 9M 42M 61M 82.4% 6.0% 7.9% 3.7%
1567 336 540 180
Iran 2667 20M1 24MI 59705 12.8%  20.6%  6.9%
Iraq 2701, 2701M ) ) ) )

Italy 1012 15M 5M 598 22 322 50



603%| 22%| 325% 50%
orden 1200 M| o 194%  50% 52
o | ol il
e
Mexco 1060 1M 1M oG sow 31a% 109%
o o et o
T
Netherlands 1050 el 3oM B LS8 e 0o
i oo 196M|  30M| ccSoi g 240 52%
ST
Per 1500 43M corse| 4| 28.3% 62%
Poland 1000 M| oo saw| a1
TECE
Russia 2033 M 28M 741,1?)/?, 12,22?)/50 11,24%/?, 2,343)/1
o ]
sehe 1220 M| 1M T e 1a5w 35
slovenia 1087 M| 2oM ol e srew| 5o
South Africa 2988 45M 5;75?,2 L 0,21%2 22%%2 7?82‘)2
Spain 1200 BM|  SM| oo oo a7 7.6%
o o 1 i
Switzerland 1241 20M 19M 39,4270/}) 3, 5‘(1,/20 4 2'51?)/?) 15,13%/40
Tawan 122t WM oo oo 4| 15.%
w0
Trinidad and Tobago 1002 2M 2M 512{,2 10,122/% 28;%2 819%2
ey 1o MM g om0 odo
o R R
United Kingdom 1041 oo 2em 300 U e o
o B gl o o
o 1249 1M MU gt soo 1825 42
Hemam 149 MM 28 i i o 10.5%
Zambia 1500 e M SO e 3
sum 82992 6978 29| 752 1791 44012] 8364 15752 5313




V69HK: AIMS OF COUNTRY: FIRST CHOICE (HK)

V69. People sometimes talk about what the aims of this country should be for the next ten years. On this card
are listed some of the goals which different people would give top priority. Would you please say which one of
these you, yourself, consider the most important? (Code one answer only under “first choice”):

[Hong Kong specific: included more categories]

-5 'Missing; Unknown'

-4 'Not asked'

-3 'Not applicable'

-2 'No answer'

-1 'Don’t know'

1 'A high level of economic growth’

2 'A strong defence forces'

3 'People have more say on soc aspect’

4 'Trying to make our cities more beautiful’
5 'Maintaining order in the nation’

6 'Give people more say in gov decisions'

-4 -1 1 2 3 4 5 6
% % % % % % % %

566 154 52 55 342 63
459%| 12,5% 4.2%| 45%| 27,8% 5.1%

V69HK (N)

Hong Kong 1252 20M



V70: AIMS OF COUNTRY: SECOND CHOICE

V70. And which would be the next most important? (Code one answer only under *“second choice”)

-5 'Missing; Unknown'

-4 'Not asked'

-3 'Not applicable’

-2 'No answer"

-1 'Don’t know'

1 'A high level of economic growth'

2 'A strong defence forces'

3 'People have more say about how things'
4 'Trying to make our cities more beautiful’

V7o O A

Andorra 1003 1M M| ool o130 2700 4400
Aroenina 1002 24M| 8| p6%00 19106 379 15.9%
Brazil 1500 41M| 37M 7™ 22’31%2 21’20%/70 42,67%/50 14’22?)/})
o oo at
Burkina Faso 1534 3M 30M 43M 16,28“1)/?) 20?2%/50 32%702 30,‘;“1)/40
china 2018 20M| 45O ol aa 156%  32.0%
Colombia 3025, 3025M ) ) : .
|l o
o | o
Fihiopia 1000 OIM| 4 g pam a26% 259%
Finiand 1ot W2 3M g joun 20w 264%
RN R R
Germany 2064 22M 101M 23";%/40 61520/70 48%4111/?3 20’47?)/%
ehana 103 ™M o%oe a4 19.7%
Hong Kong 1252| 1252M : - : -
e 200t W a3M e s 240 264%
Indonesia 2015 36M|  114M|  124M 13’25%2 36%‘3)/00 31'54‘(‘)2 18’3:1%2
e 2067 M2 5T a 36a%  194%
Iraq 2701 2701M . = e -
i - M| M o000 113 anow 25.5%
Japan 1096 v 218 207 249 256

23,0%| 22,4%| 26,9% 27,7%



Jordan
Malaysia
Mali

Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway

Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan
Thailand
Trinidad and Tobago
Turkey
Ukraine
United Kingdom
Uruguay
USA
Vietham

Zambia

Sum

1200

1201

1534

1560

1046

1200

1050

954

1025

1500

1000

1776

2033

1507

1220

1037

2988

1200

1200

1003

1241

1227

1534

1002

1346

1000

1041

1000

1249

1495

1500
82992

6978

20M

aM 60M

61M

73M

6M 21M

162M

13M

103M

24M

4aM 6M

4M

99M

34M

6M

14M

29M

5M

36M

5M

3M

9M

3M 15M

18M

6M ™

4M 27M
111 1510

40M

21M

14M

48M

54M

23M

51M

193M

64M

174M

46M

98M

43M

33M

45M

5M

5M

23M

15M

47M

158M

™

31M

22M
2998

197
17,0%

197
16,7%
227
15,7%
381
25,4%
169
16,4%
159
14,1%
298
30,6%
160
21,7%
376
38,0%
332
23,8%
252
26,5%
181
11,6%
328
16,7%
293
19,5%
98
10,3%
250
26,1%
558
19,3%
246
20,6%
284
24,8%
200
20,7%
279
23,9%
223
18,3%
260
17,4%
242
24,4%
220
16,7%
145
14,9%
309
31,6%
160
19,0%
420
34,3%
251
17,3%
227
15,7%
15001

439
37,9%

326
27,6%

397
27,4%

156
10,4%

161
15,6%

303
26,9%

73
7,5%

124
16,8%

118
11,9%

175
12,5%

196
20,6%

340
21,8%

758
38,7%

350
23,3%

149
15,7%

55
5, 7%

629
21,8%

254
21,3%

136
11,9%

70
7,2%

85
7,3%

285
23,4%

505
33,7%

155
15,6%

438
33,2%

241
24, 7%

169
17,3%

41
4,9%

424
34,7%

394
27,2%

389
26,9%

16115

324
27,9%

466
39,5%
442
30,5%
612
40,8%
369
35,8%
282
25,0%
353
36,2%
272
36,9%
340
34,4%
636
45,5%
392
41,3%
479
30,7%
578
29,5%
461
30,7%
440
46,5%
407
42,5%
1180
40,8%
352
29,5%
403
35,2%
496
51,1%
389
33,3%
165
13,6%
502
33,5%
371
37,4%
361
27,4%
412
42,2%
303
31,0%
421
50,0%
290
23,7%
337
23,2%
596
41,2%
24025

200
17,2%

192
16,3%

383
26,4%

350
23,3%

333
32,3%

383
34,0%

250
25,7%

182
24,7%

155
15,7%

254
18,2%

110
11,6%

559
35,9%

296
15,1%

399
26,5%

260
27,5%

245
25,6%

522
18,1%

340
28,5%

321
28,1%

204
21,0%

414
35,5%

544
44,7%

231
15,4%

225
22,7%
301
22,8%

177
18,1%

196
20,1%

220
26,1%

89
7,3%

469
32,3%

235
16,2%

16253



V70HK: AIMS OF COUNTRY: SECOND CHOICE (HK)

V70. And which would be the next most important? (Code one answer only under *“second choice”)
[Hong Kong specific: included more categories]

-5 'Missing; Unknown'

-4 'Not asked'

-3 'Not applicable'

-2 'No answer'

-1 'Don’t know'

1 'A high level of economic growth’

2 'A strong defence forces'

3 'People have more say on soc aspect’

4 'Trying to make our cities more beautiful’
5 'Maintaining order in the nation’

6 'Give people more say in gov decisions'

-4 -1 1 2 3 4 5 6
% % % % % % % %

220 135 85 147 468 167
18,0%| 11,0% 7,0%| 12,0%, 38,3%| 13,7%

V70HK (N)

Hong Kong 1252 30M



V71: AIMS OF RESPONDENT: FIRST CHOICE

V71. If you had to choose, which one of the things on this card would you say is most important? (Code one
answer only under “first choice”):

-5 'Missing; Unknown'

-4 'Not asked'

-3 'Not applicable’

-2 'No answer"

-1 'Don’t know'

1 'Maintaining order in the nation’
2 'Give people more say '

3 'Fighting rising prices'

4 'Protecting freedom of speech’

-4 -3 -2 -1 1 2 3 4

V71 N 3 2 " L 2 3 4
196]  305| 310 187
Andorra 1003 M M 1960 306% 31,1% 18.7%
. 314 238|310 120
Argentina 1002 2IMI 3500 2420 31,6%| 12,2%
. 467|  449]  239] 239
Australia 1421 27M 335%  322% 17.2% 17,2%
) 581| 382 381 119
Brezt 1500 33M M 39706 261%  26,0% ~8.1%
) 385 151 419 22
Bulgaria 1oot M| 22MI 39406 155%  42,8%  2,3%
) 544|277 606 82
Burkdna Faso 1534 2Mi1OME I3ME 35106 18,4% 4020  54%
483]  826] 369 479
Canada 2164 ™ 22,4%  383% 17.1% 22,2%
. 370, 280 240 95
chile 1000 IMI 1AM 30606 28.4%  24.4% 9.6%
) 704] 223|523 76
china 2015 1M1 4791 46 106 14,6%  343% 50%
) 1201 844| 502|457
Colombia 3025 21M 40,0%  281% 16,7% 15.2%
43| 210, 272] 110
Cyprus 1050 19M 42,6% 20,4% 264%| 10,7%
482) 344 2145 80
Fovt 3051 M 15,8% 11,3%  703%  2,6%
- 318| 410, 530 175
Fihiopia 1500 M| 3AME BIME oo 00 28,6%  37,0%| 12,2%
) 492]  158] 146 211
Finland 1014 M SM" 48.9% 157% 145% 20,9%
285  204|  206| 212
France 1ot M 2ME M o600 205% 29,7%| 21,3%
) 876] 130 340, 134
Georga 1500 LM g8 03% 22,8% 9,0%
472|775 498 285
Germany 2004 8M| - 2BMI 53006 38,206 24,6% 14,0%
926| 209 244 153
Ghana 1534 M M 60,4% 13.6% 159%| 10,0%
4771 201 233 87
Guatemala 1000 M 478% 201% 233%  87%
Hong Kong 1252 1252M : . . =
i 538 260 776| 115
india 2001 IM 31IME 59906 154% 459%|  6.,8%
i 1214 182 431 128
indonesia 2015 M) 2aM1 3MI 6o 1060 93%| 22,0%  65%
1050,  353]  966| 272
ran 2667 24M M| 3980 134% 36,6% 10,3%
1443] 678 347 123
Iraq 2701 3BM| TIMI 55706 2620 13,4%|  4,7%
Italy 1012 13M aM 205 203 349 239

20,6%| 20,4%| 35,0% 24,0%



apen 10%6 M 700 a7 18.0%  49%
o o o
Valaysia 120t H S7.6% 214%| 162%|  4.8%
w8 a2
R
oldove 1040 W gsmw| 1430 262% 7%
Moroceo 1200 ou wa%| 107%| 34%| 5%
Netherlands 1050 MMM B0 e en| a37e
New Zealand 954 20M  25M 88 B sl 1659
rorway 1020 MM o e 179 2500
ol | ]
ol 1000 M gy 31o% 3176 46%
Romania L M| OM| 4300 1430 361%  66%
CERECECECE
o ml
Serbia 1220 M| 16M| ot lease 2sav| 4w
Slovenia 1037 14M 28M 37,?370/%) 31,321"2 17}870/1 13,18::”/?)
South Africa 2988 48M 32%?,2 ) 1%‘:;2 5 é%%i 8?732
South Korea 1200 M 35,‘2202 13’1150/2 50'51?)/%) 1’3%2
e 100 M B g T o7 serh 119%
Sweden 1008 M oae 2059  26% 30.4%
Switzerland 1241 5M 3M 32,‘2?)2 1 625(‘)32 14 i’%/i 36,42‘})/?)
raman . WM gl ook 20 3%
Trinidad and Tobago 1002 MM B8 oo v 75t
e 10 M 2M gshe t0me 162 11%
Uheeine 100 MIOM| otor 17w a0 3%
United Kingdom 1041 M s e 30 S e 260t
B 1000 M e 1o 100% 214%
CRCE
Viewnam 1495 M| a3 S o 1se| s
cambie 1900 M| M oM sou orow 27w e
Sum 82092 1252| 18 647 1584 32154 16976 21494 8868




V72: AIMS OF RESPONDENT: SECOND CHOICE

V72. And which would be the next most important? (Code one answer only under “second choice”):

-5 'Missing; Unknown'

-4 'Not asked'

-3 'Not applicable'

-2 'No answer'

-1 'Don’t know'

1 'Maintaining order in the nation’
2 'Give people more say '

3 'Fighting rising prices'

4 'Protecting freedom of speech’

V72 O

Andorra 1003 4M am 13’16%2 22,%;%/1 27’2870/60 35’3550;
Argentina 1002 16M 40M 25’2,;/:}) 22’23%/10 29'25702 22’27]‘;2
o - IM| M ML ol ge1e so6% | 169%
pulgerta 1ot MM giSen tem 360 0.2
Burkina Faso 1534 M oasml oM L, B RS e oo
Conada 2164 21 1o.3%| 201% 2149 311%
chie 10 10M| 1M el goa0 304%  22.0%
china 201 24M| 490M| po50il paens 341k 126%
cypre 10%0 oM 233 18.9% 348% 23,00
P
Ethiopia 1500 ML TIM 38ML L 50 R il 20.00
Finiand 1ol OM| 1M sl 1gv 2520 200
rrance 1ot W UMM ol o 20 2820
Georaa 1000 1M 2M] olo o7 355 264%
cemany 2004 1M 38ML 0% spmme asave 2130
ehana 1034 ™ WM jonil 2o o 270
Hong Kong 1252 1252M i - : :
nda 2001 M STBM g% soov 2000 18.0%
indonesia 2015 1M SOM|SOM| a0k pione soew| 22,19
e 2667 OM| M gone 1aa 33a% 21796
rad 2701 6aMm|  135M 11,29%2 28,7610/50 36%202 22%%2
el 1012 1M I3 yog prae 2715 204%
Japan 1096 an| 247 244|204 137

26,8%| 26,5%| 31,9% 14,9%



Jordan
Malaysia
Mali

Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway

Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan
Thailand
Trinidad and Tobago
Turkey
Ukraine
United Kingdom
Uruguay
USA
Vietham

Zambia

Sum

1200

1201

1534

1560

1046

1200

1050

954

1025

1500

1000

1776

2033

1507

1220

1037

2988

1200

1200

1003

1241

1227

1534

1002

1346

1000

1041

1000

1249

1495

1500
82992

10M

3M 40M

48M

40M

3M 6M

142M

6M

82M

23M

3M 13M

4M

94M

29M

4M

5M

16M

M

36M

2M

™

11M

2M 10M

18M

4aM 8M

2M 29M
1252 74 1337

24M

21M

15M

18M

38M

11M

61M

136M

37M

5M

196M

50M

120M

30M

14M

13M

3M

4aM

26M

13M

31M

101M

8M

45M

18M
2561

229
19,5%

215
18,1%

331
22,5%

301
19,9%

233
22,6%

244
21,0%

364
35,6%

159
20,5%

216
21,4%

320
22,6%

277
29,4%

414
25,6%

555
28,1%

322
21,5%

208
22,4%

195
20,4%

923
32,2%
445
37,2%

255
21,9%

245
24,8%

274
22,6%

321
26,3%

332
22,2%

214
21,5%

239
18,2%

253
25,9%

276
27,6%

166
18,5%

283
23,1%

238
16,6%

347
23,9%

18396

223
19,0%

346
29,1%

309
21,0%

375
24,8%

202
19,6%

222
19,1%

177
17,3%

223
28,8%

286
28,4%

344
24,3%

255
27,2%
295
18,2%

443
22,4%

286
19,1%

190
20,4%

270
28,2%

744
25,9%

312
26,1%

252
21,6%

339
34,3%

285
23,5%

225
18,4%

576
38,5%

272
27,3%

296
22,5%

231
23,6%

265
26,6%

173
19,2%

348
28,4%

499
34,7%

380
26,2%

18890

460
39,1%

403
33,8%
527
35,9%
389
25,7%
349
33,9%
516
44,5%
222
21,7%
166
21,4%
81
8,0%
328
23,1%
294
31,3%
621
38,4%
822
41,5%
414
27,6%
403
43,3%
277
28,9%
779
27,1%
349
29,1%
391
33,6%
67
6,7%
252
20,8%
475
38,9%
425
28,4%
336
33,7%
416
31,7%
386
39,6%
161
16,1%
245
27,3%
324
26,5%
422
29,3%
441
30,4%
23281

264
22,5%

227
19,1%

303
20,6%

447
29,6%

247
24,0%

178
15,3%

260
25,4%

226
29,2%

425
42,2%

426
30,0%

113
12,1%
287
17,7%
159
8,1%

476
31,8%

129
13,9%

216
22,5%

423
14,7%
90
7,5%

267
22,9%

339
34,2%

401
33,1%

202
16,5%

165
11,0%

174
17,5%

363
27,6%

106
10,8%

296
29,7%

315
35,0%

268
21,9%

279
19,4%

283
19,5%

17202



V73: MOST IMPORTANT: FIRST CHOICE

V/73. Here is another list. In your opinion, which one of these is most important? (Code one answer only under

“first choice™):

-5 "Missing; Unknown'

-4 'Not asked'

-3 'Not applicable’
-2 'No answer"

-1 'Don’t know'

1 'A stable economy’

2 'Progress toward a less impersonal and more humane society’
3 'ldeas count more than money"
4 'The fight against crime’

V73
Andorra
Argentina
Australia
Brazil
Bulgaria
Burkina Faso
Canada
Chile
China
Colombia
Cyprus
Egypt
Ethiopia
Finland
France
Georgia
Germany
Ghana
Guatemala
Hong Kong
India
Indonesia
Iran

Iraq

Italy

(N)

1003

1002

1421

1500

1001

1534

2164

1000

2015

3025

1050

3051

1500

1014

1001

1500

2064

1534

1000

1252

2001

2015

2667

2701

1012

-3 -2
% %

2M

26M

29M

1M

4aM 13M

8M

M

8M

3025M

20M

4M

11M

M

4M

5M

2M

1252M

M

M 21M

23M

2701M

10M

14M

™

23M

5M

15M

404M

3M

6M

M

14M

42M

M

2M

395M

27TM

13M

2M

380
38,0%

521
52,7%
778
55,8%
478
32,6%
716
73,3%
624
41,3%
1003
46,5%
419
42,5%

836
52,2%

522
50,7%

2161
70,9%
1123
75,6%
414
41,1%
256
25,7%
1099
74,0%
1110
55,0%
949
62,0%

605
60,6%

474
29,5%

1667
84,8%

1252
47,6%

465
46,5%

358
35,7%

171
17,3%
300
21,5%
221
15,1%
98
10,0%
354
23,4%
408
18,9%
246
25,0%

164
10,2%

213
20,7%

280
9,2%
155
10,4%
234
23,3%
361
36,2%
129
8,7%
551
27,3%
124
8,1%

104
10,4%

194
12,1%

178
9,1%

403
15,3%

208
20,8%

162
16,2%

72
7,3%
113
8,1%
126
8,6%
24
2,5%
152
10,1%
257
11,9%
85
8,6%

66
4,1%

122
11,9%

150
4,9%
110
7,4%
90
9,0%
147
14,7%
62
4,2%
171
8,5%
108
7,1%
81
8,1%

260
16,2%

67
3,4%

260
9,9%

115
11,5%

101
10,1%

224
22,7%
204
14,6%
639
43,7%
138
14,1%
382
25,3%
487
22,6%
235
23,9%

537
33,5%

173
16,8%

456
14,9%
98
6,6%
269
26,7%
232
23,3%
196
13,2%
186
9,2%
350
22,9%

208
20,8%

677
42,2%

54
2,7%

716
27,2%

212
21,2%



Jopan 10%6 1M g 2er% 42 184%
TR
Valaysia 120t 1em 66.1% 18.3%| 7% 8%
SIS
Mexeo 1960 HM 1M a0 e osw sLow
-
Netherlands 1050 M 37,312/1 27%%/00 919?)/53 25,212/})
New Zealand 954 M 1o et R o e
rorway 1020 MM 3 e sav 25
Perd 1500 29M 53,7180/%) 12,158"2 11?;5)70/?3 22%%/%
Poland 1000 M| 23M 54,53%2 9,7%2 9,1%2 25129?)/?,
Romania Lre 18M| 8 oo 1gdw 5% 150%
Rwanda 107 33,55?’/?1 22,3;3“1’/00 10,16(‘3’2 33,53?’/%
Serbia 1220 M 1Ml ome 3% 18.%
South Korea 1200 1M 75%%/00 16%2/% 4'6?)2 3’5411)/%
span 1200 M B g% s0ew 138% 259%
Sweden 1008 1M 35500 272 10% 24.0%
Switzerland 1241 M 2M 37,45?)/40 3 4‘:)202 15%%2 12,19?)2
raman S M cose 120% 5% 13.4%
Trinidad and Tobago 1002 ™M 34’36‘(‘); 8’7%/2 5'9502 50%?)2
ey 1346 W2 ool oon 120 12.3%
Uhraine 1000 MM e 142w aew 108%
United Kingdom 1041 2M aM|  10M 29?8?)2 L 6‘1770/10 10'14?)2 43,41‘})2
ey 109 M| omn 211%  B2% 136%
. . 18M| M| gaon 15av 139 18.4%
Vietnam 1495 M| am 19w 7%10302 L 1’13?)2 2'0%2 9,17‘})2
cambie 1900 M| oM M b oo 7o 8%
sum 82992 6978 12| 550 1395| 40279 12134] 6119] 15515




V73HK: MOST IMPORTANT: FIRST CHOICE (HK)

V/73. Here is another list. In your opinion, which one of these is most important? (Code one answer only under
“first choice”):

[Hong Kong specific: included more categories]

-5 'Missing; Unknown'

-4 'Not asked'

-3 'Not applicable’

-2 'No answer'

-1 'Don’t know'

1 'Fight rising prices'

2 'Protect freefom of speech’

3 'A stable economy"

4 'Progress toward a less impersonal and more humane society'
5 'ldeas count more than money"
6 'The fight against crime’

-4 -1 1 2 3 4 5 6
% % % % % % % %

155 284 598 89 33 74
12,6%, 23,0%| 48,5% 7,2% 2,7% 6,0%

V73HK (N)

Hong Kong 1252 19M



V74: MOST IMPORTANT: SECOND CHOICE

V74. And what would be the next most important? (Code one answer only under “second choice”):

-5 'Missing; Unknown'

-4 'Not asked'

-3 'Not applicable'

-2 'No answer'

-1 'Don’t know'

1 'A stable economy’

2 'Progress toward a less impersonal and more humane society’
3 'ldeas count more than money"

4 'The fight against crime’

-4 3 2 1 1 2 3 4

vra N) o % % % % % % %
212 225 305 255
Andorra 1003 M SMI" 2130% 22.6% 306% 256%
. 214 176 170 398
Argentina 1002 oM 35M 22.3% 18.4% 17.8%| 41.5%
. 251 287 215 631
Australia 1421 37M 18,1%  20,8% 155%  45.6%
. 439 272 213 506
Brazil 1500 36M|  31M M 30700 10.0% 149%| 35.4%
. 116 225 100 500
Bulgaria 1001 M 58M 12.4%  23.9% 107% 53.1%
. 306 276 314 581
Burkina Faso 1534 6M 21M 30M 207%| 18.7%| 21.3%| 39.3%
490 416 430 802
Canada 2164 26M 22,9% 19,5%| 20,1% 37,5%
. 233 211 202 327
Chile 1000 MP 20MT 53906 21,7%  20,8%  33.6%
. 497 317 191 570
China 2015 24M 416M 'l 006l 12100 36206
Colombia 3025 3025M ) ) ) )
178 181 241 429
Cyprus 1050 2IM 17.3% 17.6%  23.5%  41,7%
528 755 484 1278
Egypt 3051 ™ 17.3% 24.8%  159% 42,0%
. 153 196 450 592
Ethiopia 1500 iM 69M 39M 11.0% 141% 32.4% 42.6%
. 273 206 160 353
Finland 1014 3M 19M 275% 20.8%  16.2% 35.6%
249 236 223 271
France 1001 16M M 25506 241% 22.8% 27.7%
. 197 287 276 676
Georgia 1500 21M 43M 137%  200% 19.2% 47.1%
386 556 549 516
Germany 2064 17M 41M 192% 27.7% 27.3% 25.7%
286 243 328 652
Ghana 1534 1M ISMT 19006 16,1%  21.7%) 43,2%
236 149 182 430
Guatemala 1000 SMI" 23706 14.9% 183% 43.1%
Hong Kong 1252 1252M ) ) ) )
. 315 299 367 477
India 2001 IMI 542M1 51 6061 20,5% 25206 32,7%
. 188 801 280 634
Indonesia 2015 1M 46M  SIM e uoio0 14700 33.9%
584 578 429 995
Iran 2667 68M/  I3M| 5o 224% 16,6% 38.5%
Iraq 2701, 2701M ) ) ) )
208 208 164 396
Italy 1012 M ITME 51306 21,3% ) 16.8%)  40,6%
Japan 1096 T7M 207 279 106 427

20,3%| 27,4%| 10,4%, 41,9%



Jordan
Malaysia
Mali

Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway

Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan
Thailand
Trinidad and Tobago
Turkey
Ukraine
United Kingdom
Uruguay
USA
Vietham

Zambia

Sum

1200

1201

1534

1560

1046

1200

1050

954

1025

1500

1000

1776

2033

1507

1220

1037

2988

1200

1200

1003

1241

1227

1534

1002

1346

1000

1041

1000

1249

1495

1500
82992

6978

3M

5M 38M

48M

52M

™

134M

5M

68M

M

32M

4aM 6M

4M

72M

24M

4M

6M

IM

34M

4M

5M

11M

2M ™

18M

4aM 6M

3M 24M
76 1080

20M

M

13M

18M

27TM

11M

36M

131M

41IM

8M

32M

42M

94M

34M

14M

5M

M

3M

26M

12M

31M

72M

™

27TM

24M
2170

164
13,9%

189
15,8%

214
14,4%

396
26,2%

194
18,8%

202
17,6%

262
25,6%

195
24,6%

257
25,5%

320
22,3%

220
22,9%

309
19,2%

479
24,2%

347
23,2%

223
20,0%

197
20,3%

936
32,4%
206
17,2%
306
26,4%

233
23,6%

266
21,7%

222
18,1%

181
12,1%

339
34,1%

212
16,1%

151
15,4%

333
33,2%

188
20,3%

330
27,0%

198
13,6%

200
13,8%

15215

347
29,4%

322
26,9%

284
19,2%

271
17,9%

190
18,4%

196
17,1%

239
23,3%

147
18,5%

227
22,5%

215
15,0%

173
18,0%

448
27,8%

197
9,9%

308
20,6%

179
16,0%

234
24,1%

461
15,9%

595
49,8%

254
21,9%

231
23,4%

297
24,2%

340
27,8%

519
34,6%

155
15,6%

322
24,5%

317
32,4%

204
20,4%

250
26,9%

256
20,9%

660
45,3%

224
15,5%

16439

319
27,0%

336
28,0%

312
21,1%

289
19,1%

211
20,4%

208
18,1%

192
18,8%

85
10,7%

170
16,8%

276
19,3%

147
15,2%

226
14,0%

343
17,3%

271
18,1%

179
16,0%

146
15,0%

413
14,3%

153
12,8%

232
20,0%

166
16,8%

342
27,9%

143
11,7%

456
30,4%

168
16,9%

312
23,8%

126
12,9%

185
18,4%

207
22,3%

160
13,1%

187
12,8%

380
26,2%

13720

350
29,7%

351
29,3%

672
45,3%

556
36,8%

438
42,4%

542
47,2%

331
32,3%

366
46,2%

355
35,2%

621
43,4%

423
43,9%

630
39,1%

963
48,6%

569
38,1%

535
47,9%

394
40,6%

1084
37,4%

242
20,2%

368
31,7%

358
36,2%

322
26,3%

520
42,5%

344
22,9%

333
33,5%

468
35,6%

384
39,3%

280
28,0%

283
30,5%

479
39,1%

413
28,3%

645
44,5%

27314



V74HK: MOST IMPORTANT: SECOND CHOICE (HK)

V74. And what would be the next most important? (Code one answer only under “second choice”):
[Hong Kong specific: included more categories]

-5 'Missing; Unknown'

-4 'Not asked'

-3 'Not applicable'

-2 'No answer'

-1 'Don’t know'

1 'Fight rising prices'

2 'Protect freefom of speech’

3 'A stable economy’

4 'Progress toward a less impersonal and more humane society'
5 'ldeas count more than money"
6 'The fight against crime’

-4 -1 1 2 3 4 5 6
% % % % % % % %

101 220 291 211 83 318
8,3%| 18,0%, 23,8%| 17,2% 6,8%| 26,0%

V74HK (N)

Hong Kong 1252 28M



V75: BE WILLING TO FIGHT INWAR FOR YOUR
COUNTRY

V75. Of course, we all hope that there will not be another war, but if it were to come to that, would you be
willing to fight for your country? (Code one answer):

-5 'Missing; Unknown'

-4 'Not asked'
-3 'Not applicable’
-2 'No answer"
-1 'Don’t know'
1'yes'
2'no’
5 -4 3 2 -1 1 2
V75 Ny oy % % % % % %
410 568
Andorra 1003 12M1 13ME 41 99| 58,1%
. 528 358
Argentina 1002 14M 101M 50,6%  40,4%
. 873 483
Australia 1421 65M 64.4%| 35,6%
. 873 539
Brazil 1500 M 1IME 6 86 38,20
. 385 251
Bulgaria 1001 10M] 355M 1 66 606 39,4%
. 1128 194
Burkina Faso 1534 27M 85M 100M 85.3%| 14.7%
1150 754
Canada 2164 8M| 252M 60,4%  39,6%
. 531 378
Chile 1000 21M 70M 58,4%| 41,6%
_ 1523 229
China 2015 20M| - 234M1 g5 006 13,1%
Colombia 3025 3025M i )
845 199
Cyprus 1050 6M 80,9%| 19,1%
2426 603
Egypt 3051 SMI 1M1 g0 106 19.9%
o 838 252
Ethiopia 1500 OM] 195M1 - 208M| 76 9061 23,1%
. 815 152
Finland 1014 16M 6MI - M1 ga 306 15.7%
524 333
France 1001 72M 27M 4M 1700 38.9%
_ 847 364
Georgia 1500 108M - 18IM| g9 905 30,1%
625 1047
Germany 2064 7ML 322M 1 37 4% 62,6%
1281 157
Ghana 1534 6M|  82M 8M| 59.1%| 10,9%
651 284
Guatemala 1000 65M 69.6% 30,4%
627 580
Hong Kong 1252 WM 51 906 48.1%
. 1387 317
India 2001 IM|  296M 81,4% 18,6%
. 1684 140
Indonesia 2015 14M 85M 92M 92.3% 7.7%
1866 428
Iran 2667 16M| - 357M g1 306 18,7%
819 1381
Iraq 2701  376M LIME 14ME 525000 62,8%
Italy 1012 52M|  109M 369 482

43,4%, 56,6%
Japan 1096 422M 166 508



24,6%| 754%
Jordan 1200 96M 9%%%2 6,260/?)
Malaysia 1201 um o %S e
Mali 1534 25M| 160M|  33M| oot 8
Moldova 1046 20M|  146M 68;%2 . 1%%2
Morocco 1200 68M 76,%70/00 23’2160/20
Netherlands 1050 54M|  24M|  193M 47’?%702 52"';3/80
New Zealand 954 sem| 198 o8 2
o
Romania 1776 70M|  221M 6%’07?,2 32’431/90
Russia 2033 sM| 129 oM oS 28
Rwanda 1507 oM 28M  40M 92,32?)/}’ 4’8‘:’)/2
Serbia 1220 99M|  160M 612%2 38’3;;/30
Slovenia 1037 oM 1som %8 2
South Africa 2988 447M 6;%%2 . 6%%2
South Korea 1200 M 72’87%2 27?3%/50
Spain 1200 a0M  120M| 4"2?,/40 55%/70
Switzerland 1241 oM 11am ST S0
.
Thailand 1534 38M so.ove| 10108
Trinidad and Tobago 1002 I RCTVI R O
Tukey 1340 2M  2M oo e
Ukraine 1000 58M|  128M 692?)/40 30’2753/2
United Kingdom 1041 oam| 1sm|  7em o %0 %0
Vietnam 1495 oomM| M 28m 1SS0 S
Zambia 1500 18M  62M  131M 4’8830/50 35’4252/40
sum 82992] 376/ 3025  440| 2392 6562 50268 19930




V76: LESS IMPORTANCE PLACED ON WORK

V76. I'm going to read out a list of various changes in our way of life that might take place in the near future.
Please tell me for each one, if it were to happen, whether you think it would be a good thing, a bad thing, or
don't you mind? (Code one answer for each):

Less importance placed on work in our lives

-5 'Missing; Unknown'

-4 'Not asked'
-3 'Not applicable'
-2 'No answer’
-1 'Don’t know'
1 'Good'
2 'Don"t mind'
3 'Bad"
4 -3 -2 -1 1 2 3
V76 (N) % % % % % % %
648  114| 239
Andorra 1003 M MU 6470 11,4% 23,9%
. 182] 152|664
Argentina 1002 4m 18,3% 15,3%| 66,5%
_ 486) 511 371
Australia 1421 53M 35,5% 37,4% 27,1%
: 411|247 836
Brazil 1500 5M M1 275% 165% 56,0%
: 172] 150|508
Bulgaria 1001 IMP169M1 50 7061 1810 61,20
: 146] 135 1149
Burkina Faso 1534 6M - 23MI - TSME 4000 9.4%  80,3%
788]  637| 644
Canada 2164 SMI - 9IM 38106 30,8% 31,1%
. 302] 255 382
Chile 1000 4M 56M 32,2%| 27.2%| 40,7%
. 256 315 977
China 2015 8M|  459M 16,5%| 20,3%| 63,1%
. 991| 100/ 1877
Colombia 3025 SIMI 23496 34% 632%
457|312 276
Cyprus 1050 6M 437% 29,9% 26,4%
130 65 2845
Egypt 3051 M M1 4306  21% 936%
- 673  342| 418
Ethiopia 1500 M S8MI 4700 23.0% 29.2%
. 330  114] 547
Finland 1014 M M 22M1 a3a0h| 115% 55,20
500 231 240
France 1001 15M 5M 9M 51,5%| 23,8%| 24,7%
. 270| 117|937
Georgia 1500 SMi 7MY 5040 8.8%  70.8%
490  404| 1079
Germany 2064 LM 7O 580 205% 54.7%
250/  172| 1085
Ghana 1534 IMP 25ME BIME 60060 116%| 71.4%
258 78] 661
Guatemala 1000 M1 25906  7.8% 663%
372| 536 310
Hong Kong 1252 3AM| 3059 44.0%  255%
. 354 543 1085
India 2001 Y 18M 17,9%| 27,4%| 54,7%
. 143] 122| 1655
Indonesia 2015 6M| - 27MI 2M1 2 6.4%  86,2%
405|  262] 1990
Iran 2667 &M M 15206 9.9% 74.9%
755 186 1329
Iraq 2701 7OMI 36IM| 53305 8206 58,5%



. 1012 1M|3M sl ouse as0w
T
Malaysia 1201 M 30’35%2 26,%)%2 42,56]5/:(2
Mal 1534 YIRS VI (VI Vot B vo R o
Mexico 1560 1M 24| ois) 1| oo
Moldova 1046 50M 26,26?1/?) 21?7%2 51’57{)2
Morocco 1200 58M 7'8%2 8;?)/00 83%%/30
Netherlands 1050 18M 2™ 6aM 42%/?) . 4?5%/40 31’21?)/30
New Zealand 954 57M 5 4%%2 41%%2 24’21%/60
ZEE
relend 1000 9| pe% 1asw s.%
Romania 1776 22m| 20sM L B
Russia 2033 5M 7™M 185M 22’”;1%/%) 17%%2 6&%/%
Serbia 1220 27M|  119M 19%%2 16117702 63%%2
Slovenia 1037 6M|  49M 16;?)2 L 4,13‘}72 68%1/3
South Africa 2988 oM 25;?)2 27%202 4%%%2
South Korea 1200 13'11?)/1 22?71/3’ 64’731/%)
Spen 1200 RCU AT
Sweden 100 20M| 5000 1300 36.8%
Switzerland 1241 1241M i 7 N
Taiwan 1227 M 6M 75?)2 9111%2 831,’03})/60
Thailand 1534 5M 27'4;5202 30";702 41f373()/i(3)
Trinidad and Tobago 1002 M 28M Ll et e
ey 1346 M| SOM e 2020 S6.0%
Ukraine 1000 umtoom L A0 B8 e
United Kingdom 1041 am 6M|  51M 42’”;3%2 . 4%‘:;2 22’23})/80
o - M OM gy Tue 4 29.6%
Vietnam 1495 sMi15M| 123M L St LR
Zambia 1500 aM|  39M 32M 13;%/?) 27?5%2 . 9%‘;/10
Sum 82002 1241 66|  754| 3279 18990 13964 44698




V77: MORE EMPHASIS ON TECHNOLOGY

V77. I'm going to read out a list of various changes in our way of life that might take place in the near future.
Please tell me for each one, if it were to happen, whether you think it would be a good thing, a bad thing, or
don't you mind? (Code one answer for each):

More emphasis on the development of technology

-5 'Missing; Unknown'

-4 'Not asked'

-3 'Not applicable'

-2 'No answer’

-1'Don’t know'

1'Good’

2 'Don’t mind'

3 'Bad’

V77 ) ;/40 0/30 0/20 0/}) (}/0 EA] 30
Andora 1003 M| M| s 7.0
Argentina 1002 5 co@%| 200%| 929
Australia 1421 50M 43%%/60 50’65?)/% 6,0?3/30
Brect 1500 BM|  15M| 00t 1ge06 o0
Bulgara 1001 2M| - 149M 80%%/% 15,10202 4,7ﬁ2
Burkina Faso 1534 11M|  40M| 129M 60%%/50 26%502 13‘117;)
Canada 2164 LM 6IM| oroe o7am|  78%
chile 1000 8M|  78M 58%3;/1 32,26?)2 8,670/?)
china 2015 BM| 297M| g3l 10m06 139
Colombia 3025 87M 85’522/30 9’23702 5’15%/%)
Cyprus 1050 oM somoa| 50| 6.0
e 3051 a2 oo 140
Ethiopia 1500 M 5M 11M 7;%70/60 24?’150/1 3,45$/00
Finiand 1014 M| 25| goTorl pmev 1650
France 1001 6M| - 12M 63,65202 26,21?)/?) 10,14%/?)
Georga 1500 oM|  130M| 1Tl soner 306
Germany 2064 2M oM oo 3 s
Ghana 1534 | 1eM| o 2oM ool e 17ee
Guatemala 1000 20M 80;%/1 12%%2 7‘11/00
Fong Kong 1252 18M| 35006 S6.0%  5,5%
inda 2001 M| 16M| ool anro6 7106
Indonesia 2015 68M  51M  135M 6%’11%/20 18%%2 14,2422
ran 2667 M| 28M| socet somes 2706
Irag 2701 som  sogy 2153 134 46

92,3% 5,7% 2,0%



. 1012 16M| 4OM g0k a1 107%
TR
Malaysia 1201 55’67%2 41,5;?)/}) 2,630/:(E
Hicldova 1040 39M 66%2 29,38%/00 4,1?1/%)
Morocco 1200 189M 66'6770/‘(‘) 25?7?)/00 7’67%
Netherlands 1050 am|  18M|  49M 47'41%/%) 40%?)2 i ;%/60
New Zealand 954 58M 47’4720/1 47,‘;')%/}) 5’4”;/80
ST
Pere 1500 76M 700%| 13.10 7.0%
W o
Romania 1776 27M|  208M 71,1;2 21%%2 4’4?)/30
Rwanda 1507 M 7™M 99M 8%?1%2 12,10?)2 0’9102
Serbia 1220 19M|  135M 6775202 23iﬁ2 9,14?)2
Slovenia 1037 oM 6oM| 4220/”; 192%2 6’05(’)/80
South Africa 2988 M 6 3}%?)/40 32%702 5 1710/%)
South Korea 1200 72'88702 21?132 6’1702
Spain 1200 4M| - 59M 68,79%2 22,%?)/00 9,12%/40
Switzerland 1241 1241M i 7 N
Taiwan 1221 M &M 78%50/40 13,12%2 8,15(3)/40
Thailand 1534 18M . 4270/}) 37?2?)/40 18’25%/%)
Trinidad and Tobago 1002 T VI R A,
w
Ukraine 1000 15M|  87M 78’7922 18,18?)2 2’3202
United Kingdom 1041 oM|  38M 59’51%/% 32?’2%2 8’8‘3/80
TR
Vietnam 1495 Ml asm| o 7aMl gt AR e
Zambia 1500 oM 3aM 76M 51'79%/%) 35,‘2?3/% i 1(;/50
Sum 82002 1241 103 970| 3218 53419 18779| 5261




V78: GREATER RESPECT FOR AUTHORITY

V78. I'm going to read out a list of various changes in our way of life that might take place in the near future.
Please tell me for each one, if it were to happen, whether you think it would be a good thing, a bad thing, or
don't you mind? (Code one answer for each):

Greater respect for authority

-5 'Missing; Unknown'

-4 'Not asked'

-3 'Not applicable'

-2 'No answer'

-1'Don’t know'

1'Good’

2 'Don’t mind'

3 'Bad’

V78 ) ;/40 0/30 0/20 0/}) (}/0 EA] 30

w
Argentina 1002 6M 76,77?’2 20,26?72 2’720/1
Australia 1421 39M 60,8530/60 34170/?) 5’470/50
o
Bulgaria 1001 1M 141M 45%%2 47":3%2 7’2‘2/%
Burkina Faso 1534 8M|  35M|  81M 69%%2 17%‘)2 12‘18%/})
w2
chie 1000 1M 2TM| ool a0 3o
China 2015 um s U8 S0 L
Colombia 3025 29M 95’72%/90 6’14?)2 114‘})2
Cyprus 1050 10M 74,7370/30 20,28]‘.’/?) 4,9%2
Egypt 3051 M 16M 752’23?)/% 2371?)2 1’6‘[‘,2
Finland 1014 M| 26M 43f‘2%2 25’2550/%) 31%?)/80
S
Georgia 1500 12M|  172M 7021%/70 X 4’35%2 4’6%/%)
Guatemala 1000 oM 90%(3/60 5,75‘)); 3‘5%/50
rong Kon9 1252 M pam Gon% 147
o T
Indonesia 2015 17M|  62M  169M 16,269‘2 23’47%2 5;%22
Iraq 2701 60M|  343M 85'02‘})/% 9’27202 11120/60



Malaysia 1201 M 51’65%/?) 43%20/1 4,6502
Mali 1534 10M,  89M  27M 7;3?)2 L 12%2 10,1@60
Moldova 1046 37M 38%%/%) 5;},2 7’7702
orocee 1200 12M 71,70?72 25,2212 3,8“1’/10
Netherlands 1050 5M|  12M|  15M 72'7230/”(') 21?7%/}) 6’1?)/%
New Zealand 954 57M : 4":)%/40 40,32?)/}) 5’850/%
w3
T
olend 1009 WM oo e 11.0%
Romania 1776 sam| aeam 20N % e
Russia 2033 v aem| 23em SR80 e
Rwanda 1507 M 3M oM 9%,3(’)%2 7,19%2 1’110/70
Slovenia 1037 1M 7ML o5 e 1660
South Africa 2988 M 753;‘})2 19%%2 21050/?)
South Korea 1200 oM 28%302 30,?:1?)/40 41’43?]2
o T W
Switzerland 1241 1241M i 7 N
TR
Thailand 1534 8M 27'4&})2 39%?)/00 33’56})2
Trinidad and Tobago 1002 5M 90%%/1 7’9702 2’120/%)
CRC
Ukraine 1000 15M|  73M 78’74%2 18,12?)2 3’4?;/10
United Kingdom 1041 M 6M|  26M 7813%/40 L 6,14%2 4’8”;/90
vruguay 1000 73M 67?2202 23,%3%2 9,2%/50
UsA 1249 M M| ol szen| oo
vietarm 1495 M| 12M|  65M| giColl izger 0.0
Zambia 1500 oM 47M| 29M 62%%2 ng;%/f) 8})10/40
sum 82002 1241 48] 949 3158] 49140 19540/ 8917




V79: MORE EMPHASIS ON FAMILY LIFE

V79 I'm going to read out a list of various changes in our way of life that might take place in the near future.
Please tell me for each one, if it were to happen, whether you think it would be a good thing, a bad thing, or
don't you mind? (Code one answer for each):

More emphasis on family life

-5 'Missing; Unknown'

-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Good’

2 'Don’t mind'

3 'Bad'

V79 (N) I,/40 ty30 0/.23 0/%) 3/0 3/0 :i)
Andorra 1003 M M 9623/50 3,0%2 0,5ty50
Argentina 1002 aMm 93%302 6,1?)/:cl> 0,30/30
Australia 1421 26M 9320%/50 912%/2 0,8102
Brazil 1500 2M 9%4150/?, 2,4%/?) 0,50/80
Bulgaria 1001 M| 61M 91,88?1/20 5,750/?) 2,5%/30
Burkina Faso 1534 9M 12M 23M 93%/70 4112/:}) 5’5%/%
Canada 2164 aM oM 95%50/?1 4,3%/?) 0,2ty50
Chile 1000 2™ 26M 90?3270/2 8,1702 1,710/1
China 2015 M| 216M gig‘ﬁi 6%]‘32 1,520/1
Colombia 3025 M 95%%/2 0,820/?) 0,4102
Cyprus 1050 M 90?7?1/2 8,7?’/%) 0,6"/60
Egypt 3051 am 4m 95%%/20 3,18%2 0,20/50
Ethiopia 1500 1M M 8:7L.23?’/?1 10,1650/1 2,1?;
Finland 1014 1M M M 95%%/2 4,01/%) 0,4;;
France 1001 M M M 9321?;/30 6,26‘;)/% 0,402
Georgia 1500 M| 70M 9:5L,386°/§ 3,95;) 0,20}3
Germany 2064 15M]  36M 8%,71502 11,2932 1,0%2
Ghana 1534 10M 8M 8337?’/00 3,:23?;/?) 1,520/3;
Guatemala 1000 M 97?170/?1 1,6]‘;/?) 1,3102
Hong Kong 1252 M 75?1302 24,20%/?) 0,9%/%)
India 2001 Y 20M 71270/80 221)302 3,4%/1
Indonesia 2015 75M 24M 7™ 8%6300/60 617202 61010/00
. 2667 oM v 2438 169 44

92,0% 6,4% 1,7%

Irag 2701 2701M



el 1012 10M M 93?230/%> 6,5?’2 0,30/30
Yapan 1096 22M a7 115%| 1%
Jordan 1200 1M ggon  0.9%|  039%
Vaiaysia 1201 780%| 19.%|  27%
Mali 1534 1IM,  79M  16M 81,29%/% 4’72/1 10;%/90
Mexico 1560 M ™ 9%,47%/?) 1,9%2 1,420/%
Moldova 1046 M 91?732 6,970/?) 1,31;)
Morocco 1200 56 sage| acw| 06%
Netherlands 1050 M 13M 12M 77'74%/%) 20%%2 1’710/80
New Zealand 954 39M 91,87%2 8,312 )
Norway 1025 2M M 87,8080/73 11,12%2 1,9%/90
Per 1500 24M géis%/% 3,4502 0,910/40
Poland 1000 M) 32M 94%%/% 3,7%2 1,9%/?)
Romania 1776 20 123M g1% go 049
Russia 2033 M| 7OM 93%,%13;/%) 5,19%2 0,810/50
Rwanda 1507 M 6M 9;?;1%2 6,18?)2 0’8102
Servia 1220 1M 76M| ood0h oo 1.99%
Slovenia 1037 SM| - 13M 94,91?)2 4,8‘}72 1,110/10
South Africa 2988 M 825270/?) 12’31?)/?’ 1’7502
South Korea 1200 8301?)/?) 817?’/40 2,320/2
Spain 1200 SM| - 13M 9%,21%; 6,570/1 1,110/30
Sweden 1003 2M| g1Tge| 1990|3790
Switzerland 1241| 1241M : T &
Taiwan 1227 M| M| gron| 2% 0,6%
Thaiand 1534 16M r20%| 220%| 4%
Trinidad and Tobago 1002 aM 94?8?’/1 4’1‘(1)/}’ 1’110/%)
Turkey 1346 M| 2™ 83,15702 9,16%2 0,910/10
Ukraine 1000 BM|  6IM| giTor 1amer 1.0
United Kingdom 1041 M 2M 8M 92%?)/40 . oz/% 0a 02
vruguay 1000 4aM 88%‘}’2 8,170/?) 3,2%/10
Us 1249 20M M oo 116 08%
Vietnam 1495 M 8M| 3T 9;3:5%/1 6,7?’/1 0,810/})
zambia 1500 4M|  15M| a0 oreos 3%
sum 82092] 3942  106| 575/ 1200 69582 6332] 1255




V80: SCHWARTZ: IMPORTANT TO THIS PERSON TO
THINK UP NEW IDEAS

V80. Now I will briefly describe some people. Using this card, would you please indicate for each description
whether that person is very much like you, like you, somewhat like you, not like you, or not at all like you?
(Code one answer for each description):

It is important to this person to think up new ideas and be creative; to do things one’s own way.

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Very much like me'
2 'Like me'

3 'Somewhat like me'
4 'A little like me'

5 'Not like me'

6 'Not at all like me'

veo ™ e le e w s e e ke e

Argentina 1002 M| IM i aoam| 20% 200 12.0% 5%
Australa v 3OM 1605| 200%| 30686| 2099 Bive| 2.4
prect 1900 WM 0700 sade 210 oA 1119 L7
TR
uridna Faso 1034 SMI25M|6M 7 game 0w 107 50% Lo
Conada 2164 M2 sotne asom| 2ad% 0% 486 0%
Chile 1000 SMI 40M 30,23%2 31,%2/% 20,17%/80 ) 10,17?1/20 6,7602
China 2015 32M| - 64M 9,14%/?) 30,53%/?) zog%/?) 12,27%/30 21,%20/10 4,7%/10
Colombia 3025| 3025M : B N . . =
cyprus 1050 M soom| 32606 221%| e2m| 24m| oew
st 505t 2M| gpia| 22| 167%| 127%| 136%| 1029
Ethiopia 1500 M ™| 10M 20%%2 26’32?,/80 23’31‘},2 19’21%/20 9117‘})2 1’110/60
Fintan ot WM MU oon i zeew 13 7o 10
France 1001 M M 18,12%2 25%?’2 23,29%/80 19,17%/60 9,9%/90 3,43;0
Georgia 1500 1om) - 78M 9,%912 30%%2 27,32%2 10,1855/30 15,24%/80 6,690/30
Germany 2064 1M 19| ioGorl a1ige| 25av| 20406 7% 199
ERC Y
Guatemala 1000/ 1000M B b a i N .
Hong Kong 1252 1252M : : - - - -
India 2001 | a0 468]  s57|  276]  139] 109 44

29,4%| 35,0%| 17,3% 8,7% 6,8% 2,8%



Indonesia
Iran

Iraq

Italy

Japan
Jordan
Malaysia
Mali

Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway
Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan

Thailand

Trinidad and Tobago

Turkey

Ukraine

United Kingdom

Uruguay
USA
Vietnam

Zambia

Sum

2015

2667

2701

1012

1096

1200

1201

1534

1560

1046

1200

1050

954

1025

1500

1000

1776

2033

1507

1220

1037

2988

1200

1200

1003

1241

1227

1534

1002

1346

1000

1041

1000

1249

1495

1500

82992

18M

™

24M

21M

38M

M

4aM

42M

M

30M

6M

3M

16M

8M

M

4aM

2M

6M

2M

19M

M

21M

28M

21M
471

48M

8M

58M

34M

8M

37M

16M

5M

3M

18M

200M

110M

20M

27TM

27TM

24M

19M

2M

M

3M

37M

57M

3M

6M

13M

67M

14M
1734

386
19,8%

601
22,7%

60
5,8%

295
25,3%

136
11,3%

675
45,0%

324
21,6%

197
19,1%

382
32,9%

204
19,5%

168
16,5%

323
22,2%

100
10,2%

284
18,4%

268
14,0%

261
17,6%

170
14,4%

216
21,6%

882
29,7%

95
7,9%

104
8,8%

230
23,0%

236
19,0%

148
12,1%

62
4,1%

281
28,1%

319
24,4%
87
9,4%

189
18,3%

240
24,1%

187
15,4%

197
14,2%

553
37,7%

14633

594
30,5%

845
31,9%

162
15,6%

386
33,1%
352
29,3%
397
26,4%
465
31,0%
322
31,3%
370
31,8%
319
30,6%

284
27,9%

254
17,4%
326
33,2%
374
24,2%
419
21,9%
603
40,7%
183
15,5%
291
29,0%
1243
41,9%
203
16,9%
287
24,4%
328
32,8%
395
31,9%
261
21,4%
368
24,1%
318
31,8%
558
42,6%
168
18,2%
313
30,2%
273
27,5%
314
25,9%
458
33,1%
501
34,2%
20923

465
23,9%

759
28,6%

209
20,1%

274
23,5%

393
32,7%

169
11,3%

377
25,1%

223
21,7%

238
20,5%

272
26,1%

339
33,3%

490
33,6%

280
28,5%

463
29,9%

475
24,8%

270
18,2%

266
22,6%

272
27,1%

542
18,3%

370
30,9%

471
40,0%

306
30,6%

376
30,3%

347
28,4%

461
30,2%

165
16,5%

274
20,9%

200
21,6%

257
24,8%

258
26,0%

399
32,8%

403
29,1%

231
15,8%

17085

268
13,8%

274
10,3%

340
32,8%

186
16,0%

203
16,9%

93
6,2%

128
8,5%

166
16,1%

74
6,4%

136
13,0%

128
12,6%

197
13,5%

150
15,3%

259
16,8%

310
16,2%

156
10,5%

370
31,4%

110
11,0%

190
6,4%

263
21,9%

219
18,6%

92
9,2%

171
13,8%

226
18,5%

476
31,2%

93
9,3%

84
6,4%

203
21,9%

166
16,0%

121
12,2%

184
15,1%

168
12,1%

98
6,7%

9581

203
10,4%

104
3,9%

231
22,3%

26
2,2%
106
8,8%
123
8,2%
94
6,3%
88
8,5%
60
5,2%
100
9,6%

82
8,1%

132
9,0%

96
9,8%

92
6,0%

284
14,9%

167
11,3%

145
12,3%

87
8,7%

87
2,9%

220
18,4%

87
7,4%
38
3,8%

54
4,4%

210
17,2%

145
9,5%

109
10,9%

65
5,0%

175
18,9%

92
8,9%

65
6,5%

97
8,0%

96
6,9%

64
4,4%

6374

32
1,6%

69
2,6%

36
3,5%

11
0,9%

44
2,9%

114
7,6%

34
3,3%

38
3,3%

12
1,2%

17
1,7%

62
4,2%

30
3,1%

74
4,8%
155
8,1%

26
1,8%

43
3,7%

26
2,6%

21
0,7%

49
4,0%

0,7%

0,7%

0,6%

30
2,4%

16
1,0%

34
3,4%

0,7%

92
9,9%

19
1,8%

37
3, 7%

34
2,8%

61
4,4%

18
1,2%

2207






V81l: SCHWARTZ: IMPORTANT TO THIS PERSON TO BE
RICH

V81. Now I will briefly describe some people. Using this card, would you please indicate for each description
whether that person is very much like you, like you, somewhat like you, not like you, or not at all like you?
(Code one answer for each description):

It is important to this person to be rich; to have a lot of money and expensive things.

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Very much like me'
2 'Like me'

3 'Somewhat like me'
4 'A little like me'

5 'Not like me'

6 'Not at all like me'

Anorra 1008 M M 2,02"2 3,6?:’/60 13,10%/00 23,293;/?) 33,33%/30 24,231/30
Argentna 1002 M|  26M|  Gonel  aoe| 6iv6 17.8% 4340 28008
M| ol B o i o e
W B D o
S I B R S
o aE B T o
DRI .
Colombia 3025| 3025M : B N . . =
o B e e
mo! 3051 M| 10M T o 1sew 16.0% 2210 23%
Ethiopia 1500 M SM 10M 18,20?)2 24,37%/60 23%/60 13,26?’/10 14,2310/% 6,0%/90
Fintand toi4 M| M| ool asoe| 105%| 17.4% 431%| 23.6%
France 1001 M 2M 1,9%2 3,5%2 6,1?’/:}) 12,18%/80 33,323%/70 412%/80
Geord 1000 oM ST 5,47"/1 11,1150/80 18,25?’2 15,2920/70 31250/10 17,25%/90
o T T
Ghana 1534 M| M| 70| ore| 1o 00| 76| 2:6%
Guatemala 1000/ 1000M B b a i N .
Hong Kong 1252 1252M : : - - - -
dia 2001 vl asa 215 295|  369| 220 345|202

13,1% 17,9%| 22,4%| 13,4%| 21,0%, 12,3%



Indonesia
Iran

Iraq

Italy

Japan
Jordan
Malaysia
Mali

Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway
Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan
Thailand
Trinidad and Tobago
Turkey
Ukraine
United Kingdom
Uruguay
USA
Vietnam

Zambia

Sum

2015

2667

2701

1012

1096

1200

1201

1534

1560

1046

1200

1050

954

1025

1500

1000

1776

2033

1507

1220

1037

2988

1200

1200

1003

1241

1227

1534

1002

1346

1000

1041

1000

1249

1495

1500

82992

3M
2701M
1012M
M
954M
M
2M
2M
14M
1M
9944 33

19M

4aM

M

18M

26M

M

23M

M

3M

39M

M

35M

13M

6M

14M

5M

6M

5M

2M

5M

M

11M

2M

21M

16M

22M
461

20M

4aM

46M

31M

6M

29M

15M

M

M

13M

126M

69M

16M

15M

19M

20M

12M

M

M

2M

M

29M

30M

M

M

14M

46M

15M
1266

174
8,8%

303
11,4%

1
0,1%

149
12,8%
96
8,0%
521
34,5%
36
2,4%
41
4,0%
300
25,5%

18
1,7%

4
0,4%

22
1,5%
22
2,2%
68
4,2%
119
6,1%
172
11,6%
79
6,6%
15
1,5%
534
18,0%
39
3,3%
13
1,1%
9
0,9%
18
1,4%
28
2,3%
26
1,7%
45
4,5%
81
6,1%
47
4,9%
21
2,0%
15
1,5%
21
1,7%
70
4,9%
262
17,9%
5410

235
11,9%

488
18,4%

23
2,2%
269
23,0%

253
21,1%

345
22,9%

71
4,7%

139
13,5%

257
21,8%

56
5,4%

25
2,4%

50
3,4%

81
8,2%

162
10,0%

249
12,8%

365
24,6%

119
10,0%

53
5,2%

906
30,5%

81
6,7%

64
5,4%

34
3,4%

35
2,8%

94
7,7%

183
12,0%

123
12,3%

295
22,4%
140
14,7%

57
5,5%

42
4,2%

51
4,2%

265
18,7%

347
23,7%

8982

203
10,3%

753
28,3%

57
5,4%

287
24,6%
347
28,9%
214
14,2%
139
9,2%
178
17,3%
268
22,8%

128
12,2%

80
7,8%

130
8,9%

146
14,8%

339
21,0%

396
20,3%

335
22,6%

198
16,6%

164
16,2%

627
21,1%

149
12,4%

226
19,1%

117
11,7%

109
8,8%

156
12,8%

290
19,0%

101
10,1%

201
22,1%
225
23,5%

103
9,9%

97
9,8%

168
13,8%

367
25,9%

335
22,9%

11920

257
13,0%

578
21,7%

170
16,2%

379
32,4%

250
20,8%

132
8,7%

233
15,5%

238
23,1%

170
14,4%
193
18,4%

170
16,7%

159
10,9%

331
33,6%

497
30,8%

376
19,3%

175
11,8%

296
24,9%

177
17,5%

373
12,6%

181
15,1%

357
30,2%

188
18,7%

212
17,2%

235
19,2%

310
20,3%

126
12,6%

210
15,9%

180
18,8%

185
17,9%

113
11,4%

228
18,8%

378
26,6%

215
14,7%

12512

794
40,2%

285
10,7%

476
45,3%

85
7,3%

222
18,5%

204
13,5%

434
28,8%

297
28,8%

121
10,3%

471
44,9%

544
53,3%

694
47,5%

280
28,4%

252
15,6%

567
29,1%

347
23,4%

384
32,2%

347
34,3%

403
13,6%

490
40,8%

337
28,5%

470
46,9%

466
37,7%

555
45,4%

624
40,8%

449
44,9%

274
20,8%

278
29,0%

501
48,4%

303
30,6%

467
38,5%

254
17,9%

205
14,0%

20886

310
15,7%

252
9,5%

323
30,8%

32
2,7%

93
6,2%

592
39,3%

137
13,3%

61
5,2%

183
17,5%

198
19,4%

407
27,8%

126
12,8%

297
18,4%

243
12,5%

89
6,0%

115
9,7%

257
25,4%

125
4,2%

260
21,6%

184
15,6%

183
18,3%

397
32,1%

154
12,6%

96
6,3%

156
15,6%

167
12,7%
88
9,2%

169
16,3%

421
42,5%

279
23,0%

85
6,0%

98
6,7%

11578






V82: SCHWARTZ: IMPORTANT TO THIS PERSON
LIVING IN SECURE SUROUNDINGS

V82. Now I will briefly describe some people. Using this card, would you please indicate for each description
whether that person is very much like you, like you, somewhat like you, not like you, or not at all like you?
(Code one answer for each description):

Living in secure surroundings is important to this person; to avoid anything that might be dangerous.

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Very much like me'
2 'Like me'

3 'Somewhat like me'
4 'A little like me'

5 'Not like me'

6 'Not at all like me'

Andona 1003 W 019 48 181% 6% 3%  31%
T
Australa v 2M 22| a1 215%| 149%| 81 2.0
rect 1900 MM e o 1uew S| 4% 23
pulgaria 1ot M 4M| oo a1 231%| 154% 9%  4.0%
Burkina Faso 1534 o 3M ool | ek 7% 3k 2%
Canada 2164 MM oo saow 1ee% 1079  69%  Lew
Chile 1000 M| 33M 49’41702 27%%2 15’1950;40 . 5’75’)/50 1141(2
China 2015 26M| 50M 18:3;9%/?) 46%?’/1 16,%%/80 7,1130/80 7,161/80 2,6%/10
Colombia 3025  3025M ' : - - - -
cyprus 1050 M a26%| auew| 1650| 58%| 24%| 1.0%
EoPt 3051 MM o 1em 106% 48 1o% L%
Ethiopia 1500 M ™ 22M 21,32%% 25,%%/%) 21,3;3%/80 15,%3;2 12,19%/?, 2,43;/60
TRE -
France 1001 M e 26,21%2 31,3510/80 20,21?’2 11,1610/50 7,770/70 2,820/80
Georgia 1500 M| 48M 31,‘;502 41,52%2 16,26?’/00 5,7%/3, 3,950/60 1,1%/60
Ghena o34 MW g span  sow| 3o 1o% 0%
Guatemala 1000/ 1000M B b a i N .
Hong Kong 1252 1252M : : - - - -
dia 2001 i avem| 379 a12[  342[ 214 190 85

23,4%| 25,4%| 21,1%| 13,2%| 11,7% 5,2%



Indonesia
Iran

Iraq

Italy

Japan
Jordan
Malaysia
Mali

Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway
Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan
Thailand
Trinidad and Tobago
Turkey
Ukraine
United Kingdom
Uruguay
USA
Vietnam

Zambia

Sum

2015

2667

2701

1012

1096

1200

1201

1534

1560

1046

1200

1050

954

1025

1500

1000

1776

2033

1507

1220

1037

2988

1200

1200

1003

1241

1227

1534

1002

1346

1000

1041

1000

1249

1495

1500

82992

2M 22M

11M

2701M

1012M

2M

30M

29M

21M

M

954M

3M

42M

M

39M

1M 8M

6M

13M

6M

M

8M

2M

M

6M

M

™

3M

21M

2M 5M

2M 29M
9944 10 466

34M

M

52M

23M

™

30M

™

2M

2M

13M

135M

58M

6M

19M

19M

24M

11M

3M

2M

M

25M

25M

3M

8M

19M

14M

19M
1223

384
19,6%

1173
44,2%

55
5,3%

550
46,8%

270
22,5%

808
54,0%

534
35,6%

224
21,6%

496
42,1%
171
16,3%

135
13,2%

301
20,7%

239
24,3%

377
23,5%

343
17,5%

614
41,1%

195
16,4%

272
26,9%

1110
37,4%

160
13,4%

143
12,1%
125
12,5%

95
7,7%

348
28,4%

86
5,6%

362
36,1%

449
34,0%

196
20,3%

292
28,2%

223
22,5%

233
19,3%

343
23,3%

434
29,9%

19928

839
42,9%

953
35,9%

152
14,6%

441
37,4%

397
33,1%

417
27,9%

521
34,7%

322
31,0%

328
27,8%

243
23,2%

260
25,5%

460
31,6%

427
43,3%

485
30,3%

521
26,5%

529
35,4%

294
24,7%

350
34,6%

1152
38,9%

278
23,2%

380
32,2%

318
31,8%

231
18,7%

557
45,5%

404
26,4%

426
42,5%

535
40,5%

326
33,7%

378
36,5%

303
30,5%

346
28,6%

625
42,4%

436
30,1%

23147

385
19,7%

304
11,5%

272
26,1%

111
9,4%

329
27,4%

161
10,8%

221
14,7%

247
23,8%

237
20,1%

258
24,6%

254
24,9%

372
25,5%

184
18,6%

521
32,5%

443
22,5%

150
10,0%

289
24,3%

194
19,2%

468
15,8%

376
31,4%

351
29,7%

254
25,4%

245
19,8%

218
17,8%

491
32,1%

108
10,8%

220
16,7%

233
24,1%

183
17,7%

225
22,7%

304
25,2%

385
26,1%

296
20,4%

13946

234
12,0%

133
5,0%

374
35,8%

53
4,5%

143
11,9%

75
5,0%

95
6,3%

138
13,3%

86
7,3%

175
16,7%

176
17,3%

162
11,1%

82
8,3%

143
8,9%

309
15,7%

152
10,2%

263
22,1%

106
10,5%

172
5,8%

205
17,1%

151
12,8%

170
17,0%

274
22,1%

71
5,8%

362
23,7%

43
4,3%

71
5,4%

123
12,7%

103
9,9%

138
13,9%

167
13,9%

78
5,3%

178
12,3%

7814

94
4,8%

67
2,5%

162
15,5%

23
2,0%

52
4,3%

24
1,6%

60
4,0%

74
7,1%

26
2,2%
171
16,3%

163
16,0%

111
7,6%

42
4,3%

47
2,9%

247
12,5%

40
2,7%

128
10,8%

64
6,3%

52
1,7%

109
9,1%

120
10,1%

105
10,5%

281
22,7%

25
2,1%

169
11,1%

49
4,9%

36
2,7%
62
6,5%

70
6,7%

64
6,5%

118
9,8%

32
2,2%

79
5,4%

4867

21
1,1%

25
0,9%

29
2,8%

0,7%

12
0,8%

70
4,7%

34
3,3%

0,5%

30
2,8%

32
3,1%

51
3,5%

12
1,3%

29
1,8%
103
5,2%

10
0,7%

19
1,6%

26
2,6%

11
0,4%

70
5,8%

36
3,1%

28
2,8%

112
9,0%

0,4%

16
1,0%

14
1,4%

0,7%

28
2,9%

10
1,0%

39
3,9%

41
3,4%

11
0,7%

27
1,9%

1647






V83: SCHWARTZ: IMPORTANT TO THIS PERSON TO
HAVE A GOOD TIME

V83. Now I will briefly describe some people. Using this card, would you please indicate for each description
whether that person is very much like you, like you, somewhat like you, not like you, or not at all like you?
(Code one answer for each description):

It is important to this person to have a good time; to “spoil” oneself.

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Very much like me'
2 'Like me'

3 'Somewhat like me'
4 'A little like me'

5 'Not like me'

6 'Not at all like me'

Va3 N) o 2 o

Andona 1008 W) M e aoace| 204%| 7% 3% 19%
Argentna 1002 | 2aM) ol e 1sase| 200%| oanee| 13796
ot 1000 WM T aowe 17w 7o 1429 3%
TR
uridna Faso 1034 M3 SMyon ipeos s 160% 210% 19.4%
Canada e M) M| 1% 1ma o1ow 214% 215%  60%
Chile 1000 ™ 34M 28,2970/?) 29,201/80 27,21%/00 ) 11,11?1/70 3,9%/1
China 2015 32M) - 5TM 4,9?)/?) 17,32%/%) 13,26?’/:1[) 13,%9%/80 41,71%/10 9,13%/00
Colombia 3025| 3025M : B N . . =
CEE
o
Fihiopia 1500 WM IML oo 0% 220% 27s% 104%  140%
TR
France 100t M WM oom| 30% 100% 168% 7.3%  32%
ik 2064 M| 1M go7o) a01%6| 300%| 201%| 6| 10%
chane 103 1M M sl 7o 125% s 3500 209%
Guatemala 1000/ 1000M B b . i N .
Hong Kong 1252 1252M : ] - - - -
India 2001 M| 359M 10,19702 9,19%2 12,24%/30 11,10%/?) 272?1/80 271950/?)



Indonesia
Iran

Iraq

Italy

Japan
Jordan
Malaysia
Mali

Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway
Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan
Thailand
Trinidad and Tobago
Turkey
Ukraine
United Kingdom
Uruguay
USA
Vietnam

Zambia

Sum

2015

2667

2701

1012

1096

1200

1201

1534

1560

1046

1200

1050

954

1025

1500

1000

1776

2033

1507

1220

1037

2988

1200

1200

1003

1241

1227

1534

1002

1346

1000

1041

1000

1249

1495

1500

82992

3M
2701M
1012M
16M
954M
4M
M
M
2M
3M
9944 33

25M

19M

64M

27TM

37M

M

3M

43M

M

34M

11M

11M

16M

™

™

M

M

8M

4aM

21M

2M

21M

™

32M
579

32M

M

48M

25M

33M

37M

oM

3M

3M

12M

126M

54M

30M

21M

16M

22M

10M

5M

M

2M

2M

30M

24M

4aM

13M

17M

17M

20M
1275

145
7,4%

209
7,9%

19
1,8%

459
39,0%

78
6,5%

278
19,6%

321
21,5%

69
6,7%

174
15,0%

135
12,9%

61
6,0%

111
7,6%

40
4,0%

84
5,2%
142
7,3%

131
8,9%

113
9,6%

135
13,3%

588
19,8%

130
10,9%

73
6,2%

90
9,0%

188
15,1%

131
10,7%

54
3,5%

74
7,4%

184
14,0%

67
7,0%

92
8,9%

160
16,2%

59
4,9%

222
15,1%

198
13,7%

8275

497
25,4%

405
15,3%

53
5,1%

468
39,8%
200
16,7%
222
15,6%
433
28,9%
149
14,4%
220
18,9%
351
33,6%

167
16,4%

184
12,7%

131
13,3%

164
10,1%
277
14,1%
301
20,5%

149
12,6%

257
25,3%

1077
36,3%

263
21,9%

307
25,9%

222
22,2%

403
32,5%

305
24,9%

282
18,5%

117
11,8%

425
32,3%

145
15,1%

218
21,0%

261
26,4%

142
11,7%

616
41,9%

261
18,1%

15130

480
24,6%

678
25,6%

135
12,9%

139
11,8%
285
23,7%
184
12,9%
302
20,2%
194
18,7%
197
16,9%
245
23,4%

238
23,4%

351
24,1%
182
18,4%
330
20,4%
416
21,2%
233
15,9%
202
17,1%
230
22,7%
642
21,6%
326
27,2%
415
35,1%
266
26,7%
329
26,5%
240
19,6%
516
33,8%
74
7,5%
303
23,0%
209
21,8%
199
19,3%
208
21,1%
326
26,9%
429
29,2%
236
16,3%
14940

349
17,9%

611
23,1%

356
34,0%

92
7,8%

256
21,3%

188
13,2%

157
10,5%

215
20,7%

258
22,2%
173
16,5%

221
21,7%

292
20,0%

245
24,8%

468
29,0%

378
19,2%

199
13,6%

307
26,0%

155
15,3%

356
12,0%

212
17,6%

234
19,8%

202
20,3%

219
17,7%

226
18,5%

436
28,6%

122
12,2%

152
11,5%

187
19,6%

213
20,6%

202
20,5%

273
22,5%

110
7,5%

254
17,6%

12726

412
21,1%

380
14,4%

363
34,6%

18
1,5%
295
24,6%
285
20,1%
118
7,9%
251
24,2%
211
18,1%
128
12,3%

272
26,7%

345
23,7%

256
26,0%

263
16,3%
475
24.,2%
396
27,0%

329
27,8%

171
16,9%

223
7,5%

209
17,4%

137
11,6%

180
18,1%

78
6,3%

268
21,9%

211
13,8%

434
43,5%

171
13,0%

212
22,2%

256
24,8%

88
8,9%

308
25,4%

68
4,6%

261
18,1%

13216

72
3, 7%

364
13,8%

122
11,6%

87
7,2%

264
18,6%

165
11,0%

159
15,3%

103
8,9%

14
1,3%

60
5,9%

174
11,9%

133
13,5%

307
19,0%

275
14,0%

205
14,0%

83
7,0%

66
6,5%

79
2,7%

60
5,0%

17
1,4%
37
3,7%

22
1,8%

54
4,4%

27
1,8%

175
17,6%

81
6,2%

135
14,2%

55
5,4%

68
6,9%

103
8,5%

24
1,6%

235
16,3%

6875






V84: SCHWARTZ: IMPORTANT TO THIS PERSON TO
HELP THE PEOPLE

V84. Now | will briefly describe some people. Using this card, would you please indicate for each description
whether that person is very much like you, like you, somewhat like you, not like you, or not at all like you?
(Code one answer for each description):

It is important to this person to help the people nearby; to care for their well-being.

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Very much like me'
2 'Like me'

3 'Somewhat like me'
4 'A little like me'

5 'Not like me'

6 'Not at all like me'

ve4 v o e A A S S A
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o S
china 2015 16M 44| oy oel arane| 17.0% 6o 5% 1%
Colombia 3025| 3025M : B N . . =
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Hong Kong 1252 1252M - : - - - :
India 2001 M| 261M 29,521%/?) 36%1/% 17,2222 8,134‘1’/50 5,0%/70 3,250/2



Indonesia
Iran

Iraq

Italy

Japan
Jordan
Malaysia
Mali

Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway
Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan
Thailand
Trinidad and Tobago
Turkey
Ukraine
United Kingdom
Uruguay
USA
Vietnam

Zambia

Sum

2015

2667

2701

1012

1096

1200

1201

1534

1560

1046

1200

1050

954

1025

1500
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1776

2033

1507

1220

1037

2988

1200

1200

1003

1241

1227

1534
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1346
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1041

1000

1249

1495
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82992

18M

34M
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5M 24M
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3M 2M
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36M

M

34M
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20M
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M

M
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2M 5M
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25M

M
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25M

11M
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13M
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15M

29M

10M

2M

M

M

21M

14M

2M

10M

13M

23M

18M
1030

464
23,5%

742
28,2%

60
5,8%

578
49,2%

130
10,8%

857
57,4%

498
33,2%

210
20,2%

355
30,2%

260
24,9%

285
28,0%

442
30,2%

175
17,8%

219
13,5%

652
32,8%

452
30,3%

150
12,8%

273
26,9%

761
25,7%

75
6,2%

313
26,5%

325
32,5%

279
22,5%

286
23,4%

73
4,8%

347
34,7%

444
33,5%

278
28,5%

259
25,0%

261
26,4%

224
18,4%

251
17,1%

468
32,0%

19780

960
48,7%

1021
38,8%

163
15,6%

443
37,7%

342
28,5%

399
26,7%

558
37,2%

375
36,1%

390
33,2%

430
41,3%

454
44,6%

496
33,9%

463
46,9%

407
25,1%

786
39,5%

575
38,5%

307
26,1%

417
41,1%

1235
41,7%

216
18,0%

500
42,3%

456
45,6%

519
41,9%

509
41,6%

415
27,2%

426
42,6%

531
40,1%

395
40,5%

439
42,3%

345
34,8%

437
35,9%

611
41,7%

483
33,1%

26272

354
18,0%

632
24,0%

272
26,1%

103
8,8%
408
34,0%
116
7,8%
262
17,5%
269
25,9%
258
22,0%
211
20,3%

200
19,6%

327
22,4%

272
27,5%

698
43,1%
352
17,7%
240
16,1%

394
33,6%

216
21,3%

627
21,2%

306
25,5%

272
23,0%

169
16,9%

316
25,4%

302
24,6%

540
35,4%

144
14,4%

242
18,3%

176
18,0%

198
19,1%

216
21,8%

361
29,7%

498
34,0%

240
16,4%

15210

151
7,7%

156
5,9%

429
41,2%
44
3,8%

245
20,4%

72
4,8%

119
7,9%

150
14,4%

126
10,7%

98
9,4%

68
6,7%

113
7,7%

59
6,0%

227
14,0%

126
6,3%

153
10,2%

245
20,9%

75
7,4%

253
8,5%

339
28,3%

71
6,0%

43
4,3%
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8,0%
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7,4%

394
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53
5,3%
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89
9,1%
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11,4%
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11,6%
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13,0%

68
4,6%
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10,9%

7162
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2,0%
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7
0,6%
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5,2%
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17
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32
3,1%
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3,2%
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3,9%
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15
1,5%
46
2,8%
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4,1%
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5,7%
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2,6%
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2,2%
209
17,4%
23
1,9%
8
0,8%
22
1,7%
33
2,7%
90
5,9%
21
2,1%
28
2,1%
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2,1%
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1,9%
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3,5%
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2,1%
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2,0%
72
4,9%
2334

13
0,7%

29
1,1%

11
1,1%

13
1,1%

19
1,3%

45
3,0%

0,3%

0,7%

0,3%

30
2,0%

0,2%

23
1,4%
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13
0,9%

11
0,9%

0,7%

19
0,6%
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0,2%

0,5%

0,4%

13
0,9%

0,9%

0,7%

16
1,7%

0,3%

18
1,8%

11
0,9%

0,5%

39
2,7%

774






V85: SCHWARTZ: IMPORTANT TO THIS PERSON BEING
VERY SUCCESSFUL

V85. Now I will briefly describe some people. Using this card, would you please indicate for each description
whether that person is very much like you, like you, somewhat like you, not like you, or not at all like you?
(Code one answer for each description):

Being very successful is important to this person; to have people recognize one’s achievements.

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Very much like me'
2 'Like me'

3 'Somewhat like me'
4 'A little like me'

5 'Not like me'

6 'Not at all like me'

T I
Argentina 1002 M| M| ool same| 17| 23.%| 19706 10,00
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R
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SR
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Indonesia
Iran

Iraq

Italy

Japan
Jordan
Malaysia
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Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway
Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan
Thailand
Trinidad and Tobago
Turkey
Ukraine
United Kingdom
Uruguay
USA
Vietnam
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Sum
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2701
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1096
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1201

1534
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1046

1200
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954
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1507

1220
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1249

1495

1500
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267
13,8%
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25
2,4%
538
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125
10,4%
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42,5%

273
18,2%
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281
24,4%
45
4,3%

39
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258
18,0%
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11,1%
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10,0%

167
8,6%

262
17,8%

125
10,6%

159
15,9%
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24,3%

144
12,0%

65
5,5%

38
3,8%
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8,5%

44
3,6%

45
2,9%

257
25,7%

398
30,2%
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10,6%
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9,1%

66
6,8%
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7,5%
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13,7%
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25,6%
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392
20,3%
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27,9%
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9,1%

442
37,7%
262
21,8%
345
23,7%
404
26,9%
285
27,5%
304
26,4%
121
11,6%
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21,8%
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32,1%
286
18,1%
368
18,8%
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25,5%
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16,8%
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15,4%
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465
30,4%
336
33,6%
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217
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216
14,4%
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182
18,5%
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18,6%

216
14,6%
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13,0%
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26,1%
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18,1%
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21,5%
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23,7%
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18,4%
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33,5%
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102
7,0%
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13,3%
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8,3%
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223
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93
9,3%
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4,3%
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15,1%
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35,6%
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12,9%
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4,8%
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25,1%
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8,7%
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158
10,5%

49
4,7%

41
3,6%

113
10,8%

83
8,2%

81
57%

37
3,8%

159
10,1%

208
10,6%

48
3,3%

41
3,5%

31
3,1%

51
1,7%

58
4,8%

23
2,0%

88
8,9%

82
6,6%

79
6,4%

28
1,8%

34
3,4%

17
1,3%

39
4,1%

70
6,8%

175
18,0%

114
9,4%

40
2,8%

66
4,5%

3797






V86: SCHWARTZ:IMPORTANT TO THIS PERSON
ADVENTURE AND TAKING RISKS

V86. Now I will briefly describe some people. Using this card, would you please indicate for each description
whether that person is very much like you, like you, somewhat like you, not like you, or not at all like you?
(Code one answer for each description):

Adventure and taking risks are important to this person; to have an exciting life.

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Very much like me'
2 'Like me'

3 'Somewhat like me'
4 'A little like me'

5 'Not like me'

6 'Not at all like me'

W B e
Argentna 1002 M| 2M el o] 10006 1089 3200 2100
prect 1900 MMl 00% oo o 400 2560
TR
uridna Faso 1034 2M SIM M| Tk 00 1000 12.8% 199 14.0%
Canada 2164 M ™M gon sazw| 17 177% 2.0 1425
Chile 1000 SM| 40M 11,10?)2 14,1;3) 19,19%/00 - 29,2780/30 24,283;/70
China 2015 30M|  64M 3,3%/40 8,10502 8,13?’2 9,1270/70 49?2?1/60 212%/10
Colombia 3025  3025M ; : : - - -
cyprs 100 oM 17.4% 161% 17.4% 168% 181% 14106
o T
o
TR
France 1001 M| M| M| oo 1omer 130 10,05 26.0% 21.9%
Georg 1900 UM ML o 05 100w 1436 21 207%
s LT
Guatemala 1000/ 1000M B b a i N .
Hong Kong 1252 1252M : : : - - -
dia 2001 | ama 331 374 327|221 182[ 142

21,0%| 23,7%| 20,7%| 14,0% 11,5% 9,0%
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2M

954M
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M

3M

72M

M

45M

6M

14M
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10M

3M

2M

M

™

4aM

™

9M

M
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19M

26M
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36M

5M

64M

34M

41IM

28M

18M

M

3M

11M
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59M

82M

28M

19M

56M

13M

™

4aM

M

M

33M

26M

M

11M

16M

43M

21M
1609

288
14,8%

285
10,8%

9
0,9%

265
22,7%

66
5,5%

305
21,7%

153
10,2%

57
5,5%

159
13,9%

50
4,8%

79
7,8%

87
6,1%

72
7,3%

59
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114
5,8%
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16,5%

113
9,6%

75
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51
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44
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48
3,9%

21
1,7%

52
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125
12,5%
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10,9%

64
6,6%

85
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59
6,0%

46
3,8%

44
3,1%

255
17,6%

6465

493
25,4%

452
17,1%

27
2,6%

307
26,3%

170
14,2%

301
21,4%

177
11,8%

153
14,9%

177
15,4%

125
11,9%

151
14,8%

136
9,5%

159
16,1%

109
6,9%

205
10,4%

311
22,1%

115
9,8%

134
13,3%

718
24,5%

210
17,5%

146
12,3%

120
12,1%

119
9,6%

55
4,5%

246
16,1%

177
17,7%

228
17,4%
100
10,4%

177
17,1%

80
8,1%

130
10,7%

155
10,9%

318
21,9%

10171

387
19,9%
514
19,4%

69
6,7%
257
22,0%
276
23,0%
225
16,0%
227
15,1%
135
13,1%
182
15,9%
204
19,5%

215
21,1%
232
16,2%
189
19,1%
226
14,3%
313
15,9%
247
17,5%
144
12,3%
170
16,9%
607
20,7%
313
26,1%
286
24,1%
183
18,3%
182
14,8%
142
11,6%
379
24,8%
133
13,4%
215
16,5%
148
15,3%
152
14,6%
161
16,3%
263
21,7%
176
12,4%
282
19,4%
12047

337
17,3%

653
24,6%

178
17,2%
242
20,8%

261
21,7%

201
14,3%

209
13,9%

185
18,0%

201
17,5%
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20,1%

236
23,2%

204
14,3%

238
24,1%

430
27,2%
273
13,9%

145
10,3%
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23,5%
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14,6%

410
14,0%

249
20,7%

323
27,3%

190
19,1%

226
18,3%
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13,2%
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28,9%

121
12,1%

184
14,1%
178
18,4%

179
17,3%

146
14,8%

238
19,7%

321
22,7%

212
14,6%

12127

368
18,9%

435
16,4%
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46,8%

95
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281
23,4%

222
15,8%

295
19,6%

271
26,4%

207
18,0%

340
32,5%

281
27,6%

468
32,7%

209
21,1%

304
19,2%

543
27,6%

304
21,6%
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34,8%

255
25,3%

491
16,7%

245
20,4%

292
24,7%
325
32,6%

367
29,7%

558
45,6%

334
21,9%

311
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274
21,0%

279
28,8%

333
32,2%

216
21,8%

356
29,4%

408
28,8%

224
15,4%

17572

71
3, 7%

312
11,8%

266
25,8%

147
12,2%

153
10,9%

444
29,5%

227
22,1%

221
19,3%

117
11,2%

57
5,6%

302
21,1%

121
12,2%

455
28,7%

518
26,3%

169
12,0%

116
9,9%

227
22,5%

319
10,9%

84
7,0%

85
7,2%
135
13,5%

292
23,7%
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23,4%

75
4,9%

130
13,0%

262
20,1%
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20,4%
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10,6%
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33,1%
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14,7%

312
22,0%

161
11,1%
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V87: SCHWARTZ: IMPORTANT TO THIS PERSON TO
ALWAYS BEHAVE PROPERLY

V87. Now I will briefly describe some people. Using this card, would you please indicate for each description
whether that person is very much like you, like you, somewhat like you, not like you, or not at all like you?
(Code one answer for each description):

It is important to this person to always behave properly; to avoid doing anything people would say is wrong.

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Very much like me'
2 'Like me'

3 'Somewhat like me'
4 'A little like me'

5 'Not like me'

6 'Not at all like me'

4 3 2 1

V87 N " o o
120 372 239 144 85 40
Andorra 1003 M IME 10006 37.2% 23.9%| 14.4% 85%  4.0%
. 176 401 192 121 54 33
Argentina 1002 MELIME 8006 41,00 19.6%| 12.4%  55%  3.4%
. 201 368 288 289 193 54
Australia 1421 29M 14,4%| 26,4%| 20,7%| 20,8% 13,8% = 3,9%
. 320 657 244 113 133 25
Brazil 1500 ™ M o140 441% 16.4%  7.6%  8.9%  1.7%
. 154 301 240 140 78 42
Bulgaria 1001 M 4AME 600 31506 25.1%| 14.7% 8.2%  4,4%
. 544 447 203 117 88 55
Burkina Faso 1534 6M 29M 45M 37.4%| 30.7%| 14,0% 8.0% 6.1% 3.8%
394 608 402 304 337 92
Canada 2164 ™M 20ME 8406 284%  18.8% 14.2%  158%  4.3%
. 277 257 225 , 134 58
Chile 1000 SMI 4BMI 59106 27,1%  23.7% 14,1%| 6,1%
. 282 758 261 176 338 109
China 2015 33M| 58MI 14706 394%  13.6%  9.1% 17.6%  5.7%
Colombia 3025/ 3025M ) ) ) ) ) )
327 305 183 113 83 32
Cyprus 1050 ™ 31,3% 29,3%| 17,6%  10,9% @ 7,.9%| 3,1%
1792 681 372 118 50 37
Egypt 3051 M 5g 806 22306 122%  3.9%  1,6% 1,2%
. 304 330 367 260 181 23
Ethiopia 1500 M 8MI 23M1 50806 225% 251% 17.7%| 12.4%  1.6%
. 61 254 240 216 189 49
Finland 1014 2M M 619 25206 238% 21,4% 187%  4.8%
256 330 210 102 62 36
France 1001 2M M1 05706 331% 211% 103%  62%  3.6%
. 604 549 198 56 39 9
Georgia 1500 M 43MU 4506 37.7%  13.6%|  3.8% 27%  0,6%
278 501 524 387 238 95
Germany 2064 IOMI 20M 15506 2479 25.9%| 19.1%  11.8%  4,7%
844 525 100 37 25 3
Ghana 1534 5500  342%  65%  24%  16%  0.2%
Guatemala 1000/ 1000M ) ) ) ) ) )
Hong Kong 1252| 1252M ) ) ) ) ) )
. 544 542 269 158 115 56
India 2001 IM|316MI 55306 32,206 16,0%  9.4%|  6.8%  3.3%
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28,9%

903
34,0%

40
3,9%

602
51,0%

167
13,9%

710
48,4%

349
23,3%

181
17,5%

342
29,3%

90
8,7%

62
6,1%

239
16,6%

118
12,1%

321
19,8%

379
19,3%
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173
14,7%
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22, 7%

1078
36,4%

259
21,5%

204
17,2%
74
7,4%
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16,0%
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16,0%

87
5,7%

335
33,5%

309
23,5%

147
15,6%

262
25,4%
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17,6%

138
11,4%

225
15,4%

508
34,9%

17774

945
48,0%

1051
39,6%

124
12,0%

396
33,5%

310
25,8%

451
30,7%

433
28,9%

370
35,9%

338
28,9%

219
21,0%

224
22,0%

455
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408
41,8%

504
31,0%

572
29,2%
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342
33,8%

1115
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366
30,5%

473
39,9%

220
22,0%

332
27,0%

486
39,7%
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25,7%

377
37,6%

528
40,2%

292
30,8%

336
32,6%
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312
25,8%
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40,5%
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259
13,1%
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368
30,6%
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222
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15,6%

331
27,6%

349
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355
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89
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205
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18,3%

152
14,8%
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16,3%
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18,1%
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11,4%
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24,1%
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0,8%
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2,9%
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7,6%
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36
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75
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81
2,7%
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5,5%
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14,7%

72
5,9%
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8,3%

1
7,7%
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5,6%
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9,1%

85
8,2%
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9,9%
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83
5,7%

93
6,4%

6029

23
1.2%

36
1,4%

34
3,3%

21
1,7%

23
1,6%

183
12,2%

22
2,1%

36
3,1%

43
4,2%

51
5,0%

79
5,5%

16
1,6%

27
1,7%
46
2,3%

19
1,3%

25
2,1%

40
3,9%

21
0,7%

20
1,7%

0,5%

54
5,4%

67
5,5%

17
1,4%

26
1,7%

21
2,1%

32
2,4%
26
2,7%

28
2,7%

60
6,1%

62
5,2%

39
2,7%

44
3,0%
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V88: SCHWARTZ: IMPORTANT TO THIS PERSON
LOOKING AFTER ENVIRONMENT

V88. Now | will briefly describe some people. Using this card, would you please indicate for each description
whether that person is very much like you, like you, somewhat like you, not like you, or not at all like you?
(Code one answer for each description):

Looking after the environment is important to this person; to care for nature.

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Very much like me'
2 'Like me'

3 'Somewhat like me'
4 'A little like me'

5 'Not like me'

6 'Not at all like me'

-4 3 2 1 1 2 3 4 5 6

ves N) oy % % % % % % % % %
309 530 106 33 12 11
Andorra 1003 M 3000 529%| 10,6%  33%  1.2% 1,1%
. 179 410 201 126 37 18
Argentina 1002 SMI 25M1 5406 4220 207% 13.0%| 3.8%  1.9%
. 278 483 312 250 63 8
Australia 1421 26M 19,9%| 34,7%| 22,4%  18,0%  4,5%  0,6%
. 396 780 197 66 51 8
Brazil 1500 M 26,4% 52,0%| 13,2%| 4,4%  3,4%| 0,5%
. 145 312 270 144 57 21
Bulgaria 1001 M S2ME 5 a0h| 32,006 28.4%| 15206 6.0%  2,2%
. 425 474 264 159 73 44
Burkina Faso 1534 oM 29M 57M 205%| 32.9%| 18,3%| 11.0% 5.1% 3.1%
679 800 425 175 57 14
Canada 2164 SMI 1IMI 59 606 3720 19.8%  8.2%  27%  0.6%
. 264 275 260 , 112 41
Chile 1000 MEAIME e 28.9% |  27.3% 11,8%|  4,3%
. 356 951 285 171 99 68
China 2015 28M| 5TMI 15406 493%  14.8%  8.9% 51%  35%
Colombia 3025/ 3025M ) ) ) ) ) )
337 290 215 132 56 15
Cyprus 1050 am 32,206 27.8%| 20,6% 12,6% @ 54%| 1,5%
1087 827 715 275 84 56
Egypt 3051 M SMI" 35706 27,20 235%  9.0% 2.8%  1.8%
L 407 324 315 284 125 23
Ethiopia 1500 BMI 14M1 50506 21.9% 213% 19.2%  85%  1.6%
. 207 433 254 92 22 4
Finland 1014 M M 50506 42.8% 251%| 9.0% 22%  04%
256 282 221 155 61 23
France 1001 M MU 05606 28206 2220 155%| 61%  2,3%
. 441 648 258 65 25 5
Georgia 1500 I3MI - 45M1 g 606 44.9%| 17.9%| 45% 1.7%  0,3%
263 535 606 436 145 40
Germany 2064 2IME I9ME 3006l 26,5% 29.9%| 21,5%  7.2% 2.0%
596 581 220 81 32 14
Ghana 1534 M ™ 2M1 39106 381% 14.4% ~53%  2.1%  0.9%
Guatemala 1000/ 1000M ) ) ) ) ) )
Hong Kong 1252| 1252M ) ) ) ) ) )
india 2001 wml so7M 495 450 301 138 67 42

33,2%| 30,1%| 20,2% 9,2% 4,5% 2,8%



Indonesia
Iran

Iraq

Italy

Japan
Jordan
Malaysia
Mali

Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway
Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan
Thailand
Trinidad and Tobago
Turkey
Ukraine
United Kingdom
Uruguay
USA
Vietnam

Zambia

Sum

2015

2667

2701

1012

1096

1200

1201

1534

1560

1046

1200

1050

954

1025

1500

1000

1776

2033

1507

1220

1037

2988

1200

1200

1003

1241

1227

1534

1002

1346

1000

1041

1000

1249

1495

1500

82992

M
2701M
1012M
20M
954M
1M
3M
2M
1M
3M
9944 42

19M

13M

M

52M

27TM

43M

2M

3M

43M

M

31M

M

3M

21M

6M

3M

M

™

M

9M

M

21M

™

30M
511

20M

4aM

45M

22M

16M

23M

™

2M

3M

15M

150M

99M

20M

29M

14M

47TM

18M

M

M

M

26M

23M

4aM

8M

15M

14M

29M
1494

571
28,9%

882
33,3%

73
6,9%

560
47,6%

154
12,8%

646
44, 7%

511
33,8%

164
15,8%

358
30,9%
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27,6%

236
24,0%

661
41,4%
536
27,8%

273
18,4%

335
28,6%

187
18,4%

726
24, 7%

330
27,5%

337
28,6%

250
25,0%

251
20,2%

361
29,5%

503
32,9%

154
15,3%

201
15,2%

285
29,4%

197
19,1%

245
24,7%

352
29,0%

482
32,7%

255
17,7%

16167

111
5,6%

181
6,8%

381
36,3%

41
3,5%

266
22,2%

109
7,5%

113
7,5%

145
14,0%

169
14,6%

178
17,0%

145
14,2%

188
12,9%

67
6,8%

161
10,1%

357
18,5%

150
10,1%

290
24,8%

83
8,2%

395
13,4%

275
22,9%

104
8,8%

163
16,3%

127
10,3%

190
15,5%

315
20,6%

106
10,6%

43
3,2%

191
19,8%

158
15,3%

141
14,2%

245
20,2%

87
5,9%

252
17,5%

8709

41
2,1%

45
1,7%

87
8,3%

11
0,9%

52
4,3%

48
3,3%

31
2,1%

48
4,6%

69
6,0%

88
8,4%

33
3,2%

62
4,3%

23
2,3%

42
2,6%
140
7,3%

120
8,1%

76
6,5%

12
1,2%

236
8,0%

162
13,5%

33
2,8%

48
4,8%

30
2,5%

34
2,8%

i
5,0%

53
5,3%

27
2,1%
89
9,2%

45
4,4%

56
5,6%

110
9,1%

27
1,8%

125
8,7%

3360

0,4%

19
0,7%

2,6%

39
2,6%

12
1,2%

19
1,6%

13
1,2%

0,5%

30
2,1%

12
1,3%

22
1,4%
59
3,1%

58
3,9%

34
2,9%

0,8%

60
2,0%

29
2,4%

0,2%

10
1,0%

0,3%

20
1,6%

0,6%

17
1,7%

11
0,8%

28
2,9%

0,6%

21
2,1%

28
2,3%

12
0,8%

66
4,6%

1167






V89: SCHWARTZ: IMPORTANT TO THIS PERSON
TRADITION

V89. Now I will briefly describe some people. Using this card, would you please indicate for each description
whether that person is very much like you, like you, somewhat like you, not like you, or not at all like you?
(Code one answer for each description):

Tradition is important to this person; to follow the customs handed down by one’s religion or family.

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Very much like me'
2 'Like me'

3 'Somewhat like me'
4 'A little like me'

5 'Not like me'

6 'Not at all like me'

veo v o e A A S S A

Andona 1003 MM v uow| 148% B 6%
T
Brazi 1500 M 21,3;%/?) 42%%; 15,2530/30 7,122/70 10,10%/90 3,750/60
pulgerta 1ot WM T some 174w sav a3 L%
Canada 2164 M| 1M oo 7oe| seae| 18706 142%| 116%| 7.2%
chie 1000 MM 3o e 210% | 10| 7.0%
Colombia 3025| 3025M : B N . . =
cyprus 1050 ™ s64%| 202%| 189%| 89%| 4% 3%
st 505t M 85%%2 10,?;3202 3,1810/50 1,750/10 0,4%/1 0,6%/80
Ethiopia 1500 15M| - 21M 292%2 15,27%2 20,22%/50 19,26%/70 10,18?’/?3 3,850/60
PREIE
France 100t MM e aew 1o 17.0% 15.% 160%
TEr
chana 1054 MM s arew| 14w oo B Lo
Guatemala 1000/ 1000M B b . i N .
Hong Kong 1252| 1252M h b b . = a
India 2001 M 287M 651 580 255 130 60 37

38,0%| 33,9%| 14,9% 7,6% 3,5% 2,2%



Indonesia
Iran

Iraq

Italy

Japan
Jordan
Malaysia
Mali

Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway
Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan
Thailand
Trinidad and Tobago
Turkey
Ukraine
United Kingdom
Uruguay
USA
Vietnam

Zambia

Sum

2015

2667

2701

1012

1096

1200

1201

1534

1560

1046

1200

1050

954

1025

1500

1000

1776

2033

1507

1220

1037

2988

1200

1200

1003

1241

1227

1534

1002

1346

1000

1041

1000

1249

1495

1500

82992

M
2701M
1012M
27TM
954M
2M
1M
4aM
9944 38

24M

10M

46M

22M

15M

M

4aM

48M

M

29M

6M

5M

22M

™

3M

M

M

2M

M

8M

M

21M

oM

24M
459

15M

3M

65M

22M

11M

22M

13M

4aM

4aM

10M

113M

53M

18M

21M

17M

56M

17M

2M

M

M

4aM

24M

14M

oM

10M

12M

12M

12M
1124

661
33,5%

928
35,0%

20
1,9%

781
66,3%

213
17,7%

837
57, 7%

523
34,5%

291
28,2%

602
50,8%

95
9,1%

167
16,4%

249
17,2%

295
29,8%

494
30,2%

446
22,6%

367
24, 7%

260
22,1%

223
22,0%

899
30,7%

88
7,4%

196
16,7%

128
12,8%

158
12,7%

223
18,2%

211
13,8%

294
29,4%

540
40,8%

225
23,0%

214
20,8%

232
23,4%

216
17,8%

392
26,6%

510
34,9%

20921

892
45,2%

871
32,8%

86
8,3%

275
23,3%

335
27,9%

326
22,5%

465
30,7%

381
36,9%

321
27,1%
160
15,3%

348
34,2%

393
27,1%

450
45,4%

525
32,1%

627
31,8%

530
35,7%

311
26,4%

286
28,2%

1155
39,4%

178
14,8%

394
33,4%

243
24,2%

303
24,5%

402
32,8%

566
36,9%

273
27,4%

492
37,2%

315
32,2%

278
27,0%

299
30,2%

312
25,7%

572
38,8%

405
27, 7%

20935

281
14,2%

499
18,8%

165
16,0%

74
6,3%

375
31,2%

145
10,0%

214
14,1%

216
20,9%

157
13,2%

194
18,6%

211
20,7%

351
24,2%

153
15,4%

443
27,1%
436
22,1%
254
17,1%

326
27,7%

242
23,9%

491
16,7%

317
26,4%

353
29,9%

234
23,4%

255
20,6%

269
22,0%

483
31,5%

126
12,6%

191
14,5%

196
20,0%

160
15,5%

168
17,0%

329
27,1%

338
22,9%

215
14,7%

13078

78
3,9%

195
7,3%

307
29,8%

38
3,3%

219
18,2%

67
4,6%

133
8,8%

88
8,5%

81
6,8%

178
17,0%

162
15,9%

190
13,1%

60
6,0%

130
8,0%
231
11,7%
187
12,6%

193
16,4%

115
11,4%

236
8,0%

306
25,5%

147
12,5%

179
17,9%

227
18,3%

176
14,3%

222
14,5%

76
7,6%

53
4,0%

134
13,7%

143
13,9%

136
13,7%

177
14,5%

109
7,4%

178
12,2%

7952

48
2,4%

98
3,7%

283
27,4%
10
0,9%
44
3,7%
44
3,0%
80
5,3%
45
4,4%
20
1,7%
289
27,6%

111
10,9%

173
11,9%
21
2,1%
26
1,6%
152
7,7%
112
7,5%
67
5,7%
90
8,9%
114
3,9%
245
20,4%
68
5,8%
162
16,2%
189
15,3%
121
9,9%
41
2,7%
157
15,7%
24
1,8%
66
6,7%
164
15,9%
88
8,9%
129
10,6%
32
2,2%
85
5,8%
5629

15
0,8%

63
2,4%

170
16,5%

15
1,2%

31
2,1%

101
6,7%

12
1,2%

0,3%

128
12,3%

18
1,8%

95
6,6%

11
1,1%

16
1,0%
82
4,1%
34
2,3%

20
1,7%

57
5,6%

37
1,3%

66
5,5%

21
1,8%

56
5,6%

106
8,5%

35
2,9%

0,6%

72
7,2%

22
1,7%
43
4,4%

69
6,7%

67
6,8%

52
4,3%

30
2,0%

67
4,6%

2913






VI0: OPINION ABOUT SCIENTIFIC ADVANCE

V90. In the long run, do you think the scientific advances we are making will help or harm mankind? (Code one
answer):

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer’

-1 'Don’t know'

1 'Will help'

2 'Will harm'

3 'Some of each’

Andorra 1003 11M 44%/00 22’22%2 33’3;%/%)
Argentina 1002 | a1om| OBt 0w
Australia 1421 117M 71%3;/80 283?)2 i
ve! 0 M| 1M 700 140 166%
Bulgaria 1001 M| 117M 65%702 ‘. 4‘})2 X 9,%3%2
Burkina Faso 1534 M 3sM 120M 1%10/90 . 4’16?32 0 ’18‘;80
CRCE
e 1000 oM 3M e saom 106%
w2
Colombia 3025, 3025M B i a
cyprus 1050 M s17%| 11.9%| 37.0%
Fovet 3051 oM 3oM ol gt s2em
Fiopia 1500 M 2BM o agw  27%
Fintand 1014 am| 20M 63?[2"/?3 17,16702 19,12%2
France 1001 M M| 24M 44,‘15302 27,21%/% 27,29702
Georgia 1500 M| 142M| 13300 g 16,8%
Germany 2064 oM|  36M| T 13106 2560
Ghana 1534 v 1eM| 1M o7od o 17s
Guatemala 1000 26M 54,563;/20 23’20%/40 22’2410/80
Fong Kong 1252 22M| o 7oa| 1199|4450
inda 2001 M| S0IM 63232 17,25%/% 19,21%/1
Indonesia 2015 10M  30M|  65M 5%%%2 5;?)2 40‘7953)/})
Iran 2667 2667M - - -
Iraq 2701, 2701M - - -
i 1012 oM M| guge 11196 35,00
o R o) e



Malaysia 1201 2M M 67%%2 L 4,19702 17’2510/00
Mali 1534 am| o eeM|  zaml 2200 S e
Mexice 1060 M| oo 200 139%
Morocco 1200 197M 55,%?)/}) 16,14?’/40 27’2712
Netherlands 1050 ML a8 o ot e
New Zealand 954 oM a2 o o
g 10z M 1M st 200 34
Poland 1000 M| 46M eei%2 6,7?7/40 27,22?)/90
f— 203 SM182M| gone 1610 31
Rwanda 1507 15M|  171M géé‘?}z 2 6%2 1’5%/00
Slovenia 1037 M| aoM| 4%3;2 L 3173;2 52?’3})2
South Africa 2988 491M 691;%2 L 3%‘},2 17,‘:')%/40
South Korea 1200 M 67?3/%) 321:;%/% i
span 1200 M SOM 7000 ouse 186%
Sweder 100 1M oazme 1430 215%
Switzerland 1241 3M 25M 6 4'72%2 1 6,13?)2 1 9’2530/60
e 12 M osn 1460 251%
Thailand 1534 10M 58%%; 13?79)2 27%2
Trinidad and Tobago 1002 5M 26M 42,43%’/%) 35,37%/?) 22,20%/40
o
Ukraine 1000 12M  82M 42%%2 L 3,1620/?’ . 3%?)/1
United Kingdom 1041 M M| 44m 52’%%2 X 4?1%2 ) 3’263;/40
USA 1249 21M|  23M 8221%2 17,26%2 -
Zambia 1500 oM 32M| 114M 60%},2 28%%/50 11’12502
Sum 82002 8393 26|  913| 3840 42007 10108 16806




VI1: SCIENCE AND TECHNOLOGY ARE MAKING OUR
LIVES HEALTHIER, EASIER, AND MORE
COMFORTABLE

V91. Now, | would like to read some statements and ask how much you agree or disagree with each of these
statements. For these questions, a 1 means that you “completely disagree” and a 10 means that you “completely
agree.” (Code one number for each statement):

Science and technology are making our lives healthier, easier, and more comfortable.

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer"

-1 'Don’t know'

1 'Completely disagree'

2'2
3'3
4'4
5'5'
6'6'
7 |7|
8'8'
9'9
10 'Completely agree’
4 3 2 1 2 3 4 5 6 7 8
Vol N op % % % % % % % % % %
Andorra 1003 25 16 32 54 240 126 130 185
25%  16%  32% 54% 240% 12,6% 13,0%| 18,5%
Argentina 1002/ 1002M i ) ) ) ) ) ) )
. 34 16 52 70 250 154 246 261
Australia 1421 M 25%  1,1% 3,7% 50% 17.8%| 11,0%| 17.5% 18.,6%
. 88 32 70 74 221 143 179 245
Brazi 1500 BMI IOMI 590, 2106 47%  50% 149% 9.7%| 121% 165%
. 50 29 41 47 122 91 122 102
Bulgaria 1001 M T2ML 5406 3206 44% 50% 131%  9.8%| 13.2% 11.0%
. 68 30 40 58 225 139 175 164
Burkina Faso 1534 OMI 20M1 LM s g0 2206 2.0%  42% 16.2%| 10,0%| 12.6% 11.8%
18 22 60 112 257 267 400 546
Canada 2164 M M 0806 1,00  2.8% 520 12.0%| 124% 18,6% 254%
. 42 30 43 59 191 108 103 117
Chile 1000 IMP 30MI 44060 3.1% 44%  61%  19.7%| 11.1% 10.6% 12.1%
. 20 22 18 24 95 131 146 390
China 2015 6MI 263M1 g 06|  13%  1,0%  14% 54%  7.5%| 84% 22.3%
. 145 72 74 90 336 175 362 497
Colombia 3025 20M 48%  24%  25%  30% 11,2% 58% 12,0% 16,5%
265 145 160 169 128 99 36 28
Cyprus 1050 M 25.3%| 13,8%| 152%| 16,1%| 12,2%| 9,4%| 3,5%| 2,7%
70 24 62 76 313 163 289 398
Egypt 3051 SMI 29M1 506l 0.8%  2.0%  2,5%  104%  54%|  9.6% 13.2%
o 50 15 19 7 55 53 154 335
Ethiopia 1500 am M1 54060 1,0%  1.3% 05% 37%| 3.6% 104% 22,7%
. 13 20 50 58 139 146 215 213
Finland 1014 ™MD 1306 20%  49%  58% 13.8%| 14.5% 214%| 21.2%
France 1001, 1001M ) ) ) ) ) ) ) )
. 38 27 65 59 125 100 136 210
Georgia 1500 M 106MI 5 200l 1.9%  47% 42%  9.0%|  7.2%  9.8% 15.1%
7 8 27 44 117 124 186 225
Germany 2064 104IM1 1AM 6200 089 2,6% 4.4% 11.6%| 12,3%  18.4% 22.3%

%



o ol B i B ]
Guatemala 1000/ 1000M 1 B B B a a . &
Hong Kong 1252| 1252M 1 B B B a a . &
india 2001 M|, o _ | oo ] | s _
mo | B LR
Iran 2667 2667M . . . - - - - -
Iraq 2701, 2701M i 3 i § y & i s
I
o ) onh o ) o o
Jordan 1200 45M 5,7%/60 0,60/70 0,80/2 0,9%2 4,2‘:’)2 2,5%/80 3,8452 7,8%2
Malaysia 1201 40 26 18 63| 151|  105| 201 253

33%| 22% 15% @ 52% 12,6% 87% 16,7% 211%
Mali 1534 6M|  27M| 45M 71710/% 1,1102 1,620/:2 1,620/4; 11,122/?) 6,2?’/:}) 9,1030/10 12,16?’2
TR
ol ol i e
ol o o el
Netherlands 1050/ 1050M 1 B N B N ‘ a &
New Zealand 954 954M 1 B N B N . a &
S ol o8 B o ol
SR
Poland 1000 M| 36M| el a0 406 4806 16.9%| 10.8%| 15.5%| 19.6%
Romania 1776 14M|  175M 2,845/40 1,720/70 1,8202 3,01/?, 8,19‘:;/}) 6,0?’/50 13,25%/50 19%?’/60
Russia 2033 2033M 1 B B B N a . .
Rwanda 1507 6M|  147M 0,7102 0,50/70 2,1%2 3,01/10 12,10?)/?) 10,1030/60 17,20302 20,%3%/20
SRETIC I R
ST R
South Africa 2088 186M 4’15202 L ooy 2 o 5 o 9,26?32 , ’11?]/?) 10%%2 15";3;2
o o
Spain 1200 3aM 1,5%/80 o,7ty80 2,93;2 3,1%/60 12,14‘:;2 12,17t/go 18,24]5/40 22,2253/80
Sweden 1003 ™ 2,0202 o,etz 3,130/% 5,253/20 16,10?)/00 13,16302 21,21%2 21,25102
Switzerland 1241 1241M 1 B B B N - - o
Taiwan 1227 M M 1,6]‘;/?) 0,80/?: 2,420/3 2,8%/41; 14,1570/1 13,112/2 14,151/1 22,2170/?,
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6.1% 2.5%  3.6%| 7.4%| 237%| 100%| 12,6% 14,0%
USA 1249 22M ™ 1,820/:}) 2,0202 2,1202 5,4%/50 18,2320/?) 10,%20/% 20,2650/:}) 18,212"/00
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Sum 82092 15942 39| 1505| 2317 2251 1135| 1864| 2662| 7470) 6076 9057, 10510




V92: BECAUSE OF SCIENCE AND TECHNOLOGY,
THERE WILL BE MORE OPPORTUNITIES FOR THE
NEXT GENERATION

V92. Now, | would like to read some statements and ask how much you agree or disagree with each of these
statements. For these questions, a 1 means that you “completely disagree” and a 10 means that you “completely
agree.” (Code one number for each statement):

Because of science and technology, there will be more opportunities for the next generation.

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer'

-1 'Don’t know'

1 'Completely disagree'

2'2
3'3
4'4'
5'5'
6'6'
7 I7I
8'8'
9'9
10 'Completely agree'’
4 3 2 1 1 2 3 4 5 6 7 8 9
Vo2 N) o % % % % % % % % % % % %
32 34 39 62 247 127 130 161
Andorra 1003 AMIAME 3006 34%  3,9%|  6.2% 24,.8%  127%| 131% 16,2%
Argentina 1002/ 1002M ) ) ) ) ) ) ) )
. 63 31 83 90 236 139 220 215
Australia 1421 20M 45%| 22%| 6,0% 65% 16,9% 10,0% 157% 15,4%
. 76 45 66 69 193 123 160 254
Brazil 1500 oM OMI 51060 3,00  44% 47% 13.0%| 83% 10.8% 17.1%
. 47 21 16 27 67 61 120 136
Bulgaria 1001 M B2MI 50l 23%  17%  3.0%  7.3%  67% 131% 14.9%
. 86 30 30 57 214 121 172 171
Burkina Faso 1534 8MI - 2IMI LISMI 500l 22060 2206 41%  154%| 8.7% 124% 12.3%
25 28 72 106 242 184 343 521
Canada 2164 AME ML o0l 13% 3.4% 50%  11.4%|  8,6% 161% 24.5%
. 37 26 37 57 135 88 113 136
Chile 1000 SMI 4OMI 500l 28%  3.9%  6,0% 143%  9.3%| 12,0% 14.4%
. 21 22 18 20 98 08 132 355
China 2015 SMI 290M1 50l 13%  1.0%  1.2% 57% 57%| 7.7% 20.6%
. 200 112 111 131 281 173 284 423
Colombia 3025 18M 6,7% 3,7% 37% 44% 93% 58%| 94%| 14,1%
329 175 155 110 113 83 36 23
Cyprus 1050 M 31,4%| 16,7%| 14,8%| 10,5%| 10,8%| 8,0%| 3,5%| 2,2%
166 101 93 113 268 160 308 434
Egypt 3051 Ml 36MI 550s 3% 31%  3.7%  8.9%| 53% 102%| 14.4%
. 41 15 9 15 61 92 148 278
Ethiopia 1500 M BMI - 32MI Ha0l  1,0%  0.6%  1,0%  42% 63% 101% 191%
. 12 13 26 39 100 101 189 286
Finland 1014 MU 1206 1,3%  2.6%  3.9%  9.9%| 10.0% 18.8%  284%
France 1001/ 1001M ) ) ) ) ) ) ) )
. 17 12 19 23 58 79 136 219
Georgia 1500 AMP 7ML o0 0,8%  1,3%  1.6%  41%| 55%  9.6% 15.4%
Germany 2064 1043M 10M 8 > 35 26 70 r 165 202

0,8% 0,5% 3,4% 2,5% 7,0% 7,6%| 16,3%| 20,0%



42 27 28 18 43 go| 135] 275
Ghana 1534 SMIL 1M 506l 1.8%  1.9%  1.2%  2.8%  59%| 89% 18.2%
Guatemala 1000/ 1000M ) ) ) ) ) ) ) )
Hong Kong 1252| 1252M ) ) ) ) ) ) ) )
. 34 j AP ) 730 j
India 2001 M aram| S 6200 a7 o0
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Indonesia 2015 SMi22Mp TIME 5 106 15%|  1.8%  3.9% 3.0%  7.6%  7.0% 11,3%
Iran 2667 2667M 7 ) . . ) ) ) )
Iraq 2701 2701M 7 ) . . ) ) ) )
19 24 47 84| 144| 169| 168 175
Italy 1012 IMP 29ME 900 24%  48% 8.6% 14,7%| 17.2% 17.1%| 17.8%
7 8 14 29 97| 268] 186 219
Japan 1096 103M 0706 08%  1.4% 29%  9.8%| 27.0% 18.7% 22.1%
88 17 9 8 35 33 42 92
Jordan 1200 ML 76% 15%  0,7%  0.7%  3.1%|  2.9%  37%  80%
alavei 1201 22 15 34 53] 147| 139] 188 230
y 1,8%  1,2% 2.8%  44% 122% 11.6%| 157% 19.2%
. 144 30 25 32 156 61 157, 161
Mali 1534 SMI 48M| 43MI 40006 2.1%  17%  22%  10.9%| 42% 10.9% 11.2%
. 103 37 49 52 116 88| 128 253
Mexico 1560 22M1 AOMT g0l 25%  3.3%  3.5%  7.7%  5.9%| 85% 16,9%
12 12 29 24 84 76| 124 215
Moldova 1046 SSMI 1906 1,206  2.9%  2.4%| 83% 7.5% 12.3%| 21,3%
54 48 49 51, 143 79| 111, 176
Morocco 1200 250M 57% 51% 52% 54% 151% 83%| 11,7%| 18,5%
Netherlands 1050/ 1050M i ) ) ) i} ) ) )
New Zealand 954| 954M i ) ) ) i} ) ) )
5 8 12 23 77 90| 101 312
Norway 1025 M M 05%  08%  1.2%  2,3%  7.6%  88% 188% 30,6%
71 45 56 75| 174|  149] 193 236
Peru 1500 81M 50%  3.2% 40% 53% 12.3%| 10,5%| 13.6% 16.7%
14 6 17 23 58 69 126] 210
Poland 1000 IMI 38MI 506 0,6%  1.8% 2.4%| 60%| 7.2% 13.1%| 21,9%
. 33 13 31 26 85 75 160, 295
Romania 1776 1M1 169M| 5 106  0.8%  1,9%  1,6%  53%  47% 10,0% 18,5%
Russia 2033| 2033M ) ) ) ) ) ) ) )
5 5 14 32 83| 100 161 286
Rwanda 1507 SMi T4IMI o406l 0.4%  1,0%  24%  61% 7.3% 11.8% 21,0%
) 37 16 27 50, 112| 103| 170, 213
Serbia 1220 BMI STMI 500  14%  23%  43% 9.7%  89%| 14,7% 184%
. 29 23 29 39 134 92| 138 185
Slovenia 1037 BMI - 43MI 5006 23%  2.9%  4.0% 13.6%  9.3%| 14,0% 18.8%
. 159 67 86|  108| 241 215 243 386
South Africa 2988 16| 5606 2.4% 30% 3.8% 86% 7.6% 86% 13.7%
17 23 53 79 135| 117|192 225
South Korea 1200 M 14%  1.9%  44%  6,6% 11.2%| 97% 16.0% 18.8%
. 13 20 24 58/  155|  154| 220 227
Spain 1200 6M| 1206 1.8% 21% 51% 13.7%| 13.6%| 195% 20.1%
11 4 21 50 95 95| 170|275
Sweden 1003 IOMI 41060 04%  21% 50% 9.6%| 9.6% 171% 27.7%
Switzerland 1241 1241M 1 ) ) ) B B B )
. 16 16 46 50, 172| 165| 169 275
Taiwan 1221 IME AT 306 13%  37%| 4% 141% 135% 13.8% 22,5%
. 14 14 18 30, 209| 266| 370 286
Thailand 1534 M 09% 09%  12%  2.0%| 13.7%| 17.4% 24.2%  18,7%
— 33 25 39 36 113 79/ 100 159
Trinidad and Tobago 1002 M IOME 5 o090 250 3.9% 37%| 11,4%| 7.9% 10.1%| 16,0%
7 4 6 9 39 70, 153 270
Turkey 1346 AMIAOME G5l 03%  0.4%  0,7%  3.0%| 54% 11.7% 20.8%
. 13 14 16 39 94|  101| 113 174
Ukraine 1000 18MI - S5MI g 406l 1.5%  1.7%| 4.2%| 102%| 10.8% 121% 18.7%
United Kingdom 1041| 1041M i ) ) ) i} ) ) )
Uruguay 1000 23M 51 26 64 79 19 89| 139 122




520 2,7%  6,6%| 81%| 201%| 91%| 142%  12,5%
USA 1249 22M M 1,510/?) 1,82"2 2,220/1 5,1%/20 15,11%/40 11,10302 18,29:?’/:}) 18,2320/20
Vietnam 1495 12M) - 44M 0,9%/30 0,602 0,3;) 0,3‘V50 2,230/?) 8,1820/?) 11,15%/?) 15,2110/2
Zambia 1500 oM 28M| 110M 17?;/10 4’150/50 7'18?,2 7'18?,2 16'%%2 10’16”{,/40 o 12%/50 7’19?,/70
Sum 82092 15942 32|  1703| 2597 2414] 1331 1824| 2476 6011 5286 8288 10511




V93: SCIENCE AND TECHNOLOGY MAKE OUR WAY OF
LIFE CHANGE TOO FAST

V93. Now, | would like to read some statements and ask how much you agree or disagree with each of these
statements. For these questions, a 1 means that you “completely disagree” and a 10 means that you “completely
agree.” (Code one number for each statement):

Science and technology make our way of life change too fast.

-5 'Missing; Unknown'
-4 'Not asked'
-3 'Not applicable’
-2 'No answer"
-1 'Don’t know'
1 'Completely disagree’
2'2
3'3
n

I8I
9'9
10 'Completely agree'

o~ UM
~N o a

Vo3 (N)

Andorra 1003
Argentina 1002
Australia 1421
Brazil 1500
Bulgaria 1001
Burkina Faso 1534
Canada 2164
Chile 1000
China 2015
Colombia 3025
Cyprus 1050
Egypt 3051
Ethiopia 1500
Finland 1014
France 1001
Georgia 1500
Germany 2064
Ghana 1534

-3 -2
% %

1002M

19M

11M

2M

10M 22M

6M

2M

5M

23M

M

5M

M 8M

1001M

3M

1041M

3M

-1
%

M

10M

72M

95M

12M

25M

377TM

36M

19M

3M

74M

10M

10M

20
2,0%

78
5,6%

43
2,9%
42
4,6%
47
3,3%
63
2,9%
16
1,7%
24
1,5%
88
2,9%
485
46,3%
57
1,9%
16
1,1%

19
1,9%

20
1,4%

37
3,7%

45
3,0%

22
2,2%

59
4,2%

28
1,9%
18
1,9%
15
1,1%
72
3,4%
7
0,7%
40
2,4%
37
1,2%
216
20,6%
27
0,9%
15
1,0%

36
3,5%

10
0,7%

35
3,5%

20
1,3%

36
3,6%

112
8,0%
32
2,1%
16
1,8%
14
1,0%
135
6,3%
8
0,9%
32
2,0%
49
1,6%
159
15,2%
39
1,3%
22
1,5%
62
6,2%

22
1,5%

68
6,7%

22
1,4%

%

16
1,5%

116
8,3%

50
3,4%
17
1,9%
43
3,1%
122
5,7%
27
2,7%
47
2,9%
52
1,7%
85
8,1%
85
2,8%
15
1,0%

7
7,6%

19
1,3%

80
7,9%

17
1,1%

%

97
9,7%

220
15,7%

123
8,3%
48
5,2%
138
9,8%
200
9,3%
78
8,1%
117
7,2%
196
6,5%
47
4,5%
233
7,7%
41
2,8%

108
10,6%

67
4,7%

118
11,7%

35
2,3%

%

70
6,9%

127
9,1%

95
6,4%
64
7,0%
97
6,9%
212
9,9%
72
7,4%
165
10,1%
157
5,2%
29
2,8%
153
5,1%
48
3,3%

125
12,4%

82
5,8%

96
9,5%

80
5,3%

%

108
10,8%

139
9,9%

162
10,9%
98
10,5%
165
11,7%
276
12,8%
119
12,3%
164
10,0%
275
9,2%
7
0,7%
261
8,7%
141
9,6%

176
17,4%

126
8,9%

108
10,7%

165
10,8%

8
%

193
19,2%

231
16,5%

279
18,9%
153
16,5%
192
13,6%
450
21,0%
157
16,2%
299
18,3%
493
16,4%
9
0,9%
403
13,4%
271
18,4%
177
17,5%

216
15,2%

138
13,6%

254
16,7%

%



Guatemala 1000/ 1000M
Hong Kong 1252| 1252M 1 B B B a a . &
P I I I I P
Indonesia 2015 SMi27M| - 69M 2,9502 1,9?52 2,8502 3,3%/43 3,770/}) 8,1760/60 6%].]‘;/60 9,131/80
Iran 2667 2667M i . . - - - - -
Iraq 2701 2701M : . : - - - - -
T
IR Er R
Jordan 1200 4M 5,053/?) 0,40/4o 0,402 0,80/?1 2,630/00 2,5%/90 4,245/80 11,13%/00
Malaysia 1201 14 12 20 32| 163 187| 199 205
12%  10% 17%  2,7% 13.6% 156%| 16.6% 17,1%
Mali 1534 M|~ 30M)  40M 6,080/1 1,6202 1,9%2 1,6202 10,1322 3,4?)/2 8,1420/?) 12,1212
TR r
o i i o o
sl A el B o ol
Netherlands 1050/ 1050M 1 B B B a a . &
New Zealand 954 954M 1 B N B N . a &
Norway 1025 S 1,5%2 1,41; 4,8?32 5,73/80 12,172‘;) 9,18?’/?) 15,13?)/60 22,25202
oo ] o 2 e
TR
Russia 2033| 2033M T ) i . a S = -
o | e e o BB 8 e mm
Serbia 1220 oM} 39M 3,0332 o,7ty80 2,0%/40 3,13;/60 7,4%/1 6,2702 11,1730/1 18,2410/60
o S LR L8 g
i o] i s L u] e
Spain 1200 amp 44 0,80/90 0,80/90 1,820/];) 2,620/?1 11,14302 12,%)?3/80 21,25?3/?) 20,24%/50
o2 o ol ol ]
Switzerland 1241| 1241M 1 i i B N N y &
Taiwan 1227 M M 1,310/60 1,010/?3 1,9%/?) 2,3%2 12,1650/?) 11,1430/90 14,%3%/10 20,2650/11;
Thailand 1534 M 1,5%/?) 1,010/2 1,2%/2 2,4%/60 14,21%/50 16,22%/?) 18,25%/?) 16,2750/50
Trinidad and Tobago 1002 6M 5,7?)/?) 2,220/% 2,4%/40 3,330/30 8,6%2 6,0602 9,2%/% 16,1050/90
Ukraine 1000 15M| 50M 1,210/% 1,010/Oo 2,520/3 3,7332 9,3%/1 12,15%/?) 12,17%/90 19,12%/00
United Kingdom 1041 1041M 1 B N B N . a &
Vruguay 1000 1™ 3,330/% 1,710/1 2,42;; 2,5%/50 13,193;/1 10,13%/10 10,15%/30 18,17?’2
USA 1249 22M oM 49 53 9| 101 232| 178] 187 151




40%  44%|  82%| 83%| 101%| 146% 153%| 124%
. 40 25 30 a1 79]  178] 196| 205
Vietnam 1495 M 1IME B3M 5800 189 2% 29% 5.6%| 12,5%| 13.8% 14.4%
. 79 34 52 73] 141  144] 127 166
Zambia 1500 M 20ME T 50 o506 3.8% 53% 1020 10,4%|  9.2% 12.0%
Sum 82992 15042 35| 1674| 2451| 2163 1228 1892 2290| 5441 5223 7744 10131




V94: WE DEPEND TOO MUCH ON SCIENCE AND NOT

ENOUGH ON FAITH

V94. Now, | would like to read some statements and ask how much you agree or disagree with each of these
statements. For these questions, a 1 means that you “completely disagree” and a 10 means that you “completely

agree.” (Code one number for each statement):

We depend too much on science and not enough on faith.

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable’

-2 'No answer"

-1 'Don’t know'

1 'Completely disagree’

2'2'
3'3
4'4
5'5
6'6'
7 l7l
8'8'
9'9’
10 'Completely agree'

-4 -3 -2 -1
V94 (N) % % % %
Andorra 1003 5M
Argentina 1002| 1002M
Australia 1421 19M
Brazil 1500 11M
Bulgaria 1001 2M
Burkina Faso 1534 10M 28M
Canada 2164 6M
Chile 1000 2M
China 2015 ™
Colombia 3025 17™M
Cyprus 1050 3M
Egypt 3051 6M
Ethiopia 1500 M 12M
Finland 1014 2M
France 1001/ 1001M
Georgia 1500 8M
Germany 2064 1045M
Ghana 1534 5M

M

4aM

98M

115M

43M

27TM

644M

38M

12M

25M

175M

23M

21M

1
%

99
10,0%

188
13,4%

436
29,4%
52
5,7%
147
10,6%
153
7,3%
29
3,0%
133
9,8%
212
7,0%
305
29,1%
527
17,5%
488
33,1%

57
5,8%

103
7,8%

154
15,4%

150
9,9%

%

54
5,5%

91
6,5%

150
10,1%
27
3,0%
51
3,7%
112
5,3%
21
2,1%
98
7,2%
100
3,3%
122
11,7%
127
4,2%
213
14,4%

75
7,6%

87
6,6%

76
7,6%

97
6,4%

%

68
6,8%

157
11,2%

144
9,7%
36
4,0%
54
3,9%
145
6,9%
24
2,4%
109
8,0%
110
3,7%
129
12,3%
207
6,9%
169
11,5%
91
9,2%

119
9,0%

103
10,4%

123
8,2%

%

38
3,8%

102
7,3%

114
7,7%
41
4,6%
49
3,5%
117
5,5%
30
3,1%
92
6,7%
100
3,3%
103
9,8%
202
6,7%
134
9,1%

79
8,0%

102
7,7%

98
9,9%

63
4,2%

5
%

187
18,9%

239
17,1%

273
18,4%
87
9,7%
243
17,6%
288
13,6%
109
11,2%
184
13,5%
292
9,7%
104
9,9%
526
17,5%
137
9,3%

136
13,7%

235
17,8%

166
16,6%

102
6,8%

%

67
6,8%

114
8,1%

77
5,2%
78
8,7%
95
6,9%
202
9,5%
102
10,5%
168
12,3%
156
5,2%
87
8,3%
230
7,7%
59
4,0%

125
12,7%

104
7,9%

94
9,5%

159
10,5%

%

81
8,2%

124
8,9%

83
5,6%
119
13,2%
133
9,6%
236
11,2%
102
10,5%
147
10,8%
216
7,2%
47
4,5%
248
8,2%
62
4,2%

148
15,0%

109
8,3%

106
10,6%

178
11,8%

8
%

124
12,5%

137
9,8%

80
5,4%
135
15,0%
120
8,7%
340
16,1%
126
13,0%
154
11,3%
376
12,5%
46
4,4%
309
10,3%
108
7,3%

132
13,4%

130
9,9%

89
9,0%

153
10,1%

%



Guatemala
Hong Kong
India
Indonesia
Iran

Iraq

Italy

Japan
Jordan
Malaysia
Mali

Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway
Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan
Thailand
Trinidad and Tobago
Turkey
Ukraine
United Kingdom

Uruguay
USA

1000

1252

2001

2015

2667

2701

1012

1096

1200

1201

1534

1560

1046

1200

1050

954

1025

1500

1000

1776

2033

1507

1220

1037

2988

1200

1200

1003

1241

1227

1534

1002

1346

1000

1041

1000
1249

1000M

1252M

2M

11M 41M

2667M

2701M

12M

12M 51M

34M

221M

1050M

954M

4aM

103M

M

18M

2033M

M 11M

17M

19M

3M

™

1241M

M

5M

3M

13M

19M

1041M

22M

526M

96M

38M

182M

47M

40M

36M

19M

9M

80M

218M

169M

75M

54M

194M

60M

26M

13M

4M

83M

105M

24M
9M

98
6,7%

350
18,7%

76
7,9%

84
9,2%

512
44,4%

45
3,7%

260
18,2%

159
10,7%

49
4,8%

156
15,9%

271
26,8%
101
7,2%
48
5,2%

72
4,7%

28
2,1%

47
4,2%

227
23,5%

177
6,3%

106
8,8%

61
5,4%

274
28,0%

28
2,3%

72
4,7%

62
6,2%

119
9,5%

59
6,7%

57
5,8%

127

105
5,6%

53
5,5%

38
4,2%

46
4,0%

60
5,0%

71
5,0%

49
3,3%

25
2,4%

139
14,2%

128
12,6%

69
5,0%

50
5,4%

62
4,0%

42
3,2%

13
1,2%

75
7,8%

88
3,1%

35
3,0%

a4
3,9%

144
14,7%

30
2,5%

45
2,9%

16
1,6%

40
3,2%

a4
5,1%

31
3,2%

65

159
8,5%

67
7,0%

99
10,8%

24
2,1%

73
6,1%

55
3,8%
51
3,4%

50
4,9%

122
12,5%

123
12,2%
82
5,9%

58
6,3%

86
5,6%

71
5,4%

36
3,2%

80
8,3%

97
3,5%

94
7,8%

65
5,7%

134
13,7%

45
3,7%

39
2,6%

26
2,6%

56
4,5%

40
4,6%

47
4,8%

e

69
7,2%

70
7,7%
32
2,7%
97
8,1%
58
4,1%
42
2,8%
61
5,9%

73
7,5%

72
7,1%
88
6,3%

59
6,4%

81
5,3%

80
6,0%

69
6,1%

49
51%

131
4,7%

98
8,2%

68
6,0%

59
6,1%

51
4,2%
63
4,1%

23
2,4%

86
6,9%

58
6,6%

40
4,1%

84

186
10,0%

123
12,8%

209
22,9%

64
5,5%

227
18,9%

212
14,8%
130
8,7%

168
16,4%

191
19,5%

157
15,5%

217
15,5%

185
20,2%

257
16,7%

241
18,2%

142
12,6%

182
18,9%

354
12,7%

274
22,9%

199
17,6%

111
11,4%

211
17,4%
391
25,6%

87
8,7%

142
11,3%

122
13,9%

197
20,2%

201

370
19,8%

103
10,7%

181
19,8%

23
2,0%

158
13,2%

69
4,8%

89
6,0%

111
10,8%

59
6,0%

67
6,6%
113
8,1%

83
9,0%

124
8,1%

177
13,3%

80
7,1%

57
5,9%

244
8,7%

134
11,2%

139
12,3%

61
6,3%

192
15,9%

309
20,2%

38
3,9%

119
9,5%

106
12,1%

86
8,8%

140

555
37, 7%

126
6,7%

122
12,7%

83
9,1%

36
3,1%

157
13,1%

91
6,4%

114
7,7%
114
11,1%

81
8,3%

54
5,3%

138
9,9%

109
11,8%

180
11,7%

177
13,3%

133
11,8%

78
8,1%

264
9,4%

150
12,5%

203
17,9%

66
6,7%

146
12,0%

255
16,7%

63
6,3%

156
12,5%

114
13,0%

111
11,4%

151

124
6,6%

136
14,1%

70
7,7%

28
2,5%

157
13,1%

124
8,7%

203
13,6%

147
14,3%

66
6,7%

70
6,9%

182
13,1%

129
14,0%

182
11,8%

191
14,4%

206
18,3%

76
7,9%

380
13,6%

126
10,5%

162
14,3%

64
6,5%

226
18,6%

171
11,2%

120
12,0%

190
15,2%

117
13,4%

140
14,3%

134



104%| 53%| 63% 6.9% 165%| 115%| 12,4%| 11,0%

: 241 108 95| 115 215| 188 113 86
Vietnam 1495 AME 1M 124ME 10 906 8.0% |  7.0%  85%  159%  13.9%  8.4%|  6,4%
. 196 81|  103| 105 229 181 92| 105
Zambia 1500 8MI 25M| 98M| 14306 500  75%  7.7%| 16,7%  13.2%  6.7%|  7.7%
Sum 82992 15042 47 1829] 3562| 7394] 3200 3941 3943 8932| 5721 6370| 6671




VI5: INTERESTED IN POLITICS

V95. How interested would you say you are in politics? Are you (read out and code one answer):

-5 'Missing; Unknown'
-4 'Not asked'

-3 'Not applicable'

-2 'No answer'

-1 'Don’t know'

1 'Very interested’

2 'Somewhat interested'
3 'Not very interested’
4 'Not at all interested'

3 2 1 1 2 3 4

V95 (N) % % % % % % %
101 317 207|287
Andorra 1003 M 100%  31,7%  29,7% 28,6%
_ 44| 174 339 436
Argentina 1002 5M M 4a% 175%  34.1%| 43,9%
. 194 620, 437 160
Australia 1421 1M 13,8%  439% 31,0% 11,3%
. 175|  546|  387| 366
Brazil 1500 24M M 119% 37,000 262% 24.8%
) 70, 347 316 223
Bulgaria 1001 2M|A3ME a0 36,30 33,0%  23.3%
. 210/ 703 343 221
Burkina Faso 1534 TMP 20M1 3OMI 4000 47,60 23,2% 15,0%
327 806 582 437
Canada 2164 2MI 10ME 550 37,4%  27.0%| 20,3%
. 51/ 168 272| 500
Chile 1000 6M SMI 5196 17,0% 27.4% 50,5%
. 506] 640 398 234
China 2015 6M| 23IM og 506 36,000 22,4% 13.2%
. 202 462| 1070| 1284
Colombia 3025 ™ 6,7%  153% 355% 42,5%
112 305/ 363 263
Cyprus 1050 oM 10,7% 292% 34,.8% 252%
168] 939  709| 1231
Egypt 3051 M M 5506 30,8% 233% 40,4%
o 358 609 333 144
Ethiopia 1500 Ml 35ME 20M1 a8l 42206 231%  10.0%
: 44, 338] 391 239
Finland 1014 M M1 4306 334%  387% 23.6%
90, 279 321 311
France 1001 M 9,0% 27,9% 32,1%| 31,1%
. 194  617|  464] 207
Georgia 1500 14aM M 13106 416% 31,3% 14,0%
440 827 513|271
Germany 2064 M M 5150 403% 250% 13.2%
321 418 445 328
Ghana 1534 M| 18M M 51206 27,6%| 29,4% 21,7%
63 168 378] 386
Guatemala 1000 SMI' 630% 16,9% 38,0% 38,8%
25/ 152 780, 281
Hong Kong 1252 M 500 12,3%  63.0% 22,7%
. 214 568 533 478
India 2001 2MI 206M1 9 906 31,79 29,7%| 26,7%
. 146 569, 892 374
Indonesia 2015 M ISMI 206 287%  45,0% 18,9%
166 1043| 1022| 425
Iran 2667 ™ M 6206 393% 385% 16,0%
675/ 955 438 488
Iraq 2701 82M| - 118MI o6 406 37.4% 17.1%| 19,1%
80|  207| 396 235
Italy 1012 3M M 790 205% 393% 23.3%
Japan 1056 oy 186/ 539 327 58

14,4%, 49,9%| 30,3% 5,4%



Jordan
Malaysia
Mali

Mexico
Moldova
Morocco
Netherlands
New Zealand
Norway

Peru

Poland
Romania
Russia
Rwanda
Serbia
Slovenia
South Africa
South Korea
Spain
Sweden
Switzerland
Taiwan
Thailand
Trinidad and Tobago
Turkey
Ukraine
United Kingdom
Uruguay
USA
Vietham

Zambia

Sum

1200

1201

1534

1560

1046

1200

1050

954

1025

1500

1000

1776

2033

1507

1220

1037

2988

1200

1200

1003

1241

1227

1534

1002

1346

1000

1041

1000

1249

1495

1500
82992

™

16M 45M

8M

82M

M

18M

1M

8M

1M

18M

M 10M

22M 26M

62M

3M

3M

M

3M

4aM

1M

M

21M

2M

22M

2M

4aM ™
56 592

M

10M

6M

3M

5M

4aM

2M

6M

5M

25M

119M

11M

2M

27T™M

2M

10M

M

2M

17M

M

16M

2M

13M

39M
1062

97
8,1%

45
3,8%

412
28,2%

132
8,5%

73
7,0%

91
8,1%

128
12,3%

122
13,1%

140
13,7%

94
6,3%

51
5,1%
81
4,6%

137
6,9%

218
16,3%

67
5,8%

49
4,7%

496
16,7%
41
3,4%

55
4,6%

136
13,7%

330
26,7%

31
2,5%

304
19,9%

79
7,9%

114
8,5%

120
12,5%

116
11,2%

116
11,8%

168
13,7%

551
37,2%

322
22,2%

10047

377
31, 7%

360
30,2%

568
38,8%

389
25,2%

314
30,1%

283
25,3%

407
39,0%

402
43,1%

642
62,8%

231
15,5%

349
35,1%

478
27,3%

639
32,0%

524
39,1%

308
26,9%

416
40,3%

818
27,6%

453
37,8%

333
27,8%

454
45,7%

562
45,4%

308
25,1%

974
63,7%

275
27,5%

404
30,1%

386
40,1%

341
32,9%

248
25,2%

556
45,4%

526
35,5%

483
33,3%

27214

321
27,0%

576
48,2%

279
19,1%

533
34,5%

450
43,1%

336
30,1%

297
28,4%

331
35,5%

172
16,8%

590
39,5%

348
35,0%
609
34,7%

818
41,0%

326
24,3%

437
38,1%

275
26,6%

936
31,6%

527
44,0%

439
36,7%

313
31,5%

235
19,0%

444
36,2%

203
13,3%

311
31,1%

378
28,1%

308
32,0%

281
27,0%

230
23,4%

331
27,0%

335
22,6%

319
22,0%

25031

396
33,3%

213
17,8%

204
13,9%

492
31,8%

206
19,8%

408
36,5%

213
20,4%

77
8,3%

68
6,7%

577
38,7%

245
24, 7%
585
33,4%

403
20,2%

272
20,3%

335
29,2%

292
28,3%

711
24,0%

177
14,8%

370
30,9%

91
9,1%

111
9,0%

443
36,1%

49
3,2%

336
33,6%

448
33,4%

148
15,4%

300
28,9%

390
39,6%

170
13,9%

68
4,6%

326
22,5%

18990



V96: POLITICALACTION: SIGNINGAPETITION

V96. Now I’d like you to look at this card. I’m going to read out some forms of political action that people can
take, and I’d like you to tell me, for each one, whether you have done any of these things, whether you might do
it or would never under any circumstances do it (read out and code one answer for each action):

Signing a petition

-5 'Missing; Unknown'

-4 'Not asked'
-3 'Not applicable'
-2 'No answer’
-1'Don’t know'
1 'Have done'
2 'Might do’
3 'Would never do'
4 -3 -2 -1 1 2 3
V96 Ny o % % % % % %
553 360 83
Andorra 1003 M ™' 55506 361% 83%
. 253 358 301
Argentina 1002 SMI - BTIM 57706 30206 33.1%
. 1116] 230 64
Australia 1421 11M 79.2% 16,3% 4,6%
. 833  409| 253
Brazil 1500 M SMI 55706 27,4%| 16,9%
) 103 248 506
Bulgaria 1001 IMP144M1 15006 28,9% 59,1%
) 182 720 275
Burkina Faso 1534 SaM| - 4TMI - 256MI 5500 61,206 23,4%
1531] 393 188
Canada 2164 Ml 38M 25506 186% 8.9%
) 168] 201 619
Chile 1000 aM M 17.0% 20,3% 62,7%
: 119) 886 954
China 2015 I3M| - 43M1 - 06| 45206 48.7%
. 456) 1550 1006
Colombia 3025 13m 15,1%| 51,5% 33,4%
283 403 362
Cyprus 1050 M 27,0%| 38,4%| 34,6%
210|445 2394
Egypt 3051 M 69%| 14,6% 785%
. 220 476 383
Ethiopia 1500 SMI 327M1 - B2M1 51 006 438%  35.2%
: 497 315 172
Finland 1014 26M M S0 5% 3219 17.4%
664 228/ 103
France 1001 M M M1 66706 22,9%  10.4%
. 112|233 998
Georgia 1500 1M 143MT - ga0s| 17,3% ) 74,3%
999| 601 402
Germany 2064 22M| AL 49906 30,0% 20,1%
58] 551 804
Ghana 1534 1M 49M1 SBMI 4 100 30,006 56,9%
123 401 459
Guatemala 1000 TIMY 10506 40.8%  46.7%
Hong Kong 1252 1252M ) i )
: 453 402 709
India 2001 SM| - 434M 59 006 25,7%|  45,3%
) 108] 454 1196
Indonesia 2015 24M| - B2M| I7TIM g0l 25806 68.0%
Iran 2667| 2667M ) i )
" o1 som|  atom 219 691 1301

9,9%| 31,3%, 58,8%



. 1012 oM 30M| gyt splse 13,00
e 10%6 M| soon 2o 12.5%
CRCC
Malaysia 1201 6,470/1 25,?5%/%) 67,87]52
Mexico 1560 LM STM| o706 a0 3800
Moldova 1046 28M 10'16?,2 312%2 57%%2
Morocco 1200 145M . 0'1022 . 2?1?)2 57’%10/10
Netherlands 1050 18M|  15M|  5IM 45;‘})/?) 37?8%2 16 ’145;/80
New Zealand 954 21IM 1M 87%%2 L 1,12?)2 Lo
W o
Romania 1776 14M|  76M 6'112/?) 28212 651)’17%/30
Russia 2033 1M 10M|  139M 8'1350/1 222%2 6;%%/90
seroe 20 M) oM 503 asse 36.2%
Slovenia 1037 sM|  43Mm 30%?;; 35,3412 33%30/30
South Africa 2988 223m| 137202 35%?)2 5;%12
South Korea 1200 oM 341)?)/1 43,53%2 22,281/?)
W T B
CR
Switzerland 1241 5M 2M 77%%2 L 4,10702 . 13?)2
w | e
Trinidad and Tobago 1002 M 1M LR % e
T
United Kingdom 1041 3m 5M|  28M 682%2 23?33;2 8’5‘3/60
o T o o
TR
e e o8
Zambia 1500 6M|  19M  65M 12;70/”(') . 1%%2 . 625;/40
Sum 82002 3919]  248] 1154| 3426 20274] 22435 31536




VI7: POLITICALACTION: JOINING IN BOYCOTTS

V97. Now I’d like you to look at this card. I’m going to read out some forms of political action that people can
take, and I’d like you to tell me, for each one, whether you have done any of these things, whether you might do
it or would never under any circumstances do it (read out and code one answer for each action):

Joining in boycotts

-5 'Missing; Unknown'

-4 'Not asked'
-3 'Not applicable'
-2 'No answer’
-1'Don’t know'
1 'Have done'
2 'Might do’
3 'Would never do'
-4 -3 2 -1 1 2 3
V97 Ny o % % % % % %
105 253 630
Andorra 1003 SMI I2MI 10706 25.6%  63,8%
. 28] 139 738
Argentina 1002 8M| 9OM| 3006 153% 81,6%
. 214) 680 493
Australia 1421 34M 154%  49,0% 355%
. 117 373) 968
Brazil 1500 SMI 3TMI 8006 256% 664%
) 19| 153 689
Bulgaria 1001 IMI13OME 5 306 17.7% ) 80,0%
) 171 544 503
Burkina Faso 1534 A4SM| - SeMi 219M 4 a00s 44,7%  41,3%
484 740 836
Canada 2164 28M| - T6M| 53506 359%  40,6%
) 27 112 850
Chile 1000 3M ™ 279 11,4%| 86,0%
: 67 839 1052
China 2015 Ml 431 506 42.8%  53,7%
. 74] 571 2362
Colombia 3025 18M 2,5%| 19,0%| 78,6%
86|  314| 646
Cyprus 1050 4am 8,2%| 30,0%| 61,8%
39] 230 2781
Egypt 3051 MU 1306 7,5% 91,.2%
. 117|435 503
Ethiopia 1500 6M) 356M|  83MI 41195 41206 47,7%
: 155| 458 352
Finland 1014 35M 1AM 16100 47.5%  36.5%
139 417|427
France 1001 1M IMPI8ME 14196 42,4%)  43.4%
. 60/ 220/ 1065
Georgia 1500 MM 14IME 50, 16.4%|  79,2%
183 788 o978
Germany 2064 26M| 89M| g 406l 40.4% 50.2%
27]  428] 966
Ghana 1534 M| SIME 49ME g 9061 30,1%)  68,0%
12 88| 855
Guatemala 1000 M1 130 9206 89,5%
Hong Kong 1252 1252M ) i )
: 235  458] 864
India 2001 2M| - 442M | 5006 20.4% 555%
) 62 358 1376
Indonesia 2015 22M| - T6M| - 12IM g 500l 19.9% 76,6%
Iran 2667| 2667M ) i )
- 2701 om assy| 357 551 1378

15,6%, 24,1%, 60,3%



o 1012 oM|  S3M| 1o7r oo 30.3%
Jopan 10 22M oel 5goe| 4109
Jordan 1200 1M ool 610 91,0
Malaysia 1201 3| 165%| 8045
Mali 1534 110M|  92M|  159M 9,12%2 32137%2 58’61*22
Mexico 1560 26M|  160M| 5ol 1706 g2o0
Moldova 1046 3OM| 4ol 209%| 7%
Morocco 1200 150M B.0%| 33,00 58.1%
Netherlands 1050 25M|  16M|  90M 13'16%2 42?1?); 44’42%/2
New Zealand 954 41M  89M 17'%‘; 55,47502 26’25})/80
rorway 1025 W M| 000 anase| a3
Pere 1500 81M 49| 25.4% 69,9%
R
Rwanda 1507 5M|  18M|  86M 3'950/40 9,12%2 8%’20})/60
South Africa 2988 182M | aee cen
South Korea 1200 M 6,070/?> 52%20/1 41’57%/%)
Sweden 100 M e apeve 22.9%
Switzerland 1241 sM|  20M 19'223;2 36,47‘:;2 44?’1302
W o
Trinidad and Tobago 1002 ZIVI I VTV R S Wi
United Kingdom 1041 7™ 8M|  46M 17'12%2 37%702 44";‘})2
1) 0
o - 2M BM 107w saa 27.a%
Zambia 1500 M| 18M  51M 13'16%/”(') 33%%2 52’765;/10
Sum 82092] 3919]  243] 1395| 3875 6212| 20738| 46610




V98: POLITICALACTION: ATTENDING PEACEFUL
DEMONSTRATIONS

V98. Now I’d like you to look at this card. I’m going to read out some forms of political action that people can
take, and I’d like you to tell me, for each one, whether you have done any of these things, whether you might do
it or would never under any circumstances do it (read out and code one answer for each action):

Attending peaceful demonstrations

-5 'Missing; Unknown'

-4 'Not asked'
-3 'Not applicable’
-2 'No answer’
-1'Don’t know'
1 'Have done'
2 'Might do’
3 'Would never do’
-4 -3 -2 -1 1 2 3
Vo8 Ny o % % % % % %
400, 403 192
Andorra 1003 M SMI" 40206 40,5%| 19,3%
‘ 163 374 394
Argentina 1002 6M| - B5M| 17506 40,206 423%
_ 282] 654|464
Australia 1421 21m 20,1%| 46,7% 33,2%
: 273] 594|620
Brazil 1500 SMI IOMI 18306 40,0% 41,7%
) 100 308 463
Bulgaria 1001 IM120M1 15 4% 35,0%| 52,6%
) 278] 620 340
Burkina Faso 1534 4TMp a3ME T9TME 55 296 50,4% | 27,3%
549 874 667
Canada 2164 SOMI 44MT o5 306 41,8%  31,9%
) 167 187, 635
Chile 1000 3M M| 16.9% 189% 64,2%
China 2015 2015M )
. 415 1168 1440
Colombia 3025 M 13,7%| 38,6% 47,6%
314)  376) 359
Cyprus 1050 M 29,9%| 359% 34,2%
45)  219| 2785
Egypt 3051 SMI 15% 7,20 91,3%
. 288] 479 326
Ethiopia 1500 2M| - 336M| 6OM| e a0, 43806 29.8%
: 100, 375 491
Finland 1014 36M 11M 10,3%| 38,8%| 50,8%
372]  316] 304
France 1001 M M SMI" 375% 31,8% 30,7%
: 302] 300/ 765
Georgia 1500 12M1 12IM1 559060 21.0%  56,0%
608/ 771 597
Germany 2064 23M 64M 30,8%| 39,0% 30,2%
123] 631 699
Ghana 1534 8M| 47TM| - 26M| goon 43.4% 48.1%
21 85| 888
Guatemala 1000 M 2106  86% 89,3%
Hong Kong 1252 1252M )
: 300, 417| 828
India 2001 2M|  454M 19,4%| 27,0%| 53,6%
Indonesia 2015 16M 47M 96M 260 633 963

14,0%| 34,1%| 51,9%
Iran 2667| 2667M



Iraq 2701 75M|  297M 19'41‘})2 29,67?)/}) 5%12%/%
e 1012 oM 4M| o000 3o 31.0%
o ot
Malaysia 1201 2,7%/% 25,35%2 71%2/30
Mali 1534 102M|  86M|  129M| 4'22?,2 42,%)2 33’41?)2
exiee 1950 1M 38M % s 4079
Moldova 1046 16M 18'14%2 . 2%302 . 8’59%/40
Morocco 1200 137M 18 ]é%/i 5 8,3;,?)/}) 53 53%/?)
Netherlands 1050 22M|  17M|  48M 20’12%2 36,37502 43’41})/60
New Zealand 954 37™M 78M 20,177; 50,4220/%) 29,21‘})/40
e 1000 sam 2a1% 30.0% 36.1%
Romania 1776 13MBOM| 0 ter
Russia 2033 IM| 18M| 100M 15%%/40 28%‘})2 5;%%2
Rwanda 1507 M| 1M 7oM| 439)2 17?2‘},2 68’9512
Slovenia 1037 sM|  39M 12'1520/40 49?2% 38’3’31/2
South Africa 2988 132M 80 e srae
South Korea 1200 M 11'];1%2 45,51‘:;/00 43%%/30
span 1200 M AM ager aome 245
Sweden 100 M s v 21w
Switzerland 1241 M BM Lot g a3
w e
Trinidad and Tobago 1002 ™ 14M 15'];150/](') 5 9,58%2 24,284‘;/40
Ukraine 1000 11M|  34M 16'15502 27,24?)/}) 56?’130/60
United Kingdom 1041 6M| 7™M 29M 16;?)2 . 41‘},/?) 38%*2/60
i 1000 M| 15506 20.09| 59,6%
> - 2M| 1Moo sage 302
| o g B0
Zambia 1500 M 20M  42M 21?’2?)2 422%2 35’5910/60
sum 82092] 5934 212 1200| 2979 12267 24415 35985




V99: POLITICALACTION: OTHER

V99. Now I’d like you to look at this card. I’m going to read out some forms of political action that people can
take, and I’d like you to tell me, for each one, whether you have done any of these things, whether you might do
it or would never under any circumstances do it (read out and code one answer for each action):

Other (write in):

-5 'Missing; Unknown'

-4 '"Not asked'
-3 'Not applicable'
-2 'No answer’
-1 'Don’t know'
1 'Have done'
2 'Might do’
3 'Would never do'
5 -4 -3 -2 -1 1 2 3
V99 N o % % % % % % %
48 4 952
Andorra 1003 48%| 0,4%| 94,9%
Argentina 1002 1002M
: 103 53 127
Australia 1421 1138M 36,3%  18,8%| 44,8%
. 13 34 2
Brazil 1500 1442M am MU 27.0% 689%  4.2%
. 1 14 76
Bulgaria 1001 893M| 16M' 4 105 154% 835%
_ 6
Burkina Faso 1534 468M| 1057M 3M 100,0%
Canada 2164 2164M
Chile 1000 964M|  31M 6
100,0%
China 2015 2015M
. 5 72| 1847
Colombia 3025 1101M 0,3%| 3,7% 96,0%
3 3
Cyprus 1050 266M|  779M 50,0% 50,0%
Egypt 3051 3051M
o 1
Ethiopia 1500 5M| 1491M 3M 100,0%
. 22 27 58
Finland 1014 120M|  302M|  476M| Lo ol o5 500 54206
1 28
France 1001 973M 22% 97.8%
Georgia 1500 1500M
100 260 621
Germany 2064 78IM| - 30IMI 46505 265% 63,20
Ghana 1534 1534M
Guatemala 1000 1000M
Hong Kong 1252 1252M
. 84 213 570
India 2001 21M 24M| 1089M| g oocl oucorl 6570
. 66 147 766
Indonesia 2015 17M| - 686M|  333M| g0l 15006 78,2%
Iran 2667 2667M

Iraq 2701 2701M



11 5 19
Italy 1012 932M| - AMI o1 A%l 14,3%  54,3%

16 29 95
Japan 1096 956M 11,4% 20,7%| 67,9%
Jordan 1200 1200M ) ) )

. 2 19 14

Malaysia 1201 1166M 5,7%| 54,3% 40,0%
. 1 i i

Mali 1534 5M|  1527M M| 100 0%
. 36 22 18
Mexico 1560 1481M SMI 47.4% 289%  237%
4 . -

Moldova 1046 1042M1 160 0%
1 7 36
Morocco 1200 1156M 23% 159%| 81,8%
69 - -

Netherlands 1050 981M 100,0%
New Zealand 954 954M ) ) i}
Norway 1025 1025M ) ) )
15 26 351
Peru 1500 1108M 3,7%| 67% 89,6%
9 . -

Poland 1000 99IM| 1 00.0%

. 10 67 858
Romania 1776 675M| 166M| 4 o0 7206 91,8%
Russia 2033 2033M ) ) )
Rwanda 1507 1507M ) ) i}

. 1 1 2
Serbia 1220 1216M 25,0%  25,0%| 50,0%
. 6 40 128
Slovenia 1037, 39M 73IM BIML 5 a0 23,0%  73.6%
_ 4 21 42
South Africa 2988 2010M| - 1IMI - G506 3160 61,9%
91 548 562
South Korea 1200 7,6% 456% 46,8%
. 11 8 18
Spain 1200 1098M/ 64M| 59305 22106 48,6%
73 56 65
Sweden 1003 523M 286M| 37606 28.9% 335%
' 4 1 4
Switzerland 1241 1232M 48,4%  11,2%| 40,4%
. 19 6 4
Taiwan 1227 1198M 63,9%| 22,0%| 14,1%
. 33 73] 1123
Thailand 1534 305M 27%  59%| 91,4%
. 1 11 2
Trinidad and Tobago 1002 977M 11M 6,20 817% 12.1%
24| 1318 -
Turkey 1346 SM 1,8% 98,2%
_ 1 1 -
Ukraine 1000 8OTM| - 192M| 50 706 39,3%
o 15 10 B
United Kingdom 1041 1016M 60,5%| 39,5%
5 36 943
Uruguay 1000 16M| 050  3.7% 95.8%
52 48 2
USA 1249 22M|1125M1 59 506 46,9% 1,9%
. 19 196/ 1143
Vietnam 1495 SIMI - 22M BAMI aor 14.4%  842%
Zambia 1500 1500M ) ) )
Sum 82992| 1041 23572 7967| 28236] 7337 989  3404| 10446




V100: POLITICALACTION RECENTLY DONE: SIGNING
APETITION

V100. Have you or have you not done any of these activities in the last five years? (Read out and code one
answer for each action):

Signing a petition

-5 'Missing; Unknown'

-4 'Not asked'
-3 'Not applicable’
-2 'No answer’
-1 'Don’t know'
1 'Have done'
2 'Not done'
-4 -3 -2 -1 1 2
V100 (N) % % % % % %
499 500
Andorra 1003 2M M 49.9% 50.1%
‘ 261 717
Argentina 1002 16M 8M| " 26,706 73,3%
. 1008 405
Australia 1421 8M 71,3%| 28,7%
. 617 210
Brazil 1500 667M M M 746% 254%
. 91 889
Bulgaria 1001 1M 20M 9.3% 90,7%
. 208| 1097
Burkina Faso 1534 42M 41M 146M 15.9%| 84.1%
1256 597
Canada 2164 LM} 300M 67 896 32,206
. 166 822
Chile 1000 6M ™ 168% 832%
. 124| 1856
China 2015 10MI 25M1 gagsl 03.7%
Colombia 3025, 3025M ) )
251 792
Cyprus 1050 ™ 241% 75,9%
Egypt 3051/ 3051M ) )
o 347 592
Ethiopia 1500 121M|  369M TIM 006 63.0%
. 391 569
Finland 1014 SMis2M ITME 40806 59,20
465 524
France 1001 UMD 4700 53.0%
. 80 1383
Georgia 1500 IMP 36M 5506 9a,5%
785 1241
Germany 2064 26M| 13M| 38706 61,3%
68| 1388
Ghana 1534 12M 40M 26M| 4700 953%
Guatemala 1000, 1000M ) )
Hong Kong 1252 1252M ) )
. 438| 1156
India 2001 2M|  405M 275% 72,5%
. 139| 1771
Indonesia 2015 6M 40M 59M 7.3%| 92.7%
Iran 2667 2667M ) i

Iraq 2701, 2701M



Italy 1012| 1012Mm
o
Malaysia 1201 9%%/80 91%%2
Mali 1534 107M|  76M|  174M 21’2750/50 78?3202
Moldova 1046 oM 91179)/%) 90?3?:)2
Morocco 1200 150M 8’5?)/90 91%2/10
Netherlands 1050 62M|  28M|  38M 42’3%%/30 57’543;/00
New Zealand 954| 954M ) )
Pery 1500 M 231%| 76.9%
Romania 1776 15M 2am| o8 O
Russia 2033 10M  22M 7’165;/20 9%%/80
Rwanda 1507 M 10M|  76M 8;%/90 91%2/10
Serbia 1220 1M 27M 29,33%/60 70%31’2
Slovenia 1037 15M 1M cer o,
South Africa 2988 51M 9’26%/% 9(2)"1502
South Korea 1200 5M 38’41522 61;‘(1)2
Spain 1200 1200M ) )
Switzerland 1241 6M|  12M 68’82302 . 1‘3;3%/90
Tawan 1221 10.0%| 90,00
Thailand 1534 &M 8,14%/2 91?6%2
Trinidad and Tobago 1002 790M| M| ol
Ukraine 1000 3IM|  20M 7’0%/70 93%’%,/20
United Kingdom 1041 v assM oM o 988 120
Uruguay 1000 710M oM 79’%30/00 20’1?)2
Vietnam 1495 M oM 10M 5’5?]/% giir,?)/?,
Zambia 1500 3IM 29M 27M 13’12?)/70 8;%%,/60
sum 82002 16862 1767| 3351, 1732| 15711 43570




V101: POLITICALACTION RECENTLY DONE: JOINING
IN BOYCOTTS

V101. Have you or have you not done any of these activities in the last five years? (Read out and code one
answer for each action):

Joining in boycotts

-5 'Missing; Unknown'

-4 '"Not asked'
-3 'Not applicable’
-2 'No answer"
-1 'Don’t know'
1 'Have done'
2 'Not done'
-4 -3 -2 -1 1 2
V101 N) o % % % % %
90 906
Andorra 1003 aMm 3M 9,1%, 90,9%
. 26 949
Argentina 1002 16M 11M 27% 97.3%
_ 146/ 1240
Australia 1421 36M 10,5%| 89,5%
. 77 40
Brazil 1500 1383M 65,8% 34,2%
. 17 963
Bulgaria 1001 1M 20M 1.8%| 98,2%
. 184/ 1131
Burkina Faso 1534 41M 35M 143M 14.0%| 86,0%
347| 1282
Canada 2164 23M - S12MI 51 306 78,7%
. 26 961
Chile 1000 6M ™ 560 97.4%
. 70, 1905
China 2015 ISMI - 25M1 5506 06.5%
Colombia 3025, 3025M ) )
87 948
Cyprus 1050 14M 8,4%| 91,6%
Egypt 3051/ 3051M ) )
o 175 679
Ethiopia 1500 127M|  451M 68M| 50506 79.5%
. 137 810
Finland 1014 M 3TME 25ML 4505 85,50
84 916
France 1001 IMI 5406 91.6%
_ 42| 1425
Georgia 1500 M 3IME 5906 97,1%
116/ 1891
Germany 2064 4aMi 1AM S laes 94,29
32| 1421
Ghana 1534 11M 47M 28M| o0 97.8%
Guatemala 1000/ 1000M ) )
Hong Kong 1252 1252M ) )
_ 241 1343
India 2001 2M|  415M 15,2%| 84,8%
. 84| 1835
Indonesia 2015 5M 52M 39M 4.4% 956%
Iran 2667| 2667M ) i

Iraq 2701, 2701M



Italy 1012, 1012M

Japan 1096 16M 5’0%/40 9;%20/60
Jordan 1200 1M 3,0?3/60 9%,105;/10
Malaysia 1201 M 3,3452 9%,17?’2
Mali 1534 112M 87M| 186M 10’13%/80 8;,07302
Mexico 1560 1M 54M 3,0?)/?) 9%,‘})50/?,
Moldova 1046 M 4,2t/i 95%%/2
Morocco 1200 145M 7,11/50 92%?’/00
Netherlands 1050 85M 24M 28M 12’:;]5/60 87’73%/80
New Zealand 954| 954M ) )
Norway 1025 2™ oM 16,12?’/50 83%?’2
Peru 1500 54M 4,2?)/10 9;3;3?’/?3
Poland 1000 oM 2,120/%) 97%70/2
Romania 1776 20M( 26M 1,3%/20 9;,77?’/80
Russia 2033 8M 25M 2,8?3/60 9%%‘!’/40
Rwanda 1507 2M 14M 76M 3’8502 9@1;?22/10
Serbia 1220 13M|  29M 13,12?)/60 sé,(i)azv/i
Slovenia 1037 15M 11M 4,64‘;/70 95332
South Africa 2988 43M 823“1’/?) gi%?,/?)
South Korea 1200 23M 6,770/?) 9303%2
Spain 1200/ 1200M ) )
Sweden 1003 33M 17,161/10 82,74?’/90
Switzerland 1241 29M 15M 14%?3/70 8613%%2
Taiwan 1227 2,5?)/10 9%15?’2
Thailand 1534 4M 3,1?)/2 92,‘;%/2
Trinidad and Tobago 1002 923M 69,750/?) 30’3202
Turkey 1346 1207M 32,2t/§ 67,8%/40
Ukraine 1000 26M 11M 2’720/60 97?33;/60
United Kingdom 1041 873M 2M 61,%%2 3910?,2
Uruguay 1000 963M M 29,4%/00 70,62"2
USA 1249 23M 17M 19120%/2 81,90?’/00
Vietnam 1495 M| 10M 0,30/?) 991>,47?’/2
Zambia 1500 30M 25M 22M 12,161/90 8%24‘!’/40
Sum 82992 16862 2763 4327 1951  4482| 52607




V102: POLITICALACTION RECENTLY DONE:
ATTENDING PEACEFUL/LAWFUL DEMONSTRATIONS

V102. Have you or have you not done any of these activities in the last five years? (Read out and code one
answer for each action):

Attending peaceful demonstrations

-5 'Missing; Unknown'

-4 '"Not asked'
-3 'Not applicable’
-2 'No answer"
-1 'Don’t know'
1 'Have done'
2 'Not done'
-4 -3 -2 -1 1 2
V102 (N) % % % % % %
338 660
Andorra 1003 aMm M 33906 66,1%
‘ 176 798
Argentina 1002 24M M 1819 81,9%
. 192] 1204
Australia 1421 25M 13,8%| 86,2%
. 171 102
Brazil 1500 1227M 62,6%| 37,4%
. 92 890
Bulgaria 1001 1M 18M 9.3% 90,7%
. 334 987
Burkina Faso 1534 43M 35M 135M 253%| 74.7%
373| 1260
Canada 2164 2IM1 50AMI o) 806 77,206
. 181 806
Chile 1000 ™ 6M' 183% 81,7%
China 2015 2015M ) )
Colombia 3025, 3025M ) )
300 745
Cyprus 1050 6M 28,7%| 71,3%
Egypt 3051/ 3051M ) )
__ 467 459
Ethiopia 1500 123M| 382M 69M| 50496 49 6%
. 56 888
Finland 1014 am 39M 26M| 5900 0410
205 794
France 1001 M M 20,6% 79,4%
_ 218 1255
Georgia 1500 M 25M1 480 85.20
302| 1721
Germany 2064 SIMP 1IMI 1400 85,1%
135/ 1351
Ghana 1534 10M 29M M 9106 90.9%
Guatemala 1000/ 1000M ) )
Hong Kong 1252 1252M ) )
. 205 1262
India 2001 3M|  441M 18,9%| 81,1%
. 328 1596
Indonesia 2015 ™MPA3ME AIME 9200 83.0%
Iran 2667 2667M ) i

Iraq 2701, 2701M



Italy 1012| 1012Mm
Malaysia 1201 1M 5’0602 9;:'&)1’2
Mali 1534 112M|  85M| 144M 30’33%/10 69,87302
Mexico 1560 BM| 17M| 0% 79606
Moldova 1046 M 15’1722 84%%2
Morocco 1200 140M 17’17?)/30 82’831/20
Netherlands 1050 79M|  23M|  16M 12’18%/90 87%{,/20
New Zealand 954 954M ) :
Romania 1776 16M|  23Mm 6’1310/00 9%,6720/70
Rwanda 1507 3aMm 7™M 61M 16’22302 8;2822
Serbia 1220 14M  28M 17,28%/00 82’92?,2
Slovenia 1037 15M 1am| g ST e
South Africa 2988 42M 12i§2 85%%2
South Korea 1200 22M L 11230/% 8;%‘})2
Spain 1200 1200M ) )
Switzerland 1241 26M|  12M 16%%/% 8;%2/10
Al 2
Thailand 1534 10M . 4?]/2 9;"250/2
Trinidad and Tobago 1002 870M 6. o 31’0‘})/1
Ukraine 1000 24M oM 17’1912 82‘71%2
United Kingdom 1041 IZ VUV S R
Uruguay 1000 811M aM 71;30/20 28,6502
Vietnam 1495 am IV 40/‘2 991)"270/2
Zambia 1500 27M 28M 27T™M 25%/40 7%%‘!’/40
sum 82002 18877 2446 4000, 1787 8957 46835




V103: POLITICALACTION RECENTLY DONE: OTHER

V103. Have you or have you not done any of these activities in the last five years? (Read out and code one
answer for each action):

Other (write in):

-5 'Missing; Unknown'

-4 'Not asked'
-3 'Not applicable'
-2 'No answer’
-1 'Don’t know'
1 'Have done'
2 'Not done'
-4 -3 -2 -1 1 2
V103 (N) % % % % % %
32 971
Andorra 1003 3,2% 96,8%
. 3 171
Argentina 1002 824M 5M 1,6%  98,4%
. 75 329
Australia 1421 1017M 18,6%| 81,4%
Brazi 1500 1486M 3Mm 8 3
70,2%| 29,8%
_ N 3
Bulgaria 1001 996M 2M 100,0%
. 5 B
Burkina Faso 1534 1529M 100,0%
132| 1501
Canada 2164 2TM1 - 504M1 g0 91,0%
. 5 786
Chile 1000 195M 1M o6l 99.4%
China 2015 2015M ) )
Colombia 3025 3025M ) )
3 -
Cyprus 1050 266M 781M 100,0%
Egypt 3051/ 3051M ) )
Ethiopia 1500 1499M 1M ) )
. 17 461
Finland 1014 96M|  244M| 195M| o ool oot
1 -
France 1001 1000M 100,0%
Georgia 1500 1500M ) )
77, 1915
Germany 2064 26M| - 4BM| 3904 96,1%
Ghana 1534 1534M ) )
Guatemala 1000, 1000M ) )
Hong Kong 1252 1252M ) )
. 115 866
India 2001 2M| 1018M 11,7%| 88,3%
. 81 1016
Indonesia 2015 12M  B4IM|  265M| 0 g5 o
Iran 2667| 2667M ) i
Iraq 2701 2701M ) )

Italy 1012| 1012M



13 434
Japan 1096 649M 2,9% 97,1%
Jordan 1200, 1200M ) )
. 6 10
Malaysia 1201 1185M 37,5%| 62,5%
. 1 B
Mali 1534 1533M 100,0%
] 44 29
Mexico 1560 1485M M1 60306 39,7%
1 1045
Moldova 1046 0,1%| 99,9%
2 46
Morocco 1200 1152m 42% 95.8%
Netherlands 1050, 1050M ) )
New Zealand 954,  954M ) )
Norway 1025 1025M ) )
15 575
Peru 1500 910M 2,6%| 97,4%
6 987
Poland 1000 ™ 06% 99,4%
. 11 1102
Romania 1776 616M| 47TM| 4 696 99.0%
Russia 2033 2033M ) )
Rwanda 1507, 1507M ) )
. 3 a
Serbia 1220 1217M 100,0%
. 4 253
Slovenia 1037 740M 4OM| 1 606 98.4%
] 3 47
South Africa 2988 2927M 11M 6.2% 93.8%
88 1088
South Korea 1200 24M 75%| 92,5%
Spain 1200/ 1200M i i
46 287
Sweden 1003 489M 18IMI 13906 86,1%
. 2 6
Switzerland 1241 1233M 27.3%| 72.7%
] 15 4
Taiwan 1227 1208M 78,9%| 21,1%
. 16 1187
Thailand 1534 331M 1,3% 98,7%
.. b 1
Trinidad and Tobago 1002 1001M 100,0%
Turkey 1346 1346M = =
. 1 h
Ukraine 1000 804M 195M 100,0%
. . 10 15
United Kingdom 1041 1016M 38.6%| 61,4%
3 10
Uruguay 1000 984M 3M 23,1%| 76,9%
53 11
USA 1249 23M| 1161M 82.3% 17.7%
. 33 1364
Vietnam 1495 31M 15M 52M 2.4%| 97.6%
Zambia 1500, 1500M ) )
Sum 82992| 28193 6973| 26624 3750 929| 16523




V104: ENVIRONMENTAL VS. ECONOMIC GROWTH

V104. Here are two statements people sometimes make when discussing the environment and economic
growth. Which of them comes closer to your own point of view? (Re